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The Effect of Digital Literacy on Heuristics and Revisit Intention in Skincare Shop

Jeonghee Mo’
Dept. of Beauty Art, Songwon University, Gwangju, Korea

Abstract: Recent changes in the digital environment are bringing about many changes in the service sector as well. This
study empirically analyzed the relationships between digital literacy, heuristics, and revisit intention among customers
who made online reservations at a beauty shop. The research method involved conducting a survey, distributing a total
of 300 copies. After excluding insincere responses, 285 copies were final analyzed using SPSS 21.0, and the results are
as follows. First, the results of verifying the impact of digital literacy on heuristics showed that technology, com-
munication, and mindset influence heuristics. Second, an analysis of the mediating effect of heuristics in the relationship
between digital literacy and revisit intention revealed that the sub factors of digital literacy skills, communication, and
mind all had a significant influence on heuristics and revisit intention. Accordingly, it was confirmed that customers' digital
capabilities are a significant factor in forming revisit intentions in the skin care service sector, suggesting the need for
strategic management to enhance online convenience, expand digital communication with customers, and build positive
reviews and trust. Furthermore, it is expected to serve as foundational data for establishing customer management and
marketing strategies tailored to the future era of digital transformation in the skin care industry.
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Table 1. Validation of validity and reliability analysis of digital literacy
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ttem Component
Skill Mind Communication

Install apps necessary for using smart devices. 900 291 223
Send photos or video files from a smart device to another person. .867 378 .193
Send files on the internet to other people. .846 367 260
Set up networks such as mobile data and Wi-Fi. .846 291 154
Save, manage, and delete photo documents on the internet. .836 272 324
Communicate via social media such as KakaoTalk and Facebook. 799 .197 325
Do not engage in acts that leak or damage personal information online. 287 .905 .013
Do no distribute unhealthy information. 252 .903 .066
Even if anonymous, do not engage in behavior that violates netiquette, such as posting malicious comments.  .228 .894 .037
When reusing information obtained online, you must specify the source. 172 .842 197
I also gain knowledge in new fields through smart devices or the internet. 379 794 .143
Computers, smart devices, and the Internet are essential for modern life. 281 124 233
I also share my own information on websites, online communities, blogs, etc. 228 .086 923
I also write online requests when I have questions. 125 .051 .905
I also share daily stories, writings, photos, and videos on social media. 293 129 .883
You can exchange opinions with others using messengers or social media. 333 157 .845
They also write and share reviews of products, technologies, and services they have used. 155 138 .839
Eigen Value 5.067 4.928 4377

Variance(%) 29.803  28.988 25.747

Accumulate varience(%) 29.803 58.791 84.538

Cronbach’s o .969 947 952

KMO = 877, Bartlett's test 1= 6892.741 (df= 136, p <.001)
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ltem Component

Heuristic
Satisfied using the online reservation. 924
Don't mind using online reservations. .880
Use the system to make direct online reservations rather than phone or in-person bookings. .840
When making an online reservation, | think about my previous experiences. 818
Feel at ease when making online reservations. .803
Continue to use online reservations because many people around me use them. 789
Use places to make reservations based on information I have seen and heard around me. 757
Use online reservations because I came across information through social media or reviews. 743
Eigen Value 5.396

Variance(%) 67.454

Accumulate varience(%) 67.454

Cronbach's o .927

KMO = .853, Bartlett's test y2=1929.114 (df=28, p<.001)
Table 3. Validation of validity and reliability analysis of revisit intention
ltem Component
Revist intention

Continue to use online reservation items. 935
Will continue to receive services through online reservations. 924
Would like to recommend online booking. 916
Intend to use the online reservation service in the long term. 904
Eigen Value 3.385

Variance(%) 84.623

Accumulate varience(%) 84.623
Cronbach's o 939

KMO=.829, Bartlett's test y>=1040.106 (df=6, p<.001)
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Table 4. Descriptive statistics and correlation verification

Digital literacy

Component M+SD Heuristic Revisit intention
Skill Communication Mind
Skill 4.37+.802 1
Communication 3.92+1.084 S19%**
Mind 4.40+.741 610%** J17¥** 1
Heuristic 3.90+.694 ST72%%* A68%** A96%** 1
Revisit intention 4.06+.917 524k 356%%* S548H%* 543k 1

wxkp < 001
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Table 5. Effect of digital literacy on heuristics
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Non-standardized coefficient  Standardized coefficient R?
Component 2 SE 5 t p F (Adi.R)
(Constant) 1.185 209 5.679 .000
Skill 267 .056 308 4.770%** .000 402
Communication .150 .035 234 4.338%** .000 62994 (:396)
Mind 219 .055 234 4.021%** .000
Dependent variable: Heuristic
k< 001

Table 6. Effect of digital literacy on revisit intention

c Non-standardized coefficient  Standardized coefficient F R2
omponent t .
P B SE [ g (AdiR)
(Constant) 487 283 1.717 .087
Skill 271 .076 242 3.647*** .000 367
54.290%**
Communication .097 .047 115 2.067* .040 (:360)
Mind 450 .074 364 6.068%** .000

Dependent variable: Revist intention

*p<.05, ***p<.001
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Table 7. Effect of Heuristic on revisit intention

Non-standardized coefficient  Standardized coefficient R?
Component 2 SE 7 t p F (Adi. Rz)
(Constant) 1.259 261 4.819 .000 295
Heuristic 717 .066 543 10.876%** .000 1182897 (:292)
Dependent variable: Revisit intention
*+¥p< 001

Table 8. The mediating effect of heuristics in the relationship between digital literacy and revisit intention

Independent Step g t )4 F-value R Adoption or not
1 Step 572 11.743%** .000 137.886%** 328
. 2 Step 524 10.343*** .000 106.975%** 274 . o
Skill Partial Mediation
3 Step(Independent) 317 5.462%** .000 80.086%** 362
3 Step(Mediation™}| 71} ) 362 6.235%% .000 80.086*** ’
1 Step 468 8.910%*** .000 79.383%** 219
o 2 Step .356 6.401*** .000 40.977%** 126 . o
Communication Partial Mediation
3 Step(Independent) 130 2.319* .021 62.749% %%
o s .308
3 Step(Mediation) 482 8.600%** .000 62.749
1 Step 496 9.617*** .000 02,493 %% 246
) 2 Step .548 11.016%*** .000 121.359%%* .300 ) o
Mind Partial Mediation
3 Step(Independent) .369 6.938*** .000 03.06]***
o s 398
3 Step(Mediation) 360 6.755%** .000 93.061

%p <.05, *%p < 001
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