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A Study on the Brand Characteristics of Marine Serre’s ‘Processes’ Content
- Focusing on Sustainable Fashion Design -

Jihyun Lee'

Department of Fashion Design, Dongseo University; Busan, Korea

Abstract: This study analyzes how the brand Marine Serre represents sustainable fashion through the Processes content
on its official YouTube channel. The research methodology combines a literature review of sustainable fashion design and
digital fashion content with case study analysis. The analysis focused on videos in the Processes series labeled “Regen-
erated” on Marine Serre’s official YouTube channel. After excluding duplicated or repetitive production-process videos,
59 videos were selected. The study analyzed how the videos depict the use of recycled materials, visualize production
processes, express deconstruction and reconstruction, and reveal production labor. The findings indicate that Marine
Serre visually represents sustainability by reconstructing deadstock fabrics and recycled materials, expresses an exper-
imental aesthetic by deconstructing and recombining different materials and structures, and conveys its authenticity and
production philosophy by exposing unorganized workspaces and handcraft-centered production processes. Notably,
Marine Serre reveals production labor, time, and the circulation structure of recycled materials, thereby visualizing sus-
tainability as a tangible process rather than merely an eco-friendly image. Therefore, Marine Serre’s Processes content
functions not simply as promotional fashion videos but as brand content that communicates the values and identity of sus-
tainable fashion, and this study extends existing sustainable fashion research into the field of digital video content. The
findings suggest that digital video content can serve as an effective medium for communicating sustainability and enhanc-
ing brand transparency. This study provides academic and practical implications for understanding how fashion brands con-
struct and communicate sustainable values in the digital era.
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Table 1. Types of sustainable fashion

Author Types of sustainable fashion

Environmental friendliness
Kim & Na(2015) Economic sustainability

Social equity

Recycle
Du & Kim(2021) Reuse

Reduce

Environmental
Economic
Baek & Kim(2025) Social
ocial

Cultural

Fashion design with environmental value
Fashion design with economic value
Eum & Oh(2023) ) . . .
Fashion design with social value

Fashion design with cultural value

Environmental
Lim & Lee(2024) Social

Economic

Environmental
Chon & Bae(2015) Economic

Social
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Table 2. Marine Serre ‘processes’ content analysis list

Season Title Upload date Materials used
2019 S/S Part 1-3 2019. 4. 9 T-shirt
Intervened tshirt 2019. 11. 5 T-shirt
Faux fur 2020. 11. 19 Hybrid fluffy jacket
Dyed scarves dress 2019. 11. 5 Deadstock scarf
i"(;\])\? Checked plaid top 2019. 11. 5 Deadstock tartan muftler
Hybirid dress 2019. 11. 5 Deadstock scarf
Cardigan dress 2019. 11. 5 Deadstock knit cardigan
Denim pants 2019. 11. 6 Deadstock denim
Carpets 2020. 11. 19 Flower jacquard tapestry
Pillowcases 2020. 11. 19 Lace edged pillowcase
2020 Silk scarves 2020.11. 19 Flou silk scarves
F/W Denim 2020. 11. 19 Desert dyed denim
Knit 2020. 11. 19 Crazy winter pullover
Jewels 2021. 1. 6 Metal jewelery
Pink denim 2022. 6. 13 Denim
2022 Popcorn 2022. 5. 22 Popcorn
S/S Terry kitchen towels 2022. 5. 22 Terry torchon
Reassembled crochet 2022. 5. 22 Crochet pullover
Tea towels 2022. 3. 26 Linen torchon
Embroidered linens 2022. 4. 30 Dutch embroidery tablecloth
Popcorn reticule clutch 2022. 5. 16 Popcorn
Eclips 2022. 9. 10 Tartan deadstock fabric
i%é Provincal boutis 2022. 9. 21 Boutis
Strip poplin & jacquard shirting 2022. 9. 23 Striped popeline
Tatoo denim 2023. 1. 6 Denim
Desert damask 2023. 1. 6 Jacquard/camouflage
Leather 2023. 1. 6 Deadstock leather
Silk scarves 2024. 2. 12 Silk scarves
Tin moon earring 2024. 2. 12 Jewelry
Oriental towels 2024. 2. 12 Oriental towels
Stretch denim 2024. 2. 12 Denim/ belt
2023 Pillowcase 2024. 2. 12 Pillowcase
S/S Towel eclips bag 2024. 2. 12 Towels
Stretch denim 2024. 2. 12 Stretch denim
Graphic t-shirt 2024. 2. 12 T-shirt
Plain towel 2024. 2. 12 Jaquard towels
Crochet 2024. 2. 12 Crochet
Brocade 2024. 2. 27 Jacquard/brocade
Diamond pullover 2024. 2. 27 Pullover
Denim 2024. 2. 27 Denim
i‘%\? Tote bags 2024. 4. 9 Dead stock eco bag
Mini eclips bag 2024. 4. 9 Regenerated fabric
Air brushed boots 2024. 4. 9 Vegetable-tanned leather
graphic t-shirt 2024. 4. 9 T-shirt
Crochet 2024. 4. 9 Crochet
Hawaiian towel dress 2024. 4. 10 Towels
Deadstock denim 2024. 4. 10 Deadstock denim
2024 Camo 2024. 4. 10 Deadstock camouflage
S/S Torchon calendar pants 2024. 4. 10 Torchon calendar
Torchon calendar dress 2024. 4. 10 Torchon calendar
Upcycled towels 2024. 4. 10 Upcycled towels
Silk scarves dress 2024. 4. 10 Silk scarves
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Season Title

Upload date Materials used

Silk scarves dress 2024. 10. 8 Silk scarves
2024 Upcycled t-shirt jacket 2024. 10. 8 Upcycled t-shirts
F/w Upcycled floral linen dress 2024. 10. 8 Upcycled linen
Household linen skirt 2024. 10. 8 Household linen
Boxy denim jacket 2025. 11. 17 Upcycled denim
21?/2\; Baby fit graphic t-shirt 2025. 11. 18 T-shirt
Household linen twin pocket shirt 2025. 11. 18 Pillowcase
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Fig. 1. Marine Serre regenerated - denim f/'w 2023.
http://youtube.com
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Fig. 2. Marine Serre regenerated - plain towel s/s 2023.
http://youtube.com
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Fig. 3. Marine Serre regenerated - silk scarves f/w 2020.
http://youtube.com
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Fig. 4. Marine Serre regenerated - denim f/'w 2020.
http://youtube.com
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Fig. 5. Marine Serre regenerated - graphic t-shirts f/w 2023.
http://youtube.com

Fig. 6. Marine Serre regenerated - popcorn s/s 2022.
http.//youtube.com
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Fig. 7. Marine Serre regenerated - denim S/S 2020.
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Fig. 8. Marine Serre regenerated - crochet S/S 2023.
http://youtube.com
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Fig. 9. Marine Serre regenerated - cardigan dress f/w 2019.
http://youtube.com
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Fig. 10. Marine Serre regenerated - silk scarves s/s 2023.
http://youtube.com
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