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Secondhand Clothing Consumption

Ji Hyeon Shin', Seonga Hur’, and Hee Jin Hur'l

Dept of Fashion Design, Konkuk University;, Chungju, Korea
Dept of Fashion Design, Hongik University; Seoul, Korea

Abstract: This study explores how symbolic nostalgia shapes Generation Z's secondhand clothing consumption and iden-
tity construction. Secondhand fashion has evolved beyond economic necessity into a cultural practice, with Generation
Z using vintage items to express individuality and reconstruct past aesthetics within contemporary contexts. This behav-
ior is closely linked to “symbolic nostalgia”—an emotional longing for eras not personally experienced but encountered
indirectly through media, images, and narratives. Using qualitative methodology, in-depth interviews were conducted with
10 Generation Z participants who actively purchase and wear secondhand clothing. Data were analyzed using a three-
stage grounded theory approach: understanding phenomena, analyzing categorical relationships, and integrating theory.
The findings revealed a cyclical process: symbolic nostalgia formation, secondhand clothing consumption, identity expres-
sion, and aesthetic reconstruction. Participants developed symbolic nostalgia through three pathways: media content,
visual images, and oral narratives. This nostalgia materialized into secondhand clothing consumption for three purposes:
visualizing personal taste, resisting mainstream trends, and internalizing temporality. For Generation Z, secondhand cloth-
ing functions as a symbolic medium carrying temporal significance and cultural memory rather than a mere product. Par-
ticipants actively reinterpreted past aesthetics through creative styling—mixing vintage items with contemporary pieces
to construct unique narratives. This study demonstrates that secondhand clothing consumption represents a cultural prac-
tice in which Generation Z expresses values, connects past with present, and resists fast fashion homogeneity. This con-
tributes a theoretical framework for understanding nostalgia-driven consumption and offers practical implications for
fashion industry marketing strategies targeting Generation Z's emotional and identity-oriented motivations.

Key words: secondhand clothing(33. €]%), nostalgia(=2~8%]o]), symbolic nostalgia(’3d 2 =~&8x]o]), generation
Z(ZMW), self-expression(AH7] ¥ &)
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213t} Rodrigues et al.(2023) w=i®x|o)7} F3 oF
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Znje] gk FRlew AgHitta FsIlen, ol 3
EJ=E s)datal oldstd Aldie] P8-S AxAslele &+
oA HEFdTka ARk 53] 20200 o] Y2K, 90
| 2], 20009 RS 5 TS Altie] migte]
FAH O 2 A= FFE ZAt 9] wmauliR|o] Any
- S SHH“Will nostalgia”, 2025).

=
ol#f gt FFS Aiske I siide] uiE A w=2dlR]
o](symbolic nostalgia)°]th. g4 =2 Ez|ol= 7]lo] 2H
A8 e AA Aol tisf wtlo], on|A], AAL T F
3 7HgAeR YPAdste A 2EeS dvEtiJung &
Ha, 2022). Ugrekhelidze(2024)e WIE]X] A LA E0] 3
238 F3 HQl BAES Fds, BER e %9
TR QA EAEAT & ZAItelAl FAL OR<e

3] el Lol ohlel 54 Alje] £84 7159} Hl4
e B g A AR 489t /1E ATES 7

Althe] FaL oF 4H] 57124 A&7FsA (Hur, 2020), 7371
2 tﬂ'FJ/H(Gulot & Roux, 2010), 554 47 (Branca et al.,
g3l o, o] ATELS &M 718 ARHL
=2 %WSFCH] 2HE % W A F7I7F AL AA
2H] PEoR AstE)s AGH wAUES FHEA Ut
E£3] Rodrigues et al.(2023)2 =2BIX|01S F3 oF AH|E]
Fo FRer AESFolE w3t HrE T 'R0
7t @A=L o]Ao] o]¥A B AT oE FAstE =Rl )
g A ol FEs] THROIRIA] T

ole] & ATl = ZHItHe S F AHlo] WAE 3
7 wexEiRo]e] ou|E e, o]Zlo] AR B E A
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T T 2A0)E HIE A8sle] A A SellA et
= ov] 9] S Bk, A mEliR]ofrt 4 3
o2 FAslEE T2E EESaAL S T o/ AR
A3 #314 7191S T2 wiiAIEA ZAte] HA e
Z|odehs WAl Wilo 2N, 7|1 A s e &
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2.1. 2 BX|0fe} EE L ABX|0]

w2 EIR|ojE 28]220] ‘nostos’$) ‘algos’e] FAdolE 3ol
gk 244 a8le-S ofvlEth(Davis, 1979). 271 AF-ellA
= MAe] A BE 719eE 7o R olF|E UL
u, o]F ATFELS 7 AES B3 FEE m2ERoY] &
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Tl Stern(1992y A4 o Aldiell gk gt

53 A E = JAFE =2® X of(historical
nostalgia) 7H S AAISFATE Baker and Kennedy(1994)=

A3l =2ERo)g AR AP FA o
3l A2 =2 ElX|o](real nostalgia), 7FEHLE 3l At
)3k 744 =28z o] (simulated nostalgia), Z2|3 4 E3}
v F5A7F Fhsle A =20 (collective nostalgia)=
TE3ITE Havlena and Holak(1996)y= 7432l 244 (direct
vs. indirect)x} t’d<2] H ] (individual vs. collective)2l= F+ &
< 71Eo R w2ERolE W] 7] PR MRS =
Y #AFolA Cha and Yi(2014)= =2 Ex]01S JH73A 3 7
14 BAZE 71k AP A ="Aool 7 AE Y
@A AR ZIet gjE]d w=iEiR|oP R {3 3sk
Jung and Ha(2022)= Bronfenbrenner(1979)2] AENA|A] o] 2L
HiEo 2 AiR1A M, A A9, AR ApoR RSk
AR 748 7182 A8std 04, dikld, o=, £3)
A, A wzdizole] oAl 7] /RS AT

B ATt FEERe A w2"Role AP AA
AR e =2ER o E onlditi(Jung & Ha, 2022).
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7198 diWsitie HollA] FEEth(Kim & Jun, 2019). 3,
A m=2ER]ol= w|T]of9 Al olulR], 3 AAL 58
B3l AsH o dhgEy UHsEE AH S

(Goulding, 2002). ol= ZAIt7F A A¥skA] Eat 27
o] s mEkg Al A P AYeE Ak a4
< Awsk=tl 7P Agst dA el

22 0 2|9 HAY Y

e JiQle] BAEES s B F2 “’FLQE
715t o8-S Wed] AAE BEsAY Fske 7)E
Hol, 2h8xle] 7ExH®, A&7 AR A9, S Adshe
A Aoz XL—‘3-3]ﬂ—(1(21156:r 1997). €l &HjARE]oA =A
ZH]E Aol BAY B A o, /AL o M
< B3 v TPl ARl st  RklelA RS

A Al 5“3}(Crane 2000). Belk(1988)= 24 A}ol(extended-
self) 7'd-& &3l &frEo] Aote] dF=E 753rir st
Ak oE5-2 Aolot 7 W AdE LfreE FEAe

S B3l AR RS EdAoE s A vle
A7 BTk oyl A7) FZE(self-creation)2] I ol7|= 3}
TH(Thompson & Haytko, 1997). AH|A= Tt oA ofo]q]
& Agsial 23gto =M ALle] B3R} sk oA AelE



180  oFo 7t 5)3] 4] #2847 A28, 20261

TS AAE B FHoRA Ao Fa4e e Al
oA v& F=eizich 2aut]e] Altjel] 37geh zAelA
WL - exeRRIoA AlS AIZHH 0 AHehs Tl
HAE B3l ARle] 7 AR AFHos At
(Goldring & Azab, 2021).
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< A3 (Ugrekhelidze, 2024), ol 54 Al 314 7t
gk 8 midxelor A9 o) HAY 744
Klo= 71538 "ot & ZAelA T2 9F Ave
A7|FHE Hol, A AFsA K3 Altie] mF 7}
Aol Aot oz HJYATIE A dHoR ol

24

s ofoldlzt
SRl AR A7

ofy
N/ O RS

> o
oft

rHoe oox o
N

omlm@;u

4o
%2
Au)

o

2.3. ZMthe] &1 9|7 AH|

Mo
:i
B~

=5 &HlEka Akske Aldielt). o] HEdt 7ix
H] 7|5 ve g dgahe, Ave RS FaAlshal &
Aol 2§} MELE A=E Z71tKSmaliukiene et al.,
2020). ZAIA A A &M =Ko}l F&s} o|n)x] P &
o2 el 7ixe RS ddshs Aot BHs o
#]o] Yrh(Park et al., 2022).

ZAdE old At Hlwgs o ZefdeAsia FEg
(unique) 2EFS 53] FQ5HA oJZItO’Cass & Frost, 2002).
SHEAE o)L e taolRl Al AR Alde] &5
o] 971 QiE B o & vjge =xltke Aotk A7
o] =7t wEold wimel vjgbdAdo] Q3] FAAQ o
S AlFTHKim, 2020).

3L OF &Ml tiE AYPAFES F=2 AAE, 334,
HFH 5712 F4 02 o]FolHt}h. Guiot and Roux(2010)=
T &M F1E v, A, 2y 712 RN,
Hur2020y= F0L oIF AHIAE 7H4 94, ZEld 92, Bl
= o, 34 9 AlE]oY] oo R ERaI 2y H2
ATEL ZAHe] FAL oF AH7L Teek AAA AEe |

of AR EHe UYL W

uniqueness)?ll T ZsHAl S7|stE T AL FAdslGAtt o5 Wl
E|R] &g ool EYAR] AFPoZ s FaL 9

e A 1de TR 283t 53] FRd H2 =2

dz]o)7} ZAHe] FaL OF AH[AA Fast JE8E stk
Zo]t}t. Rodrigues et al.(2023) =2EiR|o]e} oA Fof=7}t
FaL R A5 A3 FRIYE Tk a3 oF AHe
AAE B3] AF4 dAdE TR AFERE FHY et
T}, Ugrekhelidze(2024)= RIEIA] S AnH|RFE0] |ads
B3l 70 A FAs BER dAS AP e
Z 2ty EA1519 T} Cervellon et al. 2012y HIEJR] o

o]8H W7 AEE 7IWke g A mieix|ol7}h ZAt o
T R &M F7IR Fgsithe e AYAFE B3 AA
To o] 23k #el o

T R Z38] o] FolAA] ekl ol & AFelME th

AFEA 1. ZAdE w3 ARE Tl EE =
olE FAsk=71?

A72A 2. YE HEA mxdAols FAL o &mle}
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sled A 3ETH(Creswell & Poth, 2018). & A7} thfe
A m2ER| oo} A Fde Y] A A
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2 A= ZAE(grounded theory) HHS 7|WeE A
A=At 2AC)ELS ATFARES] AHORRH AAH S
T O|EE EEde= FH A7 WHO = (Strauss & Corbin,
1998) 71 o] 22| AFHTh= d/del sk M2 ook A
B ES sk 284S Tk A7l el AlEde
H3p] g8 s wrkg A7k 5910] edsied A A
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Aot A S0l vis ARSIk 2 A7 AEF dEe A
AT HAES Tof AInd 3 =LdAole] ABEE Fa
A A2 AR skl 53, vHolE F1 4 =
2Eizjo] YA ARe ABH R =FH wolEy] Brh A
Al 71 EH B S5 Sl FoiREe] FdS @l
Astal WEstelaal skl ole 270189 Fdd S4e
FABIAAME 7] ol&de] A4S Tl 4ol deds o
BalHE Alwo|th
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Table 1. Demographic characteristics of participants

Y3 m2ERjo]Z Fol FHERE zAe] S ofiF 2H)9) FAY 181

Year started purchasing

Participant  Gender Age Occupation secondhand clothing Purchases frequency Main items purchased
ISO Female 26 Office worker 2020 Approximately 70 times Blouses
JMK Female 23 Unemployed 2023 Approximately 20 times Shirts, knits, cotton pants
JYR Female 23 Student 2022 Approximately 50 times Camisoles, jeans
CMH Male 23 Student 2021 Approximately 30 times Leather jacket
CHW Male 22 Student 2022 Approximately 10 times Balloon pants, shirts
PJE Female 21 Student 2024 5 times Khnits
ISH Male 24 Freelancer 2019 Approximately 100 times Leather jacket, field jacket, windbreaker
KDH Female 25 Office worker 2021 Approximately 40 times Denim jackets, vintage tees
LIW Male 26 Student 2020 Approximately 60 times Graphic tees, cargo pants
MHY Female 22 Student 2023 Approximately 15 times Maxi dresses, cardigans

HIAE didAt2 sdsisinh. #1491
19953~20101d Afo]of] oyt Z/H]EHE He 1dy 2
Tl Aol 53] T OFE I 2B
2 &8s dyRE sh %LO%X} 22 54
(purposive sampling) W& ARE-3ITE A2 7091 SN
A5k 24 sk ARUE d7el 24, Fo /)%, 84
< N AXBeH, 72 AEAE F8 4, dF, T
o Tl 7Y AR B IR BHE FHA, T
= 249 Mg Algsiich A% 71T<>ﬂ n3sl A7 2
oo FoIF RAT o AT 109¢ AT FolA= A
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A8 R wrxstE A% B F(semi-structured in-
depth interview)E 53l o]FoiH ). WHZ3} QAE|H= Ao
FIE 8 AEE FHO2 o, Felel il Wt f
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A S=T Tr‘lo}E}(Kvale & Brinkmann, 2009).
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Table 2. Semi-structured interview questions

sk QERE 20253 79 29%H 89 647 oF 1id
o A XJ%M%E} RE JERHE Yoz daEged, &
ARke] HelE TEste] 2get FhEvt ZEITIElA X3
ok 13 QE e Ha o 600 ~eFen, 13} B4 3
oA &F 1414‘101 EREsAY F7H2e] WE gkle] o
gk 739, 2P AR MF7E 2EE Y Foixe] B
S Frl2 g dov) Juiy Add 889 Fojzll thsh
7t IERE AAlsiinh 371 B R Hit 308 2eHY
o, o]& i A5 et FHEO HEIE RIS
B A3s A3 §a8 AxE 451 Assin) QERE A
2 FoRlo A Ate] BA HA, S5 2 AE 8%
2 omag B zPE =doje) 2x HI] sisA 5 2R
A o wsith £E AlEe AT 5F 9

&) el
o e ou4 Fofte] AR HES 98 olgL o
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o]% Axly} WY HrEZ oK
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Theme

Interview questions

Purchase motivation

What motivated you to begin purchasing secondhand clothing?

What factors do you consider most important when selecting secondhand clothing?

Consumption behavior

Psychological response

Self-expression

Socialization of nostalgia

Personal experience

Do you have specific styles or eras you prefer when purchasing secondhand clothing?
Through which channels (online/offline) do you primarily purchase?

What emotions or atmospheres do you experience when wearing secondhand clothing?
Is there a difference in how you feel when wearing new clothes versus secondhand clothing?

Have you ever felt that secondhand clothing helps you express yourself?
If so, in what ways do you think it expresses who you are?

Have media contents depicting past eras or cultures influenced your secondhand clothing consumption?
What specific content has influenced you?

Do you have any memorable personal stories related to secondhand clothing?
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Table 3. Three stages of grounded theory analysis

Stage Purpose

Method

Understanding the
phenomenon
Analyzing category

relationships Establish predictive power

Int ting the th ..
fiegrating the TeOY yoth explanatory and predictive power

Secure explanatory power for specific phenomena

Construct unified theoretical structure integrating

Derive key concepts and categories through open coding based on
attributes, conditions, and contextual factors embedded in data

Systematically examine interactions and causal relationships among
derived categories through axial coding

Synthesize concepts, categories, and relationships through selective
coding to present integrated theoretical framework

Note. Adapted from the analytical framework presented by Yoo (2022).
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Table 4. Factors shaping symbolic nostalgia among generation Z
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Category Subcategory

Key findings

Films and dramas

Japanese and American films/dramas convey aesthetic sensibilities of 2000s and

1990s; styling elements are incorporated into personal fashion

Media-mediated past
YouTube content

Vintage fashion videos from 1980s-1990s Korea evoke retro aesthetics; secondhand

clothing perceived as medium carrying era-specific moods

Family photographs

Visual image-based connection . o
Social media vintage

images

Old photos trigger emotional engagement with past daily life; vintage aesthetics and
cultural context symbolically interpreted

Instagram street style photos inspire specific era preferences

Oral narrative reconstruction Generational stories

Parents' stories trigger imaginative reconstruction of past fashion; symbolic

understanding of socio-cultural contexts
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Table 5. Materialization of symbolic nostalgia through secondhand consumption

Category Subcategory

Key findings

) . Temporal texture appreciation
Rediscovery of past fashion

aesthetics ) o
Era-specific materiality

Recognition of 1990s-2000s fashion's distinctive roughness and naturalness as
aesthetic value

Appreciation for aging leather, vintage washing techniques, and period-specific
silhouettes

Longing for unexperienced Media-induced yearning

eras o )
Cultural appropriation desire

Films and dramas trigger emotional identification with past lifestyles and spatial
aesthetics

Active incorporation of past aesthetic values into present identity construction

Rarity and uniqueness pursuit
Conversion to material practice

Creative styling practice

Valuing one-of-a-kind items and discontinued designs as markers of
individuality

Mixing vintage items with contemporary pieces to create original combinations;
fashion experimentation as identity work
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Table 6. Identity expression through secondhand clothing

Category Subcategory

Key findings

Aesthetic sensibility expression
Visualization of personal taste

Era-specific atmosphere

Secondhand clothing materializes specific aesthetic identities (e.g., Japanese
sensibility, rural Jeju mood)

Worn textures, retro colors, and vintage silhouettes provide unique emotional
experiences unavailable in new clothing

Individual agency
Resistance to mainstream trends

Uniqueness emphasis

Constructing personal style based on self-defined criteria rather than
following fast-changing trends

Differentiation from mass-produced fashion through rare and non-replicable
items

Aesthetic of aging
Internalization of temporality

Intergenerational connection

Appreciation for patina, wear marks, and temporal traces as signs of
authenticity rather than deterioration

Emotional bonds formed through wearing garments that carry previous
owners' time and experiences
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