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Educational Discussion
- A Review of Academic Journal Articles from 2015 to 2025 -

Yunjeong Heo-Heeju Chae'

Abstract: Sustainable fashion is crucial for addressing climate change, achieving carbon neutrality, and navigating ESG-
driven industrial transformation, making a systematic understanding of its academic development absolutely necessary.
This study comprehensively analyzes research trends in sustainable fashion in South Korea from 2015 to September 2025
to identify its academic trajectory and future directions. Furthermore, a total of 209 articles were collected from major
academic databases, using diverse keywords, including sustainable fashion, eco-friendly fashion, ethical fashion, and ESG
fashion. They were classified into six distinct research domains—fashion design, clothing construction, textile materials,
fashion marketing, education, and others—and subsequently analyzed by publication year to determine temporal patterns.
Early research (2015-2016) emphasized product-level and technical approaches, including upcycling design and eco-
friendly materials. Consumer perception and marketing tactics for ethical and sustainable consumption were studied
during 2017-2019. During 2020-2021, attention shifted toward social implementation and institutional issues following the
COVID-19 pandemic and carbon neutrality initiatives. Since 2022, research has diversified into ESG management, circular
economy frameworks, and digital fashion, with marketing-related studies rising significantly in 2024. This study indicates
that sustainable fashion research in Korea has evolved from technology-oriented to interdisciplinary, integrating industrial,
social, and educational perspectives. It provides a systematic overview of research development and offers critical impli-
cations for future research and educational discussion.
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Table 1. Coding scheme for sustainable fashion research analysis
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Research category Coding criteria

Representative research topics

Fashion design .
conceptual expression

Clothing construction durability

Textile materials . .
friendly processing

Fashion marketing ..
communication

Education .
attitudes

Others

Creative approaches, design methodologies, visual and

Garment structure, pattern making, production processes,

Fiber and fabric characteristics, material innovation, eco-

Consumer perception and behavior, branding strategies,

Teaching-learning methods, curriculum design, learner

Policy, industry structure, socio-cultural perspectives

Upcycling fashion design, zero-waste pattern design,
digital and NFT fashion

Structural transformation, modular garments, pattern
efficiency, extended garment lifespan

Bio-based fibers, recycled textiles, biodegradable materials,
low-impact dyeing

Sustainable fashion marketing, ESG communication,

ethical consumption behavior

Sustainable clothing education, upcycling-based learning,
ESD programs

Fashion-related policies, industrial ecosystems, institutional
and social discourse

Table 2. Distribution of previous studies on sustainable fashion by year

Year Design Materials Construction Marketing Education Others
2015 8 3 0 8 2 3
2016 3 1 2 3 1 1
2017 3 1 1 6 1 4
2018 7 5 3 7 0 3
2019 13 8 3 3 0 2
2020 15 9 7 7 3 10
2021 14 10 9 11 4 12
2022 11 4 3 12 4 16
2023 17 10 9 8 0 12
2024 22 15 13 22 6 15
2025 6 2 2 11 2 6
=3} 119 68 52 98 23 84
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Table 3. Summary of previous studies on sustainable fashion by year
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Years Contents
2015 Research remains in an early stage, focusing on product-level exploration such as design and materials, with an emphasis
on technological and process improvements.
20162017 A transitional phase in which construction (structure/reconfiguration) and marketing studies emerge, driven by ethical
consumption and SPA brands’ sustainability practices, expanding demand-side topics.
20182019 Rising public environmental awareness and the spread of corporate eco-friendly marketing lead to rapid growth in
marketing and other categories (policy/social practices), while design and materials remain stable.
20202021 The pandemic, digitalization, the “Green New Deal,” and carbon-neutral legislation boost research in marketing, policy,
and circular practices overall; construction and materials also rise due to resource-circulation initiatives.
2022 Regulations on single-use products and the push for a circular economy lead to concentrated growth in policy and social
practice studies, while design, materials, and construction enter a phase of methodological integration.
2023 Technological rebound results in simultaneous increases in design, materials, and construction research, while marketing
and policy decline due to regulatory relaxation.
At a peak: KSSB/ISSB disclosure regulations and anti-greenwashing rules trigger explosive growth in marketing
2024 research. Environmental and circular policies drive product/technology studies, and education also increases due to
policy expansion.
High-level regression: delayed implementation of disclosure regulations (post-2026), economic slowdown, and
2025 regulatory segmentation cause declines across all categories, though marketing maintains relative strength due to ESG

and brand sustainability.
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