o] 7L &3] %]
A28¢H A28, 2026
<AFTE=E>

ﬂﬂ

’m Check for updates

PISSN 1229-2060

eISSN 2287-5743

Korean Fashion & Text. Res. J.

Vol. 28, No. 2, pp.133-143(2026)
https://doi.org/10.5805/SFT1.2026.28.2.133

g HFHHE

HIZIAIH AH] 7|MIe] 24-

The Formation Mechanism of Quiet Luxury
- Inconspicuous Consumption in the Case of Alfred Dunhill -

Jun-Yup Oh' and Kyu-Hye Lee*'
Department of Clothing and Textiles, Hanyang University, Seoul, Korea
’Human-Tech Convergence Program, Department of Clothing and Textiles, Hanyang University; Seoul, Korea

Abstract: This study analyzes Dunhill’s collections, spanning from 2024 F/W-2026 S/S, under the direction of Simon Hol-
loway in the context of the rising “Quiet Luxury” trend, which prioritizes intrinsic value over conspicuous logos. It inves-
tigates how Dunhill’s 130-year heritage is manifested as modern cultural capital. Employing a case study method, it utilizes
an analytical framework based on four psychological mechanisms of inconspicuous consumption (Privacy, Elitism, Con-
noisseurship, and Need for uniqueness) correlated with four formative characteristics of Quiet Luxury (Logoless design,
Upper-class cultural style, Fabric, and Color). The results indicate that Dunhill systematically implements these mech-
anisms through structural forms and standardized codes. First, the “Logoless” design strategy satisfies Privacy and Need
for uniqueness by eliminating overt branding. Second, the appropriation of “Upper-class cultural style,” referencing his-
torical icons, fulfills Elitism, Connoisseurship, and Need for uniqueness by requiring specific cultural knowledge to decode.
Third, the use of understated “Color” and premium “Fabric” satisfies Connoisseurship and Need for uniqueness, providing
exclusive experiences requiring a discerning eye to appreciate. Consequently, this study confirms that Dunhill sys-
tematically implements the psychological mechanisms of inconspicuous consumption by utilizing its British legacy and
brand heritage as design elements based on the formative characteristics of Quiet Luxury. It has academic significance, as
it empirically links inconspicuous consumption’s psychological drivers with specific design strategies in a heritage brand.
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o] SltHMakkar & Yap, 2018; Taylor et al, 2025).
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IRz AHE 58 99 A= Veblen(1899)2] -
SHA|F-E(the theory of the leisure class), G419 A AH]
(conspicuous consumption)’ 7@ Fate] A EATE HED
of A ale faAFel AR Belel A9l BR1E el
B 271 A% Aol tigk sigelnh. H2elle HEdl= =
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Table 1. Analytical framework of the study

Upper-class cultural

Classification  Logoless style Fabric Color
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Elitism [ ]
Connoisseurship [ ] [ ] (]
Need for
uniqueness ® o o o
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Table 2. Number of looks by collection
2024 F/W 2025 S/S 2025 F/W 2026 S/S  Total
Number of looks 41 48 49 50 188
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Table 3. Number of looks with visible logos by collection

Number of Number of
Season Items .
looks items

2024 F/W 3 Evening slippers 3
Evening slippers 6

2025 S/S 7 & PP
Jacket 1
Cummerbund 4
2025 F/W 6 Two piece slippers 4
Bag 2
Two piece slippers 1
Ball cap 7

2026 S/S 12

Bag charm 3
Jacket 1

Albert Slippers)ol]l 237} =2E 0™, 2024 F/W ZdAe]
A5 370, 2025 S/S AL B N2 e ¢,
2025 F/W B4 A9 47, 2026 S/S A 79 171<]
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Mohammed, 2024). 29Jo]= “o] HAAHL 9] 7|
o] 253 g YA 39229 Mg rdeit. 9de
TEY, 2¥ = 73} PANE Fele EYElo] Al o2
717 1A e] IFEE e AL E7E BAES 8 tAI
gt} o] 217t M 7 el doloh v 27t Al
HAEEME A2 s H37|E vtk e 7hzshH
(Bottomley, 2024), Hal=o] 4] 3| E|RQ] 20417] = &F
9 ARECINE BEIHS 98t o8-S AgMe] F4 olo]
oz g3t 2024 F/W AL 7} FE(car coat)2t
o] vt FEHTE 7)ol Fol el a7t /A fhe =
B 913 9REL A o F Aea F0M RS

73]
Mg We #818 LR Zlolm, Ao} (shearling)® 53}
of el 15HS HS Axs @ gREE Andc o
% o] AN BEYS I3 IFE e IE} oh
2}, el oleke 4REE vl Aol uF2e e 2Ast A
$49) Yu= A% 237 Ashgoln. =i Y 2EAL
s Aws 5] Sste] 9% % ohlet See]y 2,
sefoy A7k 5 Andr. w3 gmelolrt Agw 24

g EYE] PALE tiHERES TY FESL e ARSS A%
o]Ho] 2E}o] MRoIF
2025 S/S AL 2024 F/W A MM FHsH | 2]E|X
£ A5 wge Hgste] o1 MAE AT A9 28
7}, 7V 1hE], A Zek(charity galas) 223 2 o AF
(Royal Ascot, 737} th3]), HlUZ2 7], ZE R 722 g=t9]
AT FFE Al ko] ZEldY BT FPERE
KeN
oy

sfgo, gRelolrl “FaA ATl T AT P2y
Fole] Gt 4R Polzrellel] itk Fe sems

[¢)
£ 8319 tH(Clarke, 2024; Socha, 2024). 53] 2 o3t
o] 7S Gto] o= Avpde] =& I=E NS 7Y



138 SF7o] 7 EI8IR] A28H A28, 2026

n
vy
[
il
o
2
o
T
o
:(m
i
2
oot
{
T
_{
%
° 1o
&
1:L

SHATE olHd AL Aol P 5 %Z*«l °ﬂii
At ARF Al BaPE Faehe UHde =ede
7¥92el Alzoln) weha] £9 e AA7F EF A= ol

ARl BEEE 4B FYsi] AeETO]F Askii.
B AL B Sl A S K, Sslelad)

% 7)58o] ohd AlLE 913 fU
glo|Z Al S st} 7:1‘,,]]4_& olgst 1 wo] %33 r
HYES 9ed UARIe] ohel, H8A7F RBe) Al &

P& ok 2F9 dAYS FHske A Aol
HEe oxol e A7 EA A= ol s 7153
s FRske Aol AR AR EFE XA o el
3L Stk ol R 9ds Fste] dlske oEe] &
8] TARIE AlFe] ozt B8% AARE olole ARE
sk weto] Aol ABIES) &olA Zlsste Y-S Hg
t}. w3 Hal= olodlElgle] AL 9sled BlUA g#lo] o}
d dde] AR &Yt e ¥ 3 S (the Dunhill

[e]
padel classic)®] A4S tiwial7] 913 244l 212l (padel racquet)
< A% 7S Bl ZoF AlREH, BHAE SER B
198 98t =atoly 2UAZR, =gt A3} 58 Ko
3, 259 E UE FFER ] 227 (Smoking)yS $I3F o]

HE Mrol7z 33
2025 F/W HIAe E%EO] slelElx| et F= FES] 24
o B% ZJFsict webd 2 A9 94 F(Duke of
Windsor) 2 2% E2]& A== 8A|(Edward VIS 2EFI-S
;A FAR A o}j/_ 29 AAAS «)FFA] Efo|l=
(English Drape) AFdES TR F8 84= A€t
(Cardini, 2025a; Socha, 20252). YAl =&l|o]=gk 19204 tH
Sk ARl Z(Savile Row)2] Y& 9l ZH =2 & (Fredrick
Scholte)’} 32tk FEL] Fefolm, A8k =do]82 S3l o
77} Hol Holx, A @l Rz sio] 715 A} HolH, &

L ez gt JHol7F EEEA Hole +REU &
o] SITH(Hi, 2011). olef@ T2 Fej= AT AL 29
BEUL FHske 2, A4 @Azt Ak dut ol

e FER B S YAT, B A4S 2%
alRell] Edlolit AeEFel S A T AR
gk web & Adie =S gel 2EIS T
A8 Aol ohleh, A=A NS elue] Txz APl o
A B B8l Sl Aok 29 A9oR Aad,
ARH o AP ABe WY FE 2 9L W ==

RH =

Borr

L = ie)
89} 0] B4 ZEe AEgA B % wedgo A, 9
Yoy Sk FeA0] BRI Foe] ojmo] opd, weke
o o

hal ]

oﬂ/\]_xq X%E/H_O_ 7]_ ]_37_ 9\)\
slo] 7154 7S FL3] e
2026 S/S AL o]
5 Holld A= WIS
A TRzl A ElAAN e IR ot dEeol7t

o
>
rN
il
oy

B NE
=
N
]
2
N
)

U ;9‘
r

il

rO

«Bhzzo] Solglrolaly 3k dto] = olo|El Heloldl
2] (Bryan Ferry), 2] <k%(Charlie Watts)?} 7+ = =
ofo]ZEAIA Q] 97t W HAE FTEIRE 7Htom ZA)
E7F A7) = 9 vH(Cardini, 2025b; JTDapper Fashion Week,
2025b; Socha, 2025b). &Zgole o] AP M| lof, “d=t
W 27Fe] B e Feidlel sl zlo] ATk ear

k= FAlOl, F ofo]ZEel st «asS 2dHcR #F
& ol 94 FHo] YAS HI 5 YL
H]

S e, U3 G s G Belgen U
zZ

4,
st e s ?Jt k= —‘?‘ﬂ‘)rE Holth 2tal Q&3
(Cardini, 2025b). o= #5221 o =
A AR A olo]FE HojE] Fo2H F2lo] A
2 EB3HA] ok F USS AR olelg BeEARl |
T AR oA ofol”le] 2y A wjx|e} 2ElAH O] FA)
oF AxE Fatod AlzskEn. Z2ddE Fate] 7P FE
A et B2 Aol gzt A FES} AFEE
E7e] Zgolt}. ol AXE Hske FES 25 AXg
A, el gx] of= XIS Ao wjx|toZH, 7}
ety wigt & O}OIE‘J«] HHX]J ojFE 85 ]'*— 3’—5«] HES

rl
X
O
d
¢
it
Ach
m
)
juiny

l-ﬂ

5&

9] YA olgks EollA olFojAs HPo=H ‘i%@ E-W
ﬂ"’] WFE E3H ofe]Ze] 2
g F Utk HEe] HEe gl ZHY

1‘%1 2UA=, =l 3t 55 AEo|X
S2IEIAIQl RS 913k folBlSh A7 Kcigar) Alol2~E AR
ek 22 Egole AAAE A, G ZUA F4
Engk olz} ¥ ¢o](formal wear), Al EH o] (semi-
formal wear), 2527 #Zl(smoking jacket) 52 AHo|H A}
o skl 2Eld 9 B A a3 g29o|7t 238t
37t sk WS 7J§‘r ol 7t AYdvitie] & &2
WA RE, 2 Z7bellE «1 AL stk 234 Edi7t
714l @a:] s PEHHF’r

Aol dR2ol7t ZANES ojEH FHsk= A Hil=
sll2EAP, ‘08‘5%]4 olgke Al doltt. dxgeols s Al
g 22 olaliek 2 gellA H]iﬂlﬂ AA RS AlEdit) &=
g 23} 72 A oAl =7k 7R Sl EREIRI 9
= 43R5 B3l g 2 ovw—t’— EHH, ok YFe

=RE AN AEselels 554 477} URle] AR 8
o] oA NIHEAS LTk wbA] B AT E
Vogue, WWD 5 1A A wiAlel Bed AR g /1A
(Bottomley, 2024; Cardini, 2025a; Cardini, 2025b; Clarke, 2024;
Dao, 2024; JTDapper Fashion Week, 2025a; JTDapper Fashion
Week, 2025b; Kessler, 2024; Mohammed, 2024; Socha, 2024;
Socha, 2025a; Socha, 2025b)S ¥-2151] 7+ AgAde] a4l =4

ol
i&
g




=8¢ gifee]

Table 4. Conceptual keywords identified across collections

Season Concept keywords
2024 F/W  British tailoring, Brand heritage

High finance, Royal Ascot, Tennis, Garden party,

202
025 S/ Charity galas, Brand heritage
2025 F/W Duke of Wmdsor inspiration, English drape silhouette,
Brand heritage
2026 S/S English aristocracy, Windsor men, British rock icons,

Brand heritage
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Table 5. Color palette and RGB values of representative looks

Season Concept Key items Color chips / RGB of look Colors
British tailoring Suit ‘ Grey,
uit, coa
(Look 1) R: 143 R: 0 Black
G: 140 G: 3
B: 129 B: 0
2024 F/W
Brand heritage Navy,
(Motoring) Car coat Light brown,
(Look 28) R: 26 R: 157 R: 129 Light blue
G: 30 G: 146 G: 162
B: 35 B: 131 B: 168
High finance Three piece suit, D.ark arey,
Look 4 Leather b Light blue,
(Look 4) cather bag R: 74 R: 169 R: 89 Brown
G: 76 G: 174 G: 55
B: 80 B: 199 B: 32
Grey,
Royal ascot, Morning dress, Navy,
Garden party h hi
(Look 28) Top hat R: 150 R: 51 R: 255 R: 7 White,
G: 149 G: 70 G: 255 G: 8 Black
B: 141 B: 123 B: 255 B: 5
Royal ascot, Navy,
. Cream,
Garden party Morning dress lack
(Look 29) R: 25 R: 219 R: 8 R: 87 Black,
G:32 G 2I5 G: 8 G: 99 Blue
2025 S/S B: 46 B: 204 B: 8 B: 182
White,
Tennis Kanit, Shorts, Navy,
(Look 32) Racquet R:255  R:23  R:214 R 213 Cream,
G: 255 G: 29 G: 205 G: 196 Beige
B: 255 B: 44 B: 187 B: 178
Motoring Dark brown,
K 10 Car coat Cream,
(Look 10) R: 46 R: 201 R: 187 Beige
G: 38 G: 188 G: 175
B: 32 B: 172 B: 152
White,

. Light blue,
Charity galas, Bow tie, Pink,
Garden party c bund G

(Look 42) ummerbun R: 255 R: 178 R: 205 R:39 R:33 R:4l reen,
G: 255 G: 194 G: 148 G: 93 G: 70 G: 49 Blue,

B: 255 B: 230 B: 131 B: 88 B: 140 B: 60 Navy
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Table 5. Continued.

Season Concept Key items Color chips / RGB of look Colors
Beige,
. Light brown,
DUk.e O.f Wmdsor Jacket, Vest, Trousers, Dark brown,
inspiration . .
(Look 16) Evening Slippers R 198 R: 172 R: 61 R:222 R: 105 R: 35 Yellow,
G: 176 G: 154 G: 43 G: 198 G: 126 G: 44 Light blue,
B: 141 B: 130 B:29 B: 106 B: 138 B: 66 Navy
Grey,
. . . . Olive,
English drape silhouette  Three piece suit,
2025 F/W (Look 32) Fedora, Leather ba Dark grey,
g € R: 123 R:58  R:59 R72 R 22 Dark brown,
G: 118  G: 61 G: 55 G: 54 G: 48 Green
B: 109 B: 44 B: 54 B: 40 B: 30
Brand heritage Dark grey,
(Motoring) Car coat Navy,
(Look 14) R: 57 R: 63 R: 36 R: 62 Dark brown
G: 56 G: 65 G: 35 G: 44
B: 49 B: 59 B: 44 B: 26
Light beige,
Light 1
English aristocracy . 18t purple,
K Suit Navy,
(Look 2) R: 189 R:176 R:32 R:8 R:66 Dark grey,
G: 184 G: 168 G: 51 G: 89 G: 55 Dark brown
B: 173  B: 187 B: 97 B: 109 B: 48
Brand heritage Beige,
2026 S/S (Motoring) Car coat Light purple,
(Look 3) R: 173 R: 208 R: 131 Grey
G: 162 G: 200 G: 132
B: 157 B: 213 B: 136
Di i Purpl
Windsor men, mr?er suit e,
.. . Waistcoat, Light purple,
British rock icons
(Look 45) Opera pumps, R:55 R 196 R:45 R:59 R:55 Dark purple,
Ball cap G:59 G191 G:38 G:49 G110 Blue
B: 135 B: 251 B: 92 B: 80  B: 187
J=Z EAL YES Aduks AREEIT S/S AAEE= T Table 6. Fabrics characterizing quiet luxury across collections
Ao A, &, A= W, AW, 715 5 TF 245 Season Fabrics
ALLEQIT o= /W ZAMET= Do) e Coldhe 2024 FIW (Sjil;?e;e/:e,lfl};rduroy, Wool, Leather, Camel hair, Tweed,
}‘\jA}g}l et FEgols ofe} o] Tkt IFsHR & 2025 S/S Leathe;r, Silk, Suede, Linen, Seersucker, Wool,
ANES M3t A E48 A8 R8st vk Cashmere
AFHo 7 W9 o]y 3t LA AT ZIE =ZA7]A 2005 F/W Mel:lton, Tweed, Wool, Cashmere, Corduroy, Suede,
Velvet
&= 83 i Z8A EAoA, AAle A} EZo h _ _ _
dE 289 1212l S730NH, el dart F4do) 2026 S/S Denim, Silk, Wool, Leather, Suede, Linen, Cotton-Silk,
Ba=o] 7IXE FHeke WiAIYS YRt EQ=e) 2 Seersucker
o] B34 AT} B 2A TF 2419 AHgL, oS
S g s ANE 2 A0S RS TR A A} obd SARE A8 4 2 )
£ A, QAR A T &A% A 20§ S8 sl £ 02 Hdak] g ol @Y
Y| BB AT S5Y G718 ABU T 5P o do] 2L Ve AR Hol, ABT H5Y S7eke
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