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The Development of a Sustainable Family Look Design including Pets
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Abstract: Based on the design characteristics derived through a case analysis of sustainable family-look brands, this
study aimed to develop 1) sustainable family-look designs using eco-friendly materials, waste traditional Korean clothes,
and waste denim, and 2) a unique, modern family-look design that fuses modern elements of waste denim with traditional
elements of waste traditional Korean clothes. The goal was contributing to reducing the environmental impact and sus-
tainability of the fashion industry. Regarding methodology, a literature review, case study, and real production were con-
ducted in parallel. A total of 10 family looks, including for companion animals, were designed through a case analysis of
10 selected domestic and foreign sustainable family-looks-related brands. Based on the analysis of sustainable family

R

looks, three concepts of “couple,

similar,” and “minime” were designed and produced in basic, casual, and unique styles

using sustainable materials (e.g., waste denim and waste Korean clothes). The study confirmed that a sustainable family
look design using waste clothing can contribute to solving waste problems in the fashion industry and reduce its envi-
ronmental impact. Ways to simultaneously pursue environmental responsibility, design value, and a bond between brand
and families are provided, and it is shown how modern and traditional trends can be harmoniously fused with limited mate-
rials. The study depicts the feasibility of sustainable fashion, contributing hence to the spread of value consumption aware-
ness among value consumers and the development of the fashion industry.

Key words: sustainability(%|4:71-4]), family look(#I2 &%), up-cycling(@AF1Z
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A Ggol gig FoAdo] F4E Tt
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AR AH(Kim & Lee, 2021), At} olzE Ao Yehd
187 iRl EA AT (Lee & Lee, 2019)5 H|FEsle] 318t
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(WCED, World Commission on Environment and Development)
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Table 1. Characteristics of sustainable fashion classification
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Classification

Definition

Characteristics

Eco-friendly fashion

Vegan fashion

Zero waste fashion

Re-cycling fashion

Up-cycling fashion

Fashion products that utilize materials produced in a
way that is beneficial to the environment and ultimately
minimize environmental pollution through microbial
decomposition

Derived from the food term vegan and not using any
material taken from animals such as fur, leather, wool or
feathers

Meaning of the design of design that does not leave
waste after using clothing production process or
clothing

Efficient utilization of resources by recovering,
recycling, and recycling used products or raw materials

Focus on reproducing high value-added products by
adding aesthetic design elements to discarded items
beyond simple recycling

Production and manufacturing of eco-friendly materials
and hazardous substances, and disposal of
biodegradable methods

Use of faux fur, faux leather and organic vegetable
materials and raw in a cruelty-free manner

Thorough planning and design from the design stage
results in little or minimal fabric waste

Recycle the discarded plastic bottle to crush the
collected plastic bottle, melt it, extract the polyester
yarn, and make the product

Upcycle waste banners, waste clothing, and waste
leather to produce unique fashion items
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Fig. 1. ‘Similar look’ concept family look Monfimafi.
http://www.monfimafi.com

Fig. 2. ‘minimi look’ concept family look.
https://www.kstarfashion.com
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Fig. 3. Nui organics’s basic family look
Nui Organics.
https://nuiorganics.com

Mate the Label.

Ecology)s, "GOTS, %15 Wl RE AFS 58 A8
A8 AR 9 100% HIZd A= AlE ATH(Stanley/
Stella our certification, n.d.). #A|AI$+ Fig. 5= ZElz]/2dae]
100% "Iz AlFes 717853 AL G4, 7159 A Solu
RS WE AL ok NS TS A} TRt
Q14 ofsEo 7 wUn|E S EAlst, AEsal AFLd &
E R A7) Aux 9 A&EE ALrFese AdE A
Z°| 7}53Ftk(Stanley/Stella Iconic styles for everyone, n.d.).
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(ULKIN®)S] 0] trtolol| ofsf olst-02 AlFA A
Atk o] BT ofF ARlpgoA BAslE FHeAS &
o]7] g3l 187 7l Wy LS do-g 831, w
A AEE A 3Hminimal waste)sHAL} A 23}k A =29
O|2EE AL UTHKwak, 2023). AAIZ} Fig. 62 o=
TS LS AELE, dlo] A4l 2EFe|X Hid E
AXNZEES o5 EOZ H43 vLn|Eolrh. Al | 100%
o] Hdoz A FAe wF A daoz A vyd ¢
O|2=E golth(Lee, 2021). o]#g ZERIHEHE Al7te] A=
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Fig. 6. Basic minime look Ulkin & Arbre
de Réve.
https://www.musinsa.com

http://thnews.co.kr

Fig. 4. Mate the Label’s basic family look

https://matethelabel.com

Fig. 7. Casual similar look NorthFace.
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Fig. 5. Casual minimi look Stanley/Stella.
https.//stanleystella.com

NERoR Mgl gt WolHe tARI0R 7] 3
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Zr1o1Ed vl Hall=ols 2w o) 2(NorthFace®)2}t A
g 2] 2 72]¥ (National Geographic®), ZFE} U o} (Patagonia®)
HA=7} e}, wA] miwo]liae ml=olla] 19663 AHE
obgo] HAleg HHERS &g FejoiH ARE A
B3fe] AFS AAkslarl k. Ads) < v ode] HER
< Agsle 2 ZE2 938 SA18KATHHwang, 2020).
AAEE Fig, 72 wavjo]29] oI ZE|A AR ZECE 1
Az HEROR T Adst A, Ho|Z 5 FAR7A A
ARgste] A2 S48 ek AlEE AlFolth TRRIS o
frito]l Yyt B2 AFJoz A1 ofso] fFARH &
43 5 e AdEEeItH(Min, 2020). Th WAE 2| oz

Fo AAA e AL QHo AT} BE BEUSE
S8 TN WAL . o] BA=E A AT 4+ 9
£ mA), A 5o ojolsle Are Ymel ATt Sl B8
dol AFAT AVYHS 92T 4 Ak Fig 8 A
B3N adjze] 348 =g}

Fig. 8. National geographic’s casual minime
look National Geographic.
https://fpost.co.kr
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A4 2] wUn]2o]tH(Chae, 2021). P20 2 mlefaL]ol= o]
¥ U= (Yvon Chouinard, 1938-84)0l 2Js] ARE nj=-2|
olgio]l HA=g AFS o5t 243 4 e 7|
olz]e] AFde trRloln EHY7E Zhde] FEAt
(Yang, 2016). ©]& Ba=e] o5 F2 AZ3H, olo|d&
BNz, Ee2 ARl FER, Q3 g Sl 71ETA
ol HalAl 288 F A AMFL vl AdeS 2

e S AlEsial ik

3.5. gAlo|2E M BHE

JrlolEd oA HAlsole= 24(R-OGGI®)EF PIUZTY
(MiniRodini®), 91°]E(Wheat®) 2HE=7} itk WA 2x&
ol E Bl myMEe] 48 AT BAEE 20174
Ao} F2 2 AFS FHAA 7R AlFshe AS
W AT gdod o 9u &

4o g Mele] Zo] Yol ofg] 7kx] 2Ele] L E A&l
7Fs3lt rlUEdus 7Hk=el 29 (Cassandra Rhodin)ol2R=
A dejxEdolelrt AYe 245l Bd=2 TOEKO-
TEXy Q15S Bk 7|Yolth Blze] Exe Qg 9vS
HeEAY A718HA] &L A28 ZERE HESIE HAlolEd
< AHsle Aolth. ol 27] @AY IF HIIES &2
2 A&7Fse FA]el 7]edstal Utk Fig. 102 A1
F TG AW A=A BFOE Afo]=wt FA| AFslo] FR
o A7t g A8 7 J=F: FAAS ryR|Ee|t} TRR]
2 onBjAlo|l= ZloR slolv] Z), oF Yol ARY FrUzE
FE FUIS A AFlott. eeE YA A= TS A
2L EoZ HAlolFH S AFol). Al B A=A &
¥ Hgs] wE T e Bl 2318 fuAS TRkl
o 2 A A = U tHMinirodini official, n.d.). PFAE o] E
(Wheaty= 20023 Z227F2 = (Galsgaard) F-5ol 28] AHe
= B =olt), o] Hill== Ak fAdllA wER|=
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Fig. 9. R-OGGI’s casual similar look R-OGGL.
https://m.moccasom.com

Fig. 10. Unique minime look MiniRodini.
https://www.minirodini.com

BAAIS} A HE BE] Yol
oo ABEHE PAANE AR 23 WE, AR vhed

o] olgls B WESE A3 Folx, Eelo|2Est A8
e ABES AT AFL AR Atk @,

'BSCI(Business Social Compliance Initiative; 1% 3-3olA]

FTOEKO-TEX, UZ AES Aiksle 5 A YL =
atal Atk #AE Fig. 112 fwke} "o] 2= gjoj2 2h8

g = JE PYr=elt) ol AR HEAAE Bl
AMZE 5O R TS AtelZd AlFoltt TRl Ef
olE3l o g NEAUE ZFoiEe AR g FAS
zslgA g5l WS 2 AXES gAse) goz
TAE dde]Eo]tiIspo official, 2020).

-9 A&7t AL E A Bls AR A3, &
7ol Falg AEL Aatshe 31373 HA Hal=ddl= B Corp
Z GOTS JIF22 100% F71% VS ARSI, 715 =57t
HsHAl 248 & e weolF] Y], S5 AEFS AL
314 e Wi 3 BIi=ol= PETA 590 ¥R 100% Y]
A AFS B B s=EAE 2, tEHY] §l= 4
Z3 gM 9 =2 myn] 9] JiFY tiARle] FE
AREE T S-S Feleirh. T3k #7115 AYAFANA A
2 ke Hislehe ARo]2E A BalEd= 408 E
AAZEES o}EO R FZagh muu] F49] Ho]Z] T]A|<l,
AeE AR A EefgoN FET ZT2H ARE T2
g8l gAIEH HA Halzel 71E AFoly dxgS
AEgsl 7S Eole GAelEE A Balse s M,
ZE& A T AET ofoldlog muuel Ajde] 749
AT} U trRle] el & 2 AMES & 5 A
Atk ool AHE -9 A&rbs HYESE A 2R
= F2 AlElE Table 201 A2kt
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Fig. 11. Sporty minime look Wheat.
https://www.ispo.com
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Table 2. Case analysis of domestic & overseas sustainable family look brands

Classification

Brands name

Sustainable category

Eco-friendly
fashion

Nui Organics
(New Zealand)

Mate the Label

- B corp certification - social and environmental responsibility
- Gots certification - use 100% sustainable natural materials

- Sustainable eco-friendly brands - climate neutrality, gots,

impl
b corp certification Simple &

Ameri . . . basi
(America) - Plastic free: labels, packaging materials aste
- Peta- 100% terial
_ Stanly/Stells cta-approved 100% vegan materia Simple &
Vegan fashion . - Gots certified organic cotton
(Belgium) . . . . casual
- Fabric evaluation-oeko-tex certification
Zero waste Arbre de Réve -Us.e.organic cotton .@d .recycling fabric . .
. - Minimal waste - minimize waste by reducing proven Basic
fashion (Korea) .
factory production and processes
North Face - Recycling waste pet bottles and subsidiary materials Simple &
(America) - Release eco-friendly products casual
. : ' rel 1 1
Re-cycling National Geographic Green tea' released recyfc ed waste pet bottles Simple &
. } - Development of campaigns to protect the planet and
fashion (America) . casual
endangered animals
Patagonia - Recycling waste pet bottles — using polyester Basic &
(America) - Sustainable design attaches a hand-in-hand label casual
R-0GGI :Kﬁc}c;?g‘zfelif;:sr? pss Ov{/ifﬁbscc cling design's material Basic &
(Korea) .. en peycing g casual
characteristics
-cycli MiniRodini - Upcyeli i f fabric fi Id collecti fe .
Up cyf:hng iniRodini peycling pieces of fabric from old collections for a Unique
fashion (Sweden) unique check pattern
Wheat - Recycling of subsidiary materials and polyester
(Denmark) - Compliance with social responsibility —production plant Sporty

bsci and textile oeko-tex certification

JARE BEFOEA B R Hasks, 49 ADE
2 B9 Az Ol 7S
) Aol 2lof Sl o) WAl BAE Awe A3, 2023

Lt

B

EEEE RN

3 Fo)F RS 119 938EC0 2 20199 (55 9000=)THH]
T uf 7ke] e ASE YERITHLee. J, 2025). vid W
AsleE AFANE F 75%7F 24E 3, 503 Eo] nAdFE
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Fig. 12. The process of up-cycling fashion products.
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Table 3. Sustainable family look using waste clothes
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Sustainable fashion Family look design Works
Ecology fashion Ecology & up—cycling design
) e parents & children+t pet
* using '100% » basic design
organic cotton * straight silhouette Work I
* simple, natural, e bias finishing, live edge, fringing
comfortable . ’ ’ ’ couple
. shirring, bottons
design . | oink & bl
* t—shirts, pants pastel pin ) ue )
» basic design « waste denim & hanbok, organic
cotton, saekdong
Vegan fashion Ecology & up—cycling design
» using 100% « mother & daughter+ pet
vegan products » casual design
« simple, active « straight & a-line silhouette Work II
design * bias finishing , elastic waistband Similar
* t-shirts, pe}nts * pastel pink, light blue, blue
> casual design + waste denim & hanbok, organic
Up-cycling fashion cotton, saekdong
. Ecology, vegan & up—cycling design
* using waste
fabric, discarded « father & son
clothe§ » unique design
) rgcychng/upcyc « straight silhouette Work III
Ling design * live edge, fringe, zipper SodiTee
+ t-shirts, pants, ; g ’ g€, Z1pp minim
. * white, light blue, blue
jacket A .
» casual & unique ¢ waste denim, bamboo fabric,
design vegan leather

F/}Oh'ﬂo] sEE F) sle] W= Hud 38L&

F AT wAEo] W ohle] sjol= Wzs} ofse] 7%
A=z o] 24 oPiEE dol A% F Hgo] Fsles
46708 Fich WeSEe) Slge Yriat gl o 2e
st 2AR AR ARel] 1 BA%S 9k &
¥ 19] AHeSe FEAel AR AUHS Bl 9%
Al =715 7131 tH(Table 4).

422 2F 1 : Ale] 7249 AFd Al
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< 98§ FE vA Aol ' al=E REEIGY vE
E o winie] HJE 93] YAF duolH, 0 & BF
v 2AF Bago] vy 2Ag AFelidict 53], AR A
TUHOE vE EEE vt If dEe os A
Y + JEF SFATH(Table 5).

423. A% 11 : PYn] 2241e] fU= bRl
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Table 4. Work I designs and flat sketches

Family composition Dad, mom, daughter, son, pet
Silhouette Straight silhouette
Item Blouse, t-shirt. skirt, pants, one-piece dress (pet)
Detail Bias, shirring, triangle radishes, etc
Color Pastel pink & blue, light & medium blue

100% organic cotton, an abandoned denim & hanbok,
colored fabric

Material

Mom's outfit Daughter’s outfit Dad's outfit Son’s outfit

Table 5. Work II designs and flat sketches

Family composition Mom, daughter, pet
Silhouette Straight, A-line silhouette
Item Bolero, one-piece dress
Detail Bias, rubber bands

Color Pastel blue, light blue, medium blue

An abandoned denim & hanbok,

Material . .
organic cotton, colored fabric
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Mom's outfit Daughter’s outfit The pet costumes of work I and II




Table 6. Work III designs and flat sketches
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Family composition Dad, son Detail Fringe, stopper, pocket, zipper
Silhouette Straight silhouette Item T-shirts, vests, pants
Color Pastel blue, sky blue, light + medium * dark blue

Material

small piece of denim fabric

3797 AEy B AEY B

An abandoned denim, cactus vegan leather, bamboo fabric,
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