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Research Trends on Men’s Suits Published in Korean Academic Journals

Jun-Yup Oh' and Kyu-hye Lee®'
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2Professor, Department of Clothing and Textiles, Human-Tech Convergence Program, Hanyang University, Korea

Abstract: This study analyzed the research trends in men's suits in KCI-listed journals from 2010 to 2024. A total of 55
papers were selected after searching for men's suit research in eight major South Korean apparel-related journals. The
results showed that the research on men's suits exhibited significant variation while maintaining a higher number of pub-
lications throughout the 2010s, reaching peaks in 2011 and 2014 , before entering a period of general decline in the 2020s,
notwithstanding a temporary resurgence in 2021. Text analysis revealed that the main research themes centered on cloth-
ing's social psychology, marketing, design and aesthetics, and garment construction, with very frequent keywords such
as “image”, “style”, “size”, “body”, and “brand”. A notable trend is the shift in research focus. While early research from
2010 to 2014 concentrated on consumer satisfaction and clothing components, recent research from 2020 to 2024 has
increasingly emphasized the suit's role as a cultural signifier. This thematic shift incorporates newly emerging terms such
as “music”, “hip hop”, “soul”, and “resistance” and reflects contemporary social issues such as the COVID-19 pandemic.
Although the suit holds strong historical and symbolic meaning, limited attention has been paid to its evolution and pro-
duction contexts, suggesting several critical directions for future research. Pursuing these avenues is vital for fully appre-
ciating the suit's complex cultural and sartorial history.
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Author(s)

Year Title

Summary

Park

Shin & Lee

Kim

Chae

Choi & Ahn

Park et al.

Kim

Ryu & Lee

Kim

2010 A Study on the Selection Behavior and the Post-purchase
Satisfaction for Men's Suits

2017  The effect of consumers’ needs for uniqueness and pursuit of
clothing benefit on bespoke suit purchase intention amongst
20~30-year-old males

1990  Consumer Types Based on Style of Men's Business Suits and
Their Relationship to Lifestyle, Clothing Behavior and
Appearance.

1996  Changing Styles & Aesthetic Charactics of Modern men's
Suit

2018 Image Analysis of Suit Jacket in Menswear Collection -
Focusing on the Lapel's Proportion in Silhouette

2014 Development of a Sizing System of Mass-customized
Clothing for Wheelchair Users: Men's Suit Sizes

2014 A survey on jacket lining manufacture of menswear brands

1996 A Study on the Development of men's Wear in Korea

2017  Sales Products and Production/Sales Subjects of Korean

Modern Tailor's Shop

The most important factor influencing satisfaction with a
men's suit is the level of knowledge about the material, with
the amount spent and selection criteria also having some
influence

Intent to purchase bespoke suits among men in their 20s and
30s increases with a desire for individuality and uniqueness,
aesthetic satisfaction, and concern for appearance

By menswear suit style, consumer groups are divided into
formal, semi-formal and casual, with each group exhibiting
differences in lifestyle, clothing behaviour, appearance and
demographics, and the menswear suit market needs to be
segmented by consumer characteristics

The modern men's suit developed in the late 18th century
under the influence of neoclassicism and the democratic
movement, pursuing practicality, simplicity and understated
aesthetics, and has since evolved into a modern style that
responds to a variety of social and emotional needs

The 2013-2017 menswear collections show a wide range of
combinations of classic, fitted and boxy silhouettes and nar-
row, regular and wide lapels, with a clear increase in boxy
silhouettes and a diversification of lapel widths in recent years

Propose a mass customised suit sizing scheme for men in
wheelchairs, broken down by body type

Divided into suit jackets and casual jackets, most brands
provide lining patterns to their suppliers, and lining pattern
design relies heavily on the know-how of pattern makers

A study of how the current menswear came to Korea and
how it has evolved since 1850, when the basic “suit” was
first established, to the present day, based on Western dress
history.

A study of the items sold, production and sales actors, and
the coexistence of customised and ready-to-wear in modern
Korean tailor shops, 1890-1945
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Table 2. Numbers of published articles on suit by year
Year 2010 2011 2012 2013 2014 2015 2016

n 4 8 2 2 8 3 7
Year 2017 2018 2019 2020 2021 2022 2023
n 4 3 5 2 4 1 1
Year 2024  Total
n 1 55
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| | ‘

2

0 I I I

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Fig. 1. Numbers of published articles on suit by year.
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Table 3. The number of publications by journals from 2010-2024

No. Journal Total publications from 2010-2024  Frequency of selected articles(%)
1 The Research Journal of the Costume Culture 1022 6(10.9%)
2 Journal of the Korean Society of Costume 1157 6(10.9%)
3 Fashion & Textile Research Journal 1358 12(21.8%)
4 Journal of the Korean Society of Clothing and Textiles 1327 16(29.1%)
5 Journal of the Korean Fashion & Costume Design Association 782 4(7.3%)
6 Journal of The Korean Society of Fashion Design 565 3(5.5%)
7 Journal of Fashion Business 986 6(10.9%)
8 Korean Journal of Human Ecology 1015 2(3.6%)
Total 8212 55(100%)
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Fig. 2. Word cloud of top 50 words by TF.
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Table 4. Top 50 words by TF and TF-IDF from 2010-2024
2010-2024
TF TF-IDF

No. Word Count  No. Word Count  No. Word TF-IDF No. Word TF-IDF
1 Man 197 26 Silhouette 22 1 Image 165.363 26 Menswear 64.375
2 Suit 197 27 Chest 22 2 Style 156.048 27 Satisfaction 59.536

3 Style 102 28 Pants 21 3 Size 153.694 28 Appearance 57.18

4 Size 91 29 Item 21 4 Body 147.448 29 Fit 57.18
5 Image 90 30 Purchase 20 5 Jacket 140.864 30 Chest 56.569
6 Body 82 31 Satisfaction 20 6 Brand 138.494 31 Characteristic ~ 56.346
7 Brand 82 32 Ratio 20 7 Suit 118.574 32 Soul 55.407
8 Jacket 75 33 Appearance 20 8 Circumference ~ 104.634 33 Product 55.073
9 Clothing 66 34 Fit 20 9 Value 103.479 34 Price 55.049
10 Value 49 35 Method 20 10 Clothing 100.972 35 Item 53.998
11 Pattern 42 36 Product 20 11 Lining 99.089 36 Silhouette 53.178
12 Circumference 42 37 Pursuit 20 12 Man 96.904 37 Pants 52.317
13 Shape 40 38 Hip 20 13 Shape 91.346 38 Movie 52.232
14 Waist 39 39 Behavior 19 14 Tailor 89.617 39 Wheelchair 51.462
15 Consumer 38 40 Rock 19 15 Pattern 88.696 40 Purchase 49.826
16 Design 35 41 Wheelchair 18 16 Waist 84.469 41 Ratio 49.826
17 Menswear 32 42 Power 17 17 Consumer 80.249 42 Hip 49.826
18 Characteristic 30 43 Shoulder 17 18 Costume 80.053 43 Method 49.826
19 Costume 28 44 Movie 16 19 Design 79.928 44 Power 48.603
20 Production 28 45 Price 15 20 Rock 75.195 45 Shoulder 46.812
21 Fabric 27 46 Consumption 15 21 Fabric 71.775 46 Behavior 45.927
22 Lining 27 47 Measurement 15 22 Obesity 71.595 47 Market 45.703
23 Tailor 26 48 Order 15 23 Production 69.756 48 Consumption ~ 44.652
24 Obesity 26 49 Length 15 24 Pursuit 68.936 49 Length 44.652
25 Dress 24 50 Texture 14 25 Dress 66.088 50 Music 44.039
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Table 5. Top 20 TF-IDF words from 2010-2014, 2015-2019, 2020-2024
2010-2014 2015-2019 2020-2024
No. Word TF-IDF Word TF-IDF Word TF-IDF
1 Image 105.890175 Style 75.231 Design 30.55323
2 Jacket 93.929208 Size 74.783 Soul 28.51635
3 Lining 81.1432808 Body 65.985 Style 24.4888
4 Brand 76.5077222 Value 61.292 Size 22.7396
5 Body 59.9218526 Rock 58.44 Body 20.36882
6 Shape 57.4215354 Suit 55.275 Music 19.53878
7 Style 56.4298403 Pursuit 51.299 Obesity 19.53878
8 Pattern 55.5072338 Brand 45.456 Resistance 19.53878
9 Size 52.5793613 Circumference 39.985 Man 19.17757
10 Fabric 48.5549647 Production 39.543 Brand 18.33194
11 Man 45.9718021 Waist 37.709 Image 18.31268
12 Preference 43.7186984 Jacket 37.436 COVID 14.65408
13 Price 43.6925358 User 35.909 Suit 14.5331
14 Suit 43.2472361 Clothing 35.564 Era 12.54198
15 Satisfaction 43.1983536 Man 35.118 Society 12.54198
16 Consumer 40.4456626 Figura 34.812 Mainstream 12.54198
17 Fit 36.3811248 Tailor 33.834 Hip 12.2444
18 Attire 34.3298496 Consumer 33.612 Hiphop 1221174
19 Waist 34.2410586 Shape 33.519 Waist 12.21174
20 Appearance 33.9309073 Silhouette 33.427 Deformation 12.21174
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Group 2: Experience and Satisfaction

fit size

satisfaction
shape

menswear

suit consumer

brand

jacket
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price inins

Group 3 Components and Price
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Fig. 4. Clustering top 20 words from 2010-2014.
Table 6. Clustering result from 2010-2014
2010-2014
1 3
Keywords Named Meaning Keywords Named Meaning Keywords Named Meaning
Man Suit Jacket
Image Brand F:g:::si ;“ Lining Focused on
Fabric Focused on the ~ Consumer . . Price specific
thetic and satisfaction Specific  components like
Preference Consumer o Menswear Product and  experienced P P
. intrinsic values . Garment jackets and
Pattern Attributes and . Shape Market during the -
Preferences of suits, such as ) i Attributes urchasing and Elements and linings, and the
Style design and Satisfaction purehasing Price economic value
Bod materials Fit WEArHg process, represented by
oy ’ including fit and .
Value Size size. price
Waist
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Group 1: Design and Style of the

suit
' suit -
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. size
. style

® rock
® design @ jacket
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Group 2: Wearing and Body

value

body

consumption clothing

shape production

characteristic

brand
consumer
man

pursuit

user

Group 3: Consumer and Value

- 2 3
Fig. 5. Clustering top 20 words from 2015-2019.
Table 7. Clustering result from 2015-2019
2015-2019
1 2 3
Keywords Named Meaning Keywords Named Meaning Keywords Named Meaning
Suit Value Brand
) Focused on
Size Focused on the Body Consumer consumer
. . Focused on how .
Style external design  Consumption he suit i Man subjects
: and style of suits the suit Interacts themselves and
Waist Design and . Shape Wearing and with the User Identity and .
Style as combined isti Bod; wearer's body to i Value their
Rock ty with cultural Characteristic y Y Valu}e’ . Pursuit psychological
Design trends like 'rock’ Clothing p motivations,
. the consumer.
Jacket music. Production such as brand
Silhouette preference.
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Group 1: Body and Body Shape Accommodation Group 2: Cultural Influence and Symbolic Meaning
O size brand
@ abdomen hiphop ~ music
. than <5l image
® dimension resistance
@ obesity design
bod
@ body  hip
© coverage
covid
style facket conservation
suit
Group 3! Social Issues and Style
o 2 3
Fig. 6. Clustering top 20 words from 2020-2024.
Table 8. Clustering result from 2020-2024
2020-2024
1 2 3
Keywords Named Meaning Keywords Named Meaning Keywords Named Meaning
Man Focused on a Brand Suit
Abdomen structural Hiphop Focused on the Style Focused on the
Si approach to Musi symbolic nature Jacket influence of
e Bodv and Bod accommodate usie Cultural of the suit in acke contemporary
Dimension ySha . Y diverse physical Soul Influence and  expressing Conservation  Social Issues social issues,
Body Accomm?) Jation traits like Image Symbolic  cultural identity COVID and Style like ‘COVID’,
Obesity obesity and Resistance Meaning and social on suit-wearing
] supplement ) meaning, such culture and
Hip specific body Design as ‘hip-hop’. styles.
Coverage parts.
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