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A Study on User Preferences for YouTube Thumbnail Content

Soo Zy Kim and Eun Sil Kim'
Dept. of Beauty Design & Science, Gwangju University;, Gwangju, Korea

Abstract: As the number of YouTube users continues to increase, various studies have examined thumbnails with most
studies have focused focusing on their technical aspects. However, research on user preferences for thumbnails in thumbnail-
related content remains scarce, highlighting the need for a differentiated approach to promote beauty content. Therefore, this
study aimeds to examines the current usage patterns of thumbnail-related YouTube content and identifies the preferred thumbnail
elements and differences across age groups. A revised questionnaire was developed based on previous studies, and a survey was
conducted between October 1 and December 1, 2024, targeting female residents of Jeollanam-do and Gwangju, South Korea, from
their teen years to over age 50 those. The final analysis included 300 completed responses included. The research findings revealed
significant differences between among age groups in four categories: typography, typography layout, number of words, and
thumbnail composition elements. These results, indicate that designing thumbnails to reflect the preferences of different age groups
may enhane user satisfaction and serve as a useful strategic resource by a providing clearer direction during content planning. In
particular, because thumbnails are the first visual elements users encounter on the YouTube platform, incorporating preferred ele-
ments into thumbnail design may positively influence click-through rates. This could naturally lead to the acquisition of new sub-
scribers, increase engagement among existing subscribers, and ultimately contribute to higher view counts.
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AR dRbA A6 tis] golr] 98] HlER
< o A= (Table 1) ok B4437, A5 100 66
(22.0%), 20t 977 (32.3%), 30t 59%8(19.7%), 40tH 3773
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Table 1. General characteristics of survey subjects

Sortation Frequency(N) Ratio(%)
10s 66 22.0
20s 97 323
Age 30s 59 19.7
40s 37 12.3
Aged 50 and over 41 13.7
Student 102 34.0
A housewife 38 12.7
Occupation Professional occupation 65 21.7
A service job 71 23.7
Others 24 8.0
Entire 300 100.0
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Table 2. How you watch YouTube

Sortation Frequency(N) Ratio(%)
Once a week 42 14.0
Twice a week 78 26.0
Frequency of use Three times a week 58 19.3
Four times a week 52 17.3
More than five times a week 70 233
Less than 30 minutes 59 19.7
1 hour 81 27.0
Time of use 2 hour 70 233
3 hour 53 17.7
For more than four hours 37 12.3
To get information about various products 34 11.3
To obtain information about the procedure and process 56 18.7
Reason for use To get know-how and tips 98 327
To understand the trend 111 37.0
Others 1 3
Strongly disagree 1 3
The effect of the thumbnail (first screen) of Disagree 6 20
YouTube content on the presence or absence of Neutral 82 273
viewing Agree 97 323
Strongly agree 114 38.0
Strongly disagree 1 3
How Thumbnails (f ¢ VouTub Disagree 7 23
o el i s 1 « o
Agree 101 33.7
Strongly agree 127 423
Entire 300 100.0

Table 3. The element that makes you click on the video on the first screen of the thumbnail when using YouTube

. Age . 1
Sortation Entire
10s 20s 30s 40s Aged 50 and over P
Product image 9(13.6) 5(5.2) 0(.0) 4(10.8) 4(9.8) 22(7.3)
Creator image 17(25.8) 34(35.1) 16(27.1) 6(16.2) 8(19.5) 81(27.0)
Mix(creator image + text)  28(42.4) 37(38.1) 23(39.0) 17(45.9) 18(43.9) 123(41.0) 1(82;35
Text(subtitle, keyword) 3(4.5) 5(5.2) 5(8.5) 3(8.1) 3(7.3) 19(6.3)
Mixing(product image + text)  9(13.6) 16(16.5) 15(25.4) 7(18.9) 8(19.5) 55(18.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
432, Al HAzsle olu)A] M| Ader FANE 7P sl Zod veht BAKeR
A el A ﬁiﬂ* ojmlR] Axfo] ] A& A= Frojn gk Aol UEREA] @Skth(p > .05).
(Table 4)9} 2t} EAA7, LA 0] 1769 (58.7%) 08 714
A Ve, PAID’ 429(14.0%), YAIL 3} BA|LG o] 7zt 433, ALl Asske= elo] 21y
23%(7.7%), ‘GAIL’ 229 (7.3%), ‘RAL’ 14H(4.7%) <O =2 A dolld HdEshs elolEaeu]o] dhsf] 43 A=
el A2 Au|dellM TS 7P dsshe 2eR & (Table 5)9} 72t} EAAT} =87} 1459 (48.3%)0.& 71
AF=] AT A VR, FHA] 938 (31.0%), HERA" 358 (11.7%),
Aol wfet e 10017E 50 oPd7A] e A7l 7% BIEHA] 209 (6.7%) 28 e} thAl2 Fuldox] =4
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Table 4. Image color preferred from thumbnail

Age 2
Sortation £ Entire x
10s 20s 30s 40s Aged 50 and over @
R series 5(7.6) 4(4.1) 1(1.7) 12.7) 3(7.3) 14(4.7)
Y series 9(13.6) 6(6.2) 2(3.4) 3(8.1) 3(7.3) 23(7.7)
G series 5(7.6) 7(7.2) 4(6.8) 5(13.5) 12.4) 22(7.3) 20.795
B series 5(7.6) 7(7.2) 5(8.5) 4(10.8) 2(4.9) 23(7.7) (:409)
P series 6(9.1) 9(9.3) 13(22.0) 7(18.9) 7(17.1) 42(14.0)
Achromatic colors 36(54.5) 64(66.0) 34(57.6) 17(45.9) 25(61.0) 176(58.7)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
Table 5. Preferred typography in thumbnails
Sortation Age Entire ©
10s 20s 30s 40s Aged 50 and over (V]
BatangChe 6(9.1) 3(3.1) 2(3.4) 2(5.4) 7(17.1) 20(6.7)

MyeongjoChe 13(19.7) 14(14.4) 3(5.1) 4(10.8) 12.4) 35(11.7) .
DotumChe 29(43.9) 51(52.6) 32(54.2) 16(43.2) 17(41.5) 145(48.3) 2(8062179)
GulimChe 18(27.3) 27(27.8) 19(32.2) 15(40.5) 14(34.1) 93(31.0)

Others 0(.0) 2(2.1) 3(5.1) 0(.0) 2(4.9) 7(2.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
*p<.05
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Table 6. Preferred type of typography in thumbnails
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(p<.05), 10ttt 200, 500) o)de] 749 A= B=A<] &
Fol} otde] vehd 2ES Mssle AoR deptot
30t19] A BEAC] 2ol ay-Apt UEpE 2ES A
S3k= ZOR, 40009 g BTA0] 2T 2olEAY] &
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43.5. Adelr Aashs golxaey 2

Auldellr HAFshe eolEady] A sl 243 2
R (Table 7)3 Zth 244, FA|A 0] 1479 (49.0%)
2 7P A JERD, YAIE 427%(14.0%), ‘PAIE’ 369

Sortation Age Entire ¥ (p)
10s 20s 30s 40s Aged 50 and over
Underlined font 11(16.7) 7(7.2) 3(5.1) 0(.0) 3(7.3) 24(8.0)
Outline font 14(21.2) 21(21.6) 10(16.9) 5(13.5) 6(14.6) 56(18.7)
Bold font 31(47.0) 45(46.4) 31(52.5) 19(51.4) 20(48.8) 146(48.7) 33.928"
Light font 5(7.6) 10(10.3) 4(6.8) 8(21.6) 4(9.8) 31(10.3) (.027)
Shadow font 5(7.6) 13(13.4) 11(18.6) 5(13.5) 5(12.2) 39(13.0)
Others 0(.0) 1(1.0) 0(.0) 0(.0) 3(7.3) 4(1.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)

"p<.05



Table 7. Preferred typography color for thumbnails

W R SRS Y HEE e 369

Sortation Age Entire 2 ()
10s 20s 30s 40s Aged 50 and over
R series 9(13.6) 9(9.3) 4(6.8) 0(.0) 2(4.9) 24(8.0)
Y series 11(16.7) 12(12.4) 10(16.9) 4(10.8) 5(12.2) 42(14.0)
G series 8(12.1) 8(8.2) 2(3.4) 12.7) 49.8) 23(7.7) 27.200
B series 7(10.6) 10(10.3) 4(6.8) 6(16.2) 12.4) 28(9.3) (.130)
P series 3(4.5) 13(13.4) 7(11.9) 9(24.3) 49.8) 36(12.0)
Achromatic colors 28(42.4) 45(46.4) 32(54.2) 17(45.9) 25(61.0) 147(49.0)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
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Table 8. Preferred image layout in thumbnails
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A ollX HEsk= efolx2Efs] wof ol ths) A8
A= (Table 10y} 2ok B443, 1~571" 114%(38.0%),
‘6~1071" 106% (35.3%), ‘11~1570> 357(11.7%), ‘16~2071" 24
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Age

Sortation Entire v (p)
10s 20s 30s 40s Aged 50 and over
Top left 7(10.6) 22.1) 5(8.5) 12.7) 12.4) 16(5.3)
Top center 14(21.2) 14(14.4) 4(6.8) 4(10.8) 5(12.2) 41(13.7)
Top right 5(7.6) 44.1) 1(1.7) 3(8.1) 0(.0) 13(4.3)
Middle left 2(3.0) 22.1) 23.4) 5(13.5) 12.4) 12(4.0) .
Middle right 1(1.5) 1(1.0) 3(5.1) 0(.0) 2(4.9) 7(2.3) 4(7073369)
Center 31(47.0) 54(55.7) 35(59.3) 17(45.9) 24(58.5) 161(53.7)
Bottom left 0(.0) 2(2.1) 3(5.1) 1(2.7) 0(.0) 6(2.0)
Bottom center 5(7.6) 17(17.5) 4(6.8) 4(10.8) 7(17.1) 37(12.3)
Bottom right 1(1.5) 1(1.0) 2(3.4) 2(5.4) 1(2.4) 7(2.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)

*p<.05
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Table 9. Preferred typography layout in thumbnails

Age

Sortation Entire v ()
10s 20s 30s 40s Aged 50 and over
Top left 7(10.6) 4(4.1) 4(6.8) 2(5.4) 0(.0) 17(5.7)
Top center 11(16.7) 24(24.7) 20(33.9) 7(18.9) 16(39.0) 78(26.0)
Top right 34.5) 4(4.1) 1(1.7) 0(.0) 0(.0) 8(2.7)

Middle left 0(.0) 0(.0) 1(1.7) 3(8.1) 12.4) 5(1.7) "
Middle right 1(1.5) 1(1.0) 23.4) 1(2.7) 3(7.3) 8(2.7) 67((9)3(6))
Center 19(28.8) 30(30.9) 4(6.8) 2(5.4) 4(9.8) 59(19.7) ‘

Bottom left 2(3.0) 1(1.0) 1(1.7) 4(10.8) 1(2.4) 9(3.0)
Bottom center 21(31.8) 31(32.0) 25(42.4) 18(48.6) 14(34.1) 109(36.3)
Bottom right 2(3.0) 2(2.1) 1(1.7) 0(.0) 2(4.9) 7(2.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
*p <001

Table 10. Number of preferred typography words in thumbnails

. Age .
Sortation Entire © (p)
10s 20s 30s 40s Aged 50 and over
1 to 5 items 23(34.8) 30(30.9) 29(49.2) 16(43.2) 16(39.0) 114(38.0)
6 to 10 items 22(33.3) 41(42.3) 20(33.9) 9(24.3) 14(34.1) 106(35.3)
11 to 15 items 8(12.1) 14(14.4) 5(8.5) 6(16.2) 2(4.9) 35(11.7) 2(01;(7);‘
16 to 20 items 9(13.6) 4(4.1) 4(6.8) 4(10.8) 3(7.3) 24(8.0)
21 or more items 4(6.1) 8(8.2) 1(1.7) 2(5.4) 6(14.6) 21(7.0)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
o A M3 AR (Table 1) 7t} 4234, A% A, 2 vlw
Axe] wabE 10t 30th, 400H, 5000 1 el 739 A T AL ol 148 (49.3%) 2 7FF A vty
wdellA 1~571 o] gle|xad] wof £5 7MY A58} F N B AFE ARE HAFE AL 627 (20.7%), A&
= Aoz yeity, 20009 A4 6~107 B=2] Ble]Eae W A aﬂrﬂ& HoFE A 529(17.3%), ‘94 57+ A
I o] 5 7P dsske 20=E Uepoy BAXCE & g S HofFe AvY 349 (11.3%) £ % L‘rEM oA
ou)gk Zpol= YEREA] GSkTh(p > .05). 2 A ﬁPﬁOHH Alg A, 5 vaslFe Avde 7P A
she AoR ZAMESUT
439, Adde] A ghHAM As=rt 22 Y TFH AFel WA= 10015E 500 o7 BE A#Ee] A4
Aude] R PN HIE7 B GAF RO el & A AN Ale A, T2 BlusFe Aude 7P A58t

Table 11. Type of video with high preference on the first screen of thumbnail

Age
Sortation & Entire Xz (p)
10s 20s 30s 40s Aged 50 and over
Procedure demonstration
thumbnail 10(15.2) 17(17.5) 15(25.4) 6(16.2) 4(9.8) 52(17.3)
Product overview
thumbnail 17(25.8) 22(22.7) 7(11.9) 5(13.5) 11(26.8) 62(20.7)
Before-and-after 16.960
comparison thumbnail 30(45.5) 45(46.4) 33(55.9) 18(48.6) 22(53.7) 148(49.3) (:388)
Random mid-Scene
thumbnail 8(12.1) 11(11.3) 4(6.8) 8(21.6) 3(7.3) 34(11.3)
Others 1(1.5) 2(2.1) 0(.0) 0(.0) 12.4) 4(1.3)

Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
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Table 12. What do you think is the most important part of the thumbnail

Age
Sortation Entire 2
10s 20s 30s 40s Aged 50 and x ®
over
Image quality (clear and sharp
images) 14(21.2) 9(9.3) 3(5.1) 7(18.9) 4(9.8) 37(12.3)
Text readability (legible and easy-to-
understand text) 17(25.8) 35(36.1) 16(27.1) 7(18.9) 8(19.5) 83(27.7)
Overall design harmony (balanced 20449
integration of images and text) 22(33.3) 32(33.0) 28(47.5) 14(37.8) 20(48.8) 116(38.7) (201)
Color and style consistency (design
aligned with brand identity) 11(16.7) 19(19.6) 12(20.3) 7(18.9) 8(19.5) 57(19.0)
Others 2(3.0) 2(2.1) 0(.0) 2(54) 124) 7(2.3)
Entire 66(100.0) 97(100.0) 59(100.0) 37(100.0) 41(100.0) 300(100.0)
= Aog Ueht FACR fFongh zlole YA %%k A, ARl #Aglo] FzlollelE] o|n|x|9} BIAETL A

thp > .05).

43.10. AUdolA 7 FesA Adshs 84

AddellX 7P Fasp Azbshs a4l dis 4% 4
= (Table 12)9F 72} B3}, Tiele] AA|Z el Z35}1(©]
vz 9} Bl #)y 7} 1168 (38.7%) 02 7P B Ueht
31, lzEl] JMEA G AT & Ho|Al of3|El] & HXEY
839 (27.7%), AWzt eI YA EHAM=S} dX|st= Tt
Q1) 578 (19.0%), ‘olnlx|e] FA sl ZAHg ow]|X]y 37
H(12.3%) =02 Yeht A2 Aol tixlele] A4
3 z3lE 7Y FosH Ak AR AU

Aol wWeME 100y 30th, 4o, sod o)ide] B A

35

d

I SARlel A Sl domel 29
7V Zaspl Adske 2o teea, 20de] 4% g
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9] 4%, BE Tl e F7ksh v

4
FHoste] A4H FEEE Eoli, AXE gRHor T
7] mEe® s t(Jung, 2014; Kang, 2020). Elo]3E
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