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Lies Experienced Directly and Observed from Afar: An Analysis of Consumer Response
Mechanisms to Greenwashing in the Fashion Industry

Yue Wang and Sojin Jung*

Dept. of Clothing & Textiles, Kyung Hee University, Seoul, Korea

Abstract: This study explored consumers’ responses to greenwashing by fashion firms, focusing on how perceived cor-
porate greed influences emotional appraisals (rumination, distraction, and positive reappraisal) and their subsequent
effects on behavioral outcomes, including brand avoidance, forgiveness, and relationship retention. It also examined the
moderating role of consumer position by comparing direct experiencers and observers of greenwashing incidents. A sce-
nario-based online survey was conducted with 414 Chinese consumers, and the data were analyzed using structural equa-
tion modeling (SEM) and multi-group analysis (MGA). SEM revealed that higher perceived greed increased rumination
while reducing distraction and positive reappraisal. Rumination led to greater brand avoidance and lower forgiveness,
whereas positive reappraisal led to lower brand avoidance and promoted forgiveness and relationship retention. Dis-
traction showed mixed effects, increasing brand avoidance and enhancing forgiveness and relationship retention, high-
lighting the multifaceted nature of distraction. The MGA revealed that direct experiencers exhibited stronger negative
emotional responses and a lower tendency to engage in emotional appraisal strategies to restore brand relationships than
observers. These findings will help crisis managers understand differential consumer perceptions, even toward the same
incidents, based on position, and offer practical insights for coping strategies.

Key words: greenwashing(ZZH$]4]), perceived greed(JIA1¥ &%), rumination(§+), emotion regulation(g 4] Z4),

consumer behavior(Z:H| 2} 3%)
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A& 7Fss AYA
7F o8] i ke Zejoll~E et
th(Badhwar et al., 2024). ©|xH E2
AEE Sl 7ol thet Axe AL ¢l 1
3L, 7P 9 2 52 B8l MRk 7Rk
SATH(Liu et al, 2023). o] wj ZH|A= -Lua‘}ﬂl =3
A 719S 3= AIRE o]oA 7= ST (Antonetti &
Maklan, 2016; Arango et al., 2023). FAIRF 719 22194
TAE WEs] Eofriry, 2H749Y 1 A&7l tig
olal| e} Xl”’“zfﬁl zZpol7t AW 24 o B4 7 59 2R
7F el w, Z2 39 7 ARUAelde] dgeA ol F
oJx]A] X 7104«1 oEob= Tﬂrs}ﬂl ad9/do] LAst
1= Sth(Liu et al, 2023). & £, vIAY A= MR}
2}

=3
o o
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o] #AE =ol7] S8 7199l Xli7}~—ﬂ AHE S
TR = AL FdE] FAE NS 284S I EFl
AL 5 Ak o] A5, 71l a4 Al Sl 215
o] WAl HiL thee ol TUPYLR 91T F Stk
SHAIRE o2’k B5= 7]%‘ | oloe Soist & 542 7L
oo SRS 7 21 oiER TJIg)4o] st
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35 Zee AR,

gl #E

dE= dOH R ofF ZloF didd
9 AR 7F 2njzpe] B2 A4y
| o]ol¥ke &= 719 HEolA H
ZE ZIAel| thgh Hrid ot AR} B AeE A8 A
S 2 yhEti(Ibrahim Nnindini & Dankwah, 2024).

A E7A Q] AH|A; Bl 22 7] AE 9 Au)A
3, 71738 & F8A olgpoll] AamAt Hols AAMA 1
S0 2 E A Gannon et al., 2023; Talwar et al., 2021;
Xie & Peng, 2009) AHAR= o33 ASRS A AFs|%
AR 7= 5 ohd A E el Feke A wgk viAe
o= ‘:':rLOh_ (Ibrahim Nnindini & Dankwah, 2024) 41
T= A F2 B % PEREE tFAL o] F
Abdo] iAlslEEtE AHRbe] 7 ztool whE gAH
< xZH o A Eihes AEE 7HItH(Zeigler-Hill
& Shackelford, 2020). ¥ 7= L ARlol thal] Am|=}
7t AR AA He AR EEEA 3 HH R Al He
@A AR)eIA Bol= vk iiAUSS HlwEY ok
T oA Aol & 2PEAES 7HI

Balaji et al. (2017)2} Hur and Jang (2019)°] w=2H, A&
HIZ7F Ee/d3ol] Amsils o 34 Al 7 58 Bl
I 3Tk A, Eo] Y BeE 4ozl Al 2¥E
o] e do g Azksk= Aot} (WH, rumination) (Hur
& Jang, 2019). B4, 23]8] ExE FI3%F AbdowYE F
OE Atele] F=¢] T HFsle AL WA &
= Aot FEAY distraction) (Hur & Jang, 2019). AlA,
ZHIRRE EeE op7I3 Abel] tiE] S84 AlZte R AfaiA
SHAY AR uE Fofgtemy] fieo IS FA23%
g = At} (83 ANH7Y, positive reappraisal). S, SH|IAFS
2 ZAEY IAS TR WsNT|AL, THAS] BT
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HZ7) 2RIk 7199) B8 Axo wel o3k HMA wks-
(3FF, oA, 3484 ZHEM):% HO|=XE AF

Atk B3k o]E0] HIME 3], &4, AAA G| =9} 22
TA Aol vA= FEFS We|aA} e wUs A}Zioﬂ
oisl, AR g BEA Pl Hols vk uiA
H|walazl stk 2 Ardse gakFel g7ge] 2 7%”
YAleld HEke A & Je AFE AHS Agshe del

o917} ot
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2. 0|2H Hi&

2.1. QIX|El EZ(Perceived greed)
JIAE -2 TRAE AQIARI o]l A7) H3] Bl
oA FE Ysl= ASZ AT (the judgment that the
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perpetrator is causing damage to others in order to obtain
a personal advantage)” (Antonetti & Maklan, 2016, p.432)
e Aoz Fojdnh 4MAF T3 7)) B3-S HE 4

o o w) sflAe ZIgie] 2k 5, 71gle] AKLe] ole)
2 Frlslsie Ae ASHOR A, A18)A Aol olsln

ARe] BA, 3, BETHS Qo Em g, AR,
#7300 TeIE Yol RO B 1 MR o]E Pa

He 719es FrkelAl BhGrégoire et al, 2010). 719<]
Bgao LR g 9% B2 77 3 o|#sk 7]
AL SAIHE AEE 8T 4 At Antonetti & Maklan,
2016; Grégoire et al., 2010). 7192 ©SolH F23 /g
7199 7135 elHM . 1 ejFo|aL o]7|A]] Fr|Ha &
T AUk F, 2HATE 7190] AL E THAAL o]els Fuis) &)
A FHE 0713 AFE vekA] skt ZHRE 7199
a5 QA "ok wEbd 2™ olFrellM i 71del o
S HE-S AU AGA ErksRevrel wet anRke] 7
A g2 Aol Ut
AN AR ALRE Az, K5l 012717 H3¢
a2 §Ao& gt} ol 4 §
T2E WHEL 7|9 olE 01%‘5’
Al S, S A& sheA AR
93 =2 HE, @714 ol9 Hx, 2EA HFE 7Y 71
Ux 5 gegor JAYNS Axd &= QtkBadhwar et
al, 2024; Liu et al., 2023). 3Pt 7|42 A &7Fe7del thet
ofgf H=, ME A9 Ao, e dgeA] B2 FFuAl
A _.i ola]] AH|AE ouX U oET - oloug
(Ibrahim Nnindini & Dankwah, 2024), Zx}9} Sx}e] 7
20134l T 71909] FInelEt Gepn 2nArt Hkshe
71980 Aoz} ke 2mite] Bae FEOIE Aol7h
t}  (Khatoon & Rehman, 2021). ©]x38 239 EA7F 7]
Eollx HIEE ZRIA] ofFf = AHIRF B=E fUE
= =93 9907 AlFHKLiu et al, 2023). & A=
do] Y PR Qg B FFEeIA AnAp B
e FAA AHI=E 7 sl
SRR ARlel thsl A8t RISk F1de) Bl mheh
ou gt XA WS, T4, 384 AH7hE Hele
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2.2. "k (Rumination)

WERE TSR el USRS AR, EE T AR
A9 ol sl wHelT ASH o AZta W%
st= A2l4d o]tk (Gannon et al, 2023). Smith and
Alloy(2009)°ﬂ Lq.e }\]_E]—E% lﬂi_;g;ao 7ﬂ-&40ﬂ xh:r:]g}od__

>
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W) ekt vhesh Ao that. e B5e ARl 4
A 25} WA A 2EE U, W u)Rpa

9 WhgoE BRECL F, WEE Aiole] Al BEe] #4
9l g2 mlA sl oplske ol WFehes v
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= 73 Alaek S EFSIEE A 99 vlojd
A gkgolg} & 4 UTi(Strizhakova et al., 2012). ¥
RIo] FAAQ AolA BlojuR] R wHew, Al 2
HE M E A&Ho2 sk 5] JokHur & Jang,
2019).

W= ARSI S, AlEel, o8t & thekst AT okl F&
Ha e, OF IdFAES o8 vHAY Eopll Agale] A
T2 Fslal Atk(Strizhakova et al,, 2012). 7oA AbA,
ARLZE IS 739 2 AR AlQle] Z1]del ikl dwkE
735, B8t e AniRte] B4 7L e olHg F
A BAe &HR] WFE EHded & UtiHur &
Jang, 2019 ; Strizhakova et al., 2012). =, &H|A= GAA
S #EYflo] HHEste] A4Sk =3 (Gannon et al., 2023), Wt
F Atart @Ak Tt tigk B84 gES SXIstaL
544 ¥5E A3NSHGannon et al., 2023 ; Strizhakova et
al,, 2012). Bl&o] AR B ARACA 7199 o]9g =
st & =E AZsA HE AERpF U BeE A
%2 (Antonetti & Maklan, 2016; Arango et al., 2023) ©]I|
e wrEx o7 A7}3FA Erf(Strizhakova et al.,, 2012). ©]
2k Meollx, 7199 BE-S AR ' ARle] w4
F7F ofe} oj=A 1 wialaHlet AeAl Erh(Antonetti
& Maklan, 2016; Ibrahim Nnindini & Dankwah, 2024). ©]
g 122 AHRRE] MR 93-S TS s veH, &
3] =934 Ez(moral outrage)e 313 2%le] & & ot
(Arango et al,, 2023). =53 E7} s AvR= Y
ARE Al 9] Rkl A& R Az =, st &
A3te 71sAlo] Z1Xth(Ibrahim Nnindini & Dankwah, 2024;
Strizhakova et al., 2012). ©Joll 7Md1aS T3 7o) AA s}
ATt
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Hia 29147} 719988 A QX845 05 ol
ok Zolet.
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2.3. Fo|Z4H(Distraction)
FoAke FA A1 2ol Aztellx] Blojukars) 2l el
F2 T2 g5, A7), e AFoE BT AeE Mgk
Hl

& Jang, 2019). ti*©]E(coping theory)oll ™

7H)Z1THHur
W, Al 2EYAE [T o o)E sl BAE 24
at7] 918l

ket WS AME-51H (Gross, 2015), F-47 A
7b doiH o g oFsk 9ol 7hE B, W £
A Fo)RAe FAZ 0l 24 Aoz 283 7i5A o]
th 5, 58 M) ot wol anxprt B4 A AlelA
0|8 £, v gl ATezH Fo5 B 4
TH(Gross, 2015). 3X|EY, 719 Aui7 AZsA Q49 HE-,
H2H= ©e3] o8 e Xog E8)7)nn §ld ARl o
A3 =He Ade] ey

et al, 2012), o] ®f &M= e 28 HFHE0E =7

Broxe AN e

E37, AHRRe] I7E welde] meh vt wAs A
4 AZLE Zdsteld B9 35S FXE 4 Uth(Grégoire et
al,, 2010). wepA] AAE Ao AzPdo] 45 TRk
ol = th(Hur & Jang, 2019). 719¢] €82 o]2jdt 4]
7 QAo et P3kS vIRIth(Grégoire et al.,, 2010). 7]
o &80 37A k&S o)7]|3 ARRE J|TElE Or5F
HUANHoZ UePE 79, AR B et 94 B8 A
dap, ST AR fAl qHstA] Zehs AEo] UthLiu et
al, 2023). ¥8-2 =94 B I FHE oxFoF kst
= R A=, o]d] e} =7} 415k 4 Urh(Arango
et al, 2023). o] W ABH|xl= Byre] 2 HFIHA =,
FE sl E 73S W& Th(Strizhakova et al,, 2012).

b 7P IbE vt o] A sisith

Hib. 2HA7F 719985 57 dAEsS 59
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2.4, 38X ™I KPositive reappraisal)

A A7 ZEHZ dsolv AR BES AR
WA sAHH SR A AL 2nE Folie AEA o
=] Zeko]thSaintives & Lunardo, 2016). ©]&= A8} 2A1S W
S = IAIEE TRle] zale] QIR 9} dE-S WSIAIA 2
Eg et FAAHA #AAHS ddlse o =S Fu
(Riepenhausen et al., 2022). 71 =7} LAY5I9S wf AH])=;
AR AXE sl Sl AE SAHA R AHTtst
WAL MY & 9ok 25 iR XS SAFeR W
sAA, 378211 W5S FXEL B A =Y U
ChBalaji et al, 2017). 719 A2 AAX= FEo] BRI
Azkek FElE F4 90 FY FHEaE] W o 7190l fAL
g 58 ke AS ARk W 0] JIEEoE 14
g 7Fsde] SItHArango et al, 2023). &HIAF 7191e] &
o] vke FFo 2 AT Ay, AR FAHL WS B
ot a1 e ke Zlo|th(Arango et al., 2023). EARF &
HIZP7E 7199 AR, AL E Az Q2Es gAE wke-
o] & AEsINH, 1 A3} FHH AHrre st A%
7FsA0] &} (Gonzilez-Gémez et al,, 2024). 2H|A= 7]¢
o] FEAUTE FHS Azt NRITiaL o7, o] o
7199 5L wuaAY AlsiAske 2ol HA o o= X
th B AHR] RIAH BAE kAT, ARS A
o F iR e S AT, LHAE SA-F RIS
Fhshz ol ozt =9, 7] BES EAEAY Pt
= Zo] AR o9 AAE ). olHst YA
A3 7H 168 TRt o] A sk

Mo

!

e e

Hlc. 2027} 71995 =7 JAEFS 3782 A7t

ot vobd Zolt,
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2.5. 2= 3|1|(Brand avoidance)

E 3ve avAE 54 HRIES o=FHoR 95
u Hdlzele] #AE ddsiEe HEY des 7117
Etl SRR Balesl e wgE A, A4, 24,
= 7He] BUAE <lsf fderhBaghi & Antonetti, 2021).
7149 E, Al Asls 7180 FE anatel Bale
AE Y 5 oW (Tan et al, 2021), 2H|R7E 7199 H]
8214 AAE AT A9 wialz BAH ANE A
ol Bi= Fz o] 7ksAdo] =rh(Baghi & Antonetti,
2021).

1G] TdUA PP LHAR sldF 7|P9S Fry

;ﬁl
o2 Qs WM, ol i, wiild F 4 74 A
g e = Ath(Xiang et al., 2024). o]2jgh FAHA A
= anlAe] Juaje] e met A 2ddE ¢ 3lon,
A, oA, 24 A ARk AAM 228 el Hils
3]9] el TS ME F Atk WEE A PR
Aol e ASHoE o ARE Ao W
2lE AHO2(Hur & Jang, 2019), ©] uf T Haizol st
Bz

R 2Pgol Asteal, HAls 39 YE2 STHIIIA dok
(Strizhakova et al, 2012). ¥FA, FoJRAR M7 294
AR gk FelE oleAow tE row Ev A4S =4
Shs 2O 2 (Hur & Jang, 2019), AHZ7F BAl=o] A
ARIS AA R nlEsA] 9L the AR FolE Y
A5, g Base igh 245 Aol dskE & o
(Hur & Jang, 2019), 5744 A=7}F B3k amjaje] 2424 74
S Bk A BRI sl AR, Bz o
sk 197 7Hgo] kskd 4 Qdth(Feinberg et al., 2020). &
Hke] A GArt dsleld BAE 59 owrt 1hAE vt
T40] ZoRZE(Behera et al., 2022), 7Hd2a, 71d3a, 7Hd
4as A|Q3t3ict.

Hoa W7} 2852 B sjgleles) Rold Folth
H3a. Foj2400] 2952 Bl 3s)elmst Yol Rolu).
Hia. 474 AR} 5258 D= sueles} sold

o]t

2.6. BHX|Z2| = (Relationship retention)

ARG EE Ay B BEa=y 71993 3AE &
71Ho2 fAEEE IAE SE3tHLusch & Brown, 1996).
olz @714l REEERE oz} LU} wjgol e aE Bl
=oke] IAE AEE ZJA gt Hi=E WFske Hd o]
TH(Wei et al,, 2022). 714olM AMA, Alazh @y 39 &
HiRb= &g ARS WhEAo R wWEer Hi(Hur & Jang,
2019) 3 HaA=ol gk A=t kst AV, BAE A&st
de 5717 2448 7hsA o] ZtHAntonetti & Maklan,
2016). W= ZHIAPE 747 AolA BlojuA] ZahA| vt
£, 719 digk 94 A E AEH o2 slete 29l

o

b s Aniale 7] BAE BEElE e
743FS Ho|m(Strizhakova et al., 2012), #A X< w7} v
obd 7VsAde] Eu) wha FeojEate] aypHom 2HEd F
2R 719del i ¥4 e 2 AdsH =H, 34
A& s §AE 7FsAo] Eolzlth(Khatoon & Rehman,
2021). &g, 38A AE7E SR A, ARk 7193

Stal #A| A& g=E =Y & AUTK(Talwar et al., 2021). ©]
= Ao 2 7Rdob, 71H3b, M 462 A3

H2b. RI7F 5275 dARSe| =7} sobd Zlojrt
H3b. Folitdte] w85 BARSG =7} Fobd Zlolt)
H4b. 544 AB7Pt 2255 AAAEG =7 wokd A

oltt.

2.7. M(Forgiveness)

BA= AAA AHE FAY B85 Bl tigh F294
P39S sk A9E 71IRITh AAe] W3t S S5 AN
2 2 4 AFAl dia] 1ok 384 BEE 7EAl H

Ao 1 ARl AlFAtel et 39, BE Fo 7Hol

Holu As Rtk (McCullough, 2001). &H|=He] £-449)%

719o] MRl A A FAY F8490 A5 S

2R} 71990 sl Boist Bl=E 7R|aL 7192k A

I EslEe At A2 AT 4 UTh(Wei et al, 2022).
ZHRRe] A= week A wkgo] ofuEl 719 2ke] Al
35S 913 Al 24 HHolH, ol AlE 3E, AT ¢
= 37 44 3 24 539 A3E 4 Jtk(Gannon et al,
2022). Hur and Jang(2019)%] el w=™, 7|19 A= A4
oA AmaE FAg A9 Age] AU VIHel B B v
of WA =9, o]l &4 uE AAYE 2AE 2

N

e £ X Koo

4
30,
£
r
ra
N
ins
lo
&

X
o2,
offt
2
:?L_A’
e
b
it
Ir
[
z

& 7Fs7d0] EoRIthHur &
Jang, 2019). B3}, 2n27L 71§19 $94 QS dAH
At g A shsst e SN A, 894 1A
o] ¢k3luln] 845 F#5HA "rk(Harun & Rokonuzzaman,
2021). Wb 7H2c, 7Hd3c, 7Md4cE TR 7o) AA s
Atk

Hoe, WHR7h 2958 8497} vold el
Hic. FolRate] 2845 §49r} sold Zolt.

Hdc. 34

lo

2 e

=

| AP EerE §HIETt Fobd Aol

2.8. MM M™WI} 0|2 (Appraisal theories of emotion)

A B} ol2el] wEm A FAG Aol sl B,
HAA, 71, A T vFe Rl wmet Az gl 9
7FlAl H3 the gAE 9ke-S B S Stk Zeigler-Hill &
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Shackelford 2020). ol2gk WiglA 7199 AbdE A3 AE Stal zh QA 2miRp el A AdS AFekL
S92 S HASR AR AT BT AAel A ApisE AFESI

EHoH thEA grlekaL ol AAA whes Bd 4 glnk

(Zeigler-Hill & Shackelford, 2020). Lerner and Keltner(2000) H5. 2H17e] 3 (AEA vs. FHEAH AR F 7|FES,

E
o d7o] WEm M TE W AT TE ZAE HE AN 2 AEus Bloy 2AEHE Jbd Roleh
3, Ut M2 the 94, B, AEe 2ed oHe

Mske R A7 2wk A%EE 2] B HaYaTe] 2AR] A7 2L 4R (Fig 1)

3} SR GFS PIAL ol 2AR, B AFelME ]

CEIERER Moﬂ e AHlAe] A Aol (FEA vs. 3. 017 Hpy

ZAbyE 2nAke] oA B A Hr) 343 352 At

FZA) 3L mx= 2Fgeloz 28 Aoz Y5 3.1. X222 JHue

o FAHOR, FUH ARlolet PRk AHApt RIS 2 B ATE 2014 el mek SAT Aot
A ARG Al Aol 2R} Bele] B, A gE, ol WS B oz e wek, T k) 43 A3
AR A A7 S & 5 7] Wl v A2 5 283 APAHAR JYHAT H2 oA EEHEOHH Ly
g3t AAMA whgo] UERE 7Fsdo] AtHHur & Jang, 2019; Asd T AA AlEE Faste], AUl eE hdet
Strizhakova et al., 2012). ©]=2 <18} 7]9¢] &8 <A 7 Ak AE7FsA RS Axsid 7P BllsoM AdE o
$ o5 A IsiE Wolgoli, =& o] Wil # H] F 20% S7HeE ol ERE ATl AR ARde] =
=5 @@Q 4 STh(ttefaq et al., 2024). °)& W5 F7M el A AASARL ER7E viAl SeksE Ah e
713L, ARl o5 R7IAY SR ARk A 247 ABAY = Advke We-S A 3t AEA: Al
MA 2AHES ARgskE Zlo] oHA LH‘/P)rTﬂr(Stnzhakova vl eoMe o] Halze] AFS A3 et IRNE
tal, 2012). A5 olgfd HAA WS HAS 3] BB Avk AU gk ARo] oleldt AIS WS R 4gs
PN, BAASE B SAE AN JFsgel Erh dnk A IFE )@ WS B F2A 3Hos
(Strizhakova et al., 2012). W, #&A= g AbdE M AT A7 2983 A& TR B 8o
oz Hahe AR, AHER] JsiE YA Bskent 71y £ AY3] oalld ¢ A=F, AFES A Aol §id &
o] =84 fuks dAskaL ofal, o, 34 T4 AME A ofo tigk AHe sl AWML F 7K A= F
qg 2AE}(Mart1nez et al, 2020). 7199 4L AAF g A==l FAAE W E] d" ASes o2 ¥, 28
735 =EE ete® QMg Tl AR, A}Ziol e ?l Ao Y F J=F A

2441 Aol g7 wiitol w9 A= AR e

T 3ok ol 38 AWIEE Sl 84S AT 7kl 32 FHzTF

=, Bl E%Bl HAE &S 7Fse] woH, HAlE 35 2agkel HE-2 AXE T (Antonetti & Maklan, 2016),
P52 1A= 7lsAdo] =4 olAH 7Ide]l 2= o]l Z(Wade et al, 2008; Strizhakova et al, 2012), F2|&AH &
sl _/;_u]x].g] U}l Wt vk Aot gE Zleg o A(Hur & Jang, 2019), 57324 A% 7HSaintives & Lunard,

Brand
Avoidance

Rumination H2a
Hla 'Z’

Relationship
Retention

Hlb Distraction

Perceived
Greed

Hlc >
&

Positive
Reappraisal

[ us

Consumer Position (Direct Experiencer vs. Observer)

Forgiveness

Fig. 1. Research model.
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2016), #AX LS %= (Lusch & Brown, 1996), HA: = 3]37(Tan
et al, 2021), ATEAA B I Fdoz FAF QI+
A 3 548 AR Fo HEE 2se B3 531
AE HAng AMEsle] 3] 28X grhd] 1 4, wig 23
tholl 5 FE ) B dre S90S U= 319
ong Jroz s RS Foj9 Tl TFI 19
o] F=o]2 MBI =7} T Y AAFTE 7K A&7 220
o ofsf Wl eF/7t fleA AEHUL

3.3. CfH|=A}

Az A AFE9] 223 2 SAET AT jle
A I8t} | ZALE AAIEIITE & AL A5 5Y
SR S AHIRE IR S, W 2Eel AERA}
71l 25l 2024 A 9 € 2 0
o] AT EHs ALY BAAAT I AES A9
% 60 T (ZF FEE 30 )] SHol b4
HAdok 44 A, A A a2F 7 AEE & 719
S Aol Zfolrt LA oot AFER A W8l xjo|7t
e FoE FAAEATHMygs =3.58, Mauayg :3.69, t=.42,
p>0.05). T3 2= ALoE EAV) Qe Ao 3
21 21tH(Cronbach’s a: .81-.97).

34. A W 2o

EATE S ARE thdes 2024 3 99 12 ¥
B 10 € 9 7 HERAPE o8] 28] diEs A
St Bt AY E4A% SEEE AES AlQg & 414
T @ F3E 2077)9] gEe] HF A4l AREAT 7K
d 2R B4S 98l SPSS 26.0, AMOS 260 28 Al
g3t AFE 24, 81w, T2 (SEM), thetHE
HMGAYE AT

E—{m

4. A7 ZH3}

4.1. SEXQ| QRESAHEN 4

B AT ZAF gk EAISE 548 AEEE S
St & 4149 2, oo 225%(54.3%), HAdo] 189 0|ih
(45.7%). 9B-L 20-29417} 2529 (60.9%)0. 2 7PF Bekon,
30-39417} 108 (26.1%)0.E F HAIE Bttt wSFEe 4
A et o] 2049 (71.0%)0E 7P A VERen, 9
Ha M9S5S 10,001-20,000 CNY©®] 1817%(43.7%)°] 7%
B2 HES 25k Ao ® Wit

|

42 MET o EfEtE By
ZATo Azl BGEE AZslr] 93l SPSS 26
AMOS 26.0& AM8-51] Cronbach's o #4]3F E14 21

&2

A& AAEIITHTable 1). SR17 QQ1@4 A3 AE &4
o] gk EoA] alRatke] 50 mvke® e, Y 3

S AAS T oAl 1A 8RS FsIsith 1 29 &
AT e /=121, RMSEA =02, NFI=.96, IFI=.99.
TLI=.99, CFI=.99, GFI=.932 A3t slo2 Yepyt). 4
By BE QRldAl 8R15310] 500]/3(.76-94), AVE %k
o] .500]/(.73-.83), CR®] .7001°3(.90-97), 7+ H=2] Cronbach's
o AIF7E BF 90 o]0 2(.90-.97) UERTH o]2X A n
deo] 79 Y 2 Az EA7F §le Zo2 Adsisict
(Hair et al., 2010). 73719 E7F BHEF =S
AVE 9] Alg= w3 H3Nazt AT gk
(Table 2). & 74 2919 AVE 9] AlF2
#HETH A Yept el R E EAVT gleS &
(Hair et al., 2010).

43. 718 A=

AMOS 26094 T2 2y HAZS AASATHy
df=232, RMSEA=.06, NFI=.93, IFI=.96, TLI=.95 CFI=
96, GFI=.87). = Az}, 2H2Pt 7199 &84S =A A&
FE W (f= 23, t=3.58, p<.001)7} S7}sk= whH FolRal
(B=-18, t=-2.82, p<.01)2} THZ ANH7KB=-53, t=-10.32,
p<.001y7}F WolAl= AoZ Yesdtt wEbA] 7H 1, 1b, lc
7} A=A}, B} 2718E Hals 39 (5= 29, t=8.11,
p<.001)7} ol WHH 8X(B=-15, t=-4.14, p<.001)=
frelail faske 2o ® Uehd, 7 249t 2c= A EHUTH
Ty BT BAXEY S (B=—-01, t=—14, p>.05)] 1A
= QT folsA @ Aoz Jehd, 7H 2be 717
th FoELte] #2545 HAlE I9(B= 20, t=544, p<.001)
TS FolAlE Z0E Ut ol 7Mde] Wakhe wiiE
= A3E 2o 7M 3aw 7A=Y Feliate] &
(B=.16, t=4.05, p<.001)%} &A(=.09, t=2.29,
p<.050l 7+t o] AFE mXe AoE BE|A, 7 3bet
3 AHEAJTE 32 AR7PE 5575 HA 3=
-58, t=-12.77, p<.001)= Sl FAAXEIE(B=.29,
t=621, p<.001)2} &M (B=.29, t=6.60, p<.001)= =k
= B0 E1ge wEt 7H 4a, 4b, 47t AN AT

Az Fekath A FHoe] e Hlasky] flsted(Hs)
g E g3 2 JQF A (Multi-group Confirmatory Factor
Analysis, MGCFAYS: 3l &85 (configural invariance)(’/
df=1.80, RMSEA = .04, IFI=.95, TLI=.94, CFI=95), &%
%X (metric invariance)S BR1EIATHA =34.392, Adf=23,
p=.06). 2H o tFIEEA (Multi-group analysis,
MGA)YS 53l 7t AZAFE ERIsen, b8 B4 vl
(pairwise parameter comparison)E ©]-8-3f] 4= 7+ xjo|glo]
+1.965 ©13RIA] A HE SRIBIATH(Yu, 2012)(Table 3). 4]

o}, MR SEAE B5), WEBAR| G, Tl
> T 5 T = s T

)
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164 @

o) F410]8)51%] A27H A2, 20254

—ITT L H T

Table 1. Results of confirmatory factor analysis

Constructs Items Unstd. Std. T-value CR AVE «
) 1. It seems that Brand A is attempting to exploit customers for its own benefit in this incident. 1.00 .94 -
P e;:::(’fd 2. Brand A is a selfish brand. 102 9 29.33: 91 7T 90
3. Brand A has good intentions. 85 76 2017
1. This incident is likely to stay in my mind for a long time. 1.00 .92 -
2. This incident will have a lasting negative impact on me. 101 92 3290
. 3. The negative emotions caused by this incident are unlikely to be erased from my memory. .99 .92 32.05"
Rumination . . . 97 .83 97
4. This incident keeps replaying in my mind. 1.06 91 3153
5. This incident is likely to limit my enjoyment. 100 90 3088
6. I will try to find out the reason why this incident occurred. 99 90 3042
1. 1 will not recall this incident again. 100 93 3139
. . 2.1 will not waste time thinking about this incident again. .00 91 -
Distraction . . . « 94 .80 94
3. I will think about other things to distract my attention from this incident. 98 88 27.18
4. 1 will think about other things to forget the memory of this incident. 94 86 2588
1. T will try to think about this incident differently (positively). 104 92 3054
Positive 2. I will try to find other positive aspects of Brand A. 1.00 91 - o %0 04
reappraisal 3, T have gained some insights from this incident. 99 88 27.09
4. 1 will try to reflect on whether there is anything I have leamed from this incident. 95 87 2664
1. I want to keep my distance from Brand A as much as possible. 1.00 .87 -
avﬁ?d;l:ce 2. I want to end my relationship with Brand A. 98 87 22.93:: 90 75 90
3. I want to withdraw my relationship with Brand A. 98 85 2223
1. T will continue my relationship with Brand A. 105 88 23.00°
Relation.ship 2. I intend to maintain my relationship with Brand A. 1.07 .87 22.76: P s P
retention 3, My relationship with Brand A will be stable. 1.03 .87 2254
4. 1 want to maintain a long-term relationship with Brand A. 1.00 .85 -
1. Despite everything, I will continue to like Brand A in the future. .00 91 -
2. 1 will criticize Brand A. 103 90 2875
. 3. I think I can forgive Brand A for this incident. 100 85 2527
Forgiveness L . . . 73 94
4. Although this incident made me uncomfortable, I still have a favorable attitude toward Brand A. .92 .85 2524
5. 1 feel sympathy for Brand A. 93 8 2343
6. 1 do not like Brand A. 94 80 2212
i/df=121, RMSEA=.02, NFI=.96, IFI=.99, TLI=.99, CFI=.99, GFI=.93, p<.001
Table 2. Results of correlations among constructs
1 2 3 4 5 6 7
1. Perceived greed .88
2. Rumination 16" 91
3. Distraction -12" —66 89
4. Positive reappraisal —a7” -35" 33" .89
5. Brand avoidance 197 37" -18” -58" 85
6. Relationship retention —12 -2" 297 33" —49" 87
7. Forgiveness -07 -35" 33" 39" —49™ 457 85
“p<.0l, p<.05
Diagonal numbers are the square root of AVE.
TAAQ] A¥s v 2k 3, AAE g8 A 71 & T WS Holi FoRA B SAA ARl W
BANESe] BAIE AuuT, ARS A AR HdelN & Aoz yestth. =, 437 Aol B a4z
« A HdoMun 719 985 =4 g E U = ol yehd Zojgt & ¢ AL 53] AAE @83 FolR
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Table 3. Results of multi-group analysis

S} ARG S0IR] QFF Rojol] mhE i)Y 2@lfjye] gigh vkS- ofFLE 47 165

Hypothesized path Experiencer Observer Differences Remark
Std. C.R. Std. CR. AStd. ACR.

Perceived greed-Rumination 49 7417 -.07 -.96 .56 8.37 Supported
Perceived greed-Distraction —78 -13.70™" 33 472" —L11 —18.42 Supported
Perceived greed-Positive reappraisal =75 -13.26™ -34 457" -41 —-8.69 Supported
Rumination-Brand avoidance 46 6.57"" 37 7.06™" .09 —-49 Rejected
Rumination-Relationship retention -.01 -17 -12 -1.79 A1 1.62 Rejected
Rumination-Forgiveness —-47 —6.46™" .03 .05 -5 -6.51 Supported
Distraction-Brand avoidance .39 4.56™" .01 12 .38 4.44 Supported
Distraction-Relationship retention 18 1.88 18 266" 0 -.78 Rejected
Distraction-Forgiveness -.07 -85 35 5.047" -42 -5.89 Supported
Positive Reappraisal-Brand avoidance —-46 56" -79 1222 33 6.52 Supported
Positive reappraisal-Relationship retention 21 225 .39 520" -.18 -2.97 Supported
Positive reappraisal-Forgiveness .14 1.68 .30 411" -.16 -2.43 Supported

™p<.001, “p<.01, p<.05

o] #AE vlus] BE FAA HeelMe Fo] dAE Blo
U @ fdelbe 44 dAE 2o, A 548 A5
0101] gk ]E— B L/\]f'l_gaq H)wA wa) QA sh= ur
AL & 5 Aok EA, wEet Al 7] e
E4 REE A, Mo} SO A T e 1
Aol7k VRt 5, AR A9 AdelMe w840 =S
Frelapdl e aqle= Yl v, 3R Halde
ou)gh JIE nAA ekokth AIS A AP A oIS
AN s B4 S siashA Relo] 49=7F
ol Zo® siHE 4 glvk A, Foliakat Al 7 3

=z

A
FOlE 3, HAC Sslsh A=A F e 1 Hol7h 1
3}

| o g
7k oled ol /19 44 AAL APHoR v
2, 5 7190 e

73
YA (Hur & Jang, 2019)
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A

B
£ P Folg

RERRR T =

ShA] L

o} wiiEe A3E BT ol AYUATE AVl e el
£ oedow BANPORA AAL B I s A%
= a4 gow ole Paztad sl ek ol
ssjsie Zow oald 4 gl ARAow oY /UL 5
e P Zloz Relth Win, )R AE) $85E
A4 YU 7198 AT o] e AL
it AEA deelA vls) W2 AR 9w #) 5%ol
Athe A Ak A, S8 A Al 7 5]
wshe] Tpllg Avinm, Badel 49 A4 At 34
4 AR s SRS Yo %*105% -
oI O Uitk 3l At Aok 9 e g

O
oz g w4N S TR Ak AT )
|

A B)%o] Mlid §oIFE % 4 Ak AW o] A=
DA AR A2kl FHH AR G} oz B

oo =

F&-o] ZgsiAl Yol ofZlo] A= Z1date] Al 784

rE

5.4 B

B AE AHARle) TR BY0E I8 NS By
T & Y RN AL MO, Y AR 214
So] Qs 71910 Tad HEe] ME FNA e,
Fol w2, YA ABHE BAS, Yot oleid BM w
3ol WEH JEEAS 3], A4, WA A% =) v
© P FHSIT EE 50l I 719del TRy
AT A AP Golnks WAE o AT Pk drke
Mo, UG Aol thal 2m1A4e] Bgol M4 AEAIA
e A et W BiAEe] T 2o u of
2 A% APase thest 2ok

3, 27 19e] B A AN ErE B

HT1T o= = 1
o)iatz} ZAA APt ol whE ukE
ol AHIRPL 719 e EEA R ﬁﬁ
& A5, 3 71l gk 784 188 oS s 73
T2 (Nazifi et al, 2021; Arango et al, 2023) ARAd] tist
EAQ] vt SRt AT Akt YIS Hur &
Jang, 2019; Strizhakova et al., 2012). B4, W57} S71ES
= BIE 3|yt S7shs Ao WERten, S4 fast
= Z0 2 YET) o= &AL 7199] AR, ARZE REE
o2 WeUFE T 7ol ek FAA Bt sk,

)
o

o

n%

=]

A o] 3|9 5}al(Strizhakova et al., 2012), ®AlslEe 7
o] A= FS AXRHHHur & Jang, 2019). Z&uh
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WE7E AAR G Eo nXe JRe FosiR] e Flo=w
HERsT ol &HAE 7ol gk F8 A A WiEsi

=, 71 Bl AR, O Bdse] 25 A84 71
T TR aRlo] IA A& ARE AAshs o] TS 9SS
g 4 7] wEel Ao ® AlE¥thHarun & Rokonuzzaman,
2021). AlA, FoitAte] F7HEE HAE 39yt Srlele
Aoz walge] wt 71ge] FAA ARzde] ofd thE #AAL
2 35 B A, 8T 71l uig A 7do] sk
 Aths ABAT(Hur & Jang, 2019)¢} = 2742 B
AT B, FoEAte] 2S4S ARSI L} A7 STt
sl 22 ® JElSTh Wolgast and Lundh(2017)9} Gross
(2015)%] Al WER, F=o] FAR IA F 7] fEeRE
T shbs RS FEE Tahr] 918 F9E FoE
AHEFAA )N, thE shiie B4 2dE BHoE PA =4
Y FEKEHA eItk MR A 2H(3HE) FAHL
2 8 AR Fe8 B A9, 7194 oigk 284 A
A7F @elEd, Z1dge] BAE A& 7FeAol =olkit
(Gross, 2015). w2pr] FolitAite] BAE 39E &2l £ A+
o] A= 39y FoJEe R g g 7FeAo] A AA
A& ol §XE =2l Ads FolRAle] dA0R =83
< 7FsAdo] Atk Sk FoREAb] W H o BAH XM E
heleh 4= YA|NE, ZEAQ] 2A| dF0] o] Fox]A] e A
- ARt Eld BAEE HeElshAl 288 & Uck(Baghi &
Antonetti, 2021). YA, 344 AF7PF S71E4-S HaAs 3
e aske 2eR Jehten, AARE RS} §A7F F
7¥ehe o=z L ol ABAL 7199 qES vt
RH R AT 739, T 1go] dstEm Hal=d oy
gt =7t JlAEe] 71993e] BAE ARG e BU1E s
3t 4= 2 AJAFSFCHHarun & Rokonuzzaman, 2021; Khatoon
& Rehman, 2021).

22 ARl tial] AR Mg el wE vhe-S W
3 Ax F, 5T Wt e v 2k 3|, A=
Al 7EA] AR A, AEA FelM = JIAE
o] F7IIFE vIFT 7RI o, AR FelM =
olgk Yol FNTE TS F HT BT FEo| IS
82 A7 s oy, BEA Heelxe] HaFe] o
k. ol #F Abde] HAR ARl DA Ao
ol 7iQle] X, AEE AdEl, AR AAA 727l 7A] 9
s 7K F slenw Z3Ate] B BAe oS AEst
Al vehd Ao 2 siAE 4 Arh(Arango et al, 2023; Hur &
Jang, 2019; Strizhakova et al., 2012). ¥Hd A== APAS
24 AgskA] eksh] el ek 7Aool vERA] &
= Aok B4, v} AF e AANA, AR FeolM
WE7F SRS §47F asii o, #E HdolA
frolgk dakol flditt. olEdt dae ARIS REEA o R of
£ 294 7o) B sk, 7198 A8 o5
T A= RS Hur & Jang, 2019; Strizhakova
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et al, 2012). ¥H, FAAE AL A7 AW 237 )
2ol W% A7} ek 7Rs4e] Suteka ojzle] g1 ]
A G MEE 5 Tk AR, FAR AFolE B
2 AR, B4 GHME Feliae] ;

UnpH o g FolFike 2EHAE gslsls ol T, HE
2kl 739 7199 'EAQl Y9 AH A
FFAre] YEhg 71sAde] d3L(Wolgast & Lundh, 2017),
A o] FERHOF o]FofR|R] o FAA FHHo] A
&En BHA= IR o]ojd shEAdeo] AThBaghi &
Antonetti, 2021; Hur & Jang, 2019). Wb, #22= Az}
471 A7t olo] vlmA AdH | YA B A
g, HEAAE AR AH A 7] wiEe] 1
A3 A 2HY(THA) FRAHGross, 201552 Ab
Tdo] =) o] <lsl FAA AL sl 71
7Fs/de] Az dAl, 54 A|Hrtet Pse=
AN, F A BT 384 AP SRS B
7t Ao, ARl Juk|A] 7haZoe] o o) g

u)

[*]

3

do ob 41 gL
e o

oo
Y
o

o

= H
o] M= A AH P &4 S Eole FoR U
= A F=23} o] (cognitive dissonance
B F e, aFxke AEEe A4 3
(3ho g Qg EHFe =2 o AzkE W zleEA &
UXE Zo|IA} STH(Telci et al., 2011).

2 A7 A 719004 784 Abde] BAsIE W A&
HIAE] QIAlEke 719e] B84 % Aol wE HX 24
A, T2, 5484 AH7hel BA= 37, 84
Al A& 2wt e BT Al ofPA TS HX=A
AF oz EAaitt. ol AMRp A 245 g5 7o o
4 s AR W, 71 A H7b o] E(appraisal
theory of emotion)ell AF24 ZAHE F7IFOZHR SREA AAL
g 71 F Aok oS Fask J2, 2 Are A AY
2o} T AR T 7R AA ] ARR) RS B, B
25k Zloltk. MRk 7199 BAA AE A A=
SRR theFek MRS B3l olelst ARdg FaAl "t 3kA
g AYAE olEfgk anlRte] 7 zleole] wE HAA wg
< ¥ZHoZ tFEXA] Eslal Uti(Strizhakova et al., 2012).
oo & A= TH AR sl ARAE A AA ==
AR B FEHe R A He AREEA 3F)

= RS HlaRY Siths HollA s o9&
71ZIth, ol¢f TiEo], ¥ A7dIe dd Hal=e] 97|
S A% 2HR WSS miAUSE olal, &St
dag &S AFdrke dollA 474 AAKE 7RIt F
A3k Aol sl AmlRke] BT A 2E gl wE 9
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A AT 4 A Aot ¢l Eof AnAp A 4%



35 Zee AR,

gl #E

< A AEIES w, 719e A BAAEE, FE AT E
= AEA 2AIRIskE ZAF HARNS BEll ARl Al
£ 3|183k= Ao] Fad 4 tk(Xie & Peng, 2009). FHEA}
o] A Aol A AR 2A9k7] wliel AEHo|a FH
A ARE T3 7199 omAE Z‘Z]E/‘]?_:'_ —)FE U Aok

T HA=E Iyjetaat she owrt mold F vke A
ZF Zolof gt} 7191 2 EAIZE LAEHA] e
& AT FIE 7leodof ataL, o]HF A7t F5olsAl &
k73l MRS B3l olelgh ARS IABHl ® M|l
M T E 7]&ooF Sh(Wang & Walker, 2023).

B AT FEAHIRE e sigleng e E3k
] *HWOﬂ AFE AuslA )70 Aol Utk d AT
M w3 MAS T Fart Ja A 2 HERe):
A T4 A, 2 A, 319 A 5)9 o Ahs 2
Fheled A5 g 5 S Zlelrh o Yok, aR|Ake] 8
T A ATkl Aol wEt Wald ¢ qleng g& A
dMe AR A aERe] A B S whgo] A7kl
AUEA oGA] ®sleeRE A71FoE FAsle T AT
(longitudinal study)Z A|¢He 4= 1S ZAolT}.
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