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Experiences and Perceptions of Korean and Japanese Consumers in Online
Second-hand Fashion Transactions: Utilizing Semantic Network Analysis

Hyun Hee Park'

Abstract: As the second-hand fashion market continues to grow worldwide, understanding the differences in global consumer
behavior regarding online second-hand fashion transactions is crucial for second-hand transaction platform operators and fash-
ion marketers. This study compares the experiences and perceptions of Korean and Japanese consumers regarding second-hand
fashion transactions by analyzing customer reviews of Korea’s Bungaejangter and Japan’s Rakuten. To achieve this, frequency
analysis, network analysis, centrality analysis, and CONCOR analysis were performed using the Textom program. The CON-
COR analysis results showed that Korean consumers form their consumption experiences for second-hand fashion products
centered on factors such as transaction process efficiency and reliability, service quality, seller reliability and information accu-
racy, and cost-effectiveness. On the other hand, Japanese consumers form their consumption experiences for second-hand fash-
ion products centered on convenience of purchase, fast service, information accuracy, and quality evaluation. In addition, the
network analysis results showed that Korean consumers value transaction efficiency, fast service, and real-time communication,
whereas Japanese consumers prioritize on the physical characteristics of the product, packaging conditions, and information
accuracy. These results indicate how online second-hand fashion product purchase behavior and decision-making processes dif-
fer depending on consumer characteristics in both countries, and provide important implications for establishing customized
marketing strategies for consumers in each country.

Key words: online platforms(22}21 Z#3¥), second-hand fashion(Z3 3| 4), customer review(22] 2]H), cross-cultural
study(¥] &3} ), semantic network analysis(]n| AT £4)

1M B 7} A% JPs anlg AAshe shiel WHoE 78U 9)
or), 2m I HASS EF T2 AP AN 2
8% o] AlIES S0l Ui 4ol Waske Stk % Aol B% A k.

Adle Fa AFoleke ot Hgkth, AP ol £ NP BB B} YRANE FoeAA bk @
W s e F19Es duEe] RN AL BHUon  SolE F3 A Al mEA s muid FAF
o ol 3 A AP FF Wske AP ARIEel Ao Al B4SET vk T HEAA Fu A A
olE FAA ANE BE AL Ak TRt A 2 WUIEE 2039 19 7%, WA Aelae] Adele] 1= 2
Aol F3 AN AR EES BE Ao T 2 delyh A4 elusle WwARE A4 F3 AP

off gL Z187d4

olgks Z19=7E A Al EEo R 44%, 7] 38%E

10004 € o4 S7HIE

ZAGE A2 20199 o] &
Kol 20194 thH] Zlbh“iﬁ A

i

21 AL Uth(Lee, 2023a). 53] A 2HdeolMs T A

tCorresponding author: Hyun Hee Park

Tel. +82-53-950-6788, Fax. +82-53-950-6205

E-mail: c2lircle@knu.ac.kr

©2025 The Korean Fashion and Textile Research Journal(KFTRYJ). This is an
open access journal. Articles are distributed under the terms of the Creative
52 Commons Attribution Non-Commercial License (http:/creativecom-
mons.org/ licenses/by-nc/4.0), which permits unrestricted use, distribution,
and repro-duction in any medium, provided the original work is properly cited.

125

olo] T uj o]& EATKNa & Choi, 2023). H3F FAIALY
A Al EHE ok HS FaL AR/ HEHEU}X] A
AE B, A oF 9A FEgaeks 1A S OR/E
Aler-#gshe AMHIEE F7R| ApEst A=k BAskaL ok
(Song, 2023).

g, dE-e FAE BT A ArisiE T A
Aol = Aol Blal Z27]e] wEeiow, 20099 1.1%


https://crossmark.crossref.org/dialog/?doi=10.5805/SFTI.2025.27.2.125&domain=https://kftrj.org/&uri_scheme=http:&cm_version=v1.5

126  SF7o] 7Y EI8IR] A27H A28, 202545

TR A&H " AgAgate] 20170 oF 22 Al R
geiltt. Aol Ao =aigelS Ad B
o] ) FEAEE AA 2 A FA, 8 vkl of
2 ZPEAl AR TAL AE) A dE o e AR
FrdsiAl m=A ek FEelthJung, 2020). FH2elle
ElA] 3ol q17)9k Al S5 tARloly @ ofeld)
S =7le 2N S7R8AL 9lom, ol Ui+
T AP wE gos AdEny dRo L oF A
e 20229 71E0 = 45879 AGEE)elH, 4L ALl

A T AN 7P 2 vlEe A8k %D}(ﬁé

CEUME B S

mér&

&
o 2 [ o} 4

o 0%
Y

FRARE, 2023). A FHo o] 2l

ShpQl el 7120 olAms e Bedtel T M
AME G ot Atk eEle 201497 F
v A = oluf|o] ot A

Yz DTS LG glom,

alo] ARe] F A AES vl Al el meAE

e vl 2leh ol2d WHe Ba) Quo] F3 M 4
in

1
=
).
Bl
il
i)
[
[t
P‘L
H oo
¥0
%
w
2
%
=
=
)

olstal ot EI, FEY IJAE A A FUEFEE 2023
W 1290l UE =F SR T oF AR v oE
i oL S Al EAHo R FYsisien, 5 WEH
< Hl%ﬂ *1 A 17 WA Fa oF -3l AR AE

S B A A9 B A5 A e B
Vb Fa SR Ao i TR 17 B 19

71& ATES FIA oF 7l 5719 d w7
9] A (Ferraro et al., 2016; Herjanto et al., 2016; Stanton,
2019), T3 o|F/ &M 7HX|9 HE9 TJ«ﬁl(Choo & Park,

2013; Jang et al., 2022), C2C 7§+ Z3 )4 AE Ao
ez} 4Bz} wkS(Kang & Park, 2024; Park, 2023; Styven
& Mariani, 2020), 22|32 €XEvnlo]dS g3 T3 A

ylgle]8 #4(Kim & Lee, 2022; Yoo, 2023, 2024) 5o %

AL w3o] gt} a2y o)8d dEL FE EX I}

2L A4S FHskE Ol TS T 28] g =Y

ol 22¥ A 2YPHIL U= B3k (Leon,

2019), £21 7 A A FAEe) 77 ARE BEalo]

7} 20 AR M R S AgeIn. 2 9
714k

"cL/‘P/} "JEiTr AT IAS li;_,_;}
Z}HWOI ?\H]Z]— |

-] Eq. 7H_‘,};<-1 o]
AtH(Lee, 2023c). W

7 ula BAe F3 A

A=k QR opAjolol A FI A Alo] WA st
I E EAQ] Fl=, mhlel 2 el TYPES FAo
2 F2 A 287t BYEER Sl 53 dRre A%He

2 3 HE A AlFe] wds)] go, T duk AErE
FHoR 3 FAAYTE FT7reke FAloItH(Jung, 2020). S
T3 MZHAHE 402 A& 7hee &v] Byt gty
WA T3 oA Az 9% Aok St A2 M=
AR A 2 2] FRE AU AN MR 7R
egtel &3 Poe FET zo]E HelthBae et al,
2017). ol & AFeMe F/ BAS B3l 221 T3 9

A AE Aol e = QB AnREe] AP QXS
vl - 2y &aa) i

ol 98 TAIF AT EAlE vk 2k AA, L2kl
Z3 A4 Aol gk s=at % Az ZEe] A4 A
o8 =EULE EA, =) dE ANRF AA Yehe

eojel T2 34 SAdle] W Al 2 QA BAS B

o AR, 2jel Fa oA Aol tig B QB Au)xe)
7% 2 40 54 M EARY X Are 22y W

oA FFs QB FI A Lu)2he] L) Gejol That ol
g Asistn, 224 BUE 29 APE 9E e 4
7

Hotedl 719 5 A0S Aol

_i

2. O|EH Hi&

21, 221 M HE 27 24

22’1 FRHT AN 719, AF, A6zl g 2}le]
AEE H2E E= oux] F2log st Qe B3l
ek AEH HRE IuITHKim et al,
2020). 2291 FHE ARReA Fas AR Yoz A8
s, AHAES 7o) Algehs AdA FRED FEsia
A& 5 Qe Ui AnRkEe] Hrlel o] & JES wet
(Kim et al., 2020). ©]&Jgt o= Tkl ZHl gk A7}
3] o] FoiA| L glom, F& FHe UgS FHoE 3 9
7 2437 mdy A4E EETHKim, 2023).

LA, quEF B AxES Aved o3 74t Choi
and Lee(2021y= COVID-19 “d&llA XEA Fdet EdE]
Artd o] e sk Anal A4S gAE] sl
COVID-19 ¥4 7]7F 5¢t «drid gjo g 7)== sl &

oAl A ANES o] WAl i

éc_og 2 T M»m= 3 u —"1, OZ‘I(?_]_ "H ]’O]EEIOIE]'
= 9)io) okl EAlsh 2 A W} AHApE F2EM
o7]e 7HX$F B4 dYo] Wk & ke AES ANE

t}. %Eg Han(2021 )2 H2E wloly 7IHE S8l vk g
Mz iz ERE Bk, A 244 g EL——TEOH BT
HXE 8158 ARSI 2 A3 Ale]=7} 7
Jo=E YERton, 1 fof= Au)F 89l J*JH° %él, Al
, &84 Tol 503 acloz dE

ol9e] By ATE AW EW thE3 2t Elmumngi and
Gherbi(2018)= A ol gk TS S8l vl 74 =

L—\"‘



L2P9] Ft Y Aol ThF i LB LA B ) HF G JPIFZY B Wy FE 127

A drEES FHL3I o8 oF, A, Fdg, &
OMEE, cligksE &3l g HRE s Al 7le Held
A A8l ZF daElse 4%S vlwstrh. Hwang et
al(2022) 9F 22l &4 E ZTYPEQA Foxe] FRE e
sl RS S oF AFLS JHIEE AF

E/do] AdolsiH, old] met AREARe] 2R A thde B4
< B3It} ol uje}t o] A= H MRk oyt AEL T}
Hazg] gret iRyt Ysie AlF 3 HE ARE 88
stod AlE: BF 29 9 UL A EE (Multi-Layer baseline
classifierys 7|Wko= 3 Hejwd IMIEA 2dS A
o HFHOE AR BERHE &8 Wzl &/
(Baseline Classifier)2] g Ho} A& ARE 2835 MLPEH 9
AFNE Adske WEE Ajtsien, 24 HelHE Fal Al
ot mdlo] 97Ee YFIIATE Kim(2023)2 olwlEe] 22k
= Y7 dlolHE &8sl g gAEE dudet
ou|E BA3IAT) g, FEE WEHE

R
o
o
o

mlo%-lo{'rg
o o
TE 5o
B
N, o o
O R Rl o
2
)
™
oo
c;lrlr"J
o =)
g%rﬁ
0,

S~
< 3

2

Lo

>

i)

N

ol

ko

ro

12

]

tlo

o

o o

A

e o glo
Qo K&
&
%
H
)
i
N
T,
o
B
1
-0,
29
|
&
-
i)
et
BN
i < @Y o o ¥ & oo >

-1
i
I

o Hr HE 12
o
K3

dor x

oy

foHe

N ofX
1o
=)
iyl

N

e,

o
ﬁ
(o3
=)
rhu
»H
T
1
rlo
7
Y
(o
1>
re oy
r I“N m=
o o
oo
ro % oL o
PR
* e

N
Y
i
A
42
_O|L
2
o 4y
~
() -
of
[
N7
£
1>
)
o

22 g3t A2 AH|Xte]l 1 DM AH| Y
2810l ZYPEFS 7Hte g 3 C2C S A Aol A%
el we}, T3 A 2HlE O ot ANl ofd 229
WA Aol Faeh 502 A FaL k. olg ¥Msk=
T FuaA, =] ke 4H] 54g0] R\
FE T2 oA &v) gi"e] Yepdal gl

S g Fa R AP 2] w3y B4 &
H|Z} 5o ZHksle] thE e HRlth S AnRES 5
2 AT AETFEE S FaFE Plske ¥
o] Ut} 53] & AltE FAHSE 3 B gt Q12]o]
FOAWA FaL oJFe thet £ovt TRk oM, ol F
3L o)/ N7 AE hse AF] PHE A J USRS
HolETH(Hur, 2020; Kim & Lee, 2022). F3h 3h=olH&

)

gt e mukd ZYEe] Aol T3 R AdE vus

AT glon, o]HE ZYEL A Hel gy He
AL o] M)A FoZ 2R8I UTHKim et al, 2023).
HHH, oA = HIER] jMoe] 53] Q171 EaL JoH, o

2
ro
o
1>
o
oX
ol
HF
=
N
£
ol
R
%0
E]
g

B

(V]
S
[\S)
=

L g

[

3
2 diEsld S owige] # wdEe] o], 1FE
A 9 F AFE AFTOEA AHRFEC] AT 4 9L
o 3738 2438kl JoHKim et al., 2023).

= o
ol#dk =7k 7k Aol FAL oF AIEe A= el &
=] u

2.3. HAEDjo|d3} on|AEY 24

g 2Ento]d2 vlHolE] B4 7Y F YR, 1R85
o I E #A dlolEolA gk o] dHlolE ol £A%
AA IR F-83 ARE FEshe 2US oJvSHh(Feldman
& Sanger, 2007). B2Enjolde Hr A HoJg wjoly,
717l k5, BAISE, F3FE dojst & o] shEo] g3k
T BokR, tdet FX 4K FAlGl E¥shs Tole] RIS
Asle] dole] Fows Hrie 4 Q) ol B 4L 5
He Aexoz Fgun, tedst A1s Tl 2 f-840
ZEozN "YrEnjolyd B4 Fao] =L UTHLee
et al., 2011).

ouAAY 42 P2E U F08 Tol59] Rixe} o]
o] 914 A 9 UESA F2E5 EAsle] E2Ed UY¥
oo} 358 FA ks MEN 4 7IHelth(Lee & Kim,
2018). o] W H2EQ onEH HAE RF sl Tof
Eo] oj9A A=, ofH FHoA AEEHEAE WES T
&xo= wekst = QA Sh(Drieger, 2013). WIEHIE @
oj(==)et o] 7he] AA(FA)E TEEH, oI5 T3l DA
ARl F2E Foslal ouAdwS Aldske 4 Uth(Lee &
Kim, 2018). B3, @ojE9] FA] £d ¥IEE 7Nke g 732

guAA

o

o

m

o

5914 BHE Yol 7e] 9 B ALS B 1 £
S BE |e] fAMo] 245 % @

= 5A71¥o)7] ulEo]tH(Aralbayeva et al., 2018).
dejo]E] AlUIE Boldle] X8 Alo|Ee)} A mt]e] 5 2
ZR1eNA Tekardog AEE Y volHE B8 &

i)
=
=



128 SF7o] 7 EI8IR] A27H A28, 20254

H|Z} Q127 o] 89

oL WA AT gk AR 1AS =l
oldxt omAAT FAS AEg At Eid] oF

2lth. Kim and Lee(2022)= COVID-197} 53 oA A%
gk An|a; 914 WHsle) mzl JES ZAR] S8 HXE
utold BA4E Fsich L A, A 717 Bt ARt
Eo] olART; dIAG LollM A&7ede] AFAR] 7IXE
o A d2shks ZAe® YERTE Yoo2023)= ‘Tl oF
T ek 719=E E83) 92E nloly
RS AAE e, S oF Tl AS I, e, ‘i
2 Aol 22 dolgo] R AFH, FiL oF vk A
Z4gfo] Yehgth. W, S HE

Tl B, QE R, T3 AN FAE, UE
4 B

O{Nmém{ﬂ:ﬂ{

o]

al

EER|Ee 4% AWOR Q4ske AP Lt o4
¥ gzeviolds) ojuadg BAe 2u4 914e) e
BPHo|n FRAOR ot 5 Y FHF EE, T s
A AES T3S T Rolld S8 2897 9

3.1. Hloje =

2 Ate 28] T2 A Al disk st g A
2 121E Hlwal] {8l ZellA] tEAR] Fa A FE
& AT WAFAEE MZAUE FH02 A Azt
kgl o] F8 C2C 7k S FoIH, SRS VS
B2C FAeA C2C T2 o AE 33 71 Qe dE
o] hEE 280l HaFBolth T ZYPEL =] 288l &
2 S AR AP &HRF B4S & REFEAL Qlo] M
Aol A-saL Ik

=t dlolEe A7t A eEAss 22 ey ol I
o] (Python)y &-8-3ted FH3I%ich §) S22 (Web Crawler)

2 g 23 o]F(web scraper)S 7NESle] 2023 119 19-
1€ 104714 WHEE Wl il AF 3 o 29 25
HolEE FE3Ih o] AHS B3l F 1,015709] 281 2
7t #REY A5 dolE BEx= 20239 11.6%, 2022
9 104%, 2021%d 32.5%, 2020 34.5%, 20199 11%% 1+
Eigton, 9 ExE BA% Ay, dgd /RIESE 2lF
o] Tkl Ade] ERIFAL AF EEzE o
T 75.5%, A 162%, 7P, 5.7%, A 2.6% o0& 1
ERtth 4 dlolEl= AlAl Hdl ulelg] #s ARYEQ
Kaggle(www.kaggle.com)l X A|l-g-sl= 2Fele] Fa oA 4
A ZF volEAE theRrale] Al E-g3lint. HolE

= & 1020709 22l A f{E XFSISITE A= dlo
B BEXE AR, 20219 43.17%, 20204 47.93%, 2019
3 8.9%E La}k}gu% 9 T8 Bxs 2as 43 20199
ol Al 2H7E Fed Wb, 202033 20219 A5 o
gk HES BT AR FHEIZEEES oF 71.43%,
A1 19.05%, 71 4.76% AAAE] 4.76%= LFERIT

3.2. Hlo|E| Hx{2|
HlolElES X9 B4 aplol) 9MA thewt 2
2oz AAF HAFS AFh AA, Ao Az DAl 1
% dlolele] 3% S Qg 2oz Agslglon, @
o= dEojE AE 1A ZHE d=FolE HAB _%r
o] &-g-3l9th Mol ChatGPT 71WHe] 2F5 WY Ajx

of

lome 1 &b

n& S

AREBIE, ol THe et AdseE weo] 7hest
3L EEEE woy wghe] opd B A9 omE W &
Aol o] AF FAd| Fefeitiar Fsiith(Lee, 2023b). ¥
o FGoA BT = e 07E FHislel| Y8 o
2o HAE Y 1) 9F AZ HolEE SHEolE ¥y
gk 7, T Y02 sl Yy vl A4S X3
sl 2) T3 WA Aol AHEE o gojo] WMy dBA
< HESIALE 3) ChatGPTS] ¥ Ajolx] BHas 18
AASL, T FAdag e FES FHse X7 39
S SR B4, = dB 24 gl T2 23
B, o|REE, 7|E ¥ 18 4 T BIed 24E AlA
ST AlA, St AARE B3 Hof2rier Ha o/ E A
Aste] #3e] 7HEAS AT YR, A E2E Ho]
EHE EZslel ofn] 992 R8s 5, FAF HA(part of

speech tagging) E8 WAL FANES 319t} ©
ol 5L olvle] Golr} ofe) Hejm WaE 7
T ajel, WA} olgle] EARE A7Isle] BAle] Ay
STk oA, GAR T = 7 ,]u]% Z
stFem @l W — v, &
Al %, 2, 7, 9 2 B A 48} I}, sk, R
N el LA thket 18 Hol5 Haslsl] 9
7HQ1 Folol HElg AdEaL, bEke ozt B
ol A WIHE] SRS Baje] 8248 As)sls duks
AL FEERQ] Tolg —&‘%o@ ol2 A|AsIAL). o) s HAz
HAHL Textom ZERIHLS Fgalo] FPslon, ESINE
9% Fea A7) Abg-alITt

of

W
oX ik
il 12

rE
-0,
2 ox
tu o
offil i

2
w
aHﬂ-{N':(ErﬂruQ

1

<

‘Espresso K=

3.3 M4t

A HolElS 7S E Textom Z213S -85l
NN Aeaeses AzZksl, UEYA 24, A4 24
CONCOR #-%{(Convergent of Iterated CorrelationyS 4333|
oi‘;]' AAE 39 5071 DolES HYEE(1-mode) FIEE]
2 HolHZE wEo T4 EA, 9udAdw BN 2
CONCOR £4J0o]] o]&3}1t}. Ucinet 6.7402} NetDraw 715

I

o



2 olg

4.1 Hlojg] &l

2210 &=

4. A7

H=H=HAM
ey |

&

mt

el A 24 dlolEl L015HE

7 o Aefoll g G L 2

Eﬂ AE u].o]

sto] om|AAT A o] Azst AdE skl

3 A+,

4675719 ©oi7F FHEHA0™
—2— A7tk A,
%i Uebdth 9E2e) 34 R ol 1,0207H—§ H2E nf
ﬁJJr 10,054702] Toi7F FHEH O™, 9] dole A

CE)

Table 1. Keyword analysis of online review of secondhand fashion product
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Korea Japan
No. Keyword Freq. % No. Keyword Freq. %
1 Transaction 213 5.65 1 Goods 648 7.66
2 Delivery 208 5.52 2 Packaging 300 3.55
3 Kindness 181 4.80 3 Purchase 259 3.06
4 Goods 119 3.16 4 Action 230 2.72
5 Condition 118 3.13 5 Quickness 214 2.53
6 Clothing 98 2.60 6 Use 210 248
7 Product 80 2.12 7 Condition 179 2.12
8 Price 76 2.02 8 Delivery 153 1.81
9 Item 75 1.99 9 Satisfaction 153 1.81
10 Purchase 71 1.88 10 Store 150 1.77
11 Mind 70 1.86 11 Arrival 145 1.71
12 Packaging 69 1.83 12 Thought 136 1.61
13 Seller 57 1.51 13 Dispatch 135 1.60
14 Size 43 1.14 14 Shopping 106 1.25
15 Next 35 0.93 15 Shop 86 1.02
16 Satisfaction 29 0.77 16 Opportunity 84 0.99
17 Cool transaction 29 0.77 17 Order 82 0.97
18 Parcel service 28 0.74 18 Description 73 0.86
19 Good 23 0.61 19 Relief 65 0.77
20 Boss 23 0.61 20 Next 63 0.75
21 Photo 21 0.56 21 Help 61 0.72
22 Answer 20 0.53 22 Usage 54 0.64
23 One day 20 0.53 23 Carefulness 53 0.63
24 Mood 19 0.50 24 Price 51 0.60
25 Usage 19 0.50 25 Buy 50 0.59
26 Real 17 0.45 26 Mind 50 0.59
27 Sale 16 0.42 27 Problem 46 0.54
28 Shop 16 0.42 28 Image 45 0.53
29 Manner 14 0.37 29 Photo 44 0.52
30 Description 14 0.37 30 Part 40 0.47
31 Thanks to 13 0.34 31 Clothing 38 0.45
32 Shoes 13 0.34 32 Response 38 0.45
33 Bag 13 0.34 33 Size 36 0.43
34 Thought 13 0.34 34 Check 34 0.40
35 Effort 12 0.32 35 Trust 33 0.39
36 Best 11 0.29 36 First 32 0.38
37 Contact 11 0.29 37 Variety 32 0.38
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Table 1. Continued.

Korea Japan
No. Keyword Freq. % No. Keyword Freq. %
38 Today 11 0.29 38 Color 31 0.37
39 Cost-effective 10 0.27 39 Item 29 0.34
40 Recommendation 10 0.27 40 Smell 28 0.33
41 Buy 10 0.27 41 Indication 28 0.33
42 Compared to price 10 0.27 42 Quality 28 0.33
43 Perfume 10 0.27 43 Fill in 28 0.33
44 Quality 10 0.27 44 Expectation 27 0.32
45 Defect 9 0.24 45 Sale 26 0.31
46 Summer 9 0.24 46 Kindness 25 0.30
47 Work 9 0.24 47 Contact 24 0.28
48 Response 9 0.24 48 Inquiry 24 0.28
49 Arrival 9 0.24 49 Real 21 0.25
50 Speediness 8 0.21 50 Damage 21 0.25
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Fig. 1. Results of word clouding(Korea).
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Fig. 2. Results of word clouding(Japan).
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Fig. 3. Key word visualization of network analysis(Korea).
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Table 2. Centrality analysis for the top 50 keywords (Korea)

-3)2) 278 A2E, 20254

Words Frequency Freeman’s degree centrality Eigenvector centrality
Freq. Rank Coefficient Rank Coefficient Rank
Transaction 213 1 0918 1 0.215 2
Delivery 208 2 0.918 2 0.215 1
Kindness 181 3 0.898 5 0.211 5
Goods 119 4 0.918 3 0.212 4
Condition 118 5 0.857 6 0.209 6
Clothing 98 6 0.714 11 0.176 11
Product 80 7 0.735 9 0.185 9
Price 76 8 0.837 8 0.198 8
Item 75 9 0.612 15 0.160 15
Purchase 71 10 0.857 7 0.204 7
Mind 70 11 0.653 12 0.166 12
Packaging 69 12 0.633 13 0.165 13
Seller 57 13 0.918 4 0.215 3
Size 43 14 0.735 10 0.183 10
Next 35 15 0.633 14 0.165 14
Satisfaction 29 16 0.531 18 0.145 18
Cool transaction 29 17 0.510 20 0.140 19
Parcel service 28 18 0.612 16 0.160 16
Good 23 19 0.388 32 0.108 36
Boss 23 20 0.531 19 0.134 22
Photo 21 21 0.592 17 0.153 17
Answer 20 22 0.469 24 0.131 25
One day 20 23 0.367 35 0.108 35
Mood 19 24 0.510 21 0.135 21
Usage 19 25 0.490 22 0.136 20
Real 17 26 0.469 25 0.132 23
Sale 16 27 0.429 27 0.123 26
Shop 16 28 0.429 28 0.117 28
Manner 14 29 0.327 40 0.096 40
Description 14 30 0.490 23 0.132 24
Thanks to 13 31 0.449 26 0.123 27
Shoes 13 32 0.367 36 0.101 38
Bag 13 33 0.306 43 0.090 43
Thought 13 34 0.408 30 0.112 32
Effort 12 35 0.204 49 0.061 49
Best 11 36 0.306 44 0.085 44
Contact 11 37 0.429 29 0.115 29
Today 11 38 0.327 41 0.090 42
Cost-effective 10 39 0.367 37 0.110 34
Recommendation 10 40 0.265 45 0.077 46
Buy 10 41 0.327 42 0.090 41
Compared to price 10 42 0.245 47 0.072 47
Perfume 10 43 0.388 33 0.110 33
Quality 10 44 0.388 34 0.114 31
Defect 9 45 0.224 48 0.069 48
Summer 9 46 0.367 38 0.107 37
Work 9 47 0.204 50 0.054 50
Response 9 48 0.408 31 0.114 30
Arrival 9 49 0.265 46 0.080 45
Speediness 8 50 0.367 39 0.097 39
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Table 3. Centrality analysis for the top 50 keywords (Japan)

-3)2) 278 A2E, 20254

Words Frequency Freeman’s degree centrality Eigenvector centrality
Freq. Rank Coefficient Rank Coefficient Rank
Product 648 1 1.000 1 0.157 1
Packaging 300 2 1.000 2 0.157 2
Purchase 259 3 1.000 3 0.157 3
Action 230 4 0.939 19 0.149 22
Quickness 214 5 0.939 20 0.149 20
Use 210 6 1.000 4 0.157 4
Condition 179 7 1.000 5 0.157 5
Delivery 153 8 0.980 11 0.155 11
Satisfaction 153 9 1.000 6 0.157 6
Store 150 10 0.980 12 0.155 14
Arrival 145 11 0.980 13 0.155 13
Thought 136 12 1.000 7 0.157 7
Dispatch 135 13 0.939 21 0.150 19
Shopping 106 14 0.959 15 0.152 16
Shop 86 15 1.000 8 0.157 8
Opportunity 84 16 0.959 16 0.152 18
Order 82 17 1.000 9 0.157 9
Description 73 18 1.000 10 0.157 10
Relax 65 19 0.959 17 0.152 17
Next 63 20 0.959 18 0.152 15
Help 61 21 0.918 23 0.146 25
Usage 54 22 0918 24 0.146 23
Carefulness 53 23 0.776 36 0.128 36
Price 51 24 0.918 25 0.146 24
Buy 50 25 0.898 27 0.143 29
Mind 50 26 0.714 46 0.118 46
Problem 46 27 0.816 33 0.132 34
Image 45 28 0.980 14 0.155 12
Photo 44 29 0.939 22 0.149 21
Part 40 30 0.918 26 0.146 26
Clothing 38 31 0.816 34 0.131 35
Response 38 32 0.735 43 0.120 43
Size 36 33 0.898 28 0.144 28
Check 34 34 0.776 37 0.126 39
Trust 33 35 0.776 38 0.126 38
First 32 36 0.898 29 0.144 27
Diversity 32 37 0.776 39 0.125 41
Color 31 38 0.776 40 0.125 40
Item 29 39 0.837 31 0.136 31
Smell 28 40 0.714 47 0.116 48
Indication 28 41 0.755 42 0.123 42
Quality 28 42 0.714 48 0.117 47
Fill in 28 43 0.816 35 0.132 33
Expectation 27 44 0.837 32 0.134 32
Sale 26 45 0.714 49 0.115 49
Kindness 25 46 0.653 50 0.108 50
Contact 24 47 0.776 41 0.126 37
Inquiry 24 48 0.735 44 0.120 44
Real 21 49 0.878 30 0.140 30
Damage 21 50 0.735 45 0.119 45
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Table 4. Result of CONCOR analysis

Cluster

Extracted words

Significant words

1. Purchase process and trust

Transaction, Delivery, Kindness, Product, Condition, Clothing, Transaction, Delivery, Kindness,
Product, Price, Item, Purchase, Mind, Packaging, Seller

Product, Seller

2. Communication and service satisfaction Size, Next, Satisfaction, Cool transaction, Parcel service, Size, Next, Satisfaction, Parcel
Good, Boss, Photo, Answer, One day, Mood, Usage service

3. Seller reliability and information accuracy Real, Sale, Store, Manner, Description, Thanks to, Shoes, Bag, Real, Sale, Store, Description,

Thought, Effort, Best, Contact, Today

4. Cost-effectiveness and product quality

Thanks to

Recommendation, Compared to price, Perfume, Defect, Cost-effective, Perfume, Quality,

Summer, Work, Response, Arrival, Speediness, Cost-effective, Buy, Work, Response

Buy, Quality

Cluster

Extracted words

Significant words

1. Simple purchase

2. Quick service

3. Information trust

4. Quality evaluation

Shopping, Shop, Opportunity, Order, Description, Relief, Next, Shopping, Shop, Order, Opportunity,
Help, Usage, Carefulness, Price, Buy
Goods, Packaging, Purchase, Action, Quickness, Use, Condition, Goods, Packaging, Purchase, Action,
Delivery, Satisfaction, Store, Arrival, Thought, Dispatch

Description

Quickness

Mind, Problem, Image, Photo, Part, Clothing, Response, Size, Image, Photo, Problem, Part, Mind
Check, Trust, First, Variety

Color, Item, Smell, Indication, Quality, Fill in, Expectation, Item, Color, Fill in, Expectation,
Sale, Kindness, Contact, Inquiry, Real, Damage

Indication
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WS, ke, G ATl 7Y BN 2 £ mdge
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£ o} =3E A7 (NRF-2020S1A5B5A16082586).
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