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Strategy and Practice of Cultural Sustainability and Luxury Fashion Brands
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Abstract: Luxury fashion brands often use cultural or traditional elements from other countries for issue marketing or
to gain inspiration from new collections that appeal to consumers from certain cultures. In addition, brands can fulfill their
sustainability and social responsibilities by voluntarily sponsoring or participating in activities that inherit traditional cul-
ture. Cultural sustainability refers to creative activities that inherit cultures and traditions based on respect for the cultural
heritage accumulated from local members. Therefore, this study examined what kind of activities luxury fashion brands
are carrying out to ensure cultural sustainability through examples of localization in South Korea, China, and Japan. Then,
we discussed the characteristics of cultural sustainability, exploring how each country’s representative cultural elements
combine with the dynamic luxury fashion market. This study was conducted as a case study. A total of 51 cases were iden-
tified through a Google keyword search. As a result of data collection, cultural elements borrowed by luxury fashion
brands for the practice of cultural sustainability, such as buildings in other countries, handicraft and dyeing techniques,
symbolic patterns, and local customs, were derived in various ways. Additionally, luxury fashion brands’ sustainability
practices were divided into three categories: cultural sales, cultural sponsorship, and cultural experience space. Research
can highlight the concepts and values of cultural sustainability, which have not been addressed in depth compared to envi-
ronmental or economic sustainability in the fashion sector. Other fashion brands will also be able to participate in valuable
actions by referring to specific examples of cultural sustainability practices.
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WA BH=7E dAlshe 318 A&7Ferde A BHES
S W FaT B2 oMol FAME dEd ST S
o2 o WNEL duh F2E R FAMH 7P
Mordor Intelligence(2023)2] Aol w2 olAjo} thFe] o
F A ArEE AARIA 7P A, A7 B3 202419 202
Z 439ollA] 2029 7R 247% 6l oF 4%t e
Zolgt Autgn}). £3] B4 AgdE d5Y AnAlEe] HE
ZHlo)] g 555 wiES 2 v gyle), Y &
HIZES EdlE H3lo] w2y XA gMz] FE2 3%
A7E 2o, 28R Aldy} &4 mitjoje] HEs} WE Al
2ol A A & S AR g ¥y ti(Mordor
Intelligence, 2023). &H|ZFE2] A2 SN E ofrJo} Ui
o] &M} Aol A=o] E3le} TS T30 LR /A
718 RPN R AAIH o7 BolEoe| zhy e E3lfalo]
g dHAL FRE7E viEke AsAE 3 A= 3
THTow & Virtue, 2024).
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2,11 #34 A&7vsde) g

234 x&7PsAol ofa ZrlolA dE thksl 23t
BAEE EFL FFF AT M HEske HRE 9
mlehe, AY E3jel] 7|Wkele] 28} A 23} S g
A7 7S fASE 5 NS ou|gitl(Lee, 2014)
SRS 73l A &rbede] w88 84 F =, 23t
A &H0 A A1 RS 98 27 o]th(Harkonen

o Mo

and Stockell, 2019). #5314 X|&7Fs7do] 22 BiEEA] A
< =98 A7 19959 AAESPIEALsA g 7F &
2 Y Al WellA 23k Aol oig /Al H24
daxozHE A ZE ATHUNESCO, 1996; Choi & Ma,
2021). 5 2010 A A7 o]9)g dj¥sly] sl AHE
AAA R FARR] UCLGAA #3158 e A&7+
ABBA A&7F5A, A AX&71s/30l olo] Ul BiAl Fo2
(the fourth pillar of sustainability)2 2] S<AsHHA HAH
2 2pheM A3} AZEIPT AR Fedy) ARE 5 A
T5 o5 tllof stk JWe R oY Ak A
AA Aol EY=7] AFITHUCLG 2010). ©]F 2013
UNESCOIAl /&g #dS 98k Z3ke] (the power of
culture for development) ZAF 20X = 3k} R &71s4d9]
B3 7Fsdst FAAR A 847 e e o7l
ok AES AMu, B, 3, AF 5ol £ =T
(UCLG, 2013).
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T AFEsE 23ste] 71dne AF, o, die 2Eol
TAA] E3H AE7sAEY] 842 F7F HATHUUCLG
2013). 53] A<l GAle] widH oo A £34 tx
A3 2849, TS AT 4 AthBrown & Vacca, 2022).
olo]l Soini and Birkeland (2014y= £3}e] &4 A&7t &
7174 #AHoA 2ol 719 & Q= wiiAl oAl e A
o] A& GojFH A9 FshAate] we oupA|shes 27t
o7 ®Wekth
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gog wshel e S Asshe §834 %4 dEers 4
osilor, 53 =AW, ¥, A, 3, de 5 23
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23 Az WeE I FoklME s Ade] A8 77
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Table. 1. The definition and research field of cultural sustainability

g4j2) ) BAHES £ )y Y3 A 3

Criteria Author(year) Definition of cultural sustainability Research field
Chiu(2004) Conservation of the cultural heritage OusIng
development

Chung and Lee
(2016)

Architecture Loach et al. (2017)

Birkeland(2008)

Terkenli and
Georgoula(2022)

The cultural identity of the city and the values share of community

The protection of cultural heritage assets

Continuing process of change that implies authentic, positive or healthy self-

Supporting the human or community-nature relationship within various contexts

Eco-museums

Museums and
libraries

Re-animation

development of Place

Local residents
development

Pop(2016)

Choi and Ma(2021) Creativity activities in the process of preserving and inheriting traditional culture

Gwak et al. (2021)

The originality arising from the identity of a culture that becomes a theme of creativity
through its endurance over time

Activities to preserve traditional culture and adjustment according needs of the times to
fit with the new generation

Culture based
fashion product

Traditional costume

Traditional costume

Fashion
and V;;:Z?Z 022) Sustainable transformation by enhancing, preserving, and integrating material culture Textile craftmanship
Ma(2023) Reinterpreting cultural diversity based on the cultural respect Stitching technique
. o . . .. Culture based
Koh and Kim(2024) Activities that encourage the creation of new creativity based on tradition 4 .ure as-e
fashion design
Art Harkonen Ownership of culture, revitalisation of traditions, and the intercultural and multicultural Handcraft-based

and Stockell(2019)

nature of the communities

contemporary art
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TAARJ] Fele wSHo| AL AR RigEY 2= &
oz AAEnt djAolx A&7ksde ols AFshe
o} iRl o8 thget AEt Avle] HsE o]Folx
TH(Thomas, 2020). 53] T HoollA A&7FaAde] A
et Mol ESHARTE g Je] RS, oF der
A opoFet Frlzrt =9 2 4 JokKim, 2023). FHZ 23}
A A&7vede] Y Fofsie gAg il BEl=Ert St
she 7hed 1 AFELS T AlF UARINE m <l
of, B 2Eo], 3} A Ik, FAA FEE L e

AA7A] A BollA =od #39 X&7Hs/de] ol
ARl Ag Hoks T2 HE B2lolu T, £9¢] EE
FHE] G Aol AR A YRRISE BAlsE ¢
7F4 Atz o|th(Choi & Ma, 2021; Gwak et al., 2021; Ma,
2023; Koh & Kim, 2024). Choi and Ma(2021)2] <A-F-ollA
= AT 529 AR d2Ed TRl A, tEIY, A
719 ol Asuo] Ad 7o) vk A TRkl A
£ =931, ol AHHoR =7t 7 23 g9 22
oo tigh E58 Fskes IAEAR EF0E AR
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2 ooz H7} olmA] e TAA] YIS mRIvk B
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el 718 T AR 71&o] deso] "y ulzte]
ZE AFE AAEIE AT Atk o AltiE 21t 4
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5 7S AHgsle] dAe TRkl AEe B3 afTe] 53
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S, B=t 7R RsbE RigAde] e sle] A R
A} Aol Foshy Falel Aol B3k 2Edygo] o}
€ AL BA=E et e e A AES Tod
I A1F ek AL onAE P Th(Kerguignas, 2024).
3 2514 2&7bsAo] 24E F BUEe o g5
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Fig. 1. The process of cultural sustainability in the fashion field.
(Orphanidou et al. (2024) ©] =&l A74)
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2024).
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o] W o] JAEA7Ie dME] sl HAll=e] AR
s} Mok gk SIS AR digsie] 201995 H A7
At AdkS 7 B3 tH(Euromonitor International, 2021).
AmE T Aol A4 FRHAT. A @AE T2
‘Cultural sustainability of luxury brand’, ‘Luxury brand and
tradition’, ‘Luxury brand and heritage’, ‘Collaboration with
luxury brand’, ‘Cultural sponsorship of luxury brand’,
‘Localization of luxury brand’¢} 722 719= HAS 83}
ReH, = idze 20239 7l S22 gMe] sl Bls
9] +=9E ul7l Forbes®] Ranking The 10 Most Popular
Luxury brands®] AI8ZS Fwale] Bal=o] M3z} ‘Cultural
sustainability’ 71 HE=S Sl A&k tH(Forbes, 2023). ¥
At ARt 4] 2ot el A 2ase) 3
4 gololol WA Row, TAke] g AEE AR
4ol Fg3ieh

AR 4 A, BohA A&rbsHel 4Ee 98w
2oa adt AFEVE Sl 2 94 7Y, AHA £
%, AH e 5 M A BAss} Despl §EE

ARk FHE A5E = 190, 10, T 2002 F
SUERE HEEE EE TR

F=re] kel ElolvE A2l 2(Williams, 1989)°1

A o+

20 2318 e 883 ne wAe T34 23 042
A Aol Fdoke AMd=st £35) 55 Adske SEA

Fig. 2. The collaboration with Korean artist Seo-Bo Park and Louis
Vuitton. (Kim, 2022) www.the-pr.co.kr
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55} 2Nl LZ]“—E 719 AHA7F 3t Q #4, 222 =
7kl B34 mjEe 71go] E-43l= 33 Fkhalo effect)S]
™ 7 fEoR FRE B oﬂ;ﬂ N 71Z2e Fwst
of € AHE Fskellen A7 AN E Ald=gt
SEAGD, A I Al Rl =EHUTH(Table 2).
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w3} Aldze E3H4 onAlE AY AdEel HEske A
gell 7Ikste] m|Ate] FES B3 TR SE2 ovE
ok @A g4 A Halee A g E3le] A% Bt
A7, S TR REEE AlFe] o] atiE xkg-st
71 E‘:F* A A7kl s A oly GA T AARlEe
gEe] Az Aol AHA)] FAE Sesi, Az =g A
7170l AA 7eEe] 28] §82 F UEF THoll 7wt
Az o] wibHLh & o Fig. 2= ¥ duinlee]
A1 HA R A7) B 7Y 5 shuRl Be 2de] A
2 Louis Vuitton®] AU wel o}e]7lgAlel] ol Al
olt}. Louis Vuitton> 7371202 7141 o ddfmlz 27}
S0 Zed AJRAE "o glom, s dEe vE
A4 FHHE sk 719

-

EYst] g AAsky F4

Fig. 3. The collaboration with Korean artist Minjung Kim and Dior.
(Yoon, 2022) www.noblesse.com

Table 2. The types of cultural sustainability in the field of luxury fashion brands

Country  Cultural sustainability types 2019 2020 2021 2022 2023 2024 Total(%)
Sales 1 2 3
. 19
Korea Sponsorship 3 4 3 10 (37%)
Experimental space 1 1 4 6
Sales 5 2 2 9
. 12
Japan Sponsorship 1 1 (24%)
Experimental space 2 2
Sales 1 1 6
China Sponsorshi 1 1 6 20
p p (39%)
Experimental space 1 1 3 8
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Fig. 4. Fendi’s exhibition of the Chinese craftmanship. (Mint, 2023)
WWW.mintnews.tw

Fig. 5. Fendi’s collaboration with Japanese craft techniques. (Ikiz, 2023)
www.parametric-architecture.com
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Fig. 6. Gucci to sponsor preservation of Gyeongbok Palace. (Hong,
2023) wwwjoongang.co.kr
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Fig. 12. Bottega Veneta’s new year advertisement in the Great wall.
(Wu, 2022) wwwyjingdaily.com
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