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The Moderating Effect of Entrepreneurial Mind in the Relationship between Entrepreneurial
Self-Efficacy and Entrepreneurial Intention of Beauty Major University Students

Jeonghee Mo'
Dept. of Beauty Art, Songwon University; Gwangju, Korea

Abstract: This study sought to verify the impact of entrepreneurial self-efficacy on the will to start a beauty shop among
university students majoring in beauty and subsequently empirically verify the moderating effect of the entrepreneurial
mindset in the influence relationship between them. The research method was to conduct a survey targeting university
students majoring in beauty, and a total of 283 copies were finally analyzed using SPSS 25.0. The results are as follows:
First, among the entrepreneurial self-efficacy, self-regulatory efficacy and task challenge were found to have a significant
impact on the will to start a business. Second, as a result of verifying the moderating effect of entrepreneurial mind on
the effect of entrepreneurial self-efficacy on the will to start a business, it was confirmed that models I, II, and IIT all had
a significant effect. Therefore, through this study, it was confirmed that the higher the entrepreneurial self-efficacy of uni-
versity students majoring in beauty, the higher the will to start a beauty shop. Therefore, it is believed that research is
needed on programs to improve the entrepreneurial self-efficacy and entrepreneurial mindset to increase the will to start

a business.

Key words: entrepreneurial self-efficacy (34#171857}), entrepreneurship (3%), entrepreneurship mind (33 =<l

), entrepreneurship intention (34 <JA])
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Table 1. Verification of validity and reliability of of entrepreneurship self-efficacy

Component
Item =
-consf'::clifence Sel;?ﬁiitl;ted task challenge

I don't get anxious easily even when a big problem arises. .839 .063 207
I don't get easily embarrassed even when difficult situations arise. 821 .080 237
I don't get stressed even in difficult situations. 785 .146 172
I don't feel depressed in stressful situations .654 332 .078
I can cope well even in dangerous situations. .625 342 152
I can quickly correct things when things are going in the wrong direction. .188 .826 162
I can fully utilize information to handle the tasks assigned to me. .104 .805 136
When I do something, I make a plan and proceed. 078 11 015
Even when there are difficulties, I do not give up and try to coordinate well. 185 .654 311
I have the ability to overcome difficult situations. 349 .645 189
I prefer challenging work even if I make mistakes. 158 158 .898
When choosing a job, I will choose a challenging job rather than an easy job. 076 171 .840
The more difficult the task is, the better I like it. 290 .080 794
I like trying to overcome difficult things. 279 241 727
Eigen Value 3213 3.057 3.007

Variance(%) 22.947 21.836 21.478

Accumulate variance(%) 22.947 44.784 66.261

Cronbach's o .850 .824 877

KMO=861, Bartlett's test $=1934.075 (df=91, p=.000)
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Table 2. Verification of validity and reliability of entrepreneurship mind

Item

Component

Entrepreneurship mind

I have a very positive attitude toward various systems that support beauty shop entrepreneurship .847
I think there is a possibility of success if you learn about the entrepreneurship support system and relevant information. 835
I am interested in starting a beauty Shop, and if I entrepreneurship, I will definitely succeed. 792
Be confident in the opportunity to start a beauty shop and have an innovative mind. 781
When it comes to interest and challenges in starting a beauty shop, I tend to listen carefully to the opinions of those around me. 7164
To start a beauty shop there is more interest in new things than in old things. 760
1 want to understand the beauty shop entrepreneurship environment and practice sufficiently before starting my own business. 122
Eigen Value 4.335
Variance(%) 61.925
Accumulate variance(%o) 61.925
Cronbach's o .896
KMO=.864, Bartlett's test x>=1010.593 (df=21, p=.000)
Table 3. Verification of validity and reliability of entrepreneurship intention
ltem Component
Entrepreneurship intention
I have a firm will to start a beauty-related shop .888
I feel very passionate about entrepreneurship. 878
My major goal is to start a business. .852
I would like to start a business if given the opportunity. .833
Despite the risk of failure after starting a business, starting a beauty Shop is attractive. 794
I get excited when I think about starting a business. 757
I want to succeed as a beauty business owner someday. .633
Eigen Value 4.584
Variance(%0) 65.479
Accumulate variance(%o) 65.479
Cronbach's o 911
KMO=.896, Bartlett's test y>=1181.854 (df=21, p=.000)
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Table 4. Descriptive statistics and correlation verification

IR A HE Y R ] AR B riolee] =Had 397

Component

Entrepreneurial self efficacy

M+£SD

Entrepreneurship  Entrepreneurship

Confidence  Self-regulation efficacy Task challenge mind intention
Self-confidence 2.98+.793 1
Self-Regulated Efficacy 3.48+.651 478" 1
Task challenge 3.20+.844 473" 424 1
Entrepreneurship mind 3.70+.712 152 352" 1727 1
Entrepreneurship intention 3.69+.805 177" 263" 3027 600" 1
<001
Table 5. The effect of entrepreneurial self-efficacy on the entrepreneurial intention
Independent variable B S.E B t p F R? (Adj.R?)
(Constant) 2.283 273 8.352 .000
self-confidence -.017 .072 -.017 —.237* 813 10873 113
Self-Regulated Efficacy 211 086 171 2455 015 (-103)
Goal Difficulty 226 066 237 3426 001

Dependent variable :

entrepreneurship intention

p<.05, “p<.01, "p<.001
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Table 6. The moderating effect of entrepreneurial mindset in the relationship between entrepreneurial self-efficacy and entrepreneurial intention

Variable Model 1 Model 1T Model III
B t p B t p B t P
Self-confidence(A) -017 -237 813 003 047 962 071 1.183 238
Self-Regulated Efficacy(B) 171 2455 015 -.031 -521 602 -.057 -971 332
Goal Difficulty(C) 237 3.426" 001 215 3766 000 193 3.484" 001
Entrepreneurship mind(M) 574 11.048™ 000 581 11.684™ 000
(A)x(M) 081 1.366 173
B)*(M) 088 1415 158
(C)x(M) 129 2250 025
F-value 10873 42541 30260
R 113 401 458
A R - 288 057
"p<05, "p<.01, ""p<.001
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