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A Study on the Effect of the “MZ” Generation’s Narcissism on Compensation and
Consumption of Luxury Fashion Products

Yu Rim Kang% and Mun Young Kim"
J)Dept. of Fashion Marketing Keimyung University, Daegu, Korea

Abstract: The purpose of this study was to analyze 374 pieces of data by conducting a survey from September 10 to Sep-
tember 23, 2023. An online survey agency was employed to understand the effect of the narcissism of the “MZ” gen-
eration (Millennials and Generation Z) on the compensated consumption of luxury fashion products. The results are as
follows. First, the narcissism factors of the MZ generation were “outside excessive self-consciousness” and “Self-holic.”
The compensated consumption factors were derived from positive and negative compensated consumption. Second, sig-
nificant differences were found in positive/negative compensated consumption according to the birth years of individuals
in the MZ generation, and occupation was found to have significant differences only in negative compensated con-
sumption. Third, both the narcissism and luxury-compensated consumption factors had a significant and positive (+)
relationship. Fourth, the narcissism factor had a significant and positive (+) effect on positive compensated consumption
but the narcissism factor had a significant effect only on negative compensated consumption. This study is meaningful
because it identifies the characteristics of narcissism and compensated consumption of the MZ generation, which has
emerged as a major group of consumers. Further, implications for marketing strategies related to the compensated con-

sumption of luxury brands are presented.

Key words: MZ generation (MZAItH), narcissism (1714l ), compensatory consumption (2/34H]), luxury fashion products
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Table 1. Subjects’ demographic characteristics

Division Questions N %
Sex Male 87 233
Female 287  76.7
Year of birth M generation 188 503
Z generation 186  49.7
Graduation from high school 115 30.7
Graduation from a three-year(two-year) 68 182

Educational college
background Graduation from university 165 44.1
Graduation from graduate school 24 6.4
Graduate school (doctoral) or higher 2 0.5
High school student 23 6.1
University student 67 179
Self-employed/management position 20 53
Job Company worker 163 43.6
Professional occupations (ex. doctor) 29 7.8
Public official 13 35
Etc. 59 158
Less than 1 million 122 326
Average Less than 1 million to 2 million 47 126
monthly Less than 2 million to 3 million 132 353
income  7eqs than 3 million to 4 million 42 112
More than 4 million 31 83
Seoul 103 275
Busan 25 6.7
Daegu 23 6.1
Incheon 25 6.7
Gwangju 12 32
Daejeon 12 32
Residence Ulsan 7 1.9
Gyeonggi-do 99 265
Gangwon-do 4 1.1
Chungcheong-do 17 4.5
Jeolla-do 19 5.1
Gyeongsang-do 27 72
Jeju-do 1 0.3
Total 374 100

§go] BAje] TS BYHjd] plARs G bieh ¢ 384

H AF5E 375%H o, v 3He AR (RS Asl] &
Arelle T 374%2] AwE LS

2 AR QIFEAA B3 oot o], HHY
AlthE 188 (50.3%), ZAIth 186 (49.7%)C. 2 Blwa %
=4 BXE HAvh g9 digta EHd@dA)e] 1659
(44.1%)°0 2 7 B4, AP A 16318 (43.6%), LHT
252 200-3009H mIRF 13278(35.3%), A2 A2o] 1037
(27.5%)° 2 7F¢ B TH(Table 1).
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Table 2. Factor analysis & reliability analysis result(narcissism)

Questions Factor Commonality Eigenvalue Variance Cronbach’s
loading ty Big %) a
I prefer to show my figure. .84 72
I prefer to be the subject of other people's attention. .84 1
Outsid i
LSICE EXCESIVE | refer to see my body. 79 67 320 3994 86
self-consciousness
I prefer to look in the mirror. 73 57
I prefer to be seen by others. 71 .61
I think I'm a good person. .85 74
Self-holic I think I'm a good person because other people tell me I'm a good 73 54 1.96 2445 63
person.
I think I'm a special person myself. 71 .60
Cummulative variance(%) 64.40
KMO =763 Bartlett’s test x>=1334.661(df =28, p=.000%***)
#rkp < 001
Table 3. Factor analysis & reliability analysis result(compensation consumption)
Questions Factor Commonality Eigenvalue Variance Cronbach’s
loading by g %) a
I want to buy luxury products for my personal achievement ”7 38
Positive (satisfaction, promotion). ’ ’
compensation I want to buy luxury products for me in special situations such as g5 3 2.58 4291 .90
consumption ~ my birthday or Christmas. ’ ’
I want to buy luxury products for my personal goals. 78 81
I want to buy luxury products to relieve my stress when I get 26 39
stressed. ’ ’
Negative . .
compensation I want to buy luxury products to comfort me when I fail to achieve 84 20 250 007 90
. my personal goals.
consumption
I want to buy luxury products to comfort me when I feel down or
.84 .89
depressed.
Cummulative variance(%) 84.99
KMO = 872 Bartlett’s test x> =1945.069(df=28, p=.000%**)
*EEp <.001

A= oS3 2TH(Table 4). MZAITHE] 913 =po)2] 7
T 2.64+0.82, AoIEF T 3.3320.702.2, AolFH
o] 97 zkel ) FERY o B39t A Bds
H] 328 261+1.03, F43 BALHIE 22140998, B A
o] MZHIUl= 784 RAFAH| T 342 BAFAN]] 0]
Hwd o 88 & 5 Jrh 53 ofeot He gk B3

A3, B £2 ole s Hol WeEe] Aol 7RI

>~
T
>~
T

3421388 BaEth B MzAIte] Ap7)o) AEe 229
TS st ARl tisl S @l e 54
ol B FEFE & F AL, B ¥AH PHE W)
Flol fMe] ARgES ARlsIRe, Arle 919 A=t A
Ae) vt 5 S RS flsl avlshke 540 o 39

4.3. MZMItHe| UMY S0 e Xt7|of MEknt 2M2|
IMME EaAH| X0

MzA Y] s B4 5 A, Al 73, 39, A4, ¢
Bt £5S SAHOE Aof AFe Aelg AT A, ¢
A 2pea] oA Al 738 (=2.056, p=.041)AX%F FAH
o2 fFemg zpoj7t Jdgler, YaudMdiEc zAte] <]
2 zZpej2] FHJo] HlwA ©f ESkTh(Table 5). ©l= A7}
T2 AR BRIl 87 rte) ARlE Eedle A F
[3a7]el me} s RIztslths AFK(Sur & Lee, 2011)9}
vl ggtolnt, & MZAIHE A9 AAE =8y BRI
o] FEE Wzt sk A7lof Al 2tk o, 53] Z
Alciell A BRR1S] #4l thide] He A ARl AAE BofF
© A& 9 Adusks A7l Fel Ees AAKIT
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MZAS] Rp7Jef Y3re] ElAfe] Aidyare] Biktnje] piRf= FEe) ieh ¢ 386
Table 4. Mean and standard deviation of variables (N=374)
Division M S.D Skewness Kurtosis
Outside excessive self-consciousness 2.64 .82 25 =22
Self-holic 3.33 .70 -19 33
Positive compensation consumption 2.61 1.03 25 -.56
Negative compensation consumption 221 .99 71 .06
Table 5. Differences in narcissism according to general characteristics of generation
Division Outside excessive self-consciousness Self-holic
M+S.D M+S.D
Male 87 2.74+.86 3.43+.65
Sex Female 287 2.61+81 3.30+.72
t-value(p) 1.309(.191) 1.592(.112)
Year of birth M generation 188 2.56+.78 3.32+.66
Z generation 186 2.73+.85 3.33+.75
t-value(p) —2.056(.041%) —.146(.884)
Graduation from high school 115 2.76+.89 3.25+.83
Graduation from a three-year(two-year) college 68 2.58+.71 3.26+.57
Educational Graduation from university 165 2.60+.82 3.37+.66
Graduation from graduate school 24 2.54+.78 3.54+.66
Graduate school (doctoral) or higher 2 2.50+.14 3.33+.70
F-value (p) .920(.452) 1.346(.252)
Scheffe - -
High school student 23 3.20+.86 3.43+.90
University student 67 2.64+.86 3.31+£.73
Self-employed/management position 20 2.57+.77 3.38+.73
Job Company worker 163 2.62+.78 3.36+.63
Professional occupations(ex. doctor) 29 2.57+.82 3.41+.78
Public official 13 2.65+1.05 3.54+.86
Etc. 59 2.53+.79 3.10+.68
F-value (p) 2.059(.057) 1.471(.187)
Scheffe - -
Less than 1 million 122 2.75+.87 3.27+.78
Less than 1 million to 2 million 47 2.60+.72 3.35+.67
income Less than 2 million to 3 million 132 2.59+.81 3.31+£.70
Less than 3 million to 4 million 42 2.55+.74 3.43+.56
More than 4 million 31 2.6+.90 3.47+.62
F-value (p) .833(.505) .782(.538)
Scheffe - -
*p <.05
p=027)2F A (F=2.860, p<.01)0l1X] TAHSZ Felw]gh 2jo] S AT E A AFoE FEF thEA Bolil 4lo] dku

7F ASATH(Table 6). = ZAIth7E DU LAH R A2
AFE T4 BAFAR] 0] o B3t A9 15
T 37 AHeelA felnd Aolr) gilen, arsetAy
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Table 6. Differences in compensation consumption according to general characteristics of generation

Positive compensation consumption Negative compensation consumption

Division
M+S.D MES.D
Male 87 2.62+1.00 2.19+.99
sex Female 287 261<1.04 221+1.00
t-value(p) .065(.948) —.144(.886)
M generation 188 2.56+1.01 2.09+.95
Year of birth
Z generation 186 2.66+1.05 2.32+1.02
t-value(p) —-1.016(.310) —2.219(.027)*
Graduation from high school 115 2.62+1.13 2.3441.09
Graduation from a three-year(two-year) college 68 2.49+.96 2.09+91
Educational Graduation from university 165 2.65+.97 2.16+.93
Graduation from graduate school 24 2.63£1.11 2.25+1.17
Graduate school (doctoral) or higher 2 3.00+.94 1.83+.24
F-value (p) .360(.837) .923(.451)
Scheffe - -
High school student(a) 23 3.96+1.16 2.90+1.30
University student(b) 67 2.73+1.10 2.30+.90
Self-employed/management position(c) 20 2.42+.1.15 2.03+1.13
Job Company worker(d) 163 2.57+.97 2.12+.92
Professional occupations(ex. doctor)(e) 29 2.68+1.06 2.38+1.13
Public official(f) 13 2.49+.70 1.85+.69
Etc.(g) 59 2.50+1.05 2.11%£1.01
F-value (p) .900(.495) 2.860(<.01)**
Schefte - a>f
Less than 1 million 122 2.68+1.08 2.33£1.07
Less than 1 million to 2 million 47 2.52+1.08 2.10£91
Income Less than 2 million to 3 million 132 2.50+.96 2.11+.94
Less than 3 million to 4 million 42 2.76+.90 2.31+.94
More than 4 million 31 2.74+1.17 2.15+1.09
F-value (p) .944(.439) 1.050(.381)
Scheffe - -
*p<.05, **p<.01
FeEn, 2l A oA} A, AAY B BHele S 470 A9 Be 4o A9L ¥R H, A9 o
TRl Ao Alte] waagel = Fadrle] ZAv= Ml el SA8A B FAE BAFRH]E] AJolE ttest:
glel] sl Apote]2jo] AdarslA] Helmg, Hafote] Fetke] Arlsted BB 1 A, 917 Aol 3 ol 2
A3 x5 B3l fdel v D3sth(Kwak, 2019). 2 Z A v Ao 27 Mg saddEe] S8A Bt et
AE SHoRE BE 2Het Y& o] F=eAA vet A2 BAgLR] B fon|ek 27t Qe Aew vt

Ue A3 At sy 2B S T 36 B A
(Kang & Kim, 2022)2 &3S o, Eiet o dA T
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Table 7. Differences in compensation consumption of luxury fashion products according to Narcissism level

. Positive compensation consumption Negative compensation consumption
Division N
M+tS.D t M+S.D t
i i = High Level 172 2.87+(1.01 2.48+(1.07
Outside e)fcesswe self- g (1.01) 46874+ (1.07) 5,190 #
consciousness Low Level 202 2.39+(.99) 1.97+(.86)
) High Level 172 2.70+(.98) 2.22+(.93)
Self-holic 1.593 358
Low Level 202 2.534+(1.07) 2.18+(1.04)
**%p<.001

otzi 7l AMdelth 2y B Adfers

[€]
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Table 8. Correlation of variables

Aol 2ot A o=

ZHE w8 AAS =2U7] 913 A
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HAers €42 3
MZAEeA &)

A 25

IfMAE 2atAH[2

W

Ak A, oF A2 HYL AotEFH (=425, p<01)2t T
42 BAIAH] (=347, p<01), T34 ®BAH]| (=350, p<.01)
9} goludt A Aol UYL, AIEHL FHA HAFAH|
(=271, p<ODSF A2 BAFZLR] (=204, p<01)} Fom]
A2 AABAZ BYTHTable 8). o1& MZAhS] =7]of Ak
I FAE oA7kiH= ForEt e AT vk A
(Jang et al., 2022)¢} FAlStA, EIRIS] Al FIZbetar A4l
L = xgﬂ-g].,_ x].y]oH /Hsko] 71—3} MZ/H]EHOLFE ;q./\] o
gk AEolut FAHA HAME sastr] A8l M HAdFE
Han] 9ol Aol IdS & F A

46. 7MHS

MZAIHe] Zp7]ef Adgfo] GMz] HAGE BAddH]e 1R
= 9IS AsT 2, E“%ﬂ JHS_*O% S HAme] 3
o AwEe 134%, 58 AT F=29.893(p<.001),
F VIF 3% 1 ow_i H FAAZ VERETHTable 9).
A 7o) o] FAZA wALH|Y nRAE FIFHS
p=283(p<.001)2.2, Aol FEFHL p=150(p<01)>=,
o1 zpeja] A3} Aol o] Fgo] FA4E M I

BN
to 4y 1o
~ 051'

=

Outside excessive

Positive compensation ~ Negative compensation

Division self-consciousness Self-holic consumption consumption
Outside excessive self-consciousness 1
Self-holic A25%* 1
Positive compensation consumption 347%* 271%* 1
Negative compensation consumption 350%* 204%* T50%* 1
#¥p< 01
Table 9. Effects of narcissism on the compensation consumption of luxury fashion products
Division B Standard error B t R? F
Positive compfensation Outside excessive self-consciousness 355 .067 283 5.315%** 134 20,8934+
consumption Self-holic 220 .078 150 2.826%*

R =373, R*=.139, VIF=1.220

Negative compensation Outside excessive

self-consciousness .389

consumption Self-holic .095

.065 321 5.990%** 121 26.772%**
.076 .068 1.260

R =355, R*=.126, VIF=1.220

#xp< 01, *#4p<.001
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Table 10. Hypothesis test result

Division Hypothesis Result

The excessive outside self-consciousness factor of the MZ generation's narcissism will have a significant impact on

HI. . . .
the compensation consumption of luxury fashion products.

Adopt of part

The excessive outside self-consciousness factor of the MZ generation's narcissism will have a significant impact on

HI-1 .. . . . Adopt
the positive compensation consumption of luxury fashion products. P
H1-2 The excessive outside self-consciousness factor of the MZ generation's narcissism will have a significant impact on Adot
the negative compensation consumption of luxury fashion products. P
The self-holic factor of the MZ generation's narcissism will have a significant impact on the compensation .
H2. . . Adopt of part
consumption of luxury fashion products.
-1 The self-holic factor of the MZ generation's narcissistic tendencies will have a significant impact on the positive Adot
" compensation consumption of luxury fashion products. P
-2 The self-holic factor of the MZ generation's narcissism will have a significant impact on the negative compensation Reject

consumption of luxury fashion products.

AdE 384 WM dPEE oAl AoE Yeh, E70] = Ao FotHITh £ AAE B3 BRI #A
HI-13 H2-12 A& =90}, Jang et al.(2022)% MZAIHS] =} o RIZH MZAI 2R|ALSRE GMe] JAdES Lk
710 Qe FA1A o7kaH]e] feomEt B+ FES PR ol R EFEe ARIE BEaly] gk B3] enlrt Asith
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