o] 774 813 4]
A25H A4Z, 2023
<AFTE=E>

’m Check for updates

PISSN 1229-2060

eISSN 2287-5743

Fashion & Text. Res. J.

Vol. 25, No. 4, pp.490-496(2023)
https://doi.org/10.5805/SFT1.2023.25.4.490

HAY 248 Hjo|3y] HAME OFEEET} CfQIRA sHAt| O|X|= sk
skl - 43eH
Selr)st FElel st}

The Effects of Satisfaction in Personal Color Makeup Consulting on the Improvement
of Personal Relations

Hyangmi Kim and Geumran Kim'

Dept. of Beauty and Arts Songwon University;, Gwangju, Korea

Abstract: This study investigated the causes and effects of personal colors consulting that are considered as a new
lifestyle and revitalized personal relations, and provides an understanding of the effects personal color makeup sat-
isfaction have on personal relations. We provide basic data for future personal color and beauty industry development
and image consulting. This study surveyed male and female subjects 20-50 years of age nationwide, using a Google
questionnaire. The survey lasted from May 7-26, 2023. A total of 350 questionnaires were distributed, of which 256
(130 males, 126 females) were used for the final analysis, insincere responses having been discarded. SPSS 25.0 was
used fand a frequency test, exploratory factor analysis, regression analysis, and Cronbach's ? were conducted for sta-
tistical results. In addition, descriptive statistics, correlations analysis and regression analysis were conducted. As a
result, as personal color makeup consulting satisfaction levels were high, it had a positive effect on confidence, pos-
itiveness, favorability, positive tendencies, and sociability, which indicates that personal relations were improved
through personal color makeup. It is suggested that, as this study was confined to makeup and the subjects were mainly
men, further studies should supplement this focus area of fashion, and the gender balance of study subjects should be

adjusted for intensified results.
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Had Aes 1810 Hulo] ofsf Wo] =g} o7
Ao FRsk=s g3 o] 0] AHEISH (Kim, 2023)
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Table 1. Validity and reliability of satisfaction in personal color makeup consulting

Factor Questions

Components

Personal color makeup consulting
satisfaction level

5. Got happy with personal color makeup. .864

4. Personal color makeup was helpful with image improvement. 854

Personal makeup color 2. Liked the personal color makeup 852
consulting satisfaction level 1. Satisfied with personal color makeup colors. .846
6. Confidence was improved with personal color makeup. .809

3. I thought the personal color was identified to the image i preferred. 182

Eigenvalue 4.183

Dispersion explanation(%) 69.723

Accumulated dispersion explanation(%) 69.723

Reliability 911

KMO = 910, Bartlett's test x> =950.736 (df= 15, p=.000)
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4.12. i1AA ol 7AE WEEE W 3.668°F UERRA, tiglE
@A sl By 2 AEe A5 AT e = selaclE SAwvE et 3457, SR8A o] Het
Table 29} 7Tk KMOZl 0.951, Bartlett 734 HA 23} 3204, Aol Het 3.174, ARpIzbol H 3108, A=
x2=5914.606 (df=231, p=0.000)2 L1EAS 3} HEe] o] Wit 2908 woZ UEePt E9 *Urﬂr?:ﬂ A4
Aol Fegt Ao AdEdeh. QA A i 3 Had A do|ag] A" e tidBAY] seladd
ol A7(12, 13, 159), 2] 89lo] ESHAT F B AW A= 448, p<.001), =367, p<.001), ELE
22 82.140%% YERITE & 291 1(20.720%) 44 AP (r=.535, p<.001), ZHA ATr=.448, p<.001), AL (r=
o2, 2891 2(20.108%)= AAFF o= a9l 3(16289%)y ‘% 390, p< .00 EAROZ Fou|dt B+ AAAAT A
AR, 291 4(12.543%)y= AlA oz, 92 5(12.479%)= = Aow vepsitt
AFes ARsds. & v adel 29 Ak 040
oo o] ASE AR wasien, AEE 0.60 42 I8AHE
oo FAE §le Ao=® Uitk 42.1. H2d A vjo|aq Y REETE A7) =R
= 9%
413, 71557 2 4R 4% g el ve]ag) AAE EEsL AP mAE o
F8 W] Ve 2 74 s 1 dRaAE A 4 S golry] fIste] Td|RA S AAEE AAE Table 4
JR= Table 33 o) WA 7]sSA B4 viag 29 A oF vt 244 AYHER)S 201%2 e, Fgh
Table 2. Test of validity and reliability in personal relations
Components
Factor Questions tgg(s;;\:; Confidence Favorability Sociability Positiveness
19. With makeup change, I felt happy with happiness of other people 779 310 179 275 250
21. With makeup change, it was easy to praise others 776 309 227 130 301
Positive 3. With makeup change, I got changing in a positive way. 772 259 294 205 137
tendency  20. With makeup change, 1 became generous to other people. 745 296 210 240 304
4. With makeup change, I could get along with other people. 738 363 282 200 116
16. With makeup change, I was influenced by other people’s reaction 703 348 239 162 320
5. With makeup change, 1 felt comfortable with other people. 296 755 213 .143 130
9. Z\;ig;trir;ilfeup change, I always would like to attract other people’s 208 755 186 238 1263
10. With makeup change, I was dignified. 276 745 174 174 .080
Confidence 17. With makeup change, 1 wanted to be praised and recognized by
other people. ’ 204 703 205 217 301
1. With makeup change, I became confident when I see people. 283 702 .067 122 .166
18. With makeup change, I would tend to be open myself to others. 332 .696 229 239 301
2. With makeup change, people tended to pay attention to me. .196 175 .837 219 135
Favorability 25. With makeup change, people said that my image was soft. 231 .168 .825 201 142
6. With makeup change, other people were favorable to me. 204 263 .809 .186 147
24. With makeup change, people said to me that I looked pretty. 285 144 763 175 273
7. With makeup change, it was easy to express favor to others. 246 259 246 838 140
Sociability 14. With makeup change, it was easy to make friends. 265 273 269 .809 220
8. With makeup change, 1 liked to join in social meetings. 250 278 307 794 232
23. With makeup change, it was easy to compete in others. 326 272 245 201 .806
Positiveness 22. With makeup change, I liked to excite others’ laughter. 318 315 223 212 775
11. With makeup change, it was heard that I was aggressive. 324 342 265 217 147
Eigenvalue 4.559 4.424 3.584 2.760 2.745
Dispersion explanation(%) 20.720 20.108 16.289 12.543 12.479
Accumulated dispersion explanation(%) 20.720 40.828 57.117 69.661 82.140
Reliability 918 955 921 953 955

KMO = 951, Bartlett's test x> =25914.606 (df=231, p=.000)
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Table 3. Descriptive statistics and correlations test

Personal color makeup Personal relations

Code M+SD . . . — — — AT
consulting satisfaction level Confidence Positiveness Favorability Positive tendency — Sociability

Personal makeup color

consulting satisfaction level 366+.737 !
Confidence 3.10+ 870 448" 1
Positiveness 2.90 = 1.059 367" 686 1
Favorability 345+ 839 535" 5517 584" 1
Positive tendency 3.20+.927 448" 733" 720" 620" 1
Sociability 3.17+.983 390" 633 609" 609" 637" 1

Hkk

»<.001

Table 4. Effects of satisfaction in personal color makeup consulting on improvement of confidence

. Non-standardization coefficient Standardization coefficient
Independent variable t 4
B S.E p
(Constant) 1.168 247 4.727 .000
P | col ki 1ti ok
ersonal color makeup consulting 529 066 448 7996 000

satisfaction level

R2=201, Adj.R*=.198, F=63.928", p=.000

*

"p<.001

63.928(p=0.000)2 FAHOZ fFonst 435 YePth & o} 7Zoh BAAz duE(R)S 13.5%F UERET, Fghe
HuTExn H2d Ay volay 7dY TUEE(B= 448, 39.540(p =0.000) 2.2 EAZCcE fud xS velioh

p<O0lyE AN FelUd HH] FFL MAE Ao SPUsEA wzd Ay velay A¥Y WEEE- 367,

Uehdt). 5, wid e velag) A4Y BEESl 258 p<00DE A3l Rl Ahel FEL A Row

AR FoHE o B & gk, Uebdth. %, wi2d 29 Welay Ay NSt £25S
AFYE ot ZoR B F k.

22, 91223 e vjo]ag) AAE WEESE A3 WA

=

1‘01: 423. ¥2d A vo|ag] 7Y WSErE S7kEel mA|
vgd e wo|ay AAE vEErt 340 wHE o = 9%

e dobuy] flate] Tesl A S AAISE Ad= Table 5 g Ay Holay AME vEErt sk nAE o

Table 5. Effects of satisfaction in personal color makeup on improvement of positiveness

. Non-standardization coefficient Standardization coefficient
Independent variable t P
B SE p
(Constant) 970 313 3.097 .002
Personal color‘mak'eup consulting 527 084 367 6288 000
satisfaction
R =135, AdiR*=.131, F=39.540 , p=.000
<001
Table 6. Effects of satisfaction in personal color makeup consulting on improvement of favorability
. Non-standardization coefficient Standardization coefticient
Independent variable t p
B SE p
(Constant) 1.222 225 5.428 .000
Personal color makeup consulting 608 060 535 10,085 000

satisfaction

R>= 286, Adj.R*= 283, F=101.717 , p=.000

TR

<001
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Table 7. Effects of satisfaction in personal color makeup consulting on improvement of positive tendency

Non- standardization coefficient Standardization coefficient

Independent variable t

P B SE F; P

(Constant) 1.139 263 4327 .000
Personal color-makf:up consulting 563 071 448 7979 000

satisfaction

R>= 200, Adj.R*=.197, F=63.664 , p=.000
p <.001
Table 8. Effects of satisfaction in personal color makeup consulting on improvement of sociability
. Non- standardization coefficient Standardization coefficient
Independent variable t p
B S.E s

(Constant) 1.264 288 4.395 .000
Personal color.mak?:up consulting 501 077 390 6756 000

satisfaction

R=.152, Adj.R*=.149, F=45.641 ", p=.000

p<.001
S YotR7] fste] SEd RS AAE A3 Table 6 5. 42 4 xof
I 2o BAAs AHE(R)L 28.6%FE UENSI, Fibe
101.717(p = 0.000)2 FAH o= Foln|3t 23S et = 2 A7 vad e volay] AR wE=rt gl
HeEA Fad 2y velay HAH" WEE(B= 535, Wl PRlE FFE AP tIBARFE 89S AR,
p<.00D)= 3= Fomlgt JHel dFE vAle Aoew A5, 3%, 384 AY, Ao w EF AAsk] AL
Uelstth, &, H2d Ze Holay AW SR 5555 3 A3 v 2
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