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Curriculum Design for Digital Fashion Film Making

Mikyung Kim and Eunhyuk Yim'
Dept. of Fashion Design, Sungkyunkwan University; Seoul, Korea

Abstract: In the 21st century fashion industry, the rise of digital environments has transformed it into a dynamic medium,
expanding the horizons of media utilization. Consequently, digital fashion film has emerged as a pivotal tool for fashion
communication. Functioning as a visual expression medium, fashion film animates fashion concepts into immersive mov-
ing images. Proficiency in digital fashion communication has become imperative, considering the attributes of fashion
media. Notably, the role of creative directors in ensuring coherent communication across diverse fashion media platforms
has gained prominence, underscoring the need for systematic fashion education to nurture specialized talent. This study,
therefore, devised a comprehensive curriculum amalgamating fashion communication and practical digital media skills,
implemented within fashion major courses. Through this approach, students gained experimental media proficiency and
explored innovative approaches to crafting fashion films that eloquently convey fashion narratives. The participants were
exposed to the entire spectrum of fashion media production, encompassing digital storytelling, fashion film concep-
tualization, filming techniques, meticulous editing, and adept utilization of special effects technology. The study's ped-
agogical strategy, characterized by a focused learning trajectory, garnered significant acclaim. In essence, this study holds
significance by formulating a curriculum that nurtures the imaginative and pragmatic aptitudes of fashion majors, immers-
ing them in the dynamic realm of rapidly evolving digital fashion films and their integration with fashion content.
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Fig. 1. Research process.
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Section Week Lecture

Student task

Preparation 1 - Understanding the concept of fashion film
2 - Defining visual characteristics and content characteristics of fashion film Exploring project
. 3 - Narrative structure of fashion film (with critique) Setting up goal and subject
Pre-production . . . . o .
4 - Comprehension of visual language and literacy Ideation of fashion narrative
5 - Temporal and spatial sequence (with critique) Planning storyboard
Midt . .
. ! er.m 6 - Proposal presentation Fashion film proposal
discussion
7 - Description of camera work Planning filming
Production and 8 Understanding of interface and basic tool for Premiere Pro Filming
post-production 9 - Sequence arrangement and Cut-editing skill Filming

10 - Discussion of video source for post-production

To complete filming

11

Post-production 12

13 Special effects(stop motion, glitch) (with critique)
14 Special effects(VHS, datamoshing) Haptic expression

- Formal elements of screen(layout, blend, overlap, split)
- Critique of the draft video version

Visual design elements(color, graphic, typography)
Sound design elements(volume, modulation, remix) sound

Draft video ver. 1(cut-editing version)

Select graphic elements and background

Draft video ver. 2

Culminating

Final critique 15

- Final presentation and evaluation

Screening final fashion film
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Fig. 3. Film storyboard in week 7(Captured by the author, 2022).

Fig. 5. Sound design in week 12(Captured by the author, 2022).
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Fig. 6. Split screen design in week 13(Captured by the author, 2022).
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Fig. 7. Fashion films of final project in week 15(Captured by the author, 2022).
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Table 2. Results of survey
Evaluation Ratio of evaluation

1 The professor conducted the course as stated in the syllabus throughout the semester. 97.0

2 I was able to gain new knowledge and perspectives in this class. 96.0

3 Assignments, readings, papers, quizzes, and exams were pertinent to the subject and enhanced learning. 99.0

4 The professor's enthusiasm and commitment stimulated my motivation and increased my interest in this class. 96.0

5 The means to communicate with the professor was always available. 98.0

6 Attending this course extended my knowledge and gave better insights into the subject matter. 95.0
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