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Evaluation of Vegan Fashion Products by Consumers in Online Review

Jiwoon Jeong and So Jung Yun'
Dept. of Fashion and Textile, Seoul National University; Seoul, Korea

Abstract: This study examines customer reviews from online stores of Korean vegan fashion brands to determine the
qualities that customers value in vegan fashion items. For this purpose, we conducted a case study of online reviews—
2,285 reviews were collected and analyzed. The results are as follows: The clothing evaluation criteria for vegan fashion
products can be divided into four categories: aesthetics, material characteristics, affordability, and characteristics. This
suggests that evaluation standards for vegan fashion items operate at multiple levels. The animal welfare aspect of the
product was the most important factor, followed closely by how well the clothes fit. High-quality vegan materials and
the use of recycled materials that are environmentally friendly were emphasized. The findings of this study suggest that
even for vegan products, stylistic features remain an essential component of fashion items. To understand the main
aspects of clothing evaluation criteria in the current vegan fashion market, this study differs from other studies in that
it examined online reviews of vegan fashion brands. This comprehensive analysis contributes to a deeper understanding
of customer preferences and highlights the importance of ethical considerations alongside style in the evaluation of
vegan fashion items, providing valuable insights for the industry. Moving forward, this study is significant in suggesting
that vegan fashion brands should develop their products as well as their brands, capitalizing on the demand for ethically

conscious and stylish options.
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Table 1. Number of reviews by vegan fashion brand

Brand name Established Product Num?er of
year category reviews
CORCO 2011 Bags, wallets 152
VEGAN TIGER 2015 Clothing 169
MARHEN.J 2016 Bags, accessories 179
PLEATSMAMA 2017 Bags, wallets 382
NOT OURS 2017 Clothing 118
BBYB 2018 Clothing 1,266
HEUREUX 2019 Bags, accessories 187
PROXY.L 2020 Bags 318

Number of reviews: 2,771-Number of unrelated comments: 486 Total:
2,285
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Evaluation criteria

Comments and ratings

- It looks good with any clothes, and the design is unique and pretty. I wear it often. (5/5)

Design unique. (5/5)

- It's easy to match the design and the leather looks good. I like the large storage space, and I like the dust bag because it's

- Even if the pocket is tied with a belt or loosened, it opens a lot. Two stars are eliminated by a direct repair box. (3/5)

- It's really cute. The color and design are exactly what I thought. Brown and sky blue came out so well. (5/5)
Color - It's pretty because it's a toned-down pink rose color! (5/5)
- It's cute. I wanted a mint bag, and I'm satisfied. (4/5)

I've looked for graphic T-shirt a lot and bought it after carefully considering it. Some have so many logos that it took me a

long time to find something satisfying!! (5/5)

Patiern - It's very unique and the texture is cool and pretty” It's a pattern that seems excessive, but it's okay because it's brown. (5/5)
-1 love the intense pattern and color. It's prettier in person LOL (5/5)
- It's an ivory background, so I think it goes well with any style, and the red strap is the point, so it's a very pretty product. (5/5)
- A company with a good purpose, full of color and lightness suitable for summer. Delicate details (There's a snap button on
the handle, so when you tie it to the shoulder, it's fixed, and there's a hook at the inner entrance, so it doesn't open up!) (4/5)
Detail - I haven't worn it out yet, so I don't have a proper picture, but it's the prettiest outfit I've ever had. The glitter details are so
pretty. (5/5)
- It's a good bag to accentuate your look. If you have all the basic style bags, buy this!! I recommend it as a go-to combat bag
(5/5)
- The quality is good and the color is so pretty. It's not common and nice. It's the best. (5/5)
Luxuriousness - It's so sophisticated. The moment you hold it, you become a sophisticated gentleman. (5/5)
- The bag looks light, cool, and luxurious. I love it. (5/5)
-1 look skinny when I wear it. I'm worried about it, but it's so pretty!! (5/5)
- It's so small that I'm flustered... It stretches when you put stuffs in, but it's not the size of a regular shoulder bag. I think the
Fits/size size listed is the size when the wrinkles are straightened out. (3/5)

- I was thinking about the size because it said 40, and I looked at the picture of the outfit, and I think it's not 40 at all, so |

ordered it first, but it's 35 instead of 40. (5/5)

- I wanted a tight fit, but it's more relaxed than I thought. The body part is okay, but there's a lot of room for the arm. (5/5)
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Table 3. Criteria for evaluating vegan fashion products by “Material characteristics”

Evaluation criteria

Comments and ratings

Material texture

- The material is really tense and nice. It stretches well and comes back well. There's some gloss to the fabric, so it looks more
luxurious. (5/5)

- It's nice, it stretches well because it's made of knit fabric. I think it'll be able to store this and that. (4/5)

- It's made of knit, the fabric is stronger than I thought. It's just right. (3/5)

Comfort of wearing -

- It feels so nice to the skin and the color and fit are art. Vegan Tiger, have a great success. (5/5)

It's good because it feels soft and not too tight. (5/5)

I've been using it for 6 months, and my feet is comfortable and sweats are absorbed well. I have a lot of heat and keratinitis
on my feet, but it's gotten better. When I used basic shoe insoles, it didn't work even if I applied medicine. Thank you for
the good product. (5/5)

Touch

- I've never used cactus leather before and it's soft I like it! (5/5)

It's softer than leather. (5/5)

- It's so pretty. It's soft and soft because it's cactus skin! (5/5)

-1 thought it would be soft because it's cork, but it's so hard that my wrist hurts. (2/5)

Weight

It's a little heavy and smells like brand new leather. lol The storage space is good and the material is stiff, but I don't think
I can adapt because the weight is too different from the cross bag I'm used to. Unfortunately, I'll return it. The item itself is
really pretty! (5/5)

-1 was so curious about the cactus leather, but it's light and nice! (5/5)

- It's so light! It's neat and toned down, so I think I'll use it often™ (5/5)

It's good that the bag itself is light and the storage space is separated! (5/5)

Sewing

- The product is really good! The zipper is designed to open only on one side of the top, so I think it'll be a little hard to take
out the coin, but the design, sewing, etc. are all clean. (4/5)

- It feels a bit smaller in person than in the picture. The logo is sewn on very well. It has high practicality! (5/5)

- Vivid colored cloth is added to the storage space and the sewing is meticulous. (4/5)

Quality

- The leather is good quality! It's angled so it doesn't collapse. It's cleaner and more luxurious in person. (5/5)
- Compared to the price, the subsidiary materials are clean and I am very satisfied with the overall quality. It's not a real leather,
but somehow it looks more durable and good to carry around. (5/5)

- The leather quality looks really strong and luxurious. Storage is good. (5/5)

Comparing with
animal derived
material

- I can't carry around white leather because it turns yellow, but it's nice because it's the most similar material to leather. (5/5)
- It's synthetic leather, but it's as soft as leather and not heavy as real leather. (5/5)

-1 didn't find much different from the real leather one “\(5/5)

- It's artificial leather, but it's luxurious. It looks much better in person. (5/5)

st oleiat ulge
gyoz FasHl

o2 9 AFHNE WEEolth aHREL v AlFe] A, 2 W{rgsiith(Table 4). 53], 7 AHdo] 2211 sg=o]o]
A, A, £ S5 sl A9, 58] v s AlE A FRFA AlTske 4 FE 29 dE, Z2RA

o] B o5 T4 7153 vlaLsle] BAKS l~— IH%‘é% 1] < Gt AP 7R PelslE e o=e}, d1ld 714
& avREe] v HAAES HE o 2 AFE AT UM o A SOl FE ZEHAL 2

woslA we B sAdAE o] 5 ek FAF R, F7F e T TP, THIv e Telrt

dolgka & ¢ Stk 59, Bl HAAES M= Heke & Bol Aw=lo], 7uldt AFe] Fo] AEd 7HAel v o

A B S el Aol S $2k A ok A1) el 8skeAe) e B/ el 59

W, A AFS TUT FolE AF FLo) FHA W3

Ml AE A TR W A Asltka Azshe

el Ao vkt olale F1E U AAE ¢ U8 WA AlEe] uEsgtk Frlke el Bl
Ue TS e AAEI) Fod YRS AL, o ek, ols ARRToN AmlapEe] A AES v)
Holw Pl Awsbl sk 94 9% Sk e A A AAT] Lk o A el Mt Q42 7}
o §FETh ARAOR, 2l SHNE AFS AR A A Aokw ¥ 25 KAk Aelan ¥ 4 ok,

7F HIAYFo] FekeleAlel tig Wrhn, $o AdE w2

45 7= vAd

4.13 73AA
TS AES

o] o= F=AE

< TS W A= 7 o] FE AL 54 Ao R sisitk(Table 5). ©

AFQAE GTsRe AFo] B L. 414,917 AF LF 54

TR Wt % A AARES B4
sh3 BRI gl gSel B uas
.

Brrelsler, wEha olE Al Al o] HI AlFol7] whiEel 7K A, FERTH, §8%

il =1, IT



SEO] FEjE) LERF £88]RE] Bl AR HIF AR 425

Table 4. Criteria for evaluating vegan fashion products by “Affordability”

Evaluation criteria

Comments and ratings

Rational pricing

- I thought it was too expensive. (4/5)
- It's expensive, but it's strong, pretty, and nice. I chose it because it's made from cactus leather. (5/5)
- It doesn't feel new and looks dirty, which didn't show in the photo.

- Considering the price, I don't think I'll buy again. If you don't want to return it, think about it. (3/5)
- I'm very satisfied with it. Not Ours never disappoints. Honestly, I thought knit vests were too expensive at this price, but I

have no regrets, I recommend it. (5/5)

- Overall, I think it's worth the price. (5/5)
- The cost-effectiveness seems to be the best, but it's more than I expected!! I should have bought the keyboard as well. (5/5)

Discounts and
promotions

- I bought it cheap with a discount coupon. It's my first tote bag and I'm so satisfied. (5/5)

-1 bought two more because I got a discount. (5/5)

-1 bought it during the time sale, I bought three. After I wear this I'll try other products. (5/5)

-1 bought it when it was on sale, so I was really satisfied and wore it right away. I bought it without regret. (5/5)

Table 5. Criteria for evaluating vegan fashion products by "characteristics of vegan products"

Evaluation criteria

Comments and ratings

Eco-friendliness

-1 bought it because it's an eco-friendly product! It's harmonious if styled with black clothes! (5/5)

-1 bought it because I liked that it was made of recycled materials.(5/5)

-1 bought it because it's an eco-friendly product. (5/5)

-1 bought this product because it's good for the environment! It's my first time buying a necklace wallet, and I think it's

convenient. (5/5)

-1 bought it because it's an eco-friendly product, but it's better than I thought. (5/5)
-1 bought it because I was more attracted to recycled materials. (5/5)

Brand philosophy

-1 bought it as a gift because the philosophy of the brand was so good. (5/5)
- Company with good intentions, colorful and light suitable for summer. (4/5)

It's a little narrow, so I can't put in my cell phone. I'm totally satisfied with the fact that it was made for a good cause. (5/5)

Veganism suitability

-1 bought it because it's a vegan leather product. (5/5)
-1 decided to buy it because it's a vegan brand. I needed a bag with this design, I love it. (5/5)
- I bought it because it's vegan leather. I can put in a tumbler and the color of the leather is different on both sides, so that's

great! (5/5)

- I think T buy one every time I see it on exhibitions here and there, as well as on Vegan Festa. It's my favorite vegan brand!!

I also bought it during Wadiz funding lol (5/5)

- It's so pretty. And it's vegan, so it's more meaningful. (5/5)

Animal protection

- I ordered a cat one, because I have a cat. It's much prettier and cuter on person. I like it. I feel better because I feel like I joined

in on a good cause™ I wish for a world without abandoned cats and dogs. (5/5)

-1 saw it often at exhibitions and now I'm buying it. It's also good to sponsor animal welfare. I'll use it well. (5/5)
- I am interested in activities for animal rights, I like animals, and I am interested in environmental movements as well. When

I thought about it, I wondered if it makes sense to say that I love animals while using leather wallets. So I searched for a vegan
wallet, and Not Ours showed up. (5/5)

-1 bought it because it was made without harming animals. I really like Not Ours. I'm rooting for you. (5/5)
- A product is a product, but it seems that the brand do a lot of good things such as animal welfare, so I buy it even if I don't

need it... (5/5)

- The size and color are the same as in the picture, and the purpose of protecting animals is also great! (5/5)
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Table 6. Percentage of vegan fashion product evaluation criteria

(n=2,285)

Aesthetic Material characteristics Affordability Characteristics of vegan products
Evaluation Frequenc Percentage  Evaluation Frequenc Percentage Evaluation Frequenc Percentage Evaluation Frequenc Percentage
criteria MY 0y criteria quency (o) criteria CUEY 0y criteria CEY 0y
. Eco-
Design 64 893  Material texture 323 55.40 o 98 10.96
friendliness
Rational
Color 122 aep  Comfortol g, 1732 pricing 6593 prand
wearing . 129 14.43
philosophy
Pattern 19 2.65 Touch 65 11.15
Vegani
Detail 34 474 Weight 23 3.95 cgamsit g 7.49
suitability
L ious-
”’;”ers"s’”s 68 9.48 Sewing 24 412 Discounts
- and 31 34.07 .
Quality 47 8.06 promotions Artlm;.al Al 45.97
; ; rotection
Fitsize 410 57.18  Comparing with P
animal derived 189 21.14
material
Sub Total 717 100.0 Sub Total 583 100.0 Sub Total 91 100.0 Sub Total 894 100.0
Total 31.83 Total 25.51 Total 3.98 Total 39.12
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