_Q/ A}o? al-_;]x/
«%//251? x//si, 2023
<AFEE>

=atel oM
H

- Bk

AT Al HEE MO
=

0 o ke ooy

’i) Check for updates

PISSN 1229-2060

eISSN 2287-5743

Fashion & Text. Res. J.

Vol. 25, No. 3, pp.280-290(2023)
https://doi.org/10.5805/SFT1.2023.25.3.280

rI

tE W0l olxl= FE
HE SR -

I=0II

el
FATl Sk o3t}

The Effect of Return Policies on Return Behavior in Online Fashion Shopping
- Focusing on the Mediating Effect of Purchasing Orientation Considering Returns -

Jae Im JangT

Dept. of Clothing & Textiles, Chungnam National University; Daejeon, Korea

Abstract: As consumers are increasingly shopping online for fashion products, their return behavior is also increasing.
Regarding the factors affecting return behavior, this study explores the effect of the purchasing orientation considering
returns that are derived from bracketing purchase behavior, monetary lenient return policies, and non-monetary lenient
return policies. Additionally, this study examines the effect of monetary/non-monetary lenient return policies on return
behavior, mediated by the purchasing orientation considering returns. This study was conducted through an online survey
and 238 data were collected and used for analysis. Two research models were designed for each independent variable of
monetary lenient return policies, and non-monetary lenient return policies, and the path of the research model was ana-
lyzed using Process Macro 4.0. The study found that the sub-dimensions of return policy - monetary or non-monetary
return policies - had different effects on return behavior through purchasing orientation considering returns. Monetary
lenient return policies had a positive direct effect on return behavior, and purchasing orientation considering returns medi-
ated the effect of the monetary lenient return policies on return behavior. However, the non-monetary lenient return pol-
icies only positively and significantly directly affected return behavior. The findings of this study contribute to
understanding consumers’ purchasing orientation considering returns. Furthermore, from the effect of the return policy on
return behavior, the results are valuable as they can help fashion marketers establish a return strategy.
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Narvars WEE 353} P&Esk] Anrke] B2lAH (bracketing)
&l5o] W3ty AvHgh=t|(“State of returns”, 2022) HEHAl
g 5ol 2017 Narvar®] BIA A AJgo2 AFHE F
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A A, A Aefske 225 BRVIS Q7} waE]
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lenient return policies

Non-monetary
lenient return policies

Fig. 1. Research model.
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Table 1. Demographic characteristics of respondents

Return
behavior

gk wkE Aol oigh AE 32 77 vl £330 E Pei
and Paswan(2018)°] #=& 44, Helsto] ARGaiSict. W
8 ol AdEke] 79 Asdecker et al.(2017)9} Saarijirvi et
al.2017)8] AFNA AL 34E 74, Bekaete] ARSI
ok BkE FEol] diside Feiate] AReR Q% v F
= 3] Sl o el FFEEE TS F v
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Demographic measures Item Freq. Percent (%)
Male 43 18.1
Gender Female 195 81.9
20s 51 214
A 30s 118 49.6
& 405 61 256
50s 8 34
Less than high school 24 10.1
. Some college 21 8.8
Education Four-year college degree 157 66.0
More than graduate school 36 15.1
\1,000,000-\2,000,000 9 3.8
\2,000,000-\3,000,000 38 16.0
\3,000,000-\4,000,000 42 17.6
Total household income \4,000,000-\5,000,000 41 17.2
(during the past 12months) \5,000,000-\6,000,000 31 13.0
\6,000,000-7,000,000 20 84
\7,000,000-\8,000,000 17 7.1
More than 18,000,000 40 16.8
Less than \100,000 26 10.9
\100,000-\200,000 47 19.7
\200,000-\300,000 63 26.5
Average monthly clothing \300,000-\400,000 37 15.5
expenditure \400,000-\500,000 22 9.2
\500,000-\600,000 19 8.0
\600,000-\700,000 7 29
More than \700,000 17 7.1

Sum
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Table 2. The result of exploratory factor analysis
Factors Item Factor Eigen Variance explained %
loading value (Cumulative variance %)
) I can return products at no additional cost. .894
Monetary lenient return . N . ) 1776 25.371
policies Returning products from this mall is cheaper than other 916 . (25.371)
malls
When trying to buy one product from this mall, I tend to
order different size product(s) of the same item together for 908
Purchasing orientation size comparison. 1767 25.240
considering returns  When trying to buy one product from this mall, I tend to ' (50.611)
order different color product(s) of the same item together 900
for color comparison.
. *] find it troublesome to return products from this shopping
Non-monetary lenient return 906 24.369
' mall. 1.706
policies . . . . (74.981)
* The return process at this shopping mall is complicated. 913
I h I ch i 14.211
Return behavior return the product(s) because I change my mind about 971 995
product(s). (89.191)

*reverse questions
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Fig. 2. Mediation model for monetary lenient return policies on return behavior.

9 < 05, ¥*p< 01, **%p < 001

Table 3. Indirect effects of monetary lenient return policies on return
behavior

Table 4. Indirect effects of non-monetary lenient return policies on
return behavior

95% Confidence Interval

Path Effect BootSE
LLCI ULCI
Total 3091 .0706 .1699 4483
Direct path 2031 .0788 .0479 3583
Indirect path .1060 .0388 .0308 .1845

95% Confidence Interval

Path Effect BootSE
LLCI ULCI
Total 2506 0716 .1095 3916
Direct path 2400 .0688 .1044 3756
Indirect path .0106 0217 —-.0337 .0529

Direct path: monetary lenient return policies — return behavior
Indirect path: monetary lenient return policies — purchasing orientation
considering returns — return behavior

Direct path: non-monetary lenient return policies — return behavior
Indirect path: non-monetary lenient return policies — purchasing
orientation considering returns — return behavior

Purchasing
orientation
considering
returns

Non—monetary
lenient return

Return

policies

.2400%***

v

behavior

Fig. 3. Mediation model for non-monetary lenient return policies on return behavior.

*p< 05, ¥*p< 01, **¥p < 001
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