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Appropriation of Letter in Critical Fashion
- Focusing on Fashion Design Examples after the Year 2000 -

Junghee Junglf
Dept. of Fashion Design, School of Art, Sungkyunkwan University,, Seoul, Korea

Abstract: Based on a follow-up study on critical fashion’s strategies for object appropriation, this study aims to
understand the appropriation of art as a social or cultural phenomenon influencing modern fashion, as well as to ana-
lyze and comprehend how to specifically approach the appropriation of critical fashion’s letters through the appro-
priated interpretation. To explain the theoretical background of critical fashion’s appropriated interpretation, it
examined the related literature and data. Moreover, a fashion book-based literature review and a case study were
conducted using sources, such as exhibition books, exhibited works, news, fashion magazines, and fashion sites, to
examine letter appropriation strategies. In the critical fashion, the appropriation of subversive letters subverts mean-
ings by providing experiences different from those based on real images of letters, which are displaceable. The appro-
priation of such subversive letters to challenge the value of modernism aims to subvert social value by bringing and
relocating existing objects while focusing on their external forms. The appropriation of referential letters focuses on
delineating the distance between the subjects who quote something and the quoted something and reprograms the
existing letter objects with an introspective and reflective attitude. In other words, critical fashion designers can
effectively express their messages through the appropriation of letters, such as graffiti and typography, which are
manifestations of challenge or resistance. Appropriating letters as a creative action pursues unmarginalized humans

who possess their existence.
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Fate = Ueh} ZAE EtAs 4olM Zd g
gAY BlEy dEe] 235 #dslele A= B
ZolA] gkt FAAYE =YEsIE sk o]k 2 A
o BAE EAe] o= EA HAe] ov] gl Z-gApe] 1,
Hrtolye] oxg 9-ap Al ojdg Bt LHZ#, Sk
AdE vells 443 7150t €v 2 Fele E}

A= 223 E] (graffiti), EFe]E 123 (typography), 2
(calligraphy), Z} =7}¢] R3to]) S}, HAl= vyl B
3, §4 WolE B3 H29] ow|x] ¥z} F wIE OEHE
YERTHKim, 2002).

SAelA] Exjol] FEE MYPATEe dojsidel] vEeRd gl
olxaeue] FHE AL 2 F3E Ve ouE 2
gk AF(Kim, 2009; Seo, 2004) Ao 18E 24} T
ZR1e] ojne} FdS B A (Kwon & Park, 2002),
aigEle] 71, iy 7]5e] ou]et EAES wA%H A
T(Kim, 2007; Kim et al, 1997; Lee, 2002), Z]J€] 7|9
< AL ol TR AY oAF RS AN & AF
(Jang et al., 2006), ©] Holl Aol Yepd EAFE o A+
(Kim & Choi, 2008; Lee, 2009) 5°| o|Fojxov} mzjElZ
s eale] Falel et ATE ofF] wlFS Ageln).

AEE L oPrIEE FMolA AlREY AL
Ao Z oA A PAEILH dl&e] AEH|HER1 44
Aoz BT ARMITAR HAIR SAle A¥F ol
D3tk (Jung & Yim, 2019a). €A A AHo| A7)
2Ho g At} Sty Al Fog AES EFshs U
XMOﬂ gk AHolx B2 A] olEek A=ElA dAde] A

< Holg HAHRIHAES vg¢] wste A, A ofF
=, BT B, B9 Ao, A7 A v, |
A3t v dAe] o] &=, st 22 FAISS AL At
AEE JATR|UELS A d&3t XS AZ3IHA
2BA Afsle F2EAS AH8-sMJung & Yim, 2019b) T
zZel A 9] EAIE FAsh= ézﬁ FHEA %3 o=
2 o]u];(]E ARR-El] EA]

Af A oMz B2 26 ’SF E54& Hole v 24

271 o
1°ﬂ AT AEE A 2BA A Mg &
A=A (Jung & Yim, 2021), AYATE wpgez o 3
o IS PIXE A2 Aderxe] Afdes o
NS B3 FER Y FAE AR
ERA s 24 ek olslishet H4o] vk & 4
= A AEE ARBEA HEE] geS Hole Ak
A sdAteld ] Aol vrehbe b A dERs 249
o7 MEE mHEFoRA ] AEA S olsish=t

22 9]¢zt ik
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APPRE 2T AATE Wska. 2E 9
Aol A9 Aol That o &4 v AR g8l v
BA3 RS ZANG0H, B Afel B A 23S

HAAEA B AR RARIE 55 T ARIATE 13
sttt e S dledlA] AmHEA FEE Bl
opI7IEE dlEe-sol FFS Tor AR wAATE %
7] AR opgriEE s} o]F SR AEleh S
2ol thek WAAY Hzteld o] Ade S T 2

-

o7 FHsE= HAF
2000t o] Foll=

o T oE ool A
Ast 9@ £31S Jeld ERoE = A
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oX,
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[
ol

e olee] Yoz WA, vy, gEdstE FAe v
E4E ol BT 20 Ao sl A 7 45

o FE AR Al B e] SA4e Bl wE Al A
THeE ARle A el thEk AR wAA] S
Sjeld A Aol yepdr] AlRE 200090 o] FFH A
A7 el FEld sdtAelde] AlE SR sioith 2
el sdtiReld e eed sl A, 28, 18, AF

ol el #HE Zka ek 2elo]l el =dshuA '\Hi—‘:
AolE FHSL = UAel|E welo] F2 vAT tAjo]

2. O|EH Hi&

2.1, Extel Y % |3
EARE gl 288 w08 B 5 RS
& AA 52, We e A7
571 OAAES F17] 3 oA 1ok
AR} o2 B 4 9l 7130 BeAe = B AL
o7} A7 e v 7H7H:Eur =)o) AT A0 B
=
A

Py

7] ded = glvke oFdE 7R 7] w2 o]
3 7 e FAE I8 WAthJeon, 2005). £AR=
o Zashs YUYl BE A7, 3704 Aloke 243
g AlzefAlEhe Aolle Sgte} #Aks 2ot 33k
Aol AR v FAks 730l FdEoleta &
o] T FEigk & 5 Atk(Jeon, 2005).

AR ol AREE 713l Gike Eeh] SR dF
et H“oﬂx}e%szﬁzw} olRe %ow e g
HARS, $9 Althe] SIAIETIR)] H (t)ola

AFE2 71%@% e TAAA :L‘%lur f‘WOl

A vEhd Zlos 2 BHE ek, AT ©] T(st)dr
ECOE AR Feir wkeelzl 2xbE Bt 75 MRl
ofgoll olel] RhEolAH ALSA Aokt el Aol At
A7t skl BReiel wet Ale At 715, |
T A3 oAk o] dasirlon o Ad EAE &
A =}k sk thJeon, 2005). Q157H EAIgH & whd
B g oppFe] ke wol oigith. 2719 AR H
Y e SRR AFiedA A dat olHAE
Zoltt. ol HAF 53%10] olelell Az, 37+ ® 71e]
o Sl 719elv JRE ddske AX7F desixy o= A
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D7TFE T 2go] o ARtk g3l adg w4l
3 TR0 A =S Jehlle £A= 2w EAcHCho, 1999).

2 YRl f¥ozE Tgveet A aety(calli-
graphy), ZHE1T (lettering)S EoFsh= Blo] L2249 (typography)
7b Utk AR LEAPIA B gojo] e (graffit)e] 7l
He Write'S 9Jv]ske 28]22019] ‘Graphei’, YAIIEC] L
E9] BF Bl F2 AA o] a2 ojggole] ‘aElE
(graffitoy oA EHUCEE B = Aok 2 BFFRl Doz H
At A=< W= A, S, FoA A7lthele oJnalA f
3900 (Park et al,, 2007) B ¥HE Fo] e ==Y} o]
U & on|ETHKim, 2006). L FE]Q] o]hE TE]20] 2
A2}y E(Sgraffito), Z22}0|ol 2 (Graffiare), F1 2 scratch &
oulo e fh=EE, atuddehe T A H3)
u sPgdolut 84 el sl ARl Latinalia B2 AR
BAA-ABA A A, 22 LS del7] SE) A
7] BE FAY B BAIBKE 218 XA ETKCastleman,
1982). AukA Boj=H] A9 oule ARAA A 19
58 AHO=E o Fof| & RS LEp A SAE sl
oJujahH QIEoL} AlXfe] #dl| FAA SR & Folut 1
7171 wolt}.

T2 TE] oFE(Graffiti ArtyE 25 oyt e YAMXH
FAY 32A 28 DA &S Deitk(Jung, 2007). B &
o= 71 o)ol= A3} (painting), FA3H7) (tagging), B
27(spray artys T Al=rF E3HEA FHom F2 Yo
a3 289, 715, SNERS AR 1o X 94
E 7Fss AW, T3 A, Fo] 5ol 2¥ I-E/RE X
TAA AAS|E Sk T3 2 U5 FXH -ARIE
A} AF o) feef Ak A T2 AAlg gEr] Hgk o

, 715, #AF 5o FRHE oF3L JthRoh, 1997). A&
194]7] 3} 204]7] Zof] Eoj WA aFjEle] HE F
27 AP 719E BAE E=9E] AlRsIAT 1919 3t
3] F7lske dell Adst niEA Fd(Marcel Duchamp)

U2 ARIZIAIR]L A E S B8l <gE EtiHle]
FES Al FARS 19199 2l Al olgg]
al QUZE% tHlX](Leonardo da Vinci)e] <Zue]A}
(Monna Lisa)y B2& Afsle] sizr]siar e &
Shefith. Az muEate] Aol 49 549E a8
Yy age] de «ade m=AL JWols T & U
72+ oS Y& (Kim, 1998) “LH.0.0.Q EA=S FHo] ¥
o} o] e Wy, e} o] 1euEE Al vl
BAZ Hz9 FHEFolUh FAZIZR] R A= @)
(Giacomo Balla)?] <a}:k>(1909)0]@ ZZo] ojulis YAj3le]
A AR & F o, Aaw dEfe] Z5Fo] AMFe]e] @
ZE}A](Reportage) 2FH F/de] <A RUEIAHL.H.0.0.Q.)
>(Fig. 1= ZRFolEV |tk W29l d9=, et vls
AeS 243l A9l HERE o]&o] Ulal Aol oA
Wolu} Widodshe ohd Wk} vig, miae] A& 399l A
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Fig. 1. Marcel Duchamp, L.H.0.0.Q., 1919. Kang(2011), p. 62.

Fig. 2. Keith Haring, -A] 1, 1988. Kang(2011), p. 62.

)

o]th(Seo, 1997). 712~ 38 (Keith Haring) 3+ RUe|zE 7
f3l (BAl 1D (Fig 2)& AFsIAh FAFo] Ry 2 ¥
THS a8 Yol aFrEe] et 7 s =xdsiar
E5S HoF o, slg nleo] & A EF]
A&k A olofof ke A BuE|R; £
£ 18] 9] ofF WEslHAME frEast Wi
19Tk o1& 3 &l vl o) YAzt 2 99
3 & 4 rh(Kang, 2011).

Ele] 227 (typographyy= €&l 28]2=019] ‘typographia’]l
A 2 T2 ‘typo(s)9t ‘graphi’Ehe To] -7 Aol el
W23 A o]F ‘ypo(s)E ‘E& A BApElE o
2 WAL, ‘graphi= ‘a2F|7]olA 1S58 onE 7Rl
AFYPoF 2ol ol Elo|xadjue HFTHOR AR
%% =5 FATkPark, 2007). HEE =HS FIAF|7|E
sk, aldigelzt M= Zo] GAE ARSI 28k 4,
ZIE 21 2] v, el HE R AA 52
Aoz sl HIdle oAl Etolzd ofuzl Zhell £}
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FEE Ashs 497 B, YoM e delokelut
gzl 5o] Fejolz Azksle A97E Bolual At Elolx
¥ ARF RS 7] SHA A 7Rl AT AARE
o] Vst F&27t floll AR Szl EAE Tl <lst
= g3k g9 A 2 oSt FFE AMA YeRd AxETL
= 802 FAE oln tARIE ExE 7HAAL ¢
ZRelslE AL DETHMin et al, 199). = BlolZa9E F
2t FelE tFEAY SRS ARsl] trRIsk: Z1ed 2 &

oujsle] x| IR HEst] A} A
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2 55 AEske] aEle dE Y (Lettering)o | =S ARES)
7 o3 ow AY e Feel Azl (Calligraphy) 7h
A ol-2Z= /Fdez ARE-Eth(Korean Society of Typography,
2012). 59| golxadu= 114 ou)e] &4, Akxl 4
Zl(phototype settingyS E§Fslo] n|tjoje] oz <3l A
B, "Eut]e], IEdl, 924, Al FrAddeA] s 13
Al ofgt BE AR ARUAIHe] 2FH 8= 3
=3 Ak,

By T
oo
2o 4

Bl o]

2.2. IPM0Me| 22Xt M7

“fr(appropriation)®] APAZ] oJml= H-8, A&, oH 53
< 8 Sz ouE TRIAL ok s A EAY Bt
e £ ode A9 9nE BESR] &L 2318 o|nR|d
I UE u)E glEol= Zlolth(Walker, 1983/1994). H-f& A
HjEstel 2] dolE nlrolX AlFAdshe HHS TelH
gk doj7t 2Rle] E3H4 AHS drRsk=s AEE ovisiA,
22} 2k9(Raja Rao)e] A A7 ==0]7t opd ERxFe] Ao
2 B=ole] AAS ddsle 202 gttt & 27S A%
oAl E3l4 AIES e o E dAdgspr] fsiA
dolg shte] =42 AR F M&ste S ofuistt
(Ashcroft et al., 2002/1996).

Hjgdd Ao Afe o v EXS 3 o &9
oA oln|A & HojU|aL ThE FulA FH o|nR &3} &7
gogA 2 B9 niE MEA AT AL ovlgit)
I+ V<& (appropriation art) | “TiF-E3}, FaL, vim]T]|o],
I3 v dert e Ao 2R ouRE WHe AR
2ol BEAIE AR AYGST o] th(Fisher et al, 2012).
ol AfvlErte ERlS AZHE, oWA|, 4E T2 A
ZZFol A 7EA e s W8S A o B4 wlek
B2 HEPAZITHLipman et al, 1978).

Z22% vAE(Giorgio Vasariye “$21E9] d& 2 U
Fo] ApAe] mitolH, ks WEOR w2 AR 05 F

< U ARG ZEsitia s s ARge] AlRkst 2
wHkslolol Bt (Yim, 1976) “F=+2] mlgAlelal My
E(Anthony Bluntye Ztiu} Bije] 978k 2F-8 AlEAl
BARIAL AR e AR A119] AR ode] Zlo] &
T glom o oA ot hHAFo R AAS Fsk=
A= o]2X] £& Flo|t}.”(Anthony, 1956) k3 745}

i rlo

5
N

te o
(o

T

a7 @liAH, 2RI A AR UFE T3 AR B
g o] & e YHESE o]gd & sk oA,
FHATARINM = 20471 25H TAE TR A
gk AFEC] SHsIATE 19208l A g 2t A3l
A3 27t gL Althe] FAEelAl A e =213 Bond, 1992) &
3F(Jean Patouy= Alo] TIRRIGE M=ol B=77] (monogram)
& SISk o] M2E 95, 29H, A= A7 o]

2eEy AN HEE Ao ol We2AE ol

a Falo] T AFAA AHEAE Qe Hxe trjoly
%ATHChae, 2002). 1938 Az} 2~7)o}ulelz](Elsa Schiaparelli)e]
A& astrology) AL ¥, &, 3 59 L, 194039
= 4 Ae] SR el S B B E71E
E3Ict. A Exfe] AR o A FolErt faet
1960241, 7PHAL 249 AL ol 1960dth 9] e
o|EAl ZFAHES RE|Z2A] EAle 259 7184 W
ol trle || ES 22| ARslel| tiet EBrita 4L &
A B8 FASATHKim, 2001). F oFE]=EQ ] 9F
(Andy Warholye Qe]2Ed| FEaltpyl sz} ofe, 8|
A BAE A2 FHHA QRN &3] E 5 e
52 R] AeEFolA ofo|t]o]E o] gLtz ki
o] A1BlE FAeRs 2R BFA(Brillo Boxes)S ZH|AE A
ZH(Fig. 3)BIREt] A 272 JthE AM&sIItkEditor of
Phaidon Press, 1998). T8k 19] 2 <t 43 =g 2(The
Souper Dress)>= 1966 LREL FA] FIT o/dutaol
27=lo] Atk(Steele, 1997). MT] Y&2] 19628 FolE 2HE
o] <l =X EZF(Campbell's Soup Cans)>2| ©]u]x| S
IR AR ofES ] <] F3 =H|2>(Fig. 4= HFH
1l FES] IR A o|RAE 7EA S} o el Hfet AE
o= dj7|X9] glo|xaeuE vHEsle] AN ARIEA 1960

N

Fig. 3. Andy Warhol, Brillo Boxes Slogan Dress, 1962.
Lee(2009), p. 63.

Fig. 4. Andy Warhol, The Souper Dress, 1968.
Art wear-Fashion and Anti-fashion(2005). p. 55.
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Ut AH|Eske} B dleo] ARl AES HoET
1960AthE tloj¥|= &1 (David Hockeny)l} 2EE B2
2~ 7]E}o](Ronald Brooks Kitaj)2] #|3lellX SAU 24} 52
7|ssket TP e Vel ol#igh ejFiEle] e §
A @] 9314 FHAAA L EFo] olofRl FoF 9
Eo] B} gz o]857] AlZFeFAth(Chae, 2002). 2
HE= 19600 EJM =L} o] FHE =¥ ol 1980
= A9 g HrlE FAsH =tk 2HFE 7HE A
3 FAE A vAA dES FH0R o]gske thEA
tiRtolq &4 2B AZEReA(Stephen Sprouse), HIHISH 4
Z~E9-=(Vivienne Westwood), 71413 4l (Katharine Hammett)
8] 227]%(Franco Moschino), BIA] <<=(Betsey Johnson),
AR 2 = M| =" (Elisabeth de Senneville), & AFEE =
7F2==ul(Jean Charles de Castelbajac) 5] St}

2|2k 22apg20] ol 1960 ) TRk 70
A5 2EUENE GRS Wol, ZTHE AZS T o Ay 4
2, 712 AH F5AEe AR St e 5
2 e JEe] BEARIE A7 W3 VY =8, Bl
, ERRAE, J& TR g vig), £, Tk 48 vl
A 5L olgs auE] ZAEE AAFT Fuo] oite] H
71% 3 tHMilbank, 1989).

19700 F=3} wl=te] PIAZEL 7MY AEE A
ol Adshz Feld £oi7h A3 BiM=E Aiek 19704
ool BRIQE YIAES e B2 o] B A v
o S 7L Ak AZE AEESET) AlFsiaL
o] ZA TG Bz 2igES Bisk] e AR 74
HER slod7 719 ES WA & vHEe] =2k 38 7
I AREE 2 Tl FINEE SHES o188t 71EY
Aol 7K e BHARI g FHuPrE AR Ao EA
AR A ojule} FEFeES R 7] Aok oy
IR URE Fdske T 29 d5E M
2t 283 S Ashs 959 FEEES wiEgsia

T 2-E Zo](Destroy)2He EF|EI S Yrpelgte 24 )

2

ool
=5

Fig. 5. Vivienne Westwood,
Destroy T-shirt, 1977.
Vivienne Westwood(2004), p. 5.

Fig. 6. Vivienne Westwood, Reid's
Punk Graphic T-shirt, 1977.
http://www,punkflyer.com/.

3t PAZ(Punk RockEIH 2 2R AMZE 9ulE Fofgit). o]
= 7189 Al 71A9] o] 7RI I| Al AEg oluRE
AASL M2 ABA ou2A 9] Fds veidle 3784
Tl tede HolFe HIFA dojtt. & AZES
t2ERo] EMX(Fig. Se 718 7KHE g3t sl
Athks MAAIE el BolFe wlg- AXFo]aL HiALE] A<
Ao ATHWilcox, 2004). ©] Al7] AZESE=S] TirRldl=
A oAU A= FEo] Eorr] AlARlom wiALS]A
]

=}

o

A AR = AFA] F1E Y] B2EEe, 2 28 W
HE 71A1 & 283 SAAE viAlElL S0 Td =3
ZEfd2HR] {5 BA=X7EA] Askelal A = ck(Humair,
1998).

19779 59 F= dYRPE A S9) 2559 JEBAE
glo} g=o] 2 Wl AA 3|AEA(Sex pistolsyE F WA A
29 ‘God save the Queen’S Yrfsled YREFE=E
A AE AR I 4] wolle ‘No Future’dhe A
715, AR & o49e] Qe Alel& Ho] Eofrt sle A
MZ=(MacDermott, 1999) (Fig. 6)= TlACIsIIH) oL &
35 ol&gt AHA EA Ao AlElEA = FAHEF 4
%7} Aloln] #o]=(Jamie Reidy7} Foll ¢HAHS Z2e o<
(Swastika Eyes)(Fig. 7)°12F= #3 22y olo]&3 A~
J2E20] I AW (‘God save the Queen’ album cover)
(Fig. 8)¢] 22 oA & A8t Zlo|t}. Fig. 8 Alo|0] |
o|=9] AlX FAEXRS A AR FF F7|E WELE o
go] AR G Yo w2 = AESE, Y& ARle] WM
T olgo 2 7Kt BAE 28 B A o] dEHI FA
A= Hut AAAA £3] AMEE= 2] FEjolth. F=e] A
Hol7|= & ogte] dZFE AT Falg B9 GAIR
A Bolg 2Ed S gelx e A4 gth(Hang, 2010).

w1980ty ZEfelE] =S diFstE A=Y Tzt
olLfi= 1975 AR o]FO R FALE AYS F=79 XA
oz Ao HH|, ALS, BHH, AA, FE, 7ok, 4F
EAIZgol tiste] b9l ARBH|E ] ERA0RE oY

Fig. 7. Jamie Reid, Swastika  Fig. 8. Jamie Reid, ‘God save the Queen’
Eyes, 1977.
manuelbonnici.wordpress.com.

album cover, 1977.
manuelbonnici.wordpress.com.
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Fig. 9. Katharine Hamnett, ‘58% Dont' Want Pershing’ T-shirt, 1984-85 F/W.
www.indigo-clarke.com.

7 BH2E A1 23 FE 7THS
stod ARElel] 23441 XA HAA] LS s}
= WA e s FXA oHTE HEATE 7P &
Bk tizteldoltk, M- qullo] 1984 = trtely S
wkS- ] the-d7H(Downing Street)ol A wl7Fl TIA (Margaret
Thatcher)7} 431ith @l I 78S T o 58%9]
AFREL B ERS 4] ¢F=TH(58% Don't Want Pershing)’ 2]
oL 243 2] -2 (Fig. 95 ST o)A AXH
oA FHE A T e ofelHUEE sjHoR SEAR
Aoz gmaltt. 19849 5= 2}o|Z(Choose LifeyZ @ Aol
Al Pl Hsle-F, s olx Fodste] 1981 = A
83 7% (Greenham Common)?] 1= 37| (RAF)°I|A
AR BHY Bl RE|ZE doj A1 A WARE 2
HoEl2 3-835k] HH3tH(Mendes & De la Haye, 1999).
e “Worldwide Nuclear Ban Now(d AlAlE 315-7] wit)
Z)et 22 AAl Hal sk AR A HARZ ARSI Q12
HalE 1319 2™ (Mendes & De la Haye, 1999), ‘Stop
Killing Whales(ZZ2}] =% ZX1), ‘Stop Acid Rain(AHgH|= ©]
A 219y, ‘Preserve the Rain forests(Et-$-¥ X&) 9} 7+
37 FAIE dF= €27 (Watson, 2004)7 ‘Sanction China
&= AAy, “Vote tactically(I=FAQ] Fx) 53 72 HAIA
£ Bl ARA, 344 AdS 293Gtk Ul 5t A
3 FEe £27 EBXAZFig 1005 B3 A WS A
FoAA ARle] Y-S vER WAIK] Bl e] o]dlaS
olsshlE molE AATUAE R TK(Steel, 1991).

o]} Zro] s tiRfelEo] A FAAY WAl Et
olxefu]el T HEIE Aol Sttt A B9
AARE gEi=dM AR Blo|xaul= wAR] HEe] 7]
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Fig. 10. Katharine Hamnett, Slogan T-shirts, 1984-85 F/W.
www.indigo-clarke.com.
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e AN EAE ol&e A5A A Hfe] Al
B27)w0] 2AEE A2 (Rossela Jardini), H]H]SF 12-E
$=, gE 9 EZ(Victor & Rolf), WE vlEl nl=x]dz}
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o] 2AE FHAL 22 fol He M wE FEI 52

AE ASE WIS AR A0BA, A iR 914

FY
o 1T N
o [

l

T o
)

ro

1

Fig. 11. Moschino, ‘Stop the Fashion system’,
1990 S/S Advertising Campaign.
Icons of fashion-The 20th Century(2005), p. 137.
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Fig. 12. Jean Michel Basquiat, Pay for soup,
1987. Kim(2015), p. 50.
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27179 <olgglo} = HIV 2 AIDS H3 @3] (Anlaids
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3 WARE dHH R MLl e FarE Bl AH, A
ArAE Alehs @ mAAE dEske tARIS Bl 3
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‘No to racism I'(Fig. 13)°]2k= ZHAQ1 viAAE Ao
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S ARl eal e tRlelvze BH|t YEESETT 3
o AIRESEE 20059 F/WOIlA FA55=0 2181 HAIA &3}
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A2 A2 AEAg JHA ST 2006 S/SollAE A A
Aol gk A52Ql wiigte onE WES o]U4d ‘AR
o] ZYE ¥ E|{=e} o] o= FHol27KR] A AlvkEk(Che
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Fig. 13. Moschino, ‘No to racism !’, T-shirt,
1994. https://www.vam.ac.uk/.
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221 HARIER 7FS ZF AFES AES ARl opdS
@sl7|= SFATHKIm, 2009). AN 57} 5670] ZHE
EXx(Fig. 165 WAHIS 9= A57t HEY 8158 A%
fho] ZHFAL e 7IZHe AP EREA] updA] e gisk
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G483 FAo] ARl 2FME 2FEl] oo BE|=
stk WE ol EZE= 2008-09 F/W ZHA(Fig. 17)014 NO’,
‘WOW’, ‘DREAM’, ‘DREAM ON’#} 7+-& EalEo]| 9n=
ol S et «eEle IS ARt g
AL |7 ] Aot 2Ey e
2L R AlE S 1S 7P Ao R welgr] ar] =
NOyzh= H2EES g #I"ste] AAA o= epfiqint.
15 dFolgis dEA] 54 F9ol #xl2 Zgslozy
AR kel a3E Sdistete] eI HE < B
gel e BE 2 Agsla =" (DREAMYy S
EolA Hlolut gAF e ¢HAE} slo] RE AJAo] d5Le
2 JFHES o] 22t 2h e gt B SHARE
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Fig. 14. Vivienne Westwood, ‘I am not a
terrorist’” T-shirt, 2006 S/S. Choi(2008), p. 61.

o i

Fig. 15. Vivienne Westwood, ‘Il AM EXPENSIVE’
T-shirt, 2007 S/S. Choi(2008), p. 61.

Fig. 16. Vivienne Westwood, ‘56' T-shirt,
2008 S/S. theqoo.net.

Fig. 17. Victor & Rolf, ‘No’ painting, “WOW Coat’, ‘DREAM’ Jacket, ‘DREAM ON’ T-shirt, 2008-09 F/W. www.vogue.com.
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Fa sk Wrle] tizteld B
w5 vl vlEx|dete] 2006d S/S AEAM (Fig 18)°l
‘Caution wet’, ‘Wet paint’, 12]3 ‘Fragile’® 2= 13
A A A oA E A wtes BrEo|th
olzfgt ddoje] AL sdn]EelA] AZHHQl dolE T3l K
o A& AFES] HEHIE YA oE sl Qdojol AEe] #
AE Awstar HAAR1 Aztolut ALS)EQ1 el gk oA
ot MBS A, w38 ow Usille A 2o, dolE
olgg 2f4 RS HEAdZR=s 2o AH-SHATHKwon,
2008). 2009 S/Soll= EHES d=2S 153 dujE HAE
o] HAAE 2/AeR F5sled o1 ouE Adsta it v
% il mEA|dEel e AA dlo]ze] WS 71Es ‘There
is more action to be done to fight aids than to wear this t-shirt
but it’s a good start'Zh= P EZALS WASH, 19943
B mid 22 TRRIS] FHEE otA oo]= 7]F Mz
<oflo]= AN2E] E]JMZ(Charity AIDS T-shirts)>(Fig. 195 A
Ho]ar 9Jth. Fig. 20<dlo]= 7|91 EJMZ(AIDS campaign T-
shirty>2 =o]2 HAZ EH=oltt. €278 EM= b v
o ZRESA 2 Al digt glole AA W&S ¢S
F HEE SIG7] Rl A%l ofgh 7] UiAlE onef
FAEFE FEstar gisEe] AEA BT S skl
ATk(Huh & Ro, 2013). o]x4 mHel rf2x]dz}e] sjiolx=
o|Ho] A8AE 9% Tt o) shie] S 2HE o
%9 B8 Fuoz AR E I 19] APl o= VR
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Fig. 19. Maison Martin Margiela, Charity AIDS T-shirt, 2009 S/S.
www.vogue.com.

Fig. 20. Maison Martin Margiela, AIDS campaign T-shirt, 2010-11 F/W.
www.inews24.com.

HxA A AR AHE 2A7)ee] A-v] 2F(Jeremy
Scott), St oJH2- ©]H 2 (What about Yves), o|2=l|l2~F(SSUR),
W2 o2 (Virgil Abloh)e] TARIE FsliA AwraA; et

FzA BAF AfollM FrZ(reference)dt A4 Ezoll thgh
Fa, g AR BV #Ale de xRS IRl o
3k A2E w7 ow 3t} -zl (référentiel)e] TA S5l

A 7] & (signifiantys 2 A, 7 A7b) Eolrlm Sl
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ARt FARe] owef FAQAE, 2T IRt HES
of g}yl LeTH(Ross, 1981). A& Exl Apla)e oig
UF}Wi 71&0] AES 2R 7EA 9} ARiXEle ARlF 7t
e AL BHoE Tk =2 4 A
*4—8— LH_,JHo]j‘!_ AEAR] HER 7|2 AES Az o

332 JthJung & Yim, 2021).
olu)x] Ae TN LAL BHA FFoF o))
A=kl Wedhs Fst dujarsled oisk gubEd Bl
= "7 Y= Jepd. 017101 sAeM =
= A E HFshs Blo] ofleEl Halsole Fiek A
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o7t vhEoldl AEFE sl BAHES AR AP
o7 FxHoT HFIIL ALSHA L 7EX 9} M= I
Eo] BEHAIL At} o] A B2 trlely A
#r] 27ke] TizRIeNA Zola = Qe 20149 F/WellA
27w Wed= (McDonald's)?] £3(Fig. 21) BAS o8
o] sjHo® HEsl FxAor AfspHr HA= AAE
FAEIE = Zlo] ol WEA AWl IR A 8
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3 294

H|2slaA) She Zlolt). o] flol|E B2a7)

L oll
ofl o 3y
R A =)

o

1.,
ol

=

o
=

_,4
Tﬂ

_1>4

l

S T;L Gesk) TRIES o] AHEL Sl 20144
S/S A AoME Ha=H

Fig. 21. Jeremy Scott, McDonald's logo, 2014 F/W.
www.vogue.com.

Fig. 22. Jeremy Scott, Brand logo One-piece, 2014 S/S.
www.vogue.com.
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Fig. 23. What about Yves, printed sweatshirts, 2013.
fashionindustryboradcast.com.

T3 e d B Es A A vigo s
o] F315 Fal HetsiAY Qnlgeta BAl BEAE
iAo de TAR I gt 2ERE 4 Bis
2ol 2 A fAMd S vl R i she-dl vt
Z(Comme des gargons) & EEE Af3ld WA & 3k2p
= 9ujo] ‘Calm the fuckdown’S EZHESIS] Hxle] FAMS
S uigo = g Qo] f3 erlER K Ahn, 2020)(Fig.
24). o|¢} 7o) ~EZE A BA=EL olzgt A Bl
ZE ] AG = APesto 28 ARA ) t)Ek 95e 72
Eis=y

uRjEte 2 59) trloly] WA oMHEZ(Virgil Ablohye A1zt
o&xt 2H9E o83 txIS X3 Ut oFEEe]
o]7|(Nike)2] &4 24 1015 Alsialst Fehigold Zg2

ro, of o
2 o e

Fig. 25. Virgil Abloh, The Ten project. 2017-
2019. Park(2020), p. 114.

Fig. 26. Virgil Abloh, ‘War is not over!” T-
shirt, 2015 F/W. www.vogue.com.

Fig. 24. SSUR, Comme des fuckdown, SSUR's logo.
Ahn(2020), p. 48.

Zlo]o} 7He 2F3lE FAlStaL ol ER 2]9] A4S Tidl
Tk WA o® Akt Fig 25 AEE $lol “Right’
o} ‘Left, PlE&oE WS =ol7] $18 82 7Ktk 9
wel “Vulcenized’, <53} ¥l ’Shoelace’z= ©hol7} g
742 A3 Qlth(Park, 2020). AWEITR= AtHEZ FEe] sh}
2 QX 3o]EVL ole|dHEIR AMESh= A7t 840lt) ok
29| ‘War is not over!” 72 EJ¥X(Fig. 26)= dEH 2
HEozA Y FE 1A Floltk(Sullivan, 2015). EIA
=98] agf¥e Off-whites 913+ 2015 F/W o34 HIHd <z
Z1 Z(Split Endsy>ellA] AEQ1 T2 txRle = ARFES]
M= BAl= Astar 3 Reole 37 XY= e
GAAE TN T3 olBEE Fig. 27914 =+ tholdf
U 48] (Diana Frances)?] Q1=F2]2x24 2] 35 (Humanity in
ActionyS L7171 {13l vl= A4 A American red cross)Z3.
£ ElMz #EY 2HES 3l 28 ch(Park, 2019).

AE 0 El(The Ten) TEAHELE oflo] ZH, oo} wix =
5
=

2

Fig. 27. Virgil Abloh, American red cross T-
shirt. Park(2019), p. 73.
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Table 1. Appropriation of letter in critical fashion

Characteristics of letter

Appropriation type ~ Meaning of letter object  Critical designer Critical message appropriation method

A message challenging to the fashion industry ~ Appropriation of letters to

Moschino's L . . L Lo
. . system as a criticism of the fashion collection criticize the fashion industry
Rossela Jardini
cycle system
Subverts meanings by Vivienne A message challenging to the fashion activism  Appropriation of letters to
) providing experiences different Westwood as a criticism of social phenomena satire of political messages
Subversive letter . . .. e
appropriation from real images of letters, A message challenging to the fashion industry ~ Appropriation of lettes to
based on letter images which  Victor & Rolf system as a criticism of the rapid change in express warnings about the
are displaceable fashion rapid flow of fashion

. . . . .. Appropriation of opinions or
Maison Martin A message challenging to the fashion activism pprop P

. L . critical letters on social
Margiela as a criticism of social phenomena

phenomena

A message challenging to the fashion activism

. . Appropriation to existin,
as a criticism of social phenomena as a pprop &

Moschino's Jermy

Seott criticism of fashion consumption culture brand logo and package letters
- ' o o abont A message cha}ll.er.lgmg 1:0 hthe faSthl:l mfiustr}fi Appropriation to existing
Referential E{;pandlng artistic forms What about Yves system as a criticism 0 the reorganization o luxury brand logo letters
appropriation ~ with created letter images the fashion house
A message challenging to the fashion industry ~ Appropriation to existing
SSUR e . .
system as a criticism of luxury fashion brands luxury brand fonts
Off-white's A message challenging to the fashion activism Appropriation of known logos
Virgil Abloh as a criticism of social phenomena or letters
oje} ro] A el IdelM #AF Ay WAl Bl e E Afe eV, B, E719F 22 vt A dAse] &
starat she vl wAAE A Alagel] tigk =gt HIREE FAlslE e Aakate] ofdlE&R714 52 wgk vAA]
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INHAHES 1 5 AR EE el S A o olelst wAol} Age] HHozA Afe 5L vigo
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