o] 774 813 4]
A24H A58, 2022
<AFTE=E>

A2 -

'i) Check for updates

PISSN 1229-2060

eISSN 2287-5743

Fashion & Text. Res. J.

Vol. 24, No. 5, pp.519-529(2022)
https://doi.org/10.5805/SFT1.2022.24.5.519

AEZ|E AHlo| EY
e

A sk o)Afsk

Characteristics of Hanfu Street Snaps on TikTok

Luyue Zhang and Eun-Hyuk Yim'
Dept. of Fashion Design, Sungkyunkwan University, Seoul, Korea

Abstract: This research analyzed the characteristics of Hanfu street snaps in the Chinese version of TikTok to determine
the development and meaning of Hanfu. Based on grounded theory, this study selected 102 representative cases by sorting
Hanfu street snaps on TikTok according to popularity. Subsequently, through open coding, the cases were organized and
summarized into five main categories. The findings are as follows: 1) The national cultural pride has enabled a greater num-
ber of Hanfu fans and groups to upload short videos promoting the Hanfu movement on TikTok to expand the influence
of the activities and popularize cultural knowledge. 2) The users attempted cross-cultural communication by participating
in cultural festivals in Western countries wearing Hanfu. 3) The ‘See now buy now’ function of TikTok enables numerous
Hanfu merchants to upload short videos about Hanfu products to promote their products and boost sales. 4) As ‘gam-
ification’ affects everyday life, computer game enthusiasts among them wear Hanfu in the form of role-playing. 5)As a
unique “meme” phenomenon on TikTok, wearing Hanfu to make interesting videos has also become a form of enter-
tainment. Thus, although the characteristics of Hanfu street snaps on TikTok originated from the transmission of Hanfu
culture, the culture has now been transformed through social media into symbolic consumption and play culture.
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Fig. 1. The first person reported in Chinese media wearing Hanfu on a
street. https.//baike.baidu.com.
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Table 1. The process of induction, deduction and verification of characteristics of Hanfu street snaps on TikTok

Number of cases Codes Subcategories Main categories

Hanfu fans meet and greet each other with Han Rite )
Promoting Hanfu culture

7 People wearing Hanfu do folk dances Expression of cultural
People wearing Hanfu in daily lives Incorporating Hanfu into confidence
People joining Hanfu cultural events daily life
Chinese people wearing Hanfu for cultural exchanges with foreigners
. ining Hanfu with  Channels ft -cultural
10 Young people dressed in Hanfu for Halloween Comblm.n ¢ Hanfu with  Channels for c.ros.s cuttura
foreign culture communication
Western people wearing Hanfu to join Hanfu cultural events
; Using Hanfu street snaps for promoting Hanfu-related business  Promoting Hanfu products Means of commercialization
Hanfu influencers perform skits to promote Hanfu merchandise ~ Promoting Hanfu products of Hanfu
Game enthusiasts attend online game related events wearing Hanfu Gamification phenomenon o
10 Particinating | | Gamification through
. . . art t
Young people cosplaying characters of online game by wearing Hanfu etpa 1r}g. i cosplay cosplay
activities
People wearing Hanfu imitating challenge dance videos on TikTok TikTok meme phenomenon
People imitating and recreating the influencer's Hanfu street snaps TikTok meme phenomenon
58 Dancing in Hanfu Hanfu as entertainment
H: fi i
Skateboarding in Hanfu anfu for eﬁtertammem or
expressing oneself
Playing games in Hanfu
102 cases 16 cases 8 subcategories 5 main categories
Kt EERATEFINR
MBaibk
e
Fig. 2. Han Rite. TikTok Fig. 3. Hanfu group activities. Fig. 4. Hanfu parades. TikTok
https://v.douyin.com. TikTok. https://v.douyin.com https.//v.douyin.com
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Fig. 5. Visiting a cultural
event in US. TikTok https://
vidouyin.com

Fig. 6. People wearing Hanfu for
cultural activities. TikTok htps://
vidouyin.com
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dramatized conversation. 7ikTok
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(a) (b)
Fig. 10. JX Online 3’s cosplay: (a)game version.
http://www.gamersky.com, (b)cosplay version. TikTok https://
vdouyin.com
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Fig. 11. Honor of Kings’s cosplay: (a)game version.
http://www.gzmjhzs.com, (b)cosplay version. TikTok
https://v.douyin.com
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Fig. 12. Dance challenge in  Fig. 13. Dancing in Hanfu. Fig. 14. An influencer in Hanfu. ~ Fig. 15. Performing in a
Hanfu. TikTok htips:/Adouyincom TikTok htips:/Adouyin.com sitcom in Hanfu.
TikTok https://v.douyin.com. TikTok https:/Adouyin.com
AL Bl B F3 AEddelsk & 4 vk IEYl | Fe FEE 23l RS & F AT 2EFE AfE AR
F2e] o 2EE AW 3 QJAC] AlF SEAE AN & Wigske AEEA ABlEste] dus =itk Beks
Hel, o Hale AR RFERLER) e g5 A o, F REZE Agle T AREjllA FE HAEsE A
dAME= FFEE e HeolEo] NEFS mildke FHew ks T2 5 shid B ofet {33 o=t o)t
3 Hal=o 3 AFS eFslo] HE ARSAL 7he] Uzt & itk o] el "Rl yehd 3 mEZE A2
< FJsIirhFig. 15). = BAEste] Ayl HEEeY 24 vHjels Fl
o] olelll= ghre] SIS o8-8l FFE AL A0lE A 7139] an|e} molEs) Fo' Eslelal JUthFig. 16).
BYS S F& F= Felx9) on] gl EE AR B0 24 wtjole shte] #38 FhemA ARARe] o] A
o] T2 mWehe Bl UHEh o)9} o] AlgtEe] § Q¥ RHH, 7S Alelal Fxske dooltt. B A
2 91 9% Y wEAow mue AQNsE 02 B Bel #F AuE 2vo] ¥ U4 AWM diE
A WAE Bl e 95 H4e] duiske ofoldle] ok Sl duksle T2 48HS & T ATk Yot @ F &
2} Adicle] eeF 4nlo] SWIHE HFES & < Sl o] EFE AHS Aulo] oo 24 SHEE A5 28-S Ea AL
B ol §F AETE AW o wBY mazdd A AN W Ba AR AR AL B 5
o} o] T Adje] BAHE QAR o) Bk shiel S, G50 Ut ¥ 2EeE 2o shie] 54%
o] B8z 2159 4 9tk solgol] 442 g Refshn] ol wslaL ApAle] 71
2 Selithe /15wl B9 alEse Yehdth A2 2
46. 8 o A7 @ B HEY B 2ERle) tslE AnkEe)
Ao MRl A 2ELE 2ule) B FYRS W, vk 3] meh 4 o] =Y Bl ohint BF &
Y50 Uehd GF ZERlE 292 Bo) BE AAECl 8| ESHE SuHddth 9F Al SFsh ned sy Aele
G SHlze] UM FofSwA BF AEelE AyS Th Be) SEe A% £42 R o] FEAe]

Expression of
cultural confidence

coexistence

Gamification
through cosplay

coexistence

coexistence Meaps f‘f X causality Hanfu as
commercialization tertai .
ChamT Tor of Hanfu entertainmen
cross-cultural
communication
T \ 4 Y
Cultural coexistence Symbolic causality
e . . Play culture
communication consumption
opposites

Fig. 16. Characteristics of Hanfu street snaps on TikTok.
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