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Study of Fashion Application Usage Pattern and Styling Considerations of Middle-aged
Women in thier 40s and 50s

Jung Eun Lee and Dong-Eun Kim'
Dept. of Fashion Industry, Ewha Womans University; Seoul, Korea

Abstract: This study aims to derive the need for middle-aged women to consider using fashion product applications, styl-
ing, and personalized styling services. To analyze the fashion styling considerations of middle-aged women, 200 women
in their 40s and 50s were surveyed. Middle-aged women usually tend to shop through home shopping, department stores,
fashion soho (Small office home office) malls, and open market-type applications, and purchase fashion products more than
two or three times a month, spending an average of less than 50,000 won per month. Middle-aged women consider choos-
ing appropriate clothing based on the occasion and place, complementing the flaws of the changed body type as well as
taking into account the weather in the styling process, and seek to showcase a sophisticated, luxurious, and youthful
image through styling. However, they are confused and face difficulties in fashion styling, with regard to not only overall
body shape but also partial body changes, such as increasing waistline, flabby thighs and arms, and decreasing hip volume.
In addition, middle-aged women were looking for expert advice on styling to help them look the best. They also wanted
to solve the difficulties of making a right choice amid the overflowing information related to fashion. The results of the
study contribute to identifying products that meet the needs of middle-aged women and help develop detailed consumer-
tailored marketing strategies, thereby improving sales of fashion products.
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Table 1. Composition of questionnaire

. . Number of
NO. Question category Detail questions Response method
- Shopping item
1 Shopping app usage pattern - Shopping frequency 4 Nominal scale
- The average monthly purchase cost of fashion products
) Important factors to consider - Important considerations when styling 20 S-point Likert scale
when styling - Image you want to express when styling 1 Nominal scale
- The degree of body part that you want to supplement. 12 S-point Likert scale
3 Body p arts.to consu‘i.er when - Ranking of body parts you want to complement 1 Autonomous description
wearing clothing
- Ranking of body parts that you want to highlight 1 Autonomous description
4 Awareness and necessity of fashion curation services 10 Nominal scale
5 Demographic question 6 Nominal scale
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Table 2. Styling considerations by age
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Age 40's Mean  50's Mean  Total Mean ‘

Considerations for styling (S.D.) (S.D.) (S.D.) P
I choose clothes (people I meet, purpose, time, etc.) according to the 4.08 4.03 4.06 0349 728
given situation and place. (919) (1.020) (-968) ’ ’

I choose clothes in consideration of weather and climate change. (47'32) (‘;gg) (%ﬁ) 0.343 132
I choose clothes considering whether they can cover my body shape. (4%471) (49'2(5)) (49'23) -0.446 656
I choose clothes that fit my social status and role. (3882) (39'(5)% (39'%) -0.135 893
I choose clothes based on whether they can highlight my figure. (1356%) (13'23381) (13'13485) 0.030 976
I choose fashion products that I wear a lot in the class I pursue. (39'%?) (39'3;) (39%% 0.574 .567
I refer to the style that people in the working field usually wear. (12685]1) (1207166) (1267392) 0.401 .689
I choose clothes that fit the image that I dream of. (1364570) (39'%1) (13651]2) -0.489 .625
Overall, T choose clothes that suit my image. (Zg}é) (tg(l)) (48';3) -0.875 382
I prefer clothes that look elegant. (38.22) (39'gg) (39'?2) 0.296 914
I try to dress according to the dress standards of the members of my 3.18 3.05 3.12 0,047 419
group. (1.147) (1.039) (1.094) : :

I try to wear clothes suitable for my age. (39'2‘?) (39';2) (39'%) 0.708 .021*
I try to look stylish when I get dressed. (‘%gg) (A;ig) (48.(5)1) 0.021 .548
I consider relaxing my body rather than fashionable clothes. (38.3%) (%%) (35;22) —-1.808 072
I tend to try new styles before people around me. (13_6%21) (12,6)7715) (12.5895) 1.800 073
I usually choose fashion items of fashion style. (38';2) (1369298) (29‘2;) 1.152 251
I tend not to choose a style that I like unless it is comfortable to wear. (13.67915) (1‘?'1%75) (13.‘18193) —2.349 .020%*
Regardless of the trend, I choose clothes that I usually wear. (38;515) (39'(8)2) (3322) -1.232 219
I like to imitate the style of celebrities on TV. (29%?) (]2613%) (29‘32) 1.791 075
Above all, I prefer comfortable clothes that are comfortable to wear. (38'22) (‘;;g) (39‘?8) 0.030 075

5 <0.05

Items with significant differences are displayed in shades, and numbers with high averages are displayed in bold letters.
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Table 3. Styling considerations depending on whether or not you have a job

Employment status Office worker Mean Unemployed Mean

Considerations for styling (S.D.) (S.D.) ! p
I.chogse clothes (people I meet, purpose, time, etc.) according to the given 4.19 3.89 2205 029*
situation and place. (.886) (1.044) : :
. . . . 431 4.20
I choose clothes in consideration of weather and climate change. (748) (.886) 934 351
I choose clothes considering whether they can cover my body shape. (‘;;3% (1461469) 1.388 167
I choose clothes that fit my social status and role 410 e 2.783 006*
: (.870) (953) : :
I choose clothes based on whether they can highlight my figure = . 2.448 015*
: (1.047) (1.231) . d
I choose fashion products that I wear a lot in the class I pursue. (39‘85) (1361602) 1.963 .051
I refer to the style that people in the working field usually wear. S0 20 3.564 000*
: (1.018) (983) : :
I choose clothes that fit the image that I dream of. (1366224) (39'32) 1.759 .080
Overall, I choose clothes that suit my image. (%‘ézé) (‘;gi) 1.175 241
I prefer clothes that look elegant. (38‘38) (3928) 812 418
I try to dress according to the dress standards of the members of my group. 22 28 2.658 008*
: (1.028) (1.139) : :
I try to wear clothes suitable for my age. (39'43‘3) (1362187) 269 788
I try to look stylish when I get dressed. (A%g) (39'(1)2) 1.125 262
I . . . 3.93 3.81
consider relaxing my body rather than fashionable clothes. (917) (842) .891 374
I tend to try new styles before people around me. (1268422) (12'19379) -934 351
I usually choose fashion items of fashion style. (29'%) (1269033) -877 382
I tend not to choose a style that I like unless it's comfortable to wear. 3.94 3.82 752 453
: (1.085) (1.150) : :
Regardless of the trend, I choose clothes that I usually wear. S = 2.259 025*
’ : (-805) (.926) : :
I like to imitate the style of celebrities on TV. (29';2) (1263627) 1110 268
4.00 3.97
Above all, I prefer comfortable clothes that are comfortable to wear. (.80) (952) 262 793

9 <0.05

Items with significant differences are displayed in shades, and numbers with high averages are displayed in bold letters.
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Table 4. Styling image you want to express

40's n(%) 50's n(%)

Expression image Total n(%)

Sophisticated 46(23.0) 46(23.0) 92(46.0)
Graceful 25(12.5) 22(11.0) 47(23.5)
Young-looking 27(13.5) 31(15.5) 58(29.0)
Unique 11(5.5) 9(4.5) 20(10.0)
Luxurious 31(15.5) 20(10.0) 51(25.5)
Active 17(8.5) 18(9.0) 35(17.5)
modest 73.5) 52.5) 12(6.0)
Fancy 2(1.0) 0(0.0) 2(1.0)
Cute 6(3.0) 3(1.5) 9(4.5)
Intellectual 9(4.5) 16(8.0) 25(12.5)
Conservative 24(12.0) 21(10.5) 45(22.5)
Feminine 8(4.0) 6(3.0) 14(7.0)
Elegant 3(1.5) 17(8.5) 20(10.0)
Comfortable 24(12.0) 21(10.5) 45(22.5)
Be stylish 12(6.0) 11(5.5) 23(11.5)
Modern 5(2.5) 5(2.5) 10(5.0)
Neat 20(10.0) 17(8.5) 37(18.5)
Decent 1(0.5) 8(4.0) 9(4.5)
Natural 21(10.5) 15(7.5) 36(18.0)
Sexy 2(1.0) 2(1.0) 4(2.0)
Total 102(51.0) 98(49.0) 200(100.0)
B(13.5%)] =02 e, 50009] Aole o] Hole

(15.5%)y, “9-°12H(11.0%) 9] o2 EFSITHTable 4).

o]9} -2 A= A EC] Yo7t EFE MU= A F o]
o EF9] e onAE FFIT= Chung and Kim(2014)2]
ATt H2 T 40l L BT of eSS AS
sted AA 5L g3le Zo= Walsia 9l
= Kim(2009)9] 232 i‘?:‘;‘o}l ATk

o\ ge olg

4.3. 3 0{Mo| o= AF A T5k= MHFY

9 A4 9F 2 AAlX aHske AAFHE A
B af(m=3.84y, AAZH EBujm=3.66), ‘GEol(m=
3.52), Sl@l(m=341y, ‘Bm=332y2 £o= Yeton
thE §9leb vjwe u) <Fole e vwA ofF 2Pg Al I
ke AE7E WS o 5 I ol AWe] sHE Pt
7] W&ol wje} Fio] FEo] v AL e FRE B
A ollE HAUA T2 He T A9 A
ZJo] WkgEl Ryan(1966)2] A<}l fAlsITL 2 4= ).

gk Fd Aol A™e wE oE APY oA st
= AARL) ] ApolE AFE A, 1270] AARS F S
o] F&ollA Felgk zol7t Ve ol& F3l 400071 50
giEc) oF 2 Al ¥R 98 ¢ I IS &
T A TH(Table 5).
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Table 5. Body parts to consider when wearing clothes according to age
Age 40's Mean 50's Mean Total Mean ‘
Body parts (S.D) (SD,) (S.D,) P
3.03 293 2.98
Face shape (1.019) (987) (1.002) 710 A78
3.13 3.07 3.10
Face color (1.140) (944) (1.047) 378 706
2.93 3.05 2.99
Shoulder (1.137) (957 (1.051) -804 422
3.14 3.13 3.14
Breast (1.044) (1.022) (1.031) 031 975
. 3.34 3.48 3.41
Waist (1.121) (888) (1.013) -952 342
3.72 3.96 3.84
Abdomen (1.155) (896) (1.041) —-1.661 .098
. 3.56 347 3.52
Hip (1.068) (987) (1.027) 615 40
: 3.47 3.13 3.31 *
Thigh (1.158) (981) (1.085) 2225 027
2.94 2.86 2.90
Calf (1.106) (919) (1.017) 583 361
3.27 337 3.32
Arm (1.118) (878) (1.006) —651 216
3.74 3.58 3.66
Whole body (1.033) (798) (927 1.173 242
. 3.36 3.23 3.30
Height (1.088) (1.013) (1.051) 860 391
*p<0.05
Items with significant differences are displayed in shades, and numbers with high averages are displayed in bold letters.
Table 6. Body parts desired to complement body shape through clothing
L Body parts - Face Face Shoulder Breast ~ Waist Abdomen Hip Thigh Calf Arm Whole Height  Total
Division shape color body
Ist priority(n) 7 5 8 19 14 57 27 18 4 12 3 19 193
Ratio(%) 3.6 2.6 4.1 9.8 73 29.5 14.0 93 2.1 6.2 1.6 9.8 100.0
2nd priority(n) 2 5 9 9 26 40 23 23 8 29 3 6 183
Ratio(%) 1.1 2.7 49 4.9 14.2 21.9 12.6 12.6 4.4 15.8 1.6 33 100.0
3rd priority(n) 2 3 9 15 19 17 29 21 16 20 8 10 169
Ratio(%) 1.2 1.8 53 8.9 11.2 10.1 17.2 124 9.5 11.8 4.7 59 100.0
Weighted sum 27 28 51 90 113 268 156 121 44 114 23 79 -
Weighted average 5.4 5.6 10.2 18 22.6 53.6 312 242 3.8 22.8 4.6 15.8 -
4 S TAAYLS FRISIITH(Table 7). T2z olfEe 2EYY ofeolu s BT < Sle
40~50t LS tidew wEd AElES Q% WA 7 oJES AR Ao vjofslo] A S 7] wiEo]
glold AMuls WS AR Aztsle o)l thell A theke ofde] 7P Bt vk HAue i ¥d A
71&s siieh. 2 A3t ol Aulx Ade] FAH<RI o B Zoflx] el o] ofe]R-g alAFro R ATHERE oluEt 7
AFew Azrd F s A Zob, AE7te] Sed™ kst
Table 7. Whether you intend to use the fashion curation service o= gl 4= 9o g T2 2glle] 9B TAE S YL A
Division Number of .o Zlopa)” 502 ek @ 4 ofge sy 2ekly
. 0
Whether you intend to use responses(n) o A7k AHES EXEly AL 7)ol Hole] Ak
. Willing to wse 98 ¥ Pol i FAH AT UL B ARHOR B o}
Whether you intend to use a Unwilling to use 8 4 B o ) - o m B .
fashion curation service for 2le SRl tigh Havte] 2% 28R sielon, A
customized styling 1 do notknow 94 Y7 3 B AR AR S0 Age) ofgf e asta Ao
Total 200 100

ATk A L 5 AN
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