’i) Check for updates

0] 2 419] 557 PISSN 1229-2060
A24H #2232, 2022 eISSN 2287-5743
<OAFI=R> Fashion & Text. Res. J.

Vol. 24, No. 2, pp.217-228(2022)
https://doi.org/10.5805/SFT1.2022.24.2.217
= x al = = = o =1 o] A
SHEEHE AVt A SAK SMof| O gt uF, SSX|H T2 ¢
olsty - 2ay "’
sk o fsk
Vg st o) Fstat

Assessing the Demand for Hanbok Education and Public Support Using
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Abstract: The growth of the fashionable hanbok market has led to a significant increase in the number of entre-
preneurs or prospective entrepreneurs with small hanbok businesses. To develop the hanbok industry, the public sec-
tor is developing and providing education and support programs to enhance the competencies of individual hanbok
brand entrepreneurs. This study conducted a survey of 213 subjects such as business operators, workers, and pro-
spective workers in the changing hanbok industry. This study investigated their hanbok education experiences as well
as future demands for education and public support programs. To explore differences based on individual char-
acteristics, this study measured such characteristics using entrepreneurial orientation as well as the artistic and entre-
preneurial competencies important in running a hanbok brand and analyzed the relationship demand for education and
public support. Hanbok brand worker characteristics were classified into four groups based on individual charac-

”

teristics: “traditionalist,” “entrepreneur,

” “opportunist,” and “businessman.” Differences existed in terms of detailed

education experience and demand as well as demand for public support, depending on the group. The results of this
study contribute to development of hanbok curriculums that consider individual characteristics, the effective incubation
of new and prospective hanbok brand entrepreneurs, as well as the research on founding small-scale fashion busi-

nesses.

Key words: worker characteristics (5AF<} 5-49), hanbok education (M%), entrepreneurship (719 7H441), artistic
capability (<€ <J3)), entrepreneurial capability (719714 93
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Ao 2 RIS JTKCho et al, 2012; Han, 2018).
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Table 1. The result of exploratory factor analysis

Factor Item FacFor Varian(:(.: expla'ined %  Cronbach's
name loading  (Cumulative variance %) o
I take the risks that appear when I try something different. 788
Entrepreneurial I take the risks for my development. 741 42.356 781
orientation [ try to create a new market and take a lead. 699 (42.356)
I like drastic changes rather than traditions (classic works, practices, etc.). .686
I have an artistic sense. 798
Antistic I am always interested in art. 122 12.878 74
I have excellent artistic expression skills. 718 (55.234)
I have excellent artistic creativity. 670
I tend to capture business opportunities well. .856
Ez;r;:gielril;ur I have the ability to capture business opportunities. 767 (é?;‘gi) 818
I know well what products and services people want. 147
of Wl S AR Sda) 2PEAS ANsdeh 21 dedo]l BAMOE felsh] B A0E Ueh} B8 2o}
0B A A Eolw 2 1AM RAE A BATIRAS AP AU USe YT + Uk B8, B
cslap) 913 K47 RS olgsld AR hralth /b HRmoke e B4t dekblel 3ol 7k A3
w4 A, & o) A9eR Uniglen], 7 ke ARA  H HTe opJAw, 7197k AT A7k ool Al U
5782 Table 29} 7t} Bt &AL fdke 28 TR RM AR A W
THEN 23, 27 12 ARSE U IR F AT AT # de 9L 2R B F Aok AR A%
85k /IR Sfdel /1 A ebdon) g A% A 7158 RS $AT S Sl 8L A SickE Al
WAl G0 Wi Ueksc sl Age 1329 Aol A slg AeE <73 94 < Opportunists) = B SH4T.
AP 71818 ddsks dEo] diidoR wWe Z1E IR ‘Opportunists 2= §0l= 718322 TAS 7 JANE 7]
slow, B Agel va] Mze AL sk Al B HFeldolehs Halo] @5 ABl ta ¥gHow A8y
S ¢ F Ao g2 21 12 HAEFY A (Traditionalists) = I Qo] AFEARE Pyt 7S gaRt Jekele A
Wiy 23 16l A 2138 F 319 (14.6%)°] T 231% % 688 (31.9%)°] E@E}Oﬂ:} u}xw_& 23 4= 714
Ack. 23 291 B M JE F 7197 AR, 7197 o 7 Ao 7I97H e S FEeE Usston dis
&, ez gkl B 7P = vehd Zlo] 54F ol A 2 oAqge v He T 7P UrEP/P ] =1 27l (Business-
ERrhs A2 AEs} Wele F75T AlESe] FAS 9 man)o2 WHIKRITh vl=Uzsale A4 2319 F 3430] X
kAo A1 713 2AekeT s5eh dler] el o srE|lom of= oF 16.0%el slEgict.
Al Hojd FekelS & & Stk o3t 54 %% A7 A AT e A7EAA 54 2lels AR Slel WA
ol A Ao AAR7] wied] 25 25 Fd7H A3t FlolAlE AeS AAlsksinh 24 A, Al el o
(Entrepreneury Jero.2 wHslglom Az 213‘33 = 809 2t AR =5.073, p=.167)7 AFAA(=1.016, p=.797)
(37.6%)°] =] 7P =7 & Ade® yeistth Aol frelalA] epgkont AR el wet 93 (7 =12.796,
8 RE QoM F AR B& FFE Btk A7 A p<.052 gt zto|7t = FA 0= YERT). Table 33 2
chol] HlsiM = 7197 AR, 7197H] A7, oled] Aol o] Al kel w2t 20cH, 30tH, 40the] Z|thRl=s} A=
Pyl

ERAIRE B2 7 el BlsiM = e a9lEse] =2 £ vag A, et feke] A9 orhe] wERl=sh
Zﬂg o Stk 53], v Adel Bis 717 Al ZieiER ek =4 YEeRd 20-30000] Bls) 4ou)e] HFe] A
Table 2. Comparison of individuals’ characteristics of four clusters

Groupl (n=31) Group2 (n=80) Group3 (n=68) Group4 (n=34)

Traditionalists Entrepreneur Opportunists Businessman d
Entrepreneurship 265 D 419 A 372 B 328 C 90.118""
Entrepreneur capability 257 C 430 A 315 B 317 B 140.784™
Artistic capability 349 C 424 A 393 B 285D 87772

Note: Different letters (A-D) in the column are significantly different at the 0.5 level by Duncan test

p<.001
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Table 3. Age difference of four clusters

Groupl (n=31) Group2 (n=80) Group3 (n=68) Group4 (n=34) 2
Age . . . . x
Traditionalists Entrepreneur Opportunists Businessman
under 20s (18~29) 8D (112)? 38 (28.9) 20 (24.6) 11 (12.3)
30s (30~39) 8 (10.8) 26 (27.8) 26 (23.6) 14 (11.8) 12.796°
40s (40~49) 15 ( 9.0) 16 (23.3) 22 (19.8) 9(99
Note: " Observed frequency, 2 Expected frequency, *p< .05
Table 4. Occupation differences of four clusters
Groupl (n=31) Group2 (n=80) Group3 (n=68) Group4 (n=34) 2
Age . . . . X
Traditionalists Entrepreneur Opportunists Businessman
Hanbok brand CEO 2D (397 4 (10.1) 17 ( 8.6) 4 (43)
Hanbok brand workers 0(20) 5(53) 6 (45) 3 (22 187317
Potential workers 29 (25.0) 71 (64.6) 45 (54.9) 27 (27.5)

Note: " Observed frequency, 3 Expected frequency, **p <.01

Al Ve, Zd7t Aae] A AhE o=z 200 ofsk A
Foje] HlFe] A vrERdTh Z1sgAar kel A4 20t
olsle] HIFE W& A & F 3lem 30-40tfe] AERIE=T}
7|l RTE A VR 3040t B0l dTidew 2 A
shelaaiet. Byl ko] 79 3009] wiFo] = yet
u, Al fekel wet ARd) 227 bE2 € 5 Tk
THro2 Al gl met 7iRle] Ade] teA] E43 4
3, Aol wet s At 9 2Ah A A
Hlgo] FAH o Foldh Aozt AATHy' =18.732, p<.01).
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Table S. Experience of hanbok-related education contents(multiple answers)
Baeaiona conens “adonsiss Envepneur Opporiss Busmesman 7
History of costume
History of costume 45.2% 23.8% 45.6% B 41.2%
Design and production
TH design & color 48.4% 27.5% 41.2% 50.0%
Creative hanbok design 45.2% 27.5% 35.3% 29.4%
TH pattern making 48.4% 43.8% 55.9% 47.1%
TH sewing technique 48.4% 38.8% 50.0% 44.1%
TH textile education 19.4% 15.0% 27.9% 11.8%
Traditional textile crafts 41.9% 18.8% 32.4% 23.5%
Hanbok industry and business
Hanbok industry 29.0% 28.7% 33.8% 35.3%
Start-up practice 29.0% 31.3% 23.5% 17.6% 75.526"
Law(licensing law) 16.1% 21.3% 14.7% 20.6%
Financial management 3.2% 5.0% 4.4% 8.8%
Merchandising
Hanbok merchandising 25.8% 21.3% 25.0% 38.2%
Sales/profit plan 16.1% 27.5% 29.4% 20.6%
Organization/networking 3.2% 13.8% 10.3% 14.7%
Sales and distribution
Offline sales/channel plan 19.4% 17.5% 23.5% 17.6%
Online sales/channel plan 19.4% 31.3% 27.9% 38.2%
Promotion strategies 12.9% 26.3% 29.4% 17.6%
Contents management 12.9% 3.8% 13.2% 8.8%
Note: B means significant different ratio between each group at the 0.5 level
'p<.1/ TH: Traditional hanbok
Table 6. Demands for hanbok-related education contents(Ist ranked answer)
Bawcaional comens R B e Opporunise s v
History of costume 4V ( 42y 12 (10.9) 6 ( 9.3) 7 ( 4.6)
Design and production 17 (12.2) 26 (31.5) 31 (16.8) 10 (13.4)
Hanbok industry and business 6 (93) 29 (24.0) 18 (20.4) 11 (10.2) 14.134
Merchandising 0(23) 8 ( 6.0) 5(501) 3(206)
Sales and distribution 4 (29 5(75) 8 (64 3 (32
Note: ” Observed frequency, 2 Expected frequency
FE WS £87F ol thE Zo® LERgrh() = 83.856, 2 wE dE, Bl 3 oA 3w FeE e e o
p<.01) (Table 7). ERsttt. o] 919 w5 Tl deire 54 s Zofl
ATz Jeke] A, Aeshs el A2H41.9%), & ek #ale] 58] A UehdA] &2 Zlo] 54H el 7]
S B 7= 3 AEE AR )(25.8%), AEdE & e Ao A9, T mHTOIH (25.0%), BAE viE
A 25(19.4%)7 7o) A-FEHE2] HARlo Ak} A 8l oo]e] #2](20.6%), 2] FrEdF B HENH(14.7%),
5 AMEE Fsl] dske 2o' Yepskon, of oo = THEHAZQ0.6%) 22> HAs o #H wfol 53] =2
W22kl ek 3 d=sRHe et ws Y=(25.8%)%= o] el 7131gAA} ko] FA7t el Hla g
= vehstth gz o FGv Jae] A, dsdEed e vl=y 2 58l 2wl i o] =4 vehd Zlo]
HATE AR ko]l gk AHS = vElsteu 9 Al SAAAE, A7 e A vE Akl vis) s oF
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Table 7. Demands for hanbok-related education contents(multiple answers)

Educational contents Group‘l. (n : 31) Group2 (n=80) Group3 (n = 68) Grou1?4 (n=34) X2
Traditionalists Entrepreneur Opportunists Businessman

History of costume
History of costume 19.4% 20.0% 13.2% 26.5%
Design and production
TH design & color 29.0% 31.3% 32.4% 38.2%
Creative hanbok design 32.3% 32.5% 27.9% 29.4%
TH pattern making 41.9% C 18.8% 14.7% 26.5%
TH sewing technique 25.8% 11.3% 19.1% 14.7%
TH textile education 19.4% 11.3% 11.8% 11.8%
Traditional textile crafts 3.2% 12.5% 7.4% 14.7%
Hanbok industry and business
Hanbok industry 16.1% 23.8% 13.2% 382% C
Start-up practice 32.3% 30.0% 22.1% 20.6% 85.856"
Law(licensing law) 6.5% 15.0% 19.1% 17.6%
Financial management 32% 13.8% 7.4% 17.6%
Merchandising
Hanbok merchandising 19.4% 13.8% 25.0% 5.9%
Sales/profit plan 6.5% 11.3% 20.6% 2.9%
Organization/networking - 5.9% 5.9%
Sales and distribution
Offline sales/channel plan 3.2% 8.8% 10.3% -
Online sales/channel plan 25.8% 10.0% 14.7% 8.8%
Promotion strategies - 20.6% -
Contents management 12.9% 10.0% 8.8% 17.6%

Note: C means significant different ratio between each group at the 0.5 level
p <.01/ TH: Traditional hanbok

Table 8. Demands for hanbok-related education contents(multiple answers)

Groupl (n=31) Group2 (n=80) Group3 (n=68)  Group4 (n=34) X2

Support program s . .
pport prog Traditionalists Entrepreneur Opportunists Businessman

Brand management, education and consulting

Information offering 22.6% 22.5% 23.5% 47.1%
R&D support 25.8% 38.8% 33.8% 47.1%
Startup consulting 45.2% 37.5% 32.4% 35.3%
Management consulting 12.9% 13.8% 14.7% 11.8%
Knowledge related support 22.6% 16.3% 22.1% 14.7%
Space support

Studio/space rental 452% 31.3% 22.1% 32.4%
Network and promotion support 551
Materials/textiles network 35.5% 26.3% 16.2% 17.6%
Manufacturing network 6.5% 10.0% 19.1% 8.8%
Brand promotion support 9.7% 16.3% 25.0% 23.5%
Contents planning support 12.9% 13.8% 19.1% 11.8%
National market network 12.9% 12.5% 25.0% 14.7%
Education for entering overseas markets 12.9% 18.8% 16.2% 14.7%

Financial support
Support for prototyping 9.7% 21.3% 16.2% 11.8%
Investment support 16.1% 17.5% 7.4% 5.9%
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