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An Exploratory Study on the Lifestyle Characteristics of the MZ Generation
- A Focus on the 2010-2020 Studies -

Yu Rim Kang and Mun Young Kim'
Dept. of Fashion Marketing, Keimyung University; Daegu, Korea

Abstract: The purpose of this study is to analyze the trends of MZ generation's lifestyle-related research from 2010 to
2020. As a result of searching keywords such as MZ generation’s and lifestyle using academic database search sites, a
total of 218 cases were used as analysis data to conduct frequency and content analysis. First, research type was 74 dis-
sertations(34.6%), 144 journals(65.4%). The study of MZ generation was relatively active in journals. Second, the current
status of academic field was 85(39.7%) in the social field, followed by 66(30.8%) in the arts/physical education, 21(9.8%)
in the complex studies, 16(7.5%) in education, 15(7.0%) in nature, 6(2.8%) in engineering, 4(1.9%) in humanities, 1(0.5%)
in agriculture/marine. Third, the current status of MZ generation research topics is 54 social participations(25.3%), 35
fashion/beauty(16.3%), 31 social/organizational adaptations(14.5%), 25 cultural/leisure activities(11.7%), 24 design/devel-
opment projects(11.2%), 21 economic/employment/job projects(9.8%), 11 educational/career/experiences(5.1%), 9 self-
concepts(4.2%), 4 welfare services(1.9%). Fourth, the current status of MZ generation research methods was quantitative
research(survey/experiment) 125(58.4%), qualitative research(depth interview/participant observation) 42(19.6%), the-
ory/literature research 35(16.4%) and mixed research 12(5.6%). Fifth, the study on the lifestyle of the MZ generation was
conducted in four cases, one in 2016, one in 2019, two in 2020. This study is meaningful in that it grasped the overall
flow of data of information exchange that can share the research trends of the MZ generation and suggested the basic data
on the direction of future research, the individual tendency, behavior, and lifestyle characteristics of the MZ generation.

Key words: MZ generation’s (MZA|t)), lifestyle (2}]Z2~E}), academic field (EHE £-°F), review study (Z]H ),
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7] wjioltH(Lee, 2020a).

MZAIt = 1991 \l=re] Al AE27E0 9 3H-(Neil
howe)e} €Y Z~EZR-2(William strauss)ol] 23l 5733t 7)
HoZ, WiERE AA} ALEE Ao AnEES o]
B3 ThFEE ) AMH|E o] 83 Bl S BAL AR
AR, A3t ge] 48E 7INte R 2Rl niEd Es A
Ao of7|n 2Rl muldd] st wstel] f-dsim
SNSol| 5<3ltHKwon, 2020). £3] MZAtE 374 B35y
PAESES 7}%]7} HldE BALS Jrlshs Sog AAgo] A

=3]

7} 7S EEShe 5 7180 J1AIeRs T 359 Al
WS RSk lth(Jun, 2020). ©lE% MZAIE ©E Al
the}le] glo|Z el AH|AEF So] Aloldl AthE, MZAtH
4 e Ao} A, AFAY S| ATEAH Sute

2 AREY oEE 5 e, BRI HEEE Al 54
T 4TS T 5 e B AP F St gol=
2EF-S Yol = Zo]th(Hong et al., 2011).
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gho|Z2eldolgt JiQle] Hu|, 715, E& Sl o8 Ut

e Aoz, =31 Ak ARS] 71EAR] &1 55

st Aolrbe A7k FAF A2 (Divine & Lepisto,

2005y 553ttt @Al MZAItHe] o] ZxEfdel] thiek Als] A

Hke] Fo] ShERA 719 B d7a B EXE 224

71ZelA] o159 B3 AT, 7R, Hdd, EEE, A
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#A AR o4, B B 55 weks] 918 A7Ee] A
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SPHA 78S AT A gz 24, AR 719 mp
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&3} ZA]AH] 8 (Jun, 2020)°]H e-booke] & AF A A
T(Kwon, 2020), AFUACIA B/ A-+-(Hong & Kim, 2021),
A E 71R9 ARgS AF(Hong, 2020) 52 7IHte = &%
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o] vk Faka He Ao Y R E AFHoR et
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2] AR Ae] AFE HoFe AFede] uigk B4 dF
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2.1. MZM|cH

MZAIH=E DEUGAiel 1995 o5 AT ZAdE &
A3 golz, "yAE 717]0l =8 fFRrEu ESE 59 1
tjefol] fsai, Aprlo] deshe Aol =3 ARk oA
I AFHoE A8k AFe] Asith 53] MZAtE A7)
of7F Zete] ARrle] S 8, 7)%ok T3S SIS, &
g 2HE F9 HAge] AFS ARshe PUEEES

AFsh= 5 ZRE A 548 HAITH(Lee, 2020a).
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ydAiel 1995 o] A% zAUE A FE2= AR
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A= 1980 7-E 20043711 9] SAAE, FuledlA= 1980
ek 20000 Atolell EAgE Jo g FEBII UTH(Yang,
2021). BHAYULEAHE] FHE ole ZAtE 19953FE 2005
Atelof] glofd AtiE YAe} XAtie] dabsl mix|Eh A
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Table 1. Process of data retrieval

Number of papers searched using keywords Classification content Paper

Millennial or M generation 2,223

MZ generation relatefi keywords(include news, press releases, 7 generation 1294
academic conference presentations)

MZ generation 586

Millennial or M generation lifestyle 95

Lifestyle related k.eywords(include news,' press releases, 7 generation lifestyle 64
academic conference presentations)

MZ generation lifestyle 16

Total 4,278

Millennial or M generation 136

Research final search result(excluded from news, press releases, .
. . Z generation 63
and academic conference presentations)
MZ generation 15
Total 214

FIEE HAg ARE T 2, 2] HEAE, S
AEAFES} FEHE AP=EEL Ao, MZAY 2le=
2Bl A 47e] AT EE0] 71%011 AXg DA o e}
ZAIY B MZAY] Aol 2o} FEE MYAT =
AL A3 F 214710] EZE]"iTjr(Table 1.

Aoz, olgfgt Aolx F2 FEEL
{R2AH0] ATH(Chong et al., 2007). L%

[¢] I:I }:':]_‘

SI=E 791 WS TR L AFAE QA FA
A R WS BEUE d9Foln AAHor ==
“J"?.;ﬂO]E]-(Hong et al, 2011). o]2id WEEqHE ATl
2488 of S5l yHEE AL At FEEFU (Lee
& Cho, 2008), £ °4%>ﬂ*1 MZAd ] tg AFEES B4
87 913 FEEFE Kim et al(2019)S Fste] ded
T8, shEitol, ?“i?‘—rﬂ], ?i%ﬂ“ﬂ”ﬂr Zlo] Z2EL S A

[e]

2 3 MZAY B8 APAT 5 BrIFer 4F
o} B Ao AuEs S E°k~ v|Eou, WS, 93
54 dEEorE AAste Ao, AYA1LE(Cho, 2013;
Cho, 2021y Farale] 38}, w8, F53ld, S35 AL, 4
A%, gosl, AR Aoz RS E Aol &
ol MPAFEL FA e AT T4 e gl
U 2AZ, Kim et al.(2019)% %16}04 94&/ 73R, AFE
o], AE[olRS, AAADAY, A5RAZAE, 37t
&, BEAAHIE, ALS)/2AHE, 1}0}711 4, BYA=HE, T
RN, SIAAE o2 ERSITE 53] AR 3] A
o] 9 MZAIh 7} Ak5]eF =], FA| ol T2 EAlol #4l

o

2 213 79} B PEolt elwsh €2 W Wslsh B
52 TP

£ FAsh BAE RG] ATEG AL 9 e
PAYS $8T Ui QrAEe o8l Arse) BF 0 24

7)ol 44 Aol JHYE & 3o, o] AGolA BT 5
U= TR QA HUE Eo)7] A% o R Iz Al
= o] Itk(Kim, 2005). Hong et al.(2011)& 2] &}
o|Z2ER W A=) TS WEEAHoRE BN
=o|7] flal YA 2%8E R 5
dek =8 209S wiFale] 54 FAGE, W )l sl
sk 418 3l 44 AAlske ZOzk AlFEx <
g&513dtt. ol& ozl & AFelME it 183 o F

< o E =g BFshe Ade AA
EEFo| W =Rg ERSIEE gozn RFEE gt
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2010358 202097k<12] MZAIH) B A #8243
AR}, F 214389 AT 5 =TS 749 (34.6%)°
A= 14498(65.4%) 0 2, Brex|9] 7t N7 Hes 22
2 UEPgtHTable 2). =23 HEE Aduwd 20128 180
(0.5%)FE FREEA 20188 229 (10.3%), 20193 57
(26.6%), 2020 1317 (61.0%)2.2 MZAIt] #A =7E0]
201835 HlwA gds] FAEE A Btk MZA
L% AFEo] 20183 E F73 %LHPH{ olfE FE3At
H MZAIDZE AE FAI8Rs §402 8l Yol A=
o UE 3l HdskA Ao E ﬁ—g— W gk AMu| 2o} AE
< AHEke TS HYoEH AF A
oM Fo AH|AZC R FH A (Jun, 2020)807] HEQ A
2 M) & & vk 22700 Ul o] Ag] Roke] F
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;Tz
K
of
o a



MZAS] 2fo]2Z el E3Jo)] gjgh BRIZ 917 - 2010'H-2020179) =2 FROF - 85

Table 2. Status of research by year by types(thesis vs. journal)

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020 Total
Thesis 1 12 26 46 74
(1.4%) (162%)  (352%)  (622%)  (34.6%)
Al Jourmal 1 2 3 2 10 31 85 144
ourna 07%)  (15%)  (2%)  (15%)  (7.5%)  (232%) (634%)  (65.4%)
ol 1 0 1 2 3 2 2 57 131 214
05%)  (0%)  (05%)  (09%)  (14%)  (09%)  (103%) (266%) (61.0%)  (100%)
Thesi 9 19 41 69
eSS (13.1%)  (27.5%)  (5394%)  (50.4%)
M Joumal | 1 1 2 8 20 34 67
generation (15%)  (15%)  (15%)  (3.0%)  (119%)  (299%) (50.7%)  (49.6%)
ot 0 0 1 1 1 2 17 39 75 136
(0%) 0%)  (07%)  (07%)  (07%)  (15%)  (125%) (28.7%) (552%)  (100%)
Thesis 1 ] ] ] ] ] 3 7 6 17
(5.9%) (17.6%) (412%) (353%)  (27.0%)
z 1 1 2 10 32 46
. Journal - - - -
generation Q1%)  (2.1%) (43%)  (213%) (102%)  (73.0%)
Total 1 | | 5 17 38 63
(1.5%) (15%)  (1.5%) (88%)  (266%)  (60.1%)  (100%)
‘ 5 5
Thesis . . . . . . . . (100%)  (33.3%)
MZ Journal 10 10
generation (100%)  (66.7%)
15 15
Total - - - - - - - (100%)  (100%)
ATE st Aoz Az AL Bole Aol 7ld(Kim et al, 2019), MZHIH] &
Y UIAtie] 7192 JAgE d7= F 214389 AT F H A dake siem=wH XA gE &) 313

136Ho R S9j=Ee] - 201835 A7) F3E Ao
vehtEd 20189 98 (13.1%), 20199 198(27.5%), 20201
413(59.4%) 2 2020391 A7 7P gk e & 4 9
CH(Table 3). BHAYGHHE tiidoz 7€ gk&x] ATE9)
74 20149 5E 2016714 7} 1H(1.5%)°] HP = AL,
20173 2% (3.0%), 2018 8H(11.9%), 20193 20%(29.9%),
20205 34 (50.7%)2 2 8kA] AT GA] 20208 FE ATE
o] Ti& ghke] X 73] ATt ZAe] =R Y
H dAFe F 2148 F 6390] FaEo] LHYLAETR=
=EES7 AL Ao0E U, F 638 T Slew 174
(27.0%), Er&A] 46H(73.0%)0 2 S]] HE7L AA] 73%
2 AT zAY BE AFE 201249 1H(1.5%)5E R
g 5 201597 20161 ZH2E 13(1.5%), 2018 54
(8.8%), 20193 17¥(26.6%), 202013 38%(60.1%)°] Z3P=
Aoz vt MZAHE] 7I=ER PR A= 20194
7IAE Zolry] ojgislom, 202049 F 214He] AT F
15%0] el Zog velgon, a%F 9jzfo] 59
(33.3%), T=A] 108 (66.7%)2Z Tt HT} H|a2] g&X]
Nx MZAIY A7 &gt FAE Bt ol AT W
Eoluh W87 FHel| QoA 9)=e] SRR B A

4.12. BREEof

2010958 20208714 & 2149 Q78 F MzAt &
& SHEROFE ®A1 Ay ARSlRoprt 85H(39.7%)0E 7H
Iorom Irh2o 2 olEAlS 663 (30.8%), S8t 213 (9.8%),
I 16H(7.5%), A 158(7.0%), 53 6H(2.8%), A= 48
(1.9%), T3 13(0.5%)° 2 JERK(Table 3), 2J2Fehs Al
Slale TRt Roolld MzAIY B A7-Eo] FAEAT.
qHE A1E T oEAS sHEREoklA 20129 MzAIY) 2+
ATE 7P WA A=S FoZ JeRger, o o]F 3t
FellA 201590 MZAIY Z&d A+5 Y5 201835
Hlw A Tpesl sHERolllA MzAY) 3 A7ES 213
& = Stk

YHUGHNE ez g8 AdE 1368 5 &8 53
(3.7%) AE 15911.0%), 33t 108(7.3%), A3 644
(47.0%), <l&AS 358 (25.7%), QAEs 28 (1.5%), A 538
(3.7%)02 A13] HopollA HHULA] #A AFEEe] 7HF
ghits] AgPE A4S HSUH(Table 4). YHULAMTe] 7
A&7Fse A EdEd ST o)A AlgiEe] HlF
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Table 3. Status of research by year by field

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020 Total
Engineerin, ! ! ! 3 6
gineering (16.7%) (167%)  (16.7%) 49.9%)  (2.8%)
Education 2 > ’ 16
u (125%)  (13%)  (562%)  (7.5%)
Agriculture fisheries 1 1
oceanography (100%) (0.5%)
Interdiscinli . 2 6 13 21
ferdiseipinary: seience (9.5%)  (28.6%) (61.9%)  (9.8%)
Socie ) ) ) 2 1 7 20 55 85
e Q4%)  (12%)  (82%) (23.5%) (647%)  (39.7%)
. . 1 1 1 7 20 36 66
Art and physical education | 50, ; (15%)  (1.5%) T (10.6%)  (30.3%)  (546%)  (30.8%)
.. 0
Medicine and pharmacy - - - - - - - - - (0%)
Humanities - - - - - - ! - 3 4
(25.0%) (75.0%)  (1.9%)
Nature 2 > 8 15
(133%)  (333%) (534%)  (7.0%)
Total 1 0 1 2 2 2 22 56 128 214
05%)  (0%)  (05%) (09%)  (09%)  (09%) (103%) (262%) (59.8%)  (100%)
oF T A AREH Fed 55 573517190 (Chung, 2020), ZHEr}. o2 MZAI Y] o] FiellA] Bl LR A

o]y g HHULGAMNY E4E Tetatr] st Blwd e
SREEokHT) AR wofellA daEUgAd) B At s
e RAor FE2FHLH ZAHE oz AssE A4S 63
A F F8 19(1.6%) X5 19(1.6%), =50 18(1.6%),
B3kl 109 (15.9%), A18] 178(27.0%), <4 243 (38.0%),
Qs 2H(3.2%), A 7ANI%)CE, ZAY FE d7=
EAS FokollA vz 2adl FeS B, TRoZ A}
HoF =02 JeRt. ZAte] A5 Hold wiiE tAE
Wéﬂr 71es H AR, FREe} JAXEad 5o 22l
455 vi§ HFHE ske Aldeltt. o]#d zAldi= tAdE

o 8

o

ZYPES AR AES A% S Min & Suh, 2021),
2 o] Ae] AZZAME|A FIFS wol T 59 A

9| ANFEE Hole o] ths EHellAM (Lee & Kim,
2021), HlA oS ARl Holllx] zZHdl #-E A7t
grs] e Aoz AziEh. MZAUE tdeE R8s
ATE 159 F o&AS TH@E6.6%) 2 7FY Bekow r)
So02 AR 4W(26.7%), A 3H(20.0%), E38 13 (6.7%)
o] oz yehdy, 2 94 MzA #FE AFEe] 20204
7 YA G Ao Z UERgth MZAtERE &7 o
AFE FAsIA=A 0l EHEP 312 golry] oA, MZ
Adie] 71925 HaQdzlo AR 20199 1295
2020 299l St P (Lee, 2020b)E ZrolHE 4= 3lof, &
o= 20199 THE 545 ] 2020 10€0 EE B &
H &AM (Kim et al, 2020) 20214 EF=g MzAY &
| -8-g oA MzAIHe] Aido] B ke Zlos A

718 AHEEAE w 202097k MZHT] #E A= A3
12E = dieet s & 4 Qo

>

4.13. A75A

MZAH & AFEES ATTAE 548 48 F
A8l el 54B253%)0 % 7P Bekon, arkgo® A/
HE] 35%1(16.3%), AF8/ZAAS 319(14.5%), 3107185
25 (11.7%), TIARRIME 248 (11.2%), ZAA/AD/AA 218
9.8%), AFARAZ/AE 1138(5.1%), AobNE 98 (4.2%), 2
AR 4H(1.9%) =02 eI THTable 5). AdE A+ES
A EmE 20123201630 A AEL YR, 3A/AY
AT AFAZ/AE, AHE] Fo] FE ATFAT FPEA
a1, 20170l E AL FdE FHAIE S MZAY #AE A7E
o] XA} 2018FFE A5 A& Este] MZAIKE
oz Fsle7Hs ) AR AE, Aloide] ATAl
FRES & F AA, 92 MZAY] FA AR /A =/
off ek ATFAE 20204714 A=A = Ao=
th BRI AR Fa9t 250 %Ein AlE] ol &
43t 598 Hole EHYLGH} ZAd e E498 THsiE
o olgsk MzAIt]e] WIS ARH R Tl 1?1 Od
TEo] 7P s RsYE Aoz FEa] B 4 Qi) wb
MZAIH7E 83 2Rj50 2 tiFel Aol Q=R %o
2 oA MZAIUIYEE: tide R AgE B e A

27 ojel9] AAAEM B B8 ATFAE o] Folx|x
o Row Az,

o

o, o2
Ul

r;%' X
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Table 4. Status of research by year by field(M generation vs. Z generation vs. MZ generation)
Division 2012 2014 2015 2016 2017 2018 2019 2020
M generation - ! ! ! 2
& (20.0%) (20.0%)  (20.0%) (40%)
Engineering . 1
7. generation - - - - - - - (100%)
MZ generation - - - - - - - -
M generation - - - - - 2 > 8
& (133%) (33.3%) 53.4%)
Education Z generation - - - - - - - !
& (100%)
MZ generation - - - - - - - -
M generation - - - - - - - -
Agriculture fisheries 7 ceneration ) ) ) ) ) ) ) 1
oceanography g (100%)
MZ generation - - - - - - - -
. 4 6
M generation - - - - - B (40.0%)  (60.0%)
Interdisciplinary . 2 2 6
science Z generation . . . . . (20.0%)  (20.0%)  (60%)
. 1
MZ generation - - - - - . ) (100%)
M i ) ) ) 1 1 5 16 41
generation (5%)  (1.5%)  (78%) (250%) (64.2%)
Soci 7 i ) 1 ) 2 4 9
oclety generation (5.9%) (11.8%) (23.5%) (58.8%)
. 4
MZ generation - - - - - B ) (100%)
M generation - ! - - 7 12 15
& (2.8%) (20%)  (34.3%) (42.9%)
Art and physical 7 i 1 1 ) ) 9 13
education 2% 2% SY% 1%
ducati generation (4.2%) (4.2%) (75%)  (54.1%)
. 7
MZ generation - - - - - - . (100%)
M generation - - - - - - - -
Medicine and .
7 generation - - - - - - - -
pharmacy
MZ generation - - - - - - - -
. 1 1
M generation - - - B N (50.0%) (50.0%)
Humanities Z generation - - - - - - - 2
& (100%)
MZ generation - - - - - - - -
M i ) ) ) ) ) 1 2 2
generation (20.0%)  (40.0%)  (40.0%)
Nature Z generation - - - - - ! 3 3
& (144%)  (42.8%)  (42.8%)
. 3
MZ generation - - - - - B (100%)

e LAtE thdoz I Av= 1369 5 7P
ol E A7FAl= AR o 327 (23.5%) ARl

-
s
o

o

31T28%) 02 UERkon, 1 9o AAAQ/AY 173
(12.5%), D5 ZADF BN 242} 438(2.9%), 25He

7H8E 93(6.6%), AolNd 5H(3.7%), TIARRINE 163
(11.8%), A /HE] 18H(13.3%) 22 YEPITHTable 6). ZAITh
£ oz A3gE ATE 6389 ATFAES B4 A,
AR o] 17(27.0%), BAADAD 498(6.3%), 2E/ZIZ/
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Table S. Status of research by year by subject

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020  Total
N 0
Health care/medicine/health - - - - - - - - (0%)
Social sarticinati 2 2 5 12 33 54
ocial participation GI%)  (37%)  (92%)  (222) (612%) (25.3%)
. . . 0
Marriage/child care/rearing - - - - - - - - - (0%)
Economy/employment/job ! 3 3 14 21
yremployment) (4.8%) (143%) (143%) (66.6%) (9.8%)
. . 1 4 6 1
Education/career/experience - - (9.1%) - - - (364%) (545%)  (5.1%)
Culture/leisure activities 2 4 19 25
uureretsu (8.0%) (160%) (76.0%) (11.7%)
. 2 2 4
) ) ) ) . . . 5 A 0 5 . 0 . 0
Welfare service (50.0%)  (50.0%)  (19%)
Social adaptation ! 12 18 3
2%)  (387%) (58.1% 5%
© palio 32 8 8.1 14.5%
Ego concept 3 4 2 ?
g P (333%) (44.5%) (222%) (4.2%)
e 0
Policy/institution/law - - - - - - - - - (0%)
. 1 | 7 15 24
Design/development i (4.2%) i i (42%)  (292%) (62.4%) (11.2%)
. 1 6 9 19 35
Fashion/beauty (2.8%) i i i i i (17.1%)  (25.7)  (544%) (16.3%)
ol 1 0 1 2 2 2 21 57 128 214
05%)  (0%)  (0.5%) (09%) (09%) (0.9%) (9.8%) (26.7%) (59.8%) (100%)

AP 7H(11.1%), 3712
/7HH1—

5 13%(20.7%), AlePd oz}
717} 4¥91(6.3%), JH*B_/WFA 141 (223%)C 2, BA/015
AR5/, BAMN] 20} ALS| 22 A S, AR /A=

N
N
O
o o

HE ATTAE YA B5S & F AUtk szﬂﬂl
REE ez JYE AFE 158 g AFFAE B
3 A3} A1) Fe] 5T (33.3%), B3 1S 33 (20.0%), El

ARINEE 438(26.7%), HAAE 338(20.0%) 0= UERTE.

4.14, A9

2010-20200712]2] MZAIY) A 5 214%9] AFEES] A
Je3E EXNS B8 Ax) /Hf’;qg]. A8 Zo] ojpulH o
2 23YE FHAFTL 1259 (584%) 02 VR ko) @
S tHTable 7). 222 ASFHAZ AHE 5o AHAF7}
42 (19.6%), Ol2/EAAT 35U (16.4%), F2/AH AT
129 (5.6%) =22 e

UG 23 F 13632 °4?-
gurs] AyE Aow Uehtked), ©

FHAT7r 7V
7} 85%(62.5%)>

2 AAY 62.5%7F AYHA, :LB]»— 2 AAATF 289
(20.6%), O1Z/FAAT 18H(13.2%), ¥4 /A4 EFAT 5H
(3.7%)° 2 JEPITH(Table 8). ITHIE 5 YH/AH 3
T 20200dET} 20199 T Bo] X&E HES B, 1

AH AT, o|2AEAATE 202090 7 &
ZANE tdes 3 63He
FH AT 30 (47.5%), AHA
EFAT SU(T.9%), o|EAEHAAT
148(223%)0.2 LT, MZA] 252 oz o % 15
o] ATE F FHATT} 109(66.7%)02 7P B}oH,
a2 9le) FHAH EFAT 2U(133%), o|BAEAAT 30
20.0%)0.% AAATE SR ke oz epdt)

oro
o,

4.2. MZMche| Zlo|=AEIR] SEME FH|Z 8t

_E_M
S tksk A EA
oMA o] Z2ElI 2 gikE
A 71 gk F3k
Art. webA 2ol
) ?i%‘é——% “ﬁﬁ% A3}, & 49|
T 20163 19, 20199 19, 20203 2WHe]
YA, ShEEok= ALSIe}F owAlS Fof 2 23, AR
O|EAAFAT 1Y FHAT HOE BT A AT

2 X9¥ A= et
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Table 6. Status of research by year by subject(M generation vs. Z generation vs. MZ generation)
Division 2012 2013 2014 2015 2016 2017 2018 2019 2020
M generation - - - - - - - - -
Health care/medicine/ 7 seneration i i i i i i i ) )
health g
MZ generation - - - - - - - - -
M generation ! 2 4 8 17
& B.1%)  (63%) (12.5%) (25.0%) (53.1%)
Social participation 7 " 1 1 4 11
generation (5.9%) (5.9%) (23.5%) (64.7%)
MZ generation - - - - - - - - -
M generation - - - - - - - - -
Marriage/child care/ .
. Z generation - - - - - - - - -
rearing
MZ generation - - - - - - - - -
M generation ! 3 13
B (5.9%) (17.6%) (76.5%)
Economy/employment/ 3 |
job Z generation - - - - - - - (T5.0%)  (25.0%)
MZ generation - - - - - - - - -
M generation ! 3
g (25.0%)  (75.0%)
Education/career/ 1 3 3
experience Z generation - - (14.2%) - - @.%)  (42.9%)
MZ generation - - - - - - - - -
M fi 1 1 7
generation (11%) (11.1%)  (77.8%)
Culture/leisure activities 7 seneration i i i i i i 1 3 9
& (7.7%)  (23.1%) (69.2%)
MZ generation - - - - - - - - -
. 2 2
M generation i i i i i i . (50.0%)  (50.0%)
Welfare service .
Z generation - - - - - - - - -
MZ generation - - - - - - - - -
M generation ! 12 18
& (3.2%) (38.7%) (58.1%)
Social adaptation .
Z generation - - - - - - - - -
MZ generation - - - - - - - - -
M fi 1 3 1
generation (20.0%)  (60.0%) (20.0%)
Ego concept . 2 1 1
Z t - - - - - -
generation (50.0%) (25.0%) (25.0%)
MZ generation - - - - - - - - -
M generation - - - - - - - - -
Policy/institution/law Z generation - - - - - - - - -
MZ generation - - - - - - - - -
M generation ! ! 6 8
& (6.3%) (6.3%) (37.4%) (50.0%)
Design/development . 1 3
Z. generation - - - - - - - 25.0%)  (75.0%)

MZ generation
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Table 6. Continued.

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020

M generation - - - - - - > 7 6
(27.8%) (38.9%) (33.3%)

Fashion/beauty 7 generation 1 ) ) ) ) ) 1 2 10
(7.1%) (7.1%) (14.3%) (71.5%)

MZ generation - - - - - - - - -
Table 7. Status of research by year by method

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020 Total

Quantitative research(survey/experiment) ! ! ! 2 12 32 76 125
(0.8%) (0.8%) (0.8%) (1.6%) (9.6%) (25.6%) (60.8%) (58.4%)

Qualitative research(depth interview/ ) ) 1 ) ) 3 11 27 42
participant observation) (2.4%) (7.1%) (262%) (64.3%) (19.6%)
Mixed research . . . - . . - (25.3%) (75.0?%,) (5.&024)

Theory/literature research - - ! ! - 7 10 16 35
(2.8%) (2.8%) (20.0%) (28.7%) (45.7%) (16.4%)

Total 1 0 1 2 2 2 22 56 128 214
(0.5%) (0%) 0.5%) (0.9%) (0.9%) (0.9%) (10.3%) (262%) (59.8%) (100%)
ok A ¥ =g Folry] ofHd], FARE SHlA & A5 Azl AbE 2Fe, 2 wS s YAt
a7bA B R te e BAelIch 54 Aldlel 2 Bo g mke Ao ok 283 24t A73< s
H7H e glolZ2etd st v W3 o] vk & (Engel aEel] 7R, WEdE T2 Plad A3eA 44, v
et al, 2006; Kim, 2010y "7 & wf, MZAt|e] o]z Aleholl wistel ZBAA A9, Ak, FaL, AW, 1%, W70l
ZEHS vfefs] 919k A8 Ao TEolA WAlE 71 sl 7¢ #|zde] glokar Skt Jung et al. 2019y ZAITHE]
& A S S} A ASE AASIU, Wb U ezl {8 ) Wi N2, 994 £79, W
AMPINE GPm Sa/AE Yok UBLREE A3 ARG, 23 Waon LRI, 249 A2 )
B, U LAte] SHI7HRE Yol AFE(Kim & Lee, AollA Ao w2 ojgte] HaA Utk o125k é&oﬂf\i =
2020; Koo, 2020114 F2 71558 714, AR8JH 713, 22 WA Dasilz NS faeIs, 3 -

2 JEHE Fske Aol Atk ol EHAULAZE AlE
o] A8 FosA sk el AAE oAk, AlF
o] &HIE Tl A s F oA E FRATOEHA PES
7t Bolgt & 4= k. o] 9o YUt 22
o] dgt 71| 1 o3 A8Ho)aL 7lse] Hold AF FulE
AFaim, AFS djsks BA=rt mEFo]aL AlslE 29
gs5e F ol~—21 52 T8I A0tk AREAFE T,
#84 71, A 7HEHE 25 ATl AR A (Lee &
Kim, 2020)% &l 5 g1t}

g zAltle] 2lo)Z el EAS Yol Park(2016)S 7t
& BHoE oAY dolglE Al E dFsislth & 74
o] Ikt ANS FE TRz AnF A7kep, B 57

< Al AR 5 TRIE 71719 wig- s AEE
o|az, ZAI o] o] thst tAE 71718 Afstal Q)
Aolg} sigleh. 53] zAde] A% Hd JF Al 8%
o= w9 FohaL &b, dEge] ZAU7E HYE 2 F
Eﬂﬁrﬂx}oﬁé Ho]—‘: ﬁsko] g};}.—r zyh:}. T3l Z/K-"]:H—E_ )\]7_}

4 A A e B lgaln] 2le] 4 olv)
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Table 8. Status of research by year by method(M generation vs. Z generation vs. MZ generation)

Division 2012 2013 2014 2015 2016 2017 2018 2019 2020  Total
Quantitative research(survey/ ) ) ) ) 1 2 8 24 50 85
experiment) (12%) (2.4%) (9.4%) (28.2%) (58.8%) (62.5%)
Qualitative research(depth interview/ ) ) ) 1 ) ) 3 8 16 28
. participant observation) (3.6%) (10.7%) (28.6%) (57.1%) (20.6%)
M generation
Mixed research - - - - - - 3 2 >
(60.0%) (40.0%) (3.7%)
. 1 6 4 7 18
Theory/literature research i T Ge%) i T (333%) (22.2%) (38.9%) (13.2%)
Total 0 0 1 1 1 2 17 39 75 136
0%)  (0%) (0.7%) (0.7%) (0.7%) (1.5%) (12.5%) (28.7%) (55.2%) (100%)
Quantitative research(survey/ 1 ) ) 1 ) ) 4 8 16 30
experiment) (3.3%) (3.3%) (13.3%) (26.8%) (53.3%) (47.5%)
Qualitative research(depth interview/ ) ) ) ) ) ) ) 3 11 14
. participant observation) (21.4%) (78.6%) (22.3%)
Z, generation 5 5
Mixed research - - - - - - - (100%) (7.9%)
. 1 1 6 6 14
Theory/literature research - - - (7.1%) - (7.1%) (42.9%) (42.9%) (223%)
Total 1 0 0 1 1 0 5 17 38 63
(1.6%)  (0%)  (0%) (1.6%) (1.6%) (0%) (7.9%) (27.0%) (60.2%) (100%)
Quantitative research(survey/ 10 10
experiment) (100%) (66.7%)
Qualitative research(depth interview/ 0 0
. participant observation) 0%)  (0%)
MZ generation
Mixed research - - - - - - - 2 2
(100%) (13.3%)
Theory/literatu h 3 3
eory/literature researc (100%) (20.0%)
0 0 0 0 0 0 0 0 15 15

Total 0%)  (0%) (0%) (0%) (0%) (0%) (0%) (0%) (100%) (100%)

29, rlopiolig o ANETh ALANGL AFe) A e Hom %) ekt SHOR BT A, Z4Y
Aot 4, M 58 A 1HeA 9w Bad ATHE & DeULdtiur et el BxEwy ouE §
alstels Aol Wi, YFANBE EAse] Wgsel 4 ga) AAvtlolold Bl A%sE e 20, oleid
2e) Age BHS) 99 FAol A7 HlEE oA Bke ZAGISS BRle A oAlshe AReR 8] AL 3
H, BRR1e] A4S ojshe Aol gtk vl B e /b NS Shgh A, Q% ZAThelM R ek eho]moe
A o) F43t 95S TSP 7))o ANE AHeR o SHoE wWakurh IS 75 BEE 49 4
e Agol Qol, B Wad AFL Alls 4L vole A Wsplol QA Azl AFHE sl Aol it ol
wow vehdet. 2 Eojz % Alte] 54 HRle) A4e gtk ol

FRHoR FAVLASE ZAT, D23 MZAY o]l fARR A wolXw, Fe Ut F o A8H AE

SoEd 3 BRE APATES A AL B0, v 3 A0 S EEs] 87

o
= 2 Aol AT ATk A, ey LAti= 2 AT & oloh zAldie] 542 Gl Qo] bR &
BRQle] Al oAstaL AgHolm 2Rle JiAde] Ed Ths o 8% 7HE T f9l& AlFe 7sE A A
st AgHQ] AFe TS o YES =7A, MZAIThe] e A B aF AR AL 5 Aok
glol 2Bl oM e gel= AlEe] 8ol 7lss A
A A fe Ao Yehth oprke o] 548 "y 54 £

AAdE AE T A AeAC, zAdE B o1& 2H
S E0= H(Chung, 2020y EUiZ DU IAtHe} ZAtHE E ATE 201085 202087H4] MZA B ghex] 2
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s

lo,

QL
g
&

o

m
i)

A, 2010-2020371A12] MZAIH #& AF AZS BT
A3, F 21489 AT F =2 74U (33.9%)°190 A, B
A E 1447(66.1%) 2.2, YHAUIAY FH =2 A¢
201435, ZAIY B A7 201295E, MZAY] &4 A
T 202030 AFH ) o]E 20200l o]2@A{of =)
oA MZAHo gk Filo] EAHoz yxHE ZS AARSE
th. MZAIY) B shERof AR Al Eoprt 7R Boton,
LHUGAUE AR Fofella Es] Y=, ZAg= of
SA & FopollA A7yt s] YUt MZAIY A A
TEL AEAS, ALS], AA, B FopllMw AAE R
2 Ve, ol st A slodlA dalugMldiel ZAI
of gk g7k MZAtI R A o] TR 7], F Althe B
WA tFst shEoplM ATEESC] ZHH Aol & 4 3l
th ol MZAIHS] 54 5 iyt @t ALS| Fhofol 4oH]
35 (Chung, 2020)°12k= A8 EN=E, H|wH Al3|el oA,
HEl 59 deAS ZolollA MzAY 27 A7t 4xg A
o7 fF3 2 = vk 20103202039 MZAIY B A

A, E4& BA43la o]E Hkgsie] e e)|x 4
A vAY A Sl B0 E & e AFESe] E
S HES 2REL e AeE ALRHTE 20108-202083¢]
P EAolx AEX|et AF o At
Who R X8E FHATTE 7P Sdelled, o] A MZ
Altie] S48 ARFoR sotsr] 98 FHATE &eg
Zo= o&s)] B £ ) SRR MZAIUY] 54E Bt 4
ZHow Hotslr] Yair MZAHE A% A Yot o
T7F e Ao A7bEn
A, MZAI 2fol =2l S AR 3 A= 20164 19,
2019 19, 2020 2¥o] FYHAY, SRRk ARE9) ¢
SAS FoF 717} 29, AR o|BARAT 19 FH
A+ 3o R BT kx| AR P ek wHYY

I=2 BEUE, E3u daUdAtie 287 olH
3 2Rrle] A B 71sE AES FadH o7
WAES & 5 A3tk zAte deugAtiEg whese
oS w2 Eoz ol gAeRT) onRE &8sl Rl
I} TR RS AT, o= g
7ol ATt
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FTF
N
X
N
N

Sol el B4 gaHoR Asiun] F Athe] solz
Bjelo] vk Prka B offithe A2 AAs. sAw

AYPATFENM = T2 ZA 9] 2lo] Z2ERIS 7otz
UG glo] 2 2Eld S Yol = A&7t #5313,
MZAHE g 7IXE T}eleh= A (Chang, 2021; Hong,
2020; Kim, 2021; Lee & Lee, 2021)E°] o]Foifitt 2222
MZATe] Ele]Z2Eldel] gk Ax e olFE S8l 2E
AA WAE 7ot e, B4 58 AEHoE A ¥
g dart g ZoE A7

AEH oz MZMY T ATEESC] 2012491 oF 1H F=
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of vl EobHSS ¢ < AUtk MZAY TE BHexEE 1)
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£ &4 Axe oly 7] WAE & & i, MZHHe
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