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A Study on Purchasing and Wearing Status of Korean Women’s Athleisure Wear Products
- Focusing on Women in Their 20s to 50s -

Jong-Kyu Lee and Ho-Sun Lim'
Dept. of Clothing and Textiles, Sookmyung Women's University, Seoul, Korea

Abstract: This study investigated the wearing status and design preferences regarding athleisure wear, focusing on young
women in their 20s and 30s and middle-aged women in their 40s and 50s participating in yoga and fitness activities. A total
of 332 valid samples were used for the survey by setting the same number of samples for each age group. The results
showed that young women in their 20s and 30s exhibited weight control, and middle-aged women in their 40s and 50s
maintained their health in relation to exercise. Athleisure wear brands were found to prefer foreign brands over domestic
brands. When purchasing athleisure wear, the foremost considerations were material functionality, fit according to body
shape, and reasonable prices. The preferred athleisure wear leggings design showed that both middle-aged women and
young women preferred nine-piece leggings. Women in their 20s to 50s were found to purchase and acquire information
on athleisure wear online. Hence, the pattern of life is rapidly transitioning from offline to online, and the market structure
of athleisure wear is gradually transitioning toward an omni-channel society with a distribution market structure that com-
bines information technology(IT) and mobile technologies. Therefore, It is required to develop athleisure wear of various
functional products that meet the trends according to the global market environment and consumer class.
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Table 1. Distribution of subjects by age group (N=332)

Age groups Frequency (n) Percentage (%)
20’s(20~29) 83 25
30’s(30~39) 83 25
40°s(40~49) &3 25
50°s(50~59) 83 25
Total 332 100
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Table 2. General details of questionnaire survey target

(unit: n(%))

20°s~39's(n = 166)

40°s~59's(n = 166)

Questions Division
Frequency(n) Percentage(%o) Frequency(n) Percentage(%)

Housewife 9 54 53 31.9
Professional 27 16.3 20 12
Technical position - - 3 1.8
Managerial position 75 45.2 60 36.1

Occupation Self-employment 4 24 12 72
Public officer 9 5.4 3 1.8
Service 7 42 8 48
Student 26 15.7 - -
Others 9 54 7 42
Less than two million won 6 3.6 5 3.0
1 million won to less than 2 million won 14 8.4 9 5.4

Monthly S -

. 2 million won to less than 3 million won 50 30.1 21 12.7
average income

3 million won to less than 4 million won 26 15.7 28 16.9
4 million won or more 70 422 103 62

: The most frequent value for each item
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Table 3. Characteristics for general sports
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(unit: n(%))

20°s~39’s(n=166)

40°s~59's(n=166)

Questions Division
Frequency(n) Percentage(%o) Frequency(n) Percentage(%o)

Health maintenance 46 27.7 93 56
Self-development 6 3.6 12
Exercise Interpersonal relationship - - 1.2
motivation  Weight control 39 53.6 57 343
Muscle strength 17 10.2 9 5.4
Stress relief 8 4.8 3 1.8
Less than 6 months 21 12.7 11 6.6
More than 6 months and less than 1 year 47 28.3 22 13.3
Exercise More than a year and less than two years 40 24.1 28 16.9
experience  More than two years and less than three years 15 9.0 22 133
More than three years and less than for years 13 7.8 14 84
More than for years 30 18.1 69 41.6
Everyday 10 6.0 12 72
Exercise A week 10 6.0 8 48
participation  2-3days a week 113 68.1 108 65.1
count 4-5 days a week 31 18.7 37 23
Six days a week 2 1.2 1 0.6
Casual sportswear 66 39.8 94 56.6
Exercise Professional Athleisures wear 78 47 47 28.3
wear Normal clothes 21 12.7 24 145
Others 1 0.6 1 0.6

: The most frequent value for each item



T L] S Fo] AF T B S EAE - 20~-500] S SHCE - 373

3.2, MOHMRte AZx 2 SY Alg

250l ZE kRl 2x =0 gk 5A49] A7 Table 3
3} 2k AR 5 57100 tigk $=e] 20~-300]
= AARdAME AFTEZE 89H(53.6%), ‘UFFA 467
(27.7%), ‘ZEIFE 179(102%) o2 Ueptom 40~500)
FTUE 34 QARAD 938 (56%), HMe2H 578 (34.3%)
T2 Yehth &% T ud 394, AdE o4
AezAol Uist $5°] 7 =4 Yo $3d% o2
A7y 7P A U ZoE Hol FdZo] A7) gt
Aol B Eom FdFd FdFe] 2% 710 gk <149
{1 L EAgoRE 20-300 BdE
u|vb 4779 (28.3%)°2 7FF =7
wom d olab2d miRk 40 (24.1%), ‘6N Rk 219
(12.7%) <=2 YEPAT) 40~500) $3= ojAe 4d oap
698 (41.6%)0. 2 AEH O FE 58 sl o= Bol Yest
I olab-2d wwk 28H(16.9%) O& Vet = Fd
oA Hrh $d% 4] RAE 8 AEH R &
52 Siths 28 ¥ & Utk &5 34 20300 HdE
Ao F 233 113H(68.1%) 08 &5 57t 7P A
Uepgom < 4-53) 31%(18.7%), ‘Y’ 10%(6.0%), 5+ 13)°
107(6.0%) =02 VFERSITE. 40~500 9% oA F 2-33)
108 (65.1%) 0= 7P =A UYEREAL 5= 4~53) 37%(22.3%),
> 128 (72%), T 13]° 8 (4.8%) O F YERTE

95 Al FgslE dolE 20~300) FdZ L ARNE
A o) 78H@7%)= 7P BHAL FiFD A2 = 9o) 6678
(39.8%), ‘HAE 21 (12.7%)eo 2 BEXE YePT) 40~50
g 9% oA AT oEdA o)’ 94 (56.6%)= 7FY
Wl gEsislen HiolEdA o} 478 (283%), A4S
2478 (14.5%) =22 7P Bo] S8ttt ol Fd% o4
52 ARfEEA o] Roks ddEelA Ha 283
UE YHES deste 28 ¢ F Aok
Al Fofslal JE 2TTES EFSEeE A
= Table 49F 2t} 20~30d) FdF A8 A @7]Y 91
H(30.6%)°0.2 7P @ol UEFeH 87U 727%(24.2%), <2

m

_E‘ =
]

A
39,

rJ

[*]
[

= RE Y

N
‘e olg-

17
q

o
o

T2
N
%o
9
ri

o)

o

A

r

¥ 1

Table 4. Current participating sports
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(unit: n(%))

20’5~39’s(n = 297)

40’5~59’s(n = 335)

Questions Division
Frequency(n) Percentage(%o) Frequency(n) Percentage(%o)

Yoga 72 242 74 22.1
Pilates 56 18.9 32 9.6
Fitness 42 14.1 34 10.1

. Jogging (walking) 91 30.6 122 36.4

Sports item

Hiking 26 3.8 42 12.5
Golf 2 0.7 19 5.7
Swimming 7 2.4 12 3.6
Others 1 0.3 - -

: The most frequent value for each item
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Table 5. Preferred brand

(unit: n(%))

20’s~39’s(n = 455)

40°s~59's(n = 436)

Questions Division
Frequency (n) Percentage (%) Frequency (n) Percentage (%)
Adidas 87 19.1 99 22.7
Nike 117 25.7 98 22.5
New Balance 33 73 37 8.5
Lululemon 21 4.6 12 2.8
Andar 54 11.9 57 13.1
Xexymix 67 14.7 29 6.7
Brand Mulaware 38 8.4 32 73
ljiga 2 0.4 7 1.6
Underarmer 12 2.6 15 34
Fila 19 4.8 45 10.3
Avocado 3 0.7 1 0.2
M&K ware 1 0.2 2 0.5
Others 1 0.2 2 0.5
: The most frequent value for each item.
Table 6. Purchase behavior (unit: n(%))
. L 20°s~39’s 40’s~59’s
Questions Division
Frequency (n) Percentage (%) Frequency (n) Percentage (%)
Less than 100,000 won 74 44.6 53 31.9
Less than 10-20 thousand won 52 313 59 355
Purchase  20-30 thousand won or less 28 16.9 32 49.3
cost Less than 30-400,000 won 6 3.6 13 7.8
Over 400,000 won 6 3.6 9 5.4
Total 166 100 166 100
Less than once 33 19.9 35 21.1
Two or three times 95 57.2 95 57.2
f}:;‘;zgziey Four to five times 27 163 27 163
More than six times 11 6.6 9 5.4
Total 166 100 166 100
Brand online store 85 29.4 64 229
Brand offline store 39 13.5 34 12.1
Department store 15 52 24 8.6
Place of Outlets & large marts 43 14.9 66 23.6
purchase  Home shopping 7 2.4 13 4.6
Internet(Kupang, 11th Street) 98 339 79 282
Others 2 0.7 - -
Total 289 100 280 100
Internet 131 39.1 122 353
Friends & colleagues 55 16.4 59 17.1
One's preference 6 1.8 19 5.5
Home shopping 18 54 33 9.5
Purchase Brand store 35 10.4 49 142
information  Printing media 5 1.5 11 32
Social commerce 62 18.5 37 10.7
Influencer (teacher) 22 6.6 15 43
Others 1 0.3 1 0.3
Total 335 100 346 100

: The most frequent value for each item.
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Table 7. Athleisure wear item

HaTua 499 (14.2%), ‘SNS 28AH 2 378(10.7%), ‘&

2% 339 (9.5%) w22 e

33.3. &G A Ao HEF
Bz zAlslgi o A}
st 3= Table 73 o). of&@A] o] v
o A= Ao E BA 1388 (26.9%)= M A Y
EPton “Tshirt 949 (18.3%), ‘E=He) 784 (15.2%), B3
o] A’ 39%5(7.6%), W=’ 365 (7.0%), ‘BFE 257 (4.9%)
w02 Yepdtt 4050t 9% oALE “Tshirt 1083 (19%)2
71 E=A VERER B4 9598 (16.8%), W=’ 56 (9.9%),
SRR 56H(9.9%), SEXHEP 529(9.2%) 0= U

oA flol FHEFE

257

334. HEGA o] 7o) Al $AHE

el A o] i Al 7P e So) gk A3= Table
82 2t o A ol Al A=A 20~300)
oo Aol 754 439(25.9%), TIARRD” 43%(25.9%) 02

$R9 19912 g B MeE Uehdn 87 2 8%

==
ST—

(unit: n(%))

20’s-39's(n = 513)

40’s~59’s(n = 567)

Questions
Frequency(n) Percentage(%o) Frequency(n) Percentage(%o)
Tank top 25 49 19 34
Sports bra 78 152 52 9.2
T-shirt 94 183 108 19.0
Bra & t-shirt 17 33 27 4.8
Pants 36 7.0 56 9.9
Shorts 20 3.9 17 3.0
Leggings 138 26.9 95 16.8
Shorts and leggings 10 1.9 30 5.3
Skirt & leggings 11 2.1 14 2.5
Hood assembly jacket 22 43 56 9.9
Zip jacket 23 45 42 7.4
Windshield jumper 39 7.6 51 9.0

: The most frequent value for each item.

Table 8. Athleisure wear purchase priority

(unit: n(%))

. 20’s~39’s(n = 166) 40’s~59’s(n = 166)
Questions

1 rank 2 rank 3 rank 1 rank 2 rank 3 rank
Functionality of a material 43(25.9) 26(15.7) 25(15.1) 57(34.3) 26(15.7) 19(11.4)
Color pattern 2(1.2) 2(1.2) 5(3.0) 1(0.6) 5(3.0) 5(3.0)
Design 43(25.9) 33(19.9) 22(13.3) 29(17.5) 28(16.9) 18(10.8)
Quality status 2(1.2) 6(3.6) 10(6.0) 1(0.6) 12(7.2) 12(7.2)
Harmony 16(9.6) 22(13.3) 17(10.2) 30(18.1) 32(19.3) 16(9.6)
Convenience of management 1(0.6) 7(4.2) 10(6.0) 5(3.0) 5(3.0) 11(6.6)
Reasonable price 22(13.3) 39(23.5) 50(30.1) 22(13.3) 25(15.1) 46(27.7)
Wearability and activity 31(18.7) 30(18.1) 24(14.5) 18(10.8) 30(18.1) 34(20.5)
Item of exercise 6(3.6) 1(0.6) 3(1.8) 3(1.8) 3(1.8) 5(3.0)

: The most frequent value for each item.
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Fig. 1. 20°s~30’s preference top color for athleisure wear.
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Fig. 2. 40’s~50’s preference top color for athleisure wear.
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Fig. 3. 20°s~30’s preferences bottom color for athleisure wear.
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Fig. 4. 40’s~50’s preference bottom color for athleisure wear.
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Table 9. Athleisure Wear tone preference (unit: n(%))
. o 20°s~39’s(n = 166) 40°s~59’s(n = 166)
Questions Division
Frequency(n) Percentage(%o) Frequency(n) Percentage(%)
Achromatic series 76 45.8 61 36.7
Top Calm color series 68 41 71 42.8
Bright and clear series 22 133 34 20.5
Achromatic series 127 76.5 121 72.9
Bottom Calm color series 24 14.5 22 133
Bright and clear series 15 9.0 23 13.9

: The most frequent value for each item.

Table 10. Athleisure wear design preference (unit: n(%))
Questions Division 20539 10559
Frequency(n) Percentage(%) Frequency(n) Percentage(%)

11-shaped 41 247 30 18.1
H-shaped 11 6.6 35 21.1
Bra-top Y-shaped 85 51.2 67 404
X-shaped 29 17.5 34 20.5

Total 166 100 100 100
Skinny's 76 458 50 30.1
Tight fit 38 229 58 349
. Straight 34 20.5 24 14.5

Pants desgin

Boots cut 8 4.8 24 14.5
Baggy 10 6.0 10 6.0

Total 166 100 166 100
Shorts 6 3.6 4 24
Shorts and leggings 23 139 56 337
) Skirt & leggings 9 5.4 13 7.8
lesgﬁzg Hip and leggings 8 48 7 42
Nine-part leggings 103 62 66 39.8

Seven-part leggings 17 102 20 12

Total 166 100 166 100
Body adhesion type 17 85 1 0.5
Tight fit 34 17.1 16 8.1
Slim and incision line 59 29.6 62 31.5
Jacket Hoodalin overfit 33 16.6 37 18.8
Hooded Semi 34 17.1 44 223
Overfit 14 7.0 23 11.7
Semi type 8 4.0 14 7.1

Total 199 100 197 100

: The most frequent value for each item.
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