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The Sizing Communications in Online Apparel Retail Websites
- Focusing on Ready-to-Wear Women’s Tailored Jacket -

Ah Lam Lee and Hee Eun Kim""

Dept. of Clothing and Textiles, Kyungpook National University; Daegu, Korea
)Dept of Clothing and Textiles, Kyungpook National University/Center for Beautiful Aging; Daegu, Korea

Abstract: This study investigates the apparel sizing communication presented in online retail websites focusing on
women'’s ready-to-wear tailored jackets and to analyze the meaning of these information as the actual product size
guide factor. A total of 34 retail websites were selected based on the highest growth fashion companies list and the
best fashion brands list. We collected size information in two types: size specifications including sizing code, body
measurements, garment measurements, and size references including customized size guide tools, size information
in customer reviews, model size information, and others. Most websites prefer to present garment measurements
rather than body measurements that are recommended notations under Korean standards and related regulations. In
addition, there was the absence of consistency in presenting measurements list and terms that can confuse con-
sumers in size communication. This study found that the stature measurement was a key factor in size reference
despite that it did not represent a proper garment size. The obsolete Korean numbering sizing code such as ‘55 and
‘66 was still used in many ways such as idiomatic expressions for body shape. It also implied that we can take advan-
tage of the old sizing code for accessible size information. The finding of this study gives an in-depth diagnosis of
current online sizing information problems and suggests useful basic data for developing online apparel size standards
and marketing strategies.

Key words: online apparel retail website (22}21 9]F 23 AFO|E), size specification (A}0]Z %K), size reference (A}
o] 3 A H), garment measurement (A EA3X]47), customized size guide tool (HEFE Alo]= oMY =)
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Fig. 1. Details of standard jacket to collect size related data for this
study.

619

ol
hul

$ AF FREE QU e Yoz FEsSS o
1ol EAlks AFS 7IEst :

Z2HIRPE 2ERIA HlYH= AZE i o &1 7k
FAlo]Z2 i AE JES 2Rl oRF & ARIE HE
|at7] 1ted 3470 Ale|EL] A7l o)X 7Y€ A
FHBA 2 AFoAs AlelEd YeRd Ale]z A
Aoz 53, 71BAAX T, AFASAFAN 5T
T de ARO)Z A H(Size specification)?} WEE Alo]= ol
T, FulEr] Alelz HH, 2 B Alo]= AH, S|FAE
33 9 AT AW oA g4ET F e Afel= Fa A
X (Size reference) T+ 74 FFHZE o] R8I B4R
th Ate]E W A7l duf sjo|R] o] vehd Ale]= AR A}

)

ol

¢

T
= f B

=

BEE

o= #¥ AN B %, Br] PEo FRF, B 35
4 WE S0 APt slof sken], 38 Auel o
3, vlg, FERade AAsa

3. &% A =9

3.1. A= M=
3.1.1. Ale]2 53
34709] 281 oF &3 A|EA HYHE AFH Ale]=

& 378 ARSSls Aoz A4S A 34, #AF 4,
I3 ‘Free’Z UFo] Hol AMg HI=E Uehd IeZe

Fig. 29} 2t} 22k 348 AMeshe ARRIEE 243(70.6%),
EAF 33 S AR ARIEE 831(23.5%), 283 Free’ &
AL AMEslE ARIETL 23 (5.9%)°10th. #3715 ("Safety
standards of consumer products subject to compliance with
safety standards., 2020y WEH oJFAFL] Alo|Z= EA|S)
= AL A, BAEAE 7 Al adsk= KS 4
wetol ke Ao HAjE3Inh Al 8e] Ale]= 5
79l KS K 0051(Korean Standards Association [KSA],
20190 W=w 2FAFS] L 7|EAAXFE em T
glo] w2 ddsle] o= AMgsAY S, Mt e EAE
THOR ARgstolol Fihal AAskaL Slok ek 2 A
dol E APlECM em A 3 e 24 3HES ARS
73T 43(11.8%), 83(23.5%)OF F 123£(35.3%)° =3t

ST =

Ak + = = 3 S 1 9] A s R {7
I~
=2t

Numbering sizing
24 (70.6%)

cm (e.g. 85,90.)
4 (11.8%)

Korean (e.g. 55, 66..)
10 (29.4%)

Others (e.g. 0, 32.)

Lettering sizing
8(23.5%)

(e.g.S,M.)

10 (29.4%)

0% 10% 20% 30% 40%

Fig. 2. The number of websites according to sizing code types.
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Table 1. The list of body and garment measurements for 34 retail websites W01~W34

Retail websites

Contents n (%)* WO1{W02{WO03|W04/WO05|W06|W07{WO08[WO[W 10|WI11|WI12|W13[W14W15|W16|W17|W18|W19|W20[W21{W22[W23|W24|W25|W26{W27[W28|W29|W30|W31|W32(W33|W34
Bust circumference 12(35.3) O|O[O|O|1O0|O[O|O0|10|0[0O]|0
Waist circumference  8(23.5) ol |ololololo] |o| |o
Stature 5(14.7) O[O|0]|0O O
Hip circumference 5(14.7) O]0]|0 O O
Body Neck base circumference  1(2.9) O

MEASUre Arm length 12.9) O

ments
Crotch height 12.9) o
Trunk height 12.9) O
Shoulder width 12.9) O
I?ioggze;erawebshe - olofololoflo|olo]lo|oflo]lo]oflof[o]o|lo]|o|ofo]o|2|3]|2|a|3]|7|3|3]1]|2]2]3]0
Jacket length 30882) O|O|O|1O0|101010101010]10|1010]10|10|10|10[O|O1O|O|O1O|O0|O0|O0|0|0|0]|0
Shoulder width 28(82.4) OlO|O|1O[O|O1O[O]O1O0[O10[O[O]1O0[O0|O0[O]O|0[O0]O0|0[0 Ol0[0]0
Bust circumference 27(79.4) OlO|O|O[O|O1O[O]O1O0[O10[O[O]1O0[O0|O0[O]|O|0[O0]O|0[0 Ol10[0
Sleeve length 26(76.5) OlO[O]10]10|0O OlO|10]1O0[O|O|10]10[O[O|O|0]10[O0|10]0 OO O
Hem circumference 8(23.5) o O O olololo O
Sleeve width 8(23.5) ol |olo ol |o o O O

ngjz iizt;r back sleeve (o o ol 1o o o

MO Gleeve opening 4(11.8) O ol o 0
Waist circumference 3(8.8) @) O O
Armhole drop 2(5.9) olo
Front neck drop 12.9) O
Neck width 12.9) O
The number of contents 1la|s|s|s|s|s|a|a|s|a|a|ls|a|e|ala|ls|alale|7]|6|s|al1|3]al7|alo]o|o0]0

per a website

*Percentage(%) is calculated based on 34 which is the total number of research websites.
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A 3l 2291 R/ &£ ARIE F &
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wow o] }f AR EE =7 THe 8—4—2% R}, 859
SEE Aol il = TI-T8e 54 H ¥ AuEE
A3 A Table 23 2t} 829 = = T7S ARR3l=
AIET} 33, TAS ARE8HE AlRlETL 23002 vehster v
HA E7E AREShE ARIEE 747 ¢ RO R ekt ¢
FJA A AFshe BEH Alel= M == T1, T2, T3,
T4, T7Z VEpskom U] A9 aig Shil =75 AR
S A|EVE 5o AlFehe =R YEkTh S
Afo]Z QR F AH|AA Tl Alo]2E FHEE 71T
< Ag3le == T, T2, T3, T5, T7=2 JEPtom T4,
T6, T8 A& AZA] vlwe} -2 JHE AFsle] Anxt

7k A3ke AEY DLAE FFE S AR =4S FE Y
é}g Hslar )\CHE]—

83 WHY Al= il mPE J1E HolHE Hgos
a7k deshe AR Rashe 9% A0S ATohe

Table 2. Input parameters of customized size guide tools T1~T8

Input parameters T1 T2 T3 T4 T5 Té6 T7 T8

Stature O* O* O* O* O O
Weight o*0O O*O O

Body Belly shape O O

measurements Hip shape O
or body shape Brassiere size @) O*
O

information Age O
Preferred size O O
Preferred fit type O* O
Jacket length O* O*
Bust
circumference O O*
Reference  Sleeve length O* O*
garment  Shoulder width O O*
measurements waist width o
Hem
circumference O
Sleeve width @)

*Essential input parameters
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Fig. 3. Example of customized size guide tool using body measurements
or body shape information as input parmeters. wearepixibo.com.
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Table 3. The list of size information presented on customer reviews and model size for 34 retail websites W01~W34

Retail websites

Contents
n(%)*  WO01{W02[W03[W04|W05|W06|W07|WO08[WO09[W10[W11|W12|W13|W14|W15|W16|W17|W18|W19|W20|W21|W22|W23|W24|W25|W26|W27|W28|W29|W30|W31|W32[W33[W34
Purchased jacket sizin;
code ! ¢ 20(58.8) O|10 Ol10|0|0 OlO|O0]O0[O|O[O|O0|10|O|O0|10]0 O
Stature 14(41.2) Ol0]|0 O O Ol0O O|O[O10]0|0O O
Weight 12(35.3) O|10[0 O OO0 O|lO[O0|10]0 O
Fit evaluation 9(26.5) O OO OO O OlO0]|0O
Size
information Preferred garment sizing
presented on code 926.5) OO O Ol0|O0|10[0]0
customer
reviews  Body shape 2(5.9) O O
Length evaluation 1(2.9) @)
Other reviews of this
reviewer 129 ©
Thenumber of contents o\ o | o |1 4|3 a]2]2|s]of3|2]3|s|1|4alalalalale|2]s|o]o]olo]ofo]o]ofo]2
per a website
Stature 21(61.8) OO OO0 O O Olo0[O0|10[O0]0 O OlO|10|10]|10|0O OO
Wearing jacket sizing
code 15(44.1) OO O O Ol0]|0 O O Olo[O0|10]0 O
Preferred garment sizing
code (top) 617.6) o0 OO0 O O
Weight 4(11.8) O OlO O
Model size
information Waist circumference  4(11.8) O O O O
Bust circumference 3(8.8) O O O
Hip circumference 3(8.8) O O O
Brassier size 1(2.9) O
Fhe number of ontents 1 ) 1ol ofo|3]s]o|3]ofofolslol2]|s]|3]|3]|3]2]o]alolt|2al2l2|s|2lo|1]|2]0]0

per a website

*Percentage(%) is calculated based on 34 which is the total number of research websites.
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