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Fashion Taste Expressions in the Use of Instagram
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Abstract: This study identified the utilization characteristics of individual fashion taste expression on Instagram, and exam-
ined the impact of the use of the media on the formation and change of fashion taste. The research method conducted 1:1 in-
depth interviews with 19 people in their 20s and 30s using 501 images for analysis. The results of this study are as follows.
Posting, searching, and reading behavior on Instagram were identified in three dimensions (self-expression, information gath-
ering, and relationship orientation). In the image of self-expression, clothes were displayed at the time so that they could be
checked and applied in other ways. Accumulated posts inspired people to look back on past styles and use them to reflect on
the present. A media environment that was constantly exposed to information in real time allowed people to try various styles
by imitating other users’ posts and share in a process of creatively exploring styles to help organize fashion tastes devel-
opmentally. Participants had selective relationships with people of similar tastes who experienced the pleasure of enjoying
through the exchange of tastes in fashion. These taste mates directly influenced the formation or change of tastes, serving
as a criteria for styles or presenting new styles. In this study, fashion taste was formed by individual efforts of pursuit (not a
collective social class choice) and was a continuous process of constantly changing that also exploring discriminatory styles.
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FEFE VAL YA FAF R AHET] flste] FA ol&
Z7F FA7E 7P =2 A4 m]o]d(DMC report, 2018) ¢
2E}13 (Instagram)®] oGRS o= A AFE Fast
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o] ARS|A el it mit]o]e] Gk A% = 7] o
2ol AZEfzolA s FHE] g A £4S A
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HEFe] ARA oulE Sl Al vhgo] A7l WE, Be
23t 7d&o]th(National Institute of the Korean Language’s
Standard Language, 2018). 5, F3=2 7i<lo] ofH ool o
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ZEeth, ol¢} 22 H ko] e vkl SHelA det of
o] Ad mF g 4o} nlo] S tigk o|RER XY
7|1% 33 (Townsend, 2001), 2 F 3ol tigh 2442 7]
o] ARFAIAL /de] A SollA] FEFA] =[HA (Gronow, 1997)
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A 17471 @5 A2+ Z3e tiFet I HAvE
(Theory of taste) +=2] °o|F ZtiZQl 7ide] FA=NCH
(Oh, 2003), Bt -2 W|ZS S3l= ‘taste’ s WF 7HXE A
Zrahs 59 HIFY] GuE FrfEo] ARSIl EATHKim,
2004). "ol st JHQ1e] wt FHOR FHIol| gt =97t
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al,, 2005). &H] Aol st 1F3 AF FHAF] Fg
2 AHYR I, o|AH oA ke Ao EFoE et
gho]z 2efo] A= FHIF XEHOZ AA = Ut
(Holt, 1997).

) ARBloM = tFst IES] o] HATE o|FH ¥
3L AUk FHFE ALE] SollM wide] FEAE-S B L
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Lee, 2015).
ols} o] 24 viTlelst VIESIZ #elE 1% BHnct 7
2 WS HEA B S 9@ <

3o} A7) Ed & 27
FART A1 ol8-L Ea MEA AL 71883
Hltfole] ol gl Al

Rlehs 2 F8HL JUrk &
A A SelA Al EAE ;%}ﬁf ol=rh 3]
oll(Goo et al, 2012) HT]o] o]§ WHsh= 2211 W9 AlS]
A Ygole TS VA Aoke BHske FEE vEA o
7k, wEe] ARg & el tidh Al k- APEshA|
2 qln 59, Azease AN, 9, e 5
oz FRl= Feoldxt wal FA19] TR TasHl oA
A5 glom, B, 7|15, A2 o] F2 o8 FIE A8
3t 2Atk(Sheldon & Bryant, 2016). °]7]A] %*D' ad v
ol QIZEle] o8 S7h= WA e wHEel
miE ARl A7 IREE FEs Foldke F
Q] ¥ WS IRk vtolE el B4

s NEA Fxels AT AT HAUoh

_4

o

HEO

Q

i

=2,
)
duor

=

odt

gl

]

ol
R
N

2.3. 2 njc|ofollMel THMFIEF F8

YAE 23X v]A WFo] F1E oWAE HolF
o2x djde] ujtjejste]r] W] 7|Ee] WRFAE tE &
A WAS @ F3THRocamora, 2016). 24 mlTiojollA] sfele]

N

o
il

shel] SeAG Fhe virlololr] FgulE WAl et of
vAe] WHoh} 24 AXY ApAHOE ThiskE7] wEo
Q=g ofulx o AL AA LAPOR Hole

t2A M E7E gt
Hjt]ofoll A} sjAde] gt F o] et o]z Aepdwt
o] Aot BAEE T3P RJASKE uES A=
™A (Thompson & Haytko 1997), AlAE & 54 37kt
Q.

=

o2

48, TskE dECIY 1 5 B Agate] il
o i S Akl Sk &4 viHole ldlE 2=
PEATH 7219 mltje] A E(Assemblage)o] A} 71421 o}
7}l F7ko] HA3(Good, 2013), S EgHsE thkst )

o] Ajole]

Aol that Hee] BHAR olulA|e] 7|50
NS YN0 BoIF & Y= A B
TelAel Aslel AL tiekae) FEF WS Bl U
Efb] miel Sh B Aol o] $HH9l slASol
AWl waelTEe GAskE A THBTHMeyer,
2000), 28 FIe] S8R ok AR BuE 830 §
Aol B9l ANEL FHEHE AW ABS Faalr) wol
sleje] Wel A2 T uiel Zelzst Bl AlFE, o
o Algel 4EA80 WA PRe] olomA Aol tid
A& A7to] BAEAE gk L2l 7ol el T
3 wEolA A, MBSMA TR S8k o8] AF
= Aolu} Feke] ABEEA 71FS WolA] mltlo] P
SolA B A T ik,
oxgel WA AHEE AFAD o

QB Ther

9] E2AE IAE 7R HFe m4 A 5o wet zh
2o ZZ3 HWA(McQuarrie et al, 2012) Aol hgh
S 22l ABle] HESL A 4 e R Zhg-shAY
sl fARE HES AR HaS FAH =

P
o
&

)
%

S
o

o

Age)
Qo]

A A AlzloA = Aol A
Zlo] Za=HA] AujAd el wks
A AL (Steele, 1997), TA| £3 = ok =
Bl Eo] FE3PHA (Polhemus, 1996) BAS Ho=0] Tkl S
ZdzEe 2EE Hﬂfi}o}ait}mm, 2003). x}%@ﬂ 2E}Y €]
F7 AT ol &4 mitoi= ARl ARBlESHE P &
A7 oFst el S WAL AlEshe AR o]8E o]
3 zﬂroll FIFE vA 5 A =k v W)
Hahar 28919 & thE A3
—"E— 73 skl Aple] 2EfdS B, st
Fe] oS thsiE Y fEAoR 74

e %

P

=

q
[<]
3

1|

&
42

O

ér:
10

iTéj
O|
oX,
'y
2 r

Fh /\}Q@W 7H° o] FHF> }:@HL 2 HEE} Aot 3

=2 g

2 9 om

LAV )

2 o 4

N do T B

(DMC report, 2018), ©]7|A]

HASES Al=skal Qlvk. weEb 7 Ags A Hjefo] AL

3|4 3 Zollx] A1) A FHao] ofGA YRt glom,

njtjeje] o]go] T Hake] Bd AFH FF AolA ofH

P WAL YA FAH LR Hetsly] Qo] oot 7
g A%

33134t

ATEA| 1. BTN AN, A, S FgolA] A
3k

"+ T of
_>.:

o A7EA

At BAF AT e T,

A7EA 2, A2ETe) I AT HE S5 7 o]
BEe) B 5L sjelant

ATEA 3. Q2 Bl WA HF FY 2 Wl

A AElOHME 0|8 Eo] YA THE EHow JRE
AABIAL T2 AlEES] AXES HAAs] HEE AOH(Na,
2017), & 75 229 34 ¥4, 228 2 = /|



Fig. 1. Organizing data forms of selected images of interviewees.

Al Z19= AN So] EFETHLee, 2017). 5, ALE2HL
ANES dREs, T2Y9 AXNES EEsiH, e o8
2] AEE HAsl= 2102 mto] o] § &go] IA AN,
g7, A Pror FREAY. ATEA 12 AElay o]&
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Table 1. Details of the research participants
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No. ID Age Occupation Period of use (year) Number of posts Number of followers Number of follows Account status®
1 A 36 Fashion designer 5 1228 335 648 N/A
2 B 36 Fashion MD 35 258 39 178 N/A
3 C 23 Undergraduate student 6.5 937 565 619 Open
4 D 28 Fashion designer 5 917 246 656 N/A
5 E 39 Researcher 7.5 1404 200 605 Open
6 F 29 Fashion designer 4 348 530 1523 Open
7 G 28 Fashion designer 5 149 242 764 N/A
8 H 33 Artist 5 885 716 310 N/A
9 I 30 Graduate student 4 321 268 200 N/A
10 J 30 Graduate student 5 104 176 600 N/A
11 K 29 Fashion designer 5 297 40 1130 N/A
12 L 30 Fashion sales 5 444 276 513 N/A
13 M 28 Trainer 6.5 301 414 370 Open
14 N 34 Graduate student 7 472 257 407 N/A
15 O 29 Curator 6.5 1374 11 857 N/A
16 P 32 Journalist 4.5 212 1075 196 Open
17 Q 29  Undergraduate student 3 422 945 935 Open
18 R 30 Kindergarten teacher 3 160 942 389 N/A
19 S 28 Office worker 35 109 190 358 N/A

a

: ‘account status’ means whether or not to be opened to the public.
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Lee & Hong, 2014). QIEIH A2 2 A5 FofztelA] 22l
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Fig. 2. Interviewee’s scrapbook.
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Captured by the author. (February 10, 2019). https://www.instagram.com. (ID unmarked for personal information protection)
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Table 2. The influence of the Instagram usage behavior and utilization characteristics on fashion taste formation and change

Usage behavior Classification category

Details

Self-expression behavior

Expressing oneself through the images of taste and managing the recorded posts continuously

Posting  Utilization characteristic Providing opportunities for self-checking and application as individual attire is stored as an image

Effect on fashion taste Looking back their past styles and reflecting on the current fashion taste

Collecting information behavior Collecting fashion information efficiently and being exposed constantly to the information
Searching  Utilization characteristic Copying and applying other users’ attire and trying diverse styles

Effect on fashion taste Exploring creative styles and developmentally constructing fashion taste

Relationship orientation behavior Selectively relating to a person of similar tastes and communicating with each other by reading posts
Reading  Utilization characteristic Gaining the pleasure of exchanging taste as sharing and communicating images about various styles

Effect on fashion taste

Trusting and following the new styles that the ‘taste mate’ presents more than the same social group
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