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The Effects of Negative Emotions from the Relationship in Adolescents
on their Conspicuous Consumption

Sang Jin Kim, Jin Hwa LeeT, and Seo Young Kim
Dept. Clothing and Textiles, Pusan National University; Busan, Korea

Abstract: Recently, purchasing expensive branded apparel became prevalent among adolescents as they consume con-
spicuously. People in their adolescence strongly tend to follow peers and are very likely to pay attention to how they wear
look to others. Already a good deal of prior research about young people’s conspicuous consumption have focused on
variables related to these behaviors. The purpose of this study is to examine demographic characteristics of adolescents
who show a conspicuous consumption and factors affecting this consumption which is related to peer relations. And we
will examine how negative emotions arisen out of relations influence teenagers’ conspicuous consumption of branded
apparels ultimately. Being out of favor from peers has an effect on anxiety which is negative emotion in association with
peer relations. According to the survey, adolescents did conspicuous consumption following others or following trends
to get rid of anxiety. Also, if appears to be acting on clothing consumption as a means not to be marginalized. All these
findings are expected to be useful information to adolescents to have a better habit of consumption life, and also antic-
ipated to be valuable information for consumer behavior education. The cause of youth's show-off behavior, which is still
incomplete in identity formation and immature in choice and judgement, will have to be analyzed and countermeasures

taken against it.
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Table 1. Analysis of factors and reliability according to peer-to-peer relationship scale

Eigenvalue %

Factor Measurement item Factor loading of variance Cronbach's o
(cumulated)
I've heard a derisive nickname from other friends. .86
Sometimes friends try to hurt my feelings. .85
L I have been teased by other friends. .85 458
Alienation .90
Sometimes other friends bother me. .80 (38.17)
I have been ignored by my friends, not deliberately putting me in something. 74
I've heard gossip about physical characteristics and appearance. 71
Being in a popular group of friends makes you feel comfortable. .88
Acceptance | have imitated the behavior of popular friends. .80 ( 526273 5) .80
Before 1 decide something, I believe the advice of a popular friend. 78
I tend to listen to my friends' opinions before deciding what to do. .88
Assimilation [ usually follow the opinions of my friends around me. 18 ( 618'228) 18
I tend to be conscious of my friends' reactions. 78
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B3palan) Qo] Uitk BQITh ol SEIAANE B A=) AL AUsEA se, 3L BEa EUTE)
S 2uAYe) BAS AsTA e Aed By BB AP AFLS sk she dvldEe] ekt B

Table 2. Analysis of factors and reliability by negative emotional scale

Eigenvalue % of
Factor Measurement item Factor loading variance Cronbach's o
(cumulated)

I am sad these days. .83
I get easily annoyed these days than I used to be. 77
There are times I want to cry these days. .76
Depression My daily life is not as pleasant as it used to be. 71 6.35 o1
anxiety I sometimes feel unhappy for no particular reason. 71 (52.90)
I get irritated by small things. .70
I spend the whole day feeling anxious or anxious. .65
I often suffer from nervousness. 57
I often bother myself with trivial failures. 81
There are times I can't sleep when I'm worried. 5 1.17
Worry 83
I am very sensitive to the reputation around me. 75 (62.68)

I often find myself worried about something. 72
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Table 3. Analysis of factors and reliability on the scale of conspicious consumption

1 0,
. Factor Elgenvailue o Cronbach's
Factor Measurement item Joadin of variance
& (cumulated) @
I like brand name products even if the price is rather high. .84
I prefer famous makers. .83
Brand and . . .
wad « I sometimes buy expensive clothes that my friends know when I choose clothes. 81 8.01 o1
ademar . .
orientation I feel confident in front of others when I have a famous brand dress. 72 (44.51)
When 1 buy clothes, I want to choose products that my friends recognize. .61
I like friends who have famous brand clothes. 57
I think I'm alienated from my friends when I'm behind the trend. 18
I try to buy clothes that my close friends have. .69
Trend I think people ignore me when I wear cheap clothes 66 235 83
orientation beople 1g P ‘ : (57.58) :
I feel better or flattered when I'm wearing the clothes that are in trend. .65
I tend to be conscious to my friends' reactions when I buy clothes. .56
I feel relieved when I buy something, when I have complaints about my daily life or when I feel empty. .87
Psychological 1 goo fiont while shopping when T feel stuffy. 86 136
compensation . . . (65.15) .90
orientation When 1 feel frustrated, I go outside and look or buy things. .86 .
I feel good while buying something I like when I'm upset. .83
A show of ['ve bought expensive clothes by the skin of my teeth. 77 108
economic | have either borrowed money or had a part-time job to buy clothes that are now in fashion. .70 a 1' 15) .79
POWET T sometimes buy luxurious and expensive clothes that are difficult to afford. .70
T 3tk B a7t 25 Yol 298 T & (p<001)lA Aol mhE FA|aH] Ao Zpol7h drkal
7] flste] S wEr S wE2s aRgEe] vehdth ko, f3 3 Bl AR, AAE A 1&01]*1% gel
g Qo 2 Jrf\V\‘ﬂ 3] Afol7h vieh Al ettt HAle gl g
o] A= Yoon(2003)0] HAFEL 2E0] &3 o= A7E A 2H] S EE %‘Oﬂ AM =4 LPE} ko 4l
HE Flolu 1] 913 e shEA 2 B Ao FA R G2 oASHelAIM B E=A Vet

wale] o=} Hga YoM AEH
the Aol A%E AX @

3.4. Mol WE IA2H] Y| X0|

Table 4= A0l we FA4H] AP Ael7t eAE vt
ofe7] Sall dehdat ofstde] FpAlam] ge] AolE v
g Aotk 4).

e ofsh 7he] Al aw] Aee] Aol FAaH] &
& 801 T HAlE B AR AFp<o0nF A B AF

l

Table 4. The effect of peer relationships on negative emotion

=, getise) AEy BAEE Assle A% 2 Aom

wo} oz wWeho] ofstlnTh A4S UEh T Bsles

Agko] =& ZloF y_oh;], 2= oqﬂxg | Yeipo 294 7b
AL 84, B Qg o7 ORIl 1H] FEL =
ZoR & & Uk ol zéﬁ\_ki—g A 2jolol] w2 LH|E

o] thal A3 Suk(1997), Kim(1998), Lee(2000a), Na(2005),
Moon(2009)¢] A7+A} Fego] SR} A 4H] Aol
Erhs Agdrdstel gt & = Qo

Dependent Negative emotion
variable Anxiety Worries
Independent

variable B t-value B t-value
Peer alienation 0.406 9.369%** 0.181 4.244%**
Peer relationships Peer acceptance 0.037 0.854 0.292 6.829%**
Peer conformity —-0.009 -0.211 0.267 6.243%**

F-value 29.519 34.541

Adjusted R? 0.161 0.184

wxkp< 001
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Table 5. The effect of negative emotion on conspicuous consumption

Dependent Conspicuous consumption

variable Orientation of brands and Orientation of trends and Orientation of psychological

Orientation of financial

Independent trademarks others rewards capability demonstration
variable B t-value B t-value B t-value B t-value
Negative Anxiety 0.023 0.480 0.138 3.037** 0.092 1.962 0.080 1.698
emotion Worries 0.059 1.256 0.261 5.769*** 0.142 3.032%* 0.083 1.755
F-value 0.904 21.254 6.523 2.981
Adjusted R? 0.000 0.083 0.024 0.009

T 01, **p<001

Table 6. The effect of peer relationships on conspicuous consumption

Dependent Conspicuous consumption
variable Orientation of brands and Orientation of trends and Orientation of psychological  Orientation of financial
Independent trademarks others rewards capability demonstration
variable B t-value B t-value B t-value B t-value
Peer alienation  —0.004 -0.085 0.125 2.836%* 0.018 0.379 0.022 0.466
relatli);ghips Peer acceptance  0.234 5.064%%+ 0.357 8.130%%+ 0.185 3,967 %+ 0.075 1.585
Peer conformity ~ 0.007 0.147 0.000 0.138 -0.019 —-0.407 -0.067 -1.415
F-value 8.557 24.721 5.350 1.577
Adjusted R? 0.048 0.137 0.028 0.004
*p<.01, **¥p<.001
3.5. StuR&0| S TtA|2H| M| Xl0] =, ohdo] =555 HAl= 5 A% A, £ % Bkl A
Table 5= Sfmf el we FA4w] ARl Aolh dEA W, ADH A A%, AR B A A2 el 7
g Soks] 91 ST DEAY] HAaH) Al ol AP WSES @ & At ol o] ¥24E UUB
g BN AsolthHs). WA B #W HASU BE, RO T YuE v
O RS b FAl2 o] Aol FAAH] A Al {Y 5 lw, wilo] Beow], S0 FeSe Hsk] B
% 991 F HAE 2 AE AFE<0s), #8 L Hel AF A ol2rle|=E Sl AAHOR Broliw A5 %
(p<0%), A2 R AFp<001), AAE A AF(p<001) obe & Ao AAHE /e TS B AssHs
oA frolgt Afol7k Lheksith, TAOR TESel F8 oA 1A awlaEe] o el Uehdtka ¥ 4 9tk ol
=i

Q)25
Table 7. The difference of conspicuous consumption tendency, according et LA
to the gender

3
Hr} Hale 2 Ag A3 g8 2 el A, Agd B A= Suk(1997), Yoon(2003), Cho(2003), Moon(2009)¢] 41
g ] A A gl ¥ Al e PATelMe] shdo] o5 HAaH] o] wrhe A7

Table 8. The difference of conspicuous consumption tendency, according

Gender to the school
Separation Male Female t-value School
student(N=213)  student(N=235) Separation Middle school High school t-value
Orientation of student(N=238)  student(N=210)
brands and 3.48(1.43) 3.01(1.34) 3.574%** Orientation of
trademarks brands and 3.07(1.44) 3.41(1.34) ~2.516*
i i k
Orientation of 271(1.16) 2.64(1.23) 0.647 trademarks
trends and others Orientation of
. . 2.54(1.20) 2.82(1.19) —2.392%
Orientation of trends and others
psychological 2.56(1.56) 3.12(1.63) —3.692%** Orientation of
rewards psychological 2.53(1.56) 3.21(1.61) —4.508***
Orientation of rewards
financial 2.09(1.34) 1.91(1.10) 1532 Orientation of
capability financial capability 1.71(1.00) 2.32(1.37) —5.336%***
demonstration demonstration

wHEp< 001 <05, **4p< 001
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