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A Study on the Difference of Wetsuits Selection Criteria,
Demographic Characteristics, Purchasing Behavior according to Lifestyle Factors

Ji U Kim" and Young Sam Kim'

I)Dept. of Design, Chung-Ang University; Seoul, Korea
Dept. of Fashion Design, Chung-Ang University, Anseong, Korea

Abstract: This study analyzes the effects of lifestyle on wetsuits purchasing behavior and identifies various char-
acteristics among lifestyle groups. A questionnaire survey of 213 domestic consumers with water sport activity and wet-
suits experience indicated the following results: 1) Lifestyle factors were analyzed as 6 factors: social relation ships,
development orientation, trend & appearance, domestic, positive acknowledgement of hobbies, pursuit of practicality. And
the wetsuits selection criteria was 4 factors: wearing fitness, product information, design, reputation. 2) Social rela-
tionships, development orientation, positive acknowledgement of hobbies and pursuit of practicality factors had a positive
effect fitness. Trend & appearance, development orientation, and pursuit of practicality factors had a positive effect on
product information factors ; in addition, development orientation, and trend & appearance, a positive acknowledgement
of hobbies factors had a positive effect design factors. Social relationships, trend & appearance, and pursuit of practicality
factors had a positive effect on reputation factors. However, trend & appearance factors negatively affected the wearing
fitness factors and the positive acknowledgement of hobbies factors had negative effect on product information, reputation
factors. 3) The three groups of lifestyle factors showed differences in monthly average purchasing of clothes, average
annual purchasing expenditures for water sports related products, number of water sport activity days and frequency,

product selection criteria.
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Table 1. The general characteristics of the sample

Variables Categories Frequency Ratio(Cumulative ratio)%
Male 107 50.2(50.2)
Sex
Female 106 49.8(100.0)
20~29 61 28.6(28.6)
30~39 100 46.9(75.6)
Age 40~49 40 18.8(94.4)
50~59 10 4.7(99.1)
59~ 2 0.9(100.0)
. Married 104 48.8(48.8)
Marital status
Unmarried 109 51.2(100.0)
A high school diploma 15 7.0(7.0)
Highest level University/college students or graduates 159 74.6(81.7)
Graduate school 39 18.3(100.0)
Under 2,000,000won 31 8.0(8.0)
2,000,000~2,999,999won 37 17.4(25.4)
Average monthly 3,000,000~3,999,999won 29 13.6(39.0)
household income 4,000,000~4,999,999won 45 21.1(60.1)
5,000,000~5,999,999won 26 12.2(72.3)
Over 6,000,000won 59 27.7(100.0)
Under 300,000won 93 43.7(43.7)
Monthly average 300,000-499,999won 67 31.5(75.1)
for household clothes
purchase expenditures 500,000~699,999won 32 15.0(90.1)
Over 700,000won 21 9.9(100.0)
Under 500,000won 118 55.4(55.4)
The annual average of 500,000~999,999won 41 19.2(74.6)
individuals purchasing for
water sports related products 1,000,000~1,499,999won 31 14.6(89.2)
Over 1,500,000won 23 10.8(100.0)
1~3times 109 51.2(51.2)
The annual frequency 4-6times 51 23.9(75.1)
of water sports activity .
(per individual) 7~Stimes 27 12.7(87.8)
Over 10times 26 12.2(100.0)
Number of Under 7days 84 39.4(39.4)
annual water sports 7~14days 67 31.5(70.9)
activity days 15~29days 37 17.4(88.3)
(per individual) Over 30days 25 11.7(100.0)

41, 20|Z AEIQY BIQIXIT YERE THBSEZY,

TS, YERE Mea)

iz
2

)
P

o Mo
o
=
olN
w
pa*s
i)

7122191 60(Nunnally, 1978)2 &=:3l0] Wz d

4.1.1. Fnx= Bl AERE A8 oAk glolz 2Edd 291 12 TR B]jell AFHom Folsin] ARIES) ol
31911 2le e Aoshe TROE FE0] ARA #A FAE 8
ks 22 4T, A3, e A% ) 5 T2

e A

R4 [e}

oz PAAP, 29 3¢ A2 # 2 9

o goldegle] 7] we) B Blo] Ee BYOR ofFold oA R
7NE3 A B A

s 2 =
2R 63.59%, BE Q21004 AlFlE= oAale T B4, 821 Se o7l SR Fofsar

2, 7Pl 7HAE 5



ZJoiZ ~E}Y 29/0] mhE HEFE (wetsuits) {1E/E,

7|17A0] Hl-&-& 2
2_% Uéﬂéfs}ai& °°1 6> ES %LUHOF 35 741 < Al
RS 4 oVM 7S Fo3 18sks T FdES
=2 OITOW AgFPTE Uéﬂés}a’it‘r.
opde] glo|xz 2elde] 8913} Aul= E3lll& AE (Hwang
& Hong, 2011), &3 (Moon & Ko, 2015)5 FAZ 3 Ay
T 5 EF wole] A7AARE AolE Bt vidd], sjdRel
o] 472 2 EMA Jeon and Lee(2006)E 2} ZEldo] T
A ARG, A A, SR A, A R E3SE AT
¢log BF3 vl 9om, Shim and Ywoun(2007)2] 7ol
ARG, 7R, A, SR, AT, BRI

O % SRS EESl] FARE A Uehiit B3, o]

Table 2. Factor analysis of lifestyle

IFEAT Y, FIYE Fofel] #E A7 S]

£ Jeon et al.2012)9] Elo]Z e} Q2lyw FEA UAXE
HFERUTE 0]} o] B AFoflx =EH F
FE 28 474871 glolZ 2Eld 891 71Ee] Aol
A FAYPHPA APATF Ao} dAo] AL IS I &
oh;],
AR .

412, FH2E= A YEFRE AL A0 JEFE T
B

4121 SJEFE Fof A FHY o FHZ

AEFES] Fuf 35z FHsle] J3E AolA A, A
F ol Aol AR 7P B JEke Tl ke A

welo] Y3 g WE 4 Az Ted} 2rk(Table 3). 5

Variance
. . o
Factors Questions Fac%or Eigen explamed. % Cronbach's o
loading ~ value  (Cumulative
variance %)
I often enjoy meeting people. .80
I actively participate in meetings with friends, alumni clubs, and clubs. 79
Social . . 13.44
relationships My personal character is affable with other people 78 3.63 (13.44) .88
I like to be friendly with people .70
I like to join in many different conversations with people. .68
I share a strong desire for success. 72
A sense of accomplishment is the greatest reward for my work. .70
Development Education is important for my future and my development. .55 290 10.74 79
orientation I have a desire to continue to accomplish something. 52 (24.18)
I think it is important to prepare for future happiness instead of immediate 5
gratification. ’
It is better to know about or purchase a new product before others. .83
Trend & I tend to accept fashion more quickly than others. .79 585 10.57 %
appearance I am interested in fashion and beauty. .62 ’ (34.75) '
Appearance is an important part of my life and activities. .59
Holidays are usually spent with family. .80
I think we should share frequent family time and conversations for a 7
b . happy family. ’ - 10.13 .
omestie It is useful to help with housework during holidays. .68 ’ (44.88) '
I am happy to go out with my family. .65
Housework is very valuable for living. 54
I think that leisure is beneficial. 77
Positive .
Hobby activities are worth the extra expenses. .70 9.99
acknowledgement ) o o o 2.70 (54.86) .81
of hobbies I am an active participant in leisure activities. .67 -
I am constantly doing leisure activities and hobbies. .64
It is important to make a shopping plan when you plan to buy a product. .76
o It is important to collect information when buying a product. .65
Pursuit of o . o ] 8.73
practicality It is important to consider practicality (rather than design) when purchas- © 236 (63.59) 68

ing a product.

Price is an important factor when purchasing a product. .59
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- Human resources
« clubs/acquaintances
« water sport specialists
« salespersons
« others’ reviews
« personal wearing experience
« shop visits

Non-human resources

« advertisements
« brand homepages(official sites)
* newspapers/magazines

7
~r

U AS ST AR F5°] 27.7%= 7P w2 e A
Aslon, o ge SYAEx 3 Ee JERES 3
Sk HAIES] APlES A3 AT oo 254%% =2
H8-S Btk EEh el 59 mjAlE 53 glole] e &
7] 192%, &-oZEjele] AR.Ax] /XS Edk AR Al
11.3%, TAAFE= AE71) 94 6.1%, AF o W) 33
ol 747} 3.3%, ARrle] HE AH 2.8%, AEFE Al A
o] 09%2] LM 27t BEET o= 715 aAlE AE
sk 2~z =go]e] A (Moon et al., 2008)°14 Fujell 7 <
S W= Hrgoz UeRt 21 B8 > Y > HEVL &
Aot AR dA|EIeH, EEo xfol7t Qe A7IY %
< W= A7 (Yang, 2017), UEM O] FofalEe] &gk oA
(Lee & Kim, 2003)9k= Apol& BTk HEF, & A9 W=
A A73E AR 73S SHCE AuEd, HiEg R
B AR AS HAoshe Agke] vehter B3 v
T4, YA ARARTE AR Fed Yrd e
O n

)
W= Ao =EthFig 1),

¢

k

¢

Table 3. Information source and purchase route

. Consumer-led information sources
* clubs/acquaintances
« others’ reviews
* personal wearing experience

% %\Ia‘ketmg led information sources

advertisements
« brand homepages(official sites)
32.9 « salespersons
* shop visits

49.7

Neutral information sources
* newspapers/magazines

« water sport specialists

A, AEFE ] Aol Hodhs 79 A= #ah die]
£ SHAR] ZhkE oAl 53.1%7) QIEUES AEsle] &
A& B3t Fule] =2 ATEE ERIT = dlon, AT
Zz4|o]-8-Fol AEFE I AEA U 20.6%, WA
10.8%, 5353] = W57|%S 53 7ol 8.0%, I wiF o]
£ 6.6%, 7FEZE1 0.9%2] 2= JERITH(Table 3). o]=gh
Ads AgAet HlaL A, ofbEe] 232 gofol] B3 Kang
and Cho(2014), Jeon et al.(2012)¢] A-tollA] 23221 FujH]
go] EUR FX o= v IS YERLH

4.122. EFE {8 7]F 2R

o

19589 SRIAMAS gotr] $18l S8R Varimax
XS 5385 A} Table 49} 7Fo] 47142

a%lo] =& a4 e Ve IHA 1= Al &

019] & MHHEL 63.50%, RE 2212 AL 70 o yoR

Azl 22 7|5%] 60(Nunnally, 1978y F=311Th.

Variables Category Frequency Ratio(Cumulative ratio)%
Advertisements 7 3.3(3.3)
Brand home pages(official sites) 54 25.4(28.6)
Newspapers/magazines 24 11.3(39.9)
Clubs/acquaintances 59 27.7(67.6)
Source Water sport specialists 13 6.1(73.7)
Salespersons 2 0.9(74.6)
Others' reviews 41 19.2(93.9)
Personal wearing experience 6 2.8(96.7)
Shop visits 7 3.3(100.0)
Internet 113 53.1(53.1)
Catalogs 2 0.9(54.0)
Purchase Department store 23 10.8(64.8)
channel Discount store 14 6.6(71.4)
Specialty shop 44 20.6(92.0)

Club/educational institutions

17 8.0(100.0)
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821 12 AEFES] WA, &Al, A5/, &5 A, EFE A9 71E 221¥e] FFHAE BAS A A ¥
LA RFolR), 283, E2E T, 1 w3k F8A] o oM FAAE 0.1 o2 tFaade #Ale %iM_ttl
7l EFoR Adulo] Ahg A o= Wit el 2 RE Durbin-Waison2] X|& 20 77+ 3= YER) 0
= i Ay AR, FAESER), AF A, R, 12 T 40l SH[A eskerng FxE 7 ASEAL glo 319
o] Ef?: teo] AEARE Hysigct 92138 Feje} AT, R23o] Ajhe Ao 2 UEPTH(Table 5).

Azt v, dA o] 91x]9f wEke] Balo® AR, %l A, 2oz ZejdF) 28 A 9%1e] IFRHL 48.9%
4= g 4, BAE, 33 BEE o|Rojx gypo= 7t o] A S Holx 3lom ARSI #A FA|, HAAE, 544
7} siaich Fr) Q12], A8 oz 2Efd 8312 BAA feleE st
ol ofxEo] AF=go)e] Ae 71%0|| B3 Kang and Cho oli 2 APl B(HY FIFE PIAE AR Yo,
(2014), Chung(2015), Im and Kim(2016)2] 7ek= FE2o A -QRFA] Fo|Z 2B 292 F()9] TS FE e
2 OE FEE vEN Aol £ AtolN EEE TSR 2 zeyt) B4, o]z 2l AR 819 9 25.1%
= gl JERE 28 FFAe] AlF A9 82le 7]Ee] Ay o] WS Holm WHAF, 34 RFA], A8FT golz
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7S AR EEHISS F53E v APEL 20.7%Z A8E BA FA), §3 -2 154, e
Zho]xZ 2R 9912 Hao| A+ JEFS vH oY 344
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Table 4. Factor analysis of wetsuits selection criteria

Variance
Factor Eigen  explained %

Factors Questions loading value (Cumulative Cronbach's o
variance %)
Important considerations when buying a wetsuits: Durability .80
Fabrics 78
Performance, function 7
i Convenience .76
\X:rt:lsr;g Fit 71 460 éi i ;) 89
Wearing sensation .68
Ease of wearing and replacing .66
Repair and exchange 53
Location and direction of purchasing place 81
Quality assurance(labels) 78
ingﬁg‘ﬂm Production site 78 338 (ﬂ:ilg) 84
Information sources .61
Trends .56
Shape and silhouette .79
Design Color or coloring .68 2.20 (;;zg) 12
Length of the sewing line and the direction of the seam line .65
Celebrity/professional reviews or referrals .83
Reputation ~ Brands .69 1.90 (ég(s)g) 72

Advertising display models .65
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Table 5. The influence of lifestyle on wetsuits selection criteria

Dependent variable Independent variable

(Wetsuits selection factors) (Lifestyle factors) SE p ! p Tolerance
Social relationships .055 179 2.696** .008 565
Development orientation .063 353 5.308%** .000 561
Trend & appearance .047 -.127 -2.069%* .040 658
Wearing fitness Domestic .053 055 955 341 746
Positive acknowledgement of hobbies .065 265 3.976%** .000 .556
Pursuit of practicality .053 139 2.474%* .014 785
R=699, R*=489, Adj R*=474, F=32.856, p=000, Durbin-Watson =1.953
Social relation-ships .085 129 1.609 109 565
Development orientation .097 139 1.726* .086 561
Trend & appearance .073 252 3.388%** .001 658
Product information Domestic .082 .096 1.370 172 746
Positive acknowledgement of hobbies .101 -.150 -1.858* .065 556
Pursuit of practicality .082 202 2.969** .003 785
R=501, R*=251, Adj R*=229, F=11.484, p=.000, Durbin-Watson =2.118
Social relation-ships .074 134 1.681 .094 .565
Development orientation .084 .163 2.045%* .042 561
Trend & appearance .064 .166 2.250%* .026 658
Design Domestic .071 .048 .694 488 746
Positive acknowledgement of hobbies .088 .160 2.000%** .047 .556
Pursuit of practicality .071 .007 .097 923 785
R=516, R*=266, Adj R’=244, F=12.429, p=.000, Durbin-Watson =1.804
Social relation-ships .095 254 3.072%* .002 .565
Development orientation .108 136 1.642 102 561
Trend & appearance .082 218 2.857** .005 .658
Reputation Domestic .091 -.024 -338 736 746
Positive acknowledgement of hobbies 112 -.199 -2.388%* 018 556
Pursuit of practicality .091 156 2.235%* .027 185

R=455, R*=207, Adj

R2:.184, F=8.960, p=.000, Durbin-Watson =1.998

£p<.l, #*p<.05, **p<001

A% 24E AT, AE Au, Ol 0L, B, f3-9w
) ol 2ele) 598 AT A0, TR, BRE FaAY
2 @ 5 gk ES, FHA A Q49 Bl 26 57
o A% AP 990, BEFT K39 Tol= 2ude g
A3, AF A, HH 2900 A0 FLL AT YLl
REEE

43.1. gFo)Z 2eld 999 mE I EA
P
2

Aee Al ez HF ERoglon #dhE= 253 9

3l Luixle] RE Aoy TEHOT FAZ
Q2lo] =A Yeldth(Table 6). At 19 #3E4
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Table 6. K-means clustering by factor

Group 1 Group 2 Group 3
Factors (= 7%) (= 5?6) (= 7%) F
Social relationships 4.34 3.81 322 121.988***
Development orientation 4.24 3.75 341 65.515%**
Trend & Appearance 4.03 3.62 291 95.319%**
Domestic 4.15 3.30 3.58 53.982%%**
Positive acknowledgement of hobbies 4.46 4.03 3.57 93.021***
Pursuit of practicality 4.04 3.44 3.52 29.432%**
#ikp< 001
Mz 23 W7 34 299 gl 743 ot 2847497

ol 2ejel F70 Hekow ARslsi.

432 A 7+ QT+ BAH EA

AEFE 2H] A Al

A} BE QI SAA 5l tisl TholAlr ARES A
I}, 71 FEEE T 7 o5 Yy
o

rEx 9% WS L A%, )

e
F AZAPIN FeMS At w25

S} ZFTH(Table 7).
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Table 7. Group demographics
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. . Group 1 Group 2 Group 3 Total p-value
Variables Categories (%) (%) (%) (%) (pearson)

Under 300,000won 28(13.1) 15(7.0) 50(23.5) 93(43.7)
Monthly average 300,000~499,999won 26(12.2) 20(9.4) 21(9.9) 67(31.5)

for household clothes .000*
purchase expenditures 500,000~699,999won 14(6.6) 13(6.1) 5(2.3) 32(15.0)
Over 700,000won 10(4.7) 8(3.8) 3(1.4) 21(9.9)
Under 500,000won 33(15.5) 28(13.1) 57(26.8) 118(55.4)
The annual average of 500,000~999,999won 18(8.5) 136.1) 10(4.7) 41(19.2)

individuals purchasing for .013*
water sports related products 1,000,000~1,499,999won 17(8.0) 8(3.8) 6(2.8) 31(14.6)
Over 1,500,000won 10(4.7) 7(3.3) 6(2.8) 23(10.8)
1~3times 32(15.0) 26(12.2) 51(23.9) 109(51.2)
The annual freq“ef“?y 4~6times 20(9.4) 16(7.5) 15(7.0) 51(23.9)

of water sports activity . .029*
(per individual) 7~9times 10(4.7) 9(4.2) 8(3.8) 27(12.7)
Over 10times 16(7.5) 5(2.3) 52.3) 26(12.2)
Number of Under 7days 19(8.9) 18(8.5) 47(22.1) 84(39.4)

activity days 15~29days 16(7.5) 9(4.2) 12(5.6) 37(17.4) ’

(per individual) Over 30days 16(7.5) 6(2.8) 3(1.4) 25(11.7)

*p<.05
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Table 8. Group criteria for wetsuits selection

Independent variable

(wetsuits selection factors) Group M SD F / p-value Post hoc tests
1 4.333 400
Wearing fitness 2 3.924 469 31.767/.000* 1>23
(Scheffe)
3 3.733 .555
1 3.723 706
Product information 2 3.150 625 23.997/.000* 1>23
(Dunnett T3)
3 3.070 .556
1 4.034 570 1523
Design 2 3.720 531 24.587/.000* 2>3
3 3413 .555 (Schefte)
1 3.526 .824
Reputation 2 2923 S12 23.242/.000* 1223
(Dunnett T3)
3 2.823 .645
*p<.05
23.5%% 28I, At e EAE= A 8F AE oL, W] 4 gQlo® AAEAL EA, ol 7P FTFS
HE 509+ o wgro] A9l 26.8%2] H&S HIATE A © ARdors 533, Al > HA;E= AlE > RIS &
FEEZ G s 1-33] (187 103] o3 (%) 10 & 571 > AT, A > = AT > vl W, 3L
o oo wokow Ay FAE= SFd E3 7Y o > Aol 28 Y o vEhith o= Hl‘i@ AEAET}
SHATE)7E 309 o E)ET 129) ol EEE AT 1A FEo], viAH E@Olﬂ\% THA AEAETRE 2]
A FEA ARo] 22 ST Yehd AoR fghE= &
433. fJ 7 AEFE 7 P5 2olAA S Al Bl HHA J FEFS MAE AEFES sk 4
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3 AR EAREA S AR A3 AR, 7 ARE gl = Zom WA 33y sAaE2 ARV, HAEE S5t
Z e A 7 Azl folgh 2lolrt YAt Ao of AlFe] 28 F710 el ~Fshe FH o] AF TE D50l
elzlon, AEFRE A9 71% 891E A8k vl thek 2} S Bl JERE ) A Sfol] mfo] @ Ao 1
olE vlelgt A v LE‘r(Table 8). AlF A8 71% 319 ek A, i Re 2Eiklo] At ol dS s
el foldEe w00 sl ol 2ed U xAAe SYsER A g > 45 > 538, 2kl
o wek 2 Ay, A A, KL, B U AT > G A > AERT GO2 ekt £24UE BT Pl X
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A B A Qs o® FAEor W, A8A M & 93 AR A% K $4 9912 A9 Bl 2w
A 2ol 2epd F7 HTh(group 3 BE 2919] Herike] do] 29l AEFE A9 ale] foln|d JFE vAE= A
Vg ke £XE et o= et AlElA A B4 29l e AR, Be o
Qlel, WX a0l Hg A, ATAR, TRl 29l
54 = AgET 99e g AP, AFAR, BH 20 247 A
DA FEL U AR-AA B4 82 A APl
B ATE YaEx 8% D AERE A8 ZANE Y 109 IF2 FYoU AR, TR, HH 29l J)
o el e W s 54 ol2 PG o 9BL WA olsk @l A Av) Q14 89S H§
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