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Differences of Appearance Management Behaviors among Appearance
Management Motives

Insuk Kim'
Dept. of Global Trade and Management, Shinhan University, Uijeongbu, Korea

Abstract : The purpose of this study is to examine the differences in appearance management behaviors and demo-
graphic variables among groups classified by the appearance management motives. The questionaries are administerd to
493 female and male adults above 20 years old in Seoul, Kyeonggi-do, Daegu and Kyungpook regions. For analysis of data
from 478 respondents, descriptive statistics, factor analysis, cluster analysis, Cronbach’s o, ANOVA, Duncan test and y

test were applied. We show the following results: First, factor analysis for appearance management motives extracted
three factors such as self-development, emphasis on the trendy appearance, and sexual appealing motive. Factor analysis
for appearance management behaviors extracted four factors such as weight training, surgery/skin care, hair care and
clothing selection. Second, three groups of the appearance management motives were classified into such as the social
self-management type, the sexual appealing self-management type, the passive appearance management type. The social
self-management groups are more interested in self-development, emphasis on the trendy appearance, and sexual appeal-
ing motive. And they are also more involved in appearance management behaviors: clothing selection is the most pursuing
appearance management behavior. Third, among the demographic variables, the single and female in 20s and 30s with
higher level of education belonged to the social self-management group. In this contribution, we find significant differences
in the appearance management behavior and demographic variables classified by the appearance management motives.

Key words : appearance management motives (2] 232]57]), appearance management behaviors (2] 23#2]38%), cluster
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Table 1. Demographic characteristics (n=474)
Classification Frequency(%) Classification Frequency(%)
Gender Female 181(38.2) Marital Single 201(42.5)
Male 293(61.8) status Married 272(57.5)
High School 193(40.9) Underv 1' million 71(15.4)
Average 1-2 million 126(27.4)
Level of College 88(18.6) o
. . monthly 2-3 million 134(29.1)
education University 162(34.3) . .
Graduate school 29(6.1) income 3-4 million 60(13.1)
racuate sehoo ' Over 4 million 69(15.0)
2029 141(29.8) Under 0.1 n.nl.llon 153(32.6)
Average 0.1 - 0.2 million 130(27.7)
30-39 118(24.9) L
Age monthly 0.2 - 0.3 million 88(18.8)
40-49 139(29.3) ayment 0.3 - 0.4 million 40(8.5)
50-59 75(15.9) bay e :

Over 0.4 million 58(12.4)




Table 2. Factor analysis of appearance management motives
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Factor/Ttem F actf)rl F actf)rZ F act9r3
loading loading loading
Factor 1: Emphasis on trendy physical appearance
I want to follow the currently popular appearance or style. 0.83 0.19 0.15
I manage my appearance to follow the currently popular trend. 0.80 0.25 0.07
I am interested in the appearance and style of famous people shown in various mass media. 0.77 0.10 0.31
It is important to manage their appearance depending on the currently popular trend. 0.61 0.24 0.25
Factor 2: Self-development
It is necessary to manage their appearance in order to give a favorable impression. 0.17 0.80 0.21
People should invest in managing their physical appearance in order to achieve social success. 0.31 0.72 0.08
Men and women with better looks are more likely to achieve social success. 0.30 0.69 0.18
It is important to manage their appearance for the sake of their positive image. 0.13 0.66 0.41
If other conditions are equal, people with better looks will have an advantage in getting a job. -0.02 0.51 0.44
Factor 3: Sexual appealing
I want to buy clothes to make myself look feminine/masculine. 0.25 0.08 0.80
It is fun to make a sexy appearance through managing appearance. 0.21 0.31 0.64
The feminine/masculine appearance gives a favorable impression to people of different sex. 0.10 0.43 0.62
I’'m interested in feminine/masculine fashion style. 0.50 0.12 0.58
It’s important to manage appearance for myself to be feminine/masculine. 0.35 0.39 0.56
Eigenvalue 3.02 292 271
Cumulative variance % 21.60 42.48 61.82
Cronbach's o 0.83 0.81 0.82
Mean 343 422 3.89
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=% A2 3 Ha, 2009; Kim & Park, 2010; Ku et al,
2011; Ryu & Kim, 2008)¢F= th=A LEbsT}.
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Table 3. Descriptive statistics of appearance management behavior
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e Fgolgtar g Aol Alhe] WA wat wjef 7]
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FE2H 230 FolA AP 8912 A7 AEE Bx= ¢
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o} o= FUAR] 4 oA AlEAES Fsi RIS

il

Factor Mean Standard deviation n Cronbach's o
Weight training 3.58 1.31 3 0.88
Surgery/skin care 3.02 1.07 8 0.79
Appearance management behavior
Hair care 3.43 1.10 4 0.80
Clothing selection 3.37 1.09 5 0.81
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Table 4. The result of ANOVA for appearance management motives

Appearance management motives Passive appearance Attractive self- Social self- management 1F value
management (n#=87) management (n=222) (n=165) df, q’f? =2,471)

Emphasis on physical appearance 2.27a 3.09b 4.49¢ 37225

Self-development 3.00a 4.15b 4.96¢ 28136

Sexual appealing 2.52a 3.77b 4.76¢ 446,80

Fxx

p<.001
abc : Duncan test shows that means with different letters differ at p<.05.
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Table S. The differences of appearance management behaviors among appearance management motivation groups
Appearance management Passive appearance Attractive self-management Social self-management F value
motives management (7=87) (n=222) (n=165) (df', df =2,471)
Surgery/skin care 2.06a 2.85b 3.75¢ 11296
Clothing care 2.36a 3.12b 424c 161.66""
Hair care 2.48a 3.22b 422¢ 1174177
Weight care 26la 3.47b 423¢ 5433
<001
abc : Duncan test shows that means with different letters differ at p<.05.
5] Aolg dokd A BF Fol A7t e Aew AN AL AT A Table 63+ o), AW, AE
Ueht 234 slmaeld due] 49 dupedE ) W ol misE, 9BaAEe, 9] doid Felg 2olt 9l
Q9] WE gol /1Y whw, MHEA A1BP gae Gw Aok APEel 9ol 234 Judely Pust WHE 4
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Table 6. The differences of demographic characteristics among appearance management motivation groups

. Passive appearance
Classification PP

Attractive self-management

Social self-management

XZ or F value

management (n=87) (n=222) (n=165) (df)
S Male 66"(53.8)? 144(137.2) 83(102.0) 17417
Female 21(33.2) 78(84.8) 82(63.0) ()]
) Single 26(36.5) 87(94.3) 88(70.1) 2127
Marital status .
Married 60(49.5) 135(127.7) 77(94.9) ()
High School 45(35.2) 95(90.4) 53(67.5)
I;;Z:;tf(’)fn College 14(16.0) 43(41.2) 31(30.8) ”‘(27)
University 27(34.8) 83(89.4) 81(66.8)
Under 10 40(28.1) 78(71.8) 35(53.2)
10-19 22(23.8) 64(61.0) 44(45.2)
Average 20-29 15(16.1) 39(41.3) 34(30.6) 3169
monthly
payment” 30-39 6(7.3) 15(18.8) 19(13.9) (10)
40-49 2(6.1) 17(15.5) 14(11.5)
Over 50 1(4.6) 7(11.7) 17(8.7)
20 17(25.6) 63(66.2) 61(49.2)
30 15(21.5) 61(55.4) 42(41.2) 20.29"*
Ages
40 30(25.3) 65(65.2) 44(48.5) (6
50 24(13.6) 33(35.2) 18(26.2)
1) Obsen/ed freqﬂgncy. 2) Expected frequency.
p<05, "p<.01, " p<.001
3) unit: thousand won
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