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Study on the Relationship of Appearance Instrumentality and Appearance-related
Variables of College Students

Hyun-Ok Lee and Yang-Suk Ku'
Dept. of Clothing & Textiles, Kyungpook National University; Daegu, Korea

Abstract : This study examines on the relationship of appearance instrumentality and appearance-related variables
(appearance concern, appearance management behavior) of college students. Questionnaires were administered to 313
college students living in Daegu. The SPSS 20.0 package was utilized for data analysis which included frequency analysis,
Cronbach's a, factor analysis, cluster analysis, cross tabulation analysis and #-test. Three factors of appearance instru-
mentality(love relationship, social achievement, interpersonal relationship), two groups of appearance concern(high, low)
and five factors of appearance management behavior(skin care/cosmetics usage behavior, body management behavior,
plastic surgery behavior, hair management behavior, fashion management behavior) were utilized for the problem analysis
of the study. The results of this study were: First, there was no significant differences in the appearance concern group
according to appearance instrumentality. Second, appearance instrumentality had a significant differences on appearance
management behavior. Social achievement showed a significant differences in plastic surgery behavior. And love rela-
tionship showed a significant differences on plastic surgery behavior and fashion management behavior. Third, the appear-
ance concern had a significant differences on all of appearance management behavior. High group of appearance concern
showed a higher average than low group of appearance concern in fashion management behavior, skin care/cosmetics
usage behavior, hair management behavior, plastic surgery behavior, body management behavior.
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G =A3yF)
1. M = Mahler, 1996; Sarwer et al., 2004)3+ AollA 2 = 9l%9]
Slmsk 43 ABABS AT F87 Y QTS A}
e olFow yehd J7lRle] EES ovshke Hoew = A5 & F Uk

SMAES TrEStaL wiE ARl o] e TS ARAIA] EIF AE AR {83 FHOR ARREE AS AR
It} Es] AurEloA RE 2219 A 183 ALE1A 8dol2tal sl (Gim et al, 2010; Kwon, 2008; Lee, 2012;
WG Fom HEHE o= WHH me} 57 Lee, 2013a), ol A7) 4L HophaA AR He 4
Bo] Qe ABTIN & Wl SEUNE AT /18 B, GABA, QNA 5 DY ) AEH GG
£ 7Pt #8% 82olth. ol fmsk WiHA Aol vl Jhle] Bkl P mAE FL 802 ANHTHLee,
WHAQ Algol Hs) AR A GelM § £ HAE 2012 Lee, 2013a). ol g AP 97} FiQ1e) A1l 9]
w7 iRle] SEEF|e] 7137 o Bol FAH, 531 7] o] BAS A3k A7t HE ALZ(Gim & Kim, 2005),
512 WA S B3, ARE o Wol WeThuKyle & AR wiEH €8S sk Aol 1] Wi HQ) AlFE R

tCorresponding author; Yang-Suk Ku

Tel. +82-53-950-6223, Fax. +82-53-950-6219

E-mail: yskoo@knu.ac.kr

© 2017 (by) the authors. This article is an open access article distributed
under the terms and conditions of the Creative Commons Attribution
license (http://creativecommons.org/licenses/by/3.0/), which permits unre-
stricted use, distribution, and reproduction in any medium, provided the
original work is properly cited.

30

p

—‘3: H7E B 7iQle] 5
EEﬂE}E rE= 7}

o = 3 En

ARIAES et Sl B
=23 7157} 68 Bol fEe AE
A Fe we1e] Y21 B 3
(Gim et al., 2009).
Eg} Mo]y]gq /\}§];<4

] &)
o=

EEP QW% ?J7J_§-°4 SEE


https://crossmark.crossref.org/dialog/?doi=10.5805/SFTI.2017.19.1.30&domain=ftrj.or.kr&uri_scheme=http:&cm_version=v1.5

Sl AR AR 70] WS Be Raoln A
4ol NWAE FASR Aolw, oleid BAZYL B A
RS S £ Sl Q002 Wil 530 At o
S8 AN 9lmo) WEVHE A BFolt By
S02 RelEE oM 9 FUFE FEE 98
Jge

= o] =4 UEPSth(Lee, 2007; Lee, 2011). &
29 A 8798 A AZSkAL UARI(Gim
et al, 2010), 371 Q=7} tiQldA|o] =80 =L A o]
ARAEE 7RIt A 25 2 de Aol A A9
o] =g-o] "t AZSIATHRyu & Kim, 2008).
ekl 786 S tlPdo = 3 AellA] o]4dS whdS w X
He 2 Qu =, A, ZEd )l 955%7F R E
A olgl= o FoATH(“University student”, 2015). F=
olgglo} thet 35 AFElo] 1957d ml= YTl 8t
= 243 9 8,000 ARIE Ry 9w

olge] &9 Fol A ABH A9E 54 ¥

8]
o,
i
flo ok
ﬁ

FJ :i of o

+2 W F
SN

rL OIn

3} 9wrt 7P Fad IR VIR Zew v ol
@) Ze)me o] Sloks o] ARdst | Aog olmr) Fe g
U #4 -‘?—Eﬂ Al eEE w2 AE Thed ol
&5k AlAe 94137]. Zzom z]xvgil—oﬂ/q AlE] ]75,} g zs)

the 28 e F7] wiolgtar 43l oh(“Handsome
men”, 2013).

FPxd Aol AR T11HS oz AL I8t 9
] 9 o AP 48.5%7F 2R HY A lgtar
AZ}ste] QrAE Sl JTAL SFHIL(“Job seekers”, 2016),
719 FEEA) 3128S o R A8 Al Ao &Rt 3
71l BEFE HIXEA] ARl gk ZAF A3 62.8%7F VS
] X1t SFA TH“Personnel manager”, 2016).

ol¢} 22 AFAFAE Bl ARVF HAGLEF, A9LEE, o
QA AelAA T ake] AR °d°ﬂ°ﬂ*1 a3k 9%
Hoh= Aple AzAoz B o
AREA FAore] AAH B3-S —7*‘:‘ °°] olgte QXS
THA BoER ARE7F asle R 23] S SR
of Ahgk #4E 7HAA HIA, ol RIS e R
g2 olojx]A] Hrh= AL & F AUk

el YRAEA T84 QAo vl YR8

2 A7 Helo) sl A= Zo] o]FoX]A] 2
PAFME F2 ARAEA H A7 Hads o
o2 3 AFHeH, Eﬂa“g ez g AFX = Rf
BAE o] BIle R sl AFE X&E Zlo](Gim et al,
2010; Kwon, 2008; Lee, 2012; Lee, 2013a; Park, 2009) T+
ot ollg Aie RA-8/d0] R W Wl FF
< "Rite AHEE & 5 UARAARE A AN (Gim et al,
2010; Kwon, 2008; Park, 2009) H %= 7|itel 9 2-f-8-4d (A1
Al 843, AB1A AH -84, tidEA §-84) 2 AFE
Heto] 9B FH ¥Qlo|| vX|= Faell gt A= AL o]
Foix|A| okt B ATE RFEA Al e wel zbzte)

=

SS9 SlrGSYH SlE B ol Ry 97 31

el
2 Abadr

e 2 ArelMe tedse] HY St A99A 2
2|3l Q1A 5 ARIERL Foelre] HRf-Ed 7 #9
BRI o2 A W@y, elnde]dT)e] dAE A
T4 HHE B9 AolE HPo=A ElUTQ*u e =
ol et 7].%1}?% xﬂ%ﬁ}z =l REXI] ®4A]

I 7

2 A E3}ol
2. 0|2 &

21. o zReM
*}9‘41* SEQ QIZke AFAES S U tildAE
A Hck, olgigt tijlTAl oA QRE ARBIHoR

Fag FFHEE VA= 88 FEHOE AMSE

RAEA oI R} ALB]9] HWHERl FGoA TA=
L300 ik siole] g Ee Wgolzt A tHGIim et
. 2010; Park, 2009). °]& ele} AEe| ALAA, 4%%
1 3 AgellM o] A3-s dale A 33, ERlA &=

2 7] o] gAY A Aoz FEE AoF,
JATANA 2= e] ARSH {8792 wi-¢AL Ag A wigE
EyF & FHoR g, tiRlFAAN AR89
HoZ uHE:]Z—]O] Holo] H] uHE'_ﬂlXj'Ql A] 0]01] H]sﬁ /\]—El‘:

hl b B IR S S o R A

=N
N

¢

e ol ool
g
o

O,

[
2

o

o

oA | A717F Bon Tgo] dad A9 JA =g e
< AtHKwon, 2008).
53] g Al7le AAAE AY AR AEE e

golale] 2l 227 EYF 7B AYst] Bklae] o)
Q5] Hg3h= Al7]olth glRi= o]Se] Aulgh thelFe]
Jee HjXE 99l F shiE, el nH AV 9=
2 wWelghe] JakAlelA 9wl ol 1% e Jak
A 7K R

Aog Ueithlee & Ku, 2014). T3
AFH NN RFEELS RV} AR AFEES v ujE ARl
ARl vla] B A Holx YAl 5HE 7KL Aokl Bt
7| 3P (Sarwer et al, 2004), T £ S Ad¥ ¢ =&
Aoz td shHuA](Harmer-mesh)e] ©]5.9}
g0 A A, YRl weEt £9le] Aelg Bie
dl, & A7) AR Haroh 5% o EA3 27 AR 9%
A0 2 JERFTH“Mr, beauty”, 2008).

gk th3t AP Qe tigh Q12 A W EAdETE
B A7A% 12.7%7F FAS Har el Ee
HomAI7t A AAE S =Y F de FHeRE 2e3
S Ho] FE A0 F(Lee et al, 2006) HYH 5712 A
e i}%ﬁl*ﬁ 91*#%‘3-4 83 FFEE e,
Y 2o ALY 8488 AN 4
= “Hi‘%‘gh 21]7—‘1—3 o|mel AEA {835 =7
Zrskal UAIL(Gim et al,, 2010), FA e thide] Al

E:L vk
o =1
A

o
2
i
o

3
DAV O <A SR R o [ 10




32 RO FEIYSIEIR] AJ19H AE, 20174

A AL BRl Q) gioldAlel Efo] Eal AlAuEe] 7
AEE 7RG A7 28 & Yo AREA A9 3
o] EFo] "rkar Aztep EAT F7] F ARBIEFT 571
7} 7P EThL SF9THRyu & Kim, 2008).
olg]gh RF-E&AL SR AS|H ofu]
R 7HE7I g Al FEFS 71E F Aok S, 9
2o §848 A AZte AR 2RI ALle] Aoj @At
AAAR1 AAH el  dS vxIYaL Azele] RE Btk o
Ae 7] 8 Rl tist A4S 7 AL RE AT
£ 2885 O Bol 3k g Aotk (Kwon, 2008). °]&

OR8] 2= B

)

22. =E

R AEA AEIANA FTE PXE 8Q10F Y
Q1 SR #AE 7HIAl Hrk. ol BRlE A7e wf ALE-
= TAR AA ] HAA gE ofnlsin oA sl
TAT ATE ke FoR 53] GRIVIZ] AFH TS &
H3k= A1712 s aA1eA], AUEE TollA 2=l o
ok ALSA 82300 tigk A7hS A B7iste ol A
Qre] ATS FasH QAL SUth(Lee & Ku, 2014).

=1
S BA% A3 e #4e 7
= B/ oldelAl sS4 fg AEE Aee 98l
3 UFEREC M (Kim, 2008), miE# <] £
9 S8 tijlEAl 588 HovAl XZst
& Zo 2 YEPSTHSung et al., 2009).
EIA4] ol Rl Ui viEE fl3 o5} 5, HEx
BN, AT T AAPEA tis] A& #4le FRE 2

N

=5
E AL ou)ditkLee & Lee, 1997). A15A] A =7}
sPgels 9 AR, SPEE anAAEl miRle dEE B4

g A SrA s wt gl SHEE ARl H=4
o] CM(Na & Song, 2014), H=} oS tito =z f‘& i
TollA EAAS nE&AT YT JRIZ Ko ¢
nx& Ao® Ueldi(Jeon & Park, 2012), 31344“01 ==
TE AP ETS sk AoE UEREO ™ (Park & Jung,
2011), SJEZAo] #2 HIEC] w8 gt ARLES 4

¢

Emﬁ

T 1

248 As] QA Slmel ek ela st Fel2A 9
B2 VR SAshe @52 Bl WA AN wHs
£ RolH, ME2ele ws} EBelol F& ojuAz Bk
7) Slal S A o, S, vgwelas 5o 9

b
gelsel waks Ae 2 & Aok

t

2.3. A2 AHS

Hhatsleli A, Aoll, tildAle] Fa3k 715 golskaL
= WSSl 341 aloll <=7t Fad dFHE mIx
Th= 7]AR=(“Handsome men”, 2013) ©]E°llA] £15o] tigt A}
34 Wrpleel vk Tad FFIQl K dolEAaL Sl o]

] A= EX]‘* /\].J_O]'_’ ATH“Job seekers”, 2016).
Sjr]sFolet BlRlolAl 2Rle] oA mus wlshe
WHo R o, sPdE, v, slolae, Aledel, 49,
S. 55 AMEEle] AlS Fdshs 21E oRStH(Gim et
? 9
7

>~

2009) Alte] ®istel 552 1 Altie] A3 23S
7 o}ﬂl E3 2 AItE tiEskA "ok orel tig *1”4 ]
=3 W7k A7 Fehe el wet thE Ve T

A ek wEhA Z2le] A 9l 2 Aldle] ARE)A nA e
3} g7t AR2le] Qs Aitek o w wE7] Y8 715
ngshs Ao ARSI RE Sk FEY X FEe| Skl

2 9uAE)YES Al "k

e tdoz 3 9w AlA /-84 <
A 88 SAske Ak 294 o2 A
V= oS A7 S o= L
=

Tl AH

7L S BE FABIAL oAl 9B
HlwE Fol Svked ARale] AAE P 4], HelofE,
BETE 55 T ARE AL IFHTIEe Aol =
A YEPEO™(Gim et al,, 2010), FAF AL 749 =FA19)

A A 7RG Fet AREE A7) SIe A7
2x07 rATE 3193 (Ha, 2007), <thAe] AL &R
ik AlslEsl o] rAedlEedl folnler dES vA|
= Z2® JYEPHTHO et al, 2015).

o= ARB|7F F731AL = SRe] 7EX|9) o]e] 9 R
A5 3 3l YAUS ARBBlE Fo=E, SR AR F
848 B A2ske AEolEH A Jeke] LTt 4
oA F83ITh= QRFA] 7o w3 rHAE A5
ol 102 (Park et al, 2009) R4 = #d H
£ Alolells BAe #AAXe] e 2S5 Uk

3. AL

3.1. A7 EH|

tge] emg-gdo] R A Wl (RT, oma
BE)l vIAE fold Aol AT fla) e L
AEAE Al

AFEA L. QRFeAd e rAe] xo]S Jopio),

ATEA2. ARG wE mAYEe) xjolS Ao}

ATEA3. QR e ondujdEe] jo|2 YolE),
23 22 80 AL

H el TR HORE FE36 201614 3¢ 59
FE 3¥ 304 Alolol "Rl AAISIATE F 36052



AEAES MRS 2 5 34277t SFESlen, o F B4
A SOl ARA 2975 AT F 31377 HATAR £
ol o8

#E0] wE= o] 55%, gty

aL|

¥ EXE 202447F 12.7%= 7P
0o, 25~29xﬂ 7} 278%E UEY AEToHE mEo]
98.7%, 71&°] 1.3%= A7dide] dighlolgls 54202 w1
Fo| g2 yeith 9%+ 7H &5 300~4007Hd
ulgte] 22.7%2 =A YEREIL 60099 ©14 19.2%, 2005+
u|go] 16.0%, 200~3005Hd w|¥HO] 15.0%, 400~5005Hd w]|
7o) 14.4%, 500~600%+ H|Fke] 12.7%9] =0l =
g5 93 YHIAEL 10209 mko] 463%F =A o+
Elgton, 109k minko] 34.8%, 20~309HY m Rk 13.1%,
30~407H ||TE 3.5%, 409HY o4t 23% $OE L}Ebbm

A5 BAHPHS SPSS 20.03 AREEIeH 9)R

gt 3 zb g89lol| sl Bpke 71%9&

S
=
o= yioitl, Sz AL ¢ F 2
Q
.

&

[0k
22 o )
o

2 o
M, ok
rO
AL

i
T
tlo
2
>,
ol
ol
s
fJ
o L
i
_>|4J

Table 1. Factor analysis of appearance instrumentality
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Factor Factlor Eigen % of. varian.ce Cronbach’s

loading value (cumulative variance) alpha

Factor 1: Social achievement

Having an attractive appearance is more advantageous to get a promotion. 782

If you have an attractive appearance, it is easier to have a better social recognition.  .751

An attractive appearance gives you more chance to your career. 738 3035 20.709 0.904

It seems to have social ability if you have an attractive appearance. 691 (20.709)

An attractive appearance helps social success. .645

if you have an attractive appearance, that gives more trust to your business partner.  .613

Factor 2: Love relationship

An attractive appearance is advantageous to get a boyfriend/girlfriend. 755

An attractive appearance helps having a relationship. 752

An attractive appearance is important to attract opposite sex's attention. 716

It is easier to be asked out or to ask out if you have an attractive appearance. 703 3.793 (411(9)(6)32) 0.888

It is easy to get a good feeling from opposite sex if you have an attractive appearance.  .665

It is easier to get a date if you have an attractive appearance. 617

It is sexually attractive if you have an attractive appearance. .596

Factor 3: Interpersonal relationship

It is easier to get invitations to parties or social gatherings if you have an attractive 770

appearance.

It is easier to get helps from others if you have an attractive appearance. 679

It is easier to make more friends if you have an attractive appearance. .647 501 15.484 0.851

It is easier to get words of consolation from others when you have emotionally hard times 531 (56.157)

if you have an attractive appearance.

People are more generous to people who have an attractive appearance. 520

People are nicer to people who have attractive appearance. 470
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Table 3. Factor analysis of appearance concern

Table 2. Group classification of appearance instrumentality

Variables N Min. Max. M SD
Social High 145 333 500 394 48
achievement Low 168 133 3.17 263 46
Love High 146 414 500 464 32

relationship Low 167 186 400 368 .40

Interpersonal High 148 3.67 500 414 44

relationship Low 165 133 350 301 .44
M: Mean, SD: Standard deviation
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Factor Fact'or Eigen % of. varian'ce Cronbach’s

loading  value (cumulative variance) alpha

Factor 1: Appearance coordination concern

I have many products to make my appearance better. 0.878

I spend long time to prepare before I go outside. 0.755

I like to use cosmetic products (sunscreen, BB cream, perfume etc). 0.693 2.793 (ijz};) .849

I am interested in appearance, I try my best to make my appearance better. 0.639

I have a lot of interest in fashion coordination, and I am good at matching clothing. 0.575

Factor 2: Appearance management concern

I enthusiastically make an effort to keep my body in a good shape. 0.704

I take care of my skin condition a lot. 0.518 1.533 (;491(1)3471) 678

I specially care about my hair style. 0.498




Table 4. Cluster analysis of appearance concern
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Appearance concern group

Variables F p
high (#=195) low (n=118)
Appearance coordination concern M(SD) 3.91(0.59) 2.61(0.68) 322272 .000
Appearance management concern M(SD) 3.70(0.57) 2.53(0.64) 280.746 .000
***p<.001
M: Mean, SD: Standard deviation
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Table 5. Factor analysis of appearance management behavior
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Factor Fac?or Eigen % oij varian.ce Cronbach’s

loading value  (cumulative variance) alpha

Factor 1: Skin care/Cosmetics usage behavior

I tend to put skin cosmetics (BB or CC cream) when I go outside. 0.791

I tend to use functional cosmetic to take care of my skin. 0.718

I do massage or use (face) pack for skin care (by myself). 0.593 2.469 (E;i;) 0.770

I get nail and toenail cares (by myself or go to nail shops). 0453

I use a makeup base (skin, lotion) for skin care. 0.440

Factor 2: Body management behavior

I would rather not eat food I like if it is fattening food.. 0.824

I prefer low calorie food to make slim body fit. 0.816 12.201

I have done a diet for losing weight. 0.662 2196 (25.918) 0790

I do workout for managing my body shape. 0.497

Factor 3: Plastic surgery behavior

I have had plastic surgery to have a better appearance (I want to have plastic surgery).  0.782

I have had cosmetic procedure. 0.755 1.713 (395'11375) 0.747

It is valuable to have a plastic surgery to get a better personal relationship. 0.505

Factor 4: Hair management behavior

I go to a hair salon to change my hair-style according to the trend. 0.729

I use hairstyling products for hairstyle. 0.548 7.656

I get hair dying to change my hair-style. 0.433 1378 (43.091) 0649

I had hair perm for hair-style. 0.421

Factor 5: Fashion management behavior

I tend to match accessories with clothing. 0.746 7.496

I tend to buy clothing or accessories according to the new trend. 0.714 1399 (50.587) 0792
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Table 6. Differences in appearance concern according to appearance instrumentality

(Unit: 7(%))

Appearance concern )

Appearance instrumentality Frequency - n(%) X
High Low
) OF(EF) 96(90.3) 49(54.7)
High 145(100)
. ) % 66.2 33.8
Social achievement 1.755
OF(EF) 99(104.7) 69(63.3)
Low 168(100)
% 58.9 41.1
OF(EF 94(91.0 52(55.0
High EF) OL0) (550) 146(100)
% 64.4 35.6
Love relationship 0.506
OF(EF) 101(104.0) 66(63.0)
Low 167(100)
% 60.5 39.5
OF(EF) 94(92.2) 54(55.8)
High 148(100)
% 63.5 36.5
Interpersonal relationship 0.176
OF(EF) 101(102.8) 64(62.2)
Low 165(100)
% 61.2 38.8

OF : Observation frequency
EF : Expected frequency
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Table 7. Differences in appearance management behavior according to appearance instrumentality

Social achievement

Love relationship Interpersonal relationship

Variabl High Low High Low High Low
ariables (=145)  (=168) / (=146)  (=167) ‘ (=148)  (n=165) /
M(SD) M(SD) M(SD) M(SD) M(SD) M(SD)
. . . 3.29 3.33 3.28 3.34 3.29 333
Skin care/cosmetics usage behavior (0.88) (0.88) -0.423 0.9) (0.87) -0.592 (0.94) (0.83) -0.387
. 2.46 247 243 2.49 244 248
Body management behavior (0.87) (082) -0.127 (0.83) (0.83) -0.693 08) (0.88) -0.514
. . 2.87 2.58 * 2.86 2.59 - 2.81 2.63
Plastic surgery behavior (107) 097) 2.577 (1.09) (0.95) 2.399 (1.02) (1.03) 1.524
. . 3.03 2.94 3.05 2.92 3.02 295
Hair management behavior (0.79) (0.74) 1.136 08) 0.73) 1.549 081) 0.72) 0.840
. . 3.72 3.57 3.79 3.5 - 3.66 3.61
Fashion management behavior (0.96) 095) 1.403 097) 0.93) 2.716 ) 091) 0.462

<05, " p<01
M: Mean, SD: Standard deviation



Table 8. Differences in appearance management behavior according to
appearance concern

Appearance concern

Appearance management High Low
behavior (n=186)  (n=127) ¢

M(@SD)  M(SD)
Skin care/cosmetics usage behavior 3.67(0.75) 2.73(0.76) 10.746

B

wokok

2.62(087) 22(0.72) 4.550
2.93(1.02) 2.36(0.94) 4.892°

321(0.74) 2.61(0.65) 7.208
4.05(0.74) 2.96(0.89) 11.701""

Body management behavior
Plastic surgery behavior .
Hair management behavior

Fashion management behavior

M: Mean, SD: Standard deviation
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