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A Study on the Perception and Preference of Design on Bedding
Classified by 20s~40s Women

Min Nyoung Seo, Da Bin Son, and Young Seok Koo'
Dept. of Clothing & Textiles, Pusan National University;, Busan, Korea

Abstract : The purpose of this study was to investigate the perception and preference on textile design specially on bed-
ding products which are widely interested in the life-style market. The study was carried out targeting to 250 women
between the ages of 20s and 40s based on the four seasons. The collected data was processed with SPSS 21.0 program
using frequency, cross tabulation, and ANOVA analysis. The results were as following. There were slight differences on
the results of the study including purchase behavior and preferred bedding textile design: color, color tone, and pattern
on the textile design of bedding products according to age and season. Most of age had similar color preference on the
bedding products in the season but a slight different between fall and winter. However, as color tone and pattern on the
textile design of the bedding products were concerned, there were significant difference between the age depending on
the season. There were significant differences of color tones and patterns in fall and winter, but not significant in spring
and summer. Therefore, the domestic market of the bedding products needs more various textile design development
according to consumers’ preference and seasonal trend which should be discriminated in order to increase product com-
petitiveness.
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Table 1. Demographical characteristics N(%)

212 SPSS 21.0& AMESIIA
< Ak B39

) e AFEE Pl A DA
FUP B 1389, 5 2 B

A=A w2t

BF(1RD), A7EE el BY SEY, AFEALH
EQ@Eehon FAE A BREe AaTel A8
&

‘1
o
19 Esje] B Ao BAo] Bl 54, Beste] AL
A 3

o] A&EAAES Farste] £ Pure tone(vivid, strong), Tint
tone(very pale, pale, bright), Moderate tone(light, light grayish
grayish, dull), Shade tone(deep, dark)®Z F-F3}TE F-
AR T, A T, SR T, 215 7, T4
7t YlE Bdew BRIt TR S-S Park(2010)0]
NYATE o Zeja, B, dugs, 2UE, Ede
TH 2Ele YT APAE TS BE YL
/43 A7(Cho, 2008; Seo, 2002; Park, 2001; Park, 2010)5
Busjel T A7EE 7oA 4 T, el A
= 59 PAE HEE 2SR, e B9 393
w2 2359

3.4. ZALHARLe EY
B0 AR FEO|] oFEA Y EALS e 7t

Cateco 20’s 30’s 40’s Total 2
oty N(%) N(%) N(%) N(%) ¥
. No 82(32.8) 47(18.8) 3(1.2) 132(52.8)
Marriage x=
Yes 100.4) 38(15.2) 79G31.5) 118(47.2) isii
Total 83332) 85(34.0) 82(32.8) 250(100.0) '
Less than 150 68(27.2) 12(4.8) 52.0) 85(34.0)
Monthly 1,500,000~2,500,000 9(3.6) 45(18.0) 23(82) 77(30.8)
income 2,500,000~3,500,000 4(1.6) 16(6.4) 21(84) 41(16.4) 7=
(won) 3,500,000~4,500,000 1(0.4) 6(2.4) 17(6.8) 24(9.6) 153449
More than 4,500,000 1(0.4) 6(2.4) 16(6.4) 23(92)
Total 83(332) 85(34.0) 82(32.8) 250(100.0)
Less than 100,000 57(22.8) 28(11.2) 11(4.4) 96(38.4)
Annual 100,000~300,000 17(6.8) 34(13.6) 45(18.0) 96(38.4)
expenditure 300,000~500,000 8(3.2) 14(5.6) 19(7.6) 41(16.4) .
for bedding 500,000~700,000 1(0.4) 3(1.2) 6(2.4) 10(4.0) 64%2;3*"
goods(won) 700,000~1,000,000 0(0.0) 2(0.8) 1(0.4) 3(12)
More than 1,000,000 0(0.0) 4(1.6) 0(0.0) 4(1.6)
Total 83(332) 85(34.0) 82(32.8) 250(100.0)
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Table 2. Purchasing motive of bedding products
Category 20’s 30’s 40’s Total lz
N(%) N(%) N(%) N(%)
Marriage 0(0.0) 15(6.0) 4(0.8) 17(6.8)
Size change 0(0.0) 2(0.8) 1(0.4) 3(1.2)
House moving 31(12.4) 11(4.4) 11(4.4) 53(21.2)
Recent Discoloring/discard 18(7.2) 13(5.2) 25(10.0) 56(22.4)
purchasing Season change 18(7.2) 28(11.2) 22(8.8) 68(27.2) 12:
motive Trend 2(0.8) 100.4) 2(0.8) 5(2.0) 55796
Refireshing 11(4.4) 13(5.2) 14(5.6) 38(15.2)
Childbirth 0(0.0) 2(0.8) 0(0.0) 2(0.8)
etc. 3(1.2) 0(0.0) 5(2.0) 83.2)
Total 83(33.2) 83(34.0) 82(32.8) 250(100.0)
" p<.001
Table 3. Purchasing period of bedding products
Category 20’s 30’s 40’s Total Zz
N(%) N(%) N(%) N(%)
Less than 1 20(8.0) 16(6.4) 3(1.2) 39(15.6)
Less than 1~2 11(4.4) 25(10.0) 9(3.6) 45(18.0)
Purchasing Less than 2~4 31(12.4) 22(8.8) 43(17.2) 96(38.4)
I();Zﬁ()i Less than 4~6 10(4.0) 10(4.0) 19(17.6) 40(16.0) =321
More than 6 0(0.0) 12(4.8) 72.8) 29(11.6)
Every season 0.(0.0) 0(0.0) 1(0.4) 1(0.4)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
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Table 4. Purchasing item of bedding products

Category 20’s 30’s 40’s Total /1'2

N(%) N(%) N(%) N(%)

Bedding(quilt, mattress, pillow) 67(26.8)  66(264)  65(26.0)  198(79.2)
F requer{ﬂy Bedding supplies(sheet, cover) 0(0.0) 5(2.0) 8(3.2) 13(5.2)

p‘t‘fj;:gg Interior decoration(curtain, carpet) 1(0.4) 72.8) 5(2.0) 13(5.2) 7=
goods  Other bedding supplies(quilt cover, mosquito net, cushion cover)  10(4.0) 2(0.8) 4(1.5) 16(6.4)  23.389

Other interior decoration(curtain rail, table cover, sofa cushion) 5(2.0) 5(2.0) 0(0.0) 10(4.0)

Total 83(33.2)  85(34.0)  82(32.8)  250(100.0)

**p<,01

Table 5. Consideration for purchasing of bedding products

Category 20’s 30%s 40’s F-value
Color 4.07 3.78 3.74 2.345
Pattern 3.80 3.60 3.54 1.560
Price 3.92 3.75 3.86 0.635
Touch 4.09 3.94 3.81 1.456

Permeability 3.40 3.63 431 2.558
Thermal insulation 3.62 3.75 3.95 1.984

. 3.24 3.50 3.80 .
Absorption B AB A 6.159

- 342 3.56 3.81 .

Durability B AB A 3.789

. . 3.06 3.57 3.69 .
Antibacterial B A A 8.741
. .. 3.26 3.78 3.79 .
Sewing condition B A A 7.274
. 3.19 3.65 3.68 -
Weight B A A 6.125
Coordination 3.66 370 336 2457
with interior
. 242 2.79 3.12 .
Brand image C B A 9.794
Textile 3.51 3.83 3.74 1.926
Washing & Easy 3.40 3.65 3.93 5.180™
care B AB A ’

p<.05, "p<.01, ""p<.001, Duncan test: A>B>C
ol—g}‘_—_ 74_93 yL]_ol—E]E].
o Eﬂr% AEE o) Al AFARER] AlolE Yo }Eﬂ
215} JJr F4, U7, A, A A,
AT AR A
fre f& xFo] 7} UrE‘rkkF‘r(Table 5). AAAFE Al Al S5,
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Table 6. Dissatisfaction from bedding products

Category 20’s 30’s 40’s Total Zz
N(%) N(%) N(%) N(%)
Price 20(8.0) 19(7.6) 124.8) 51204)
Design 10(4.0) 52.0) 2(0.8) 17(6.8)
Sewing 72.8) 13(5.2) 23(9.2) 43(17.2)
- AlS 72.8) 14(5.6) 52.0) 26(0.4)
D]isda;;tgclt;z;uf;’:“ Size 4(16) 52.0) 4(1.6) 13(5.2) P
Textile 17(6.8) 14(5.6) 18(7.2) 49(19.6)
Finishing 12(4.8) 93.6) 93.6) 30(12.0)
Content 3(1.2) 3(12) 2(0.8) 8(3.2)
Dyeing 3(12) 3(12) 72.8) 13(5.2)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

*p<.05

Table 7. Preference color of bedding products in spring

Category 20’s 30’s 40’s Total lz
N(%) N(%) N(%) N(%)
White group 38(15.2) 37(14.8) 26(10.4) 101(40.4)
Brown group 3(1.2) 6(2.4) 5(2.0) 14(5.6)
Preference Blue group 6(2.4) 1(0.4) 1(0.4) 16(6.4)
color of bedding Green group 16(6.4) 21(8.4) 21(8.4) 58(23.2) )
pTOd_UCtS Red group 7(2.8) 4(1.6) 4(1.6) 15(6.0) ! g 7_73
(spring) Yellow group 9(3.6) 9(3.6) 13(15.2) 31(12.4)
Gold/silver group 1(0.4) 4(1.6) 1(0.4) 6(2.4)
Others 3(1.2) 3(1.2) 3(1.2) 9(3.6)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

Table 8. Preference color of bedding products in summer

Category 20’s 30’s 40’s Total Zz
N(%) N(%) N(%) N(%)
White group 18(7.2 30(12.0) 27(10.8) 75(30.0)
Brown group 2(0.8) 3(1.2) 4(1.6) 9(3.6)
Preference Blue group 52(20.8) 41(16.4) 37(14.8) 130(52.0)
color of bedding Green group 9(3.6) 7(2.8) 10(4.0) 26(10.4) )
products Red group 1(0.4) 0(0.0) 0(0.0) 1(0.4) . ff_ 6_5 |
(summer) Yellow group 0(0.0) 2(0.8) 1(0.4) 3(12)
Goldssilver group 0(0.0 1(0.4) 0(0.0) 1(0.4)
Others 1(0.4) 1(0.4) 3(1.2) 5(2.0)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
HEL 9 58 £S5 ASske o Jeldth o8 A Asste ASR UEwth AL 200, 300, 40t B2
T8 A5 AMze= 200, 3000, 40 RE 9k ES U Moderate toneS 7F¢ A E3l03, 2 the- 2 & Shade toneS
Asste AR Uehsth Assle AR vERT
A"l W 7heH AL ITEF 7 Al Asske Az
M= ol polS HolA| A TH(Table 13, Table 14), 7} 423. 9] mE AdE H78F dH H3E Ao

fr

S 200, 300, 40th= Moderate tone, Tint tone =O.& Ao WE Ei o8 JELE 7 A AZske FY
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Table 9. Preference color of bedding products in fall

Category 20’s 30’s 40’s Total /1’2
N(%) N(%) N(%) N(%)
White group 8(3.2) 10(4.0) 6(2.4) 24(9.6)
Brown group 41(16.4) 34(13.6) 25(10.4) 101(40.4)
Blue group 5(2.0) 5(2.0) 7(2.8) 17(6.8)
Preference Green group 3(12) 4(1.6) 12(4.8) 19(7.6)
bedz?rlg ;Ods Red group 11(4.4) 8(3.2) 6(2.4) 25(10.0) s
(fall) Yellow group 8(3.2) 4(1.6) 6(2.4) 18(7.2)
Black group 4(1.6) 5(2.0) 0(0.0) 9(3.6)
Gold/silver group 2(0.8) 10(4.0) 15(6.0) 27(10.8)
Others 1(0.4) 5(2.0) 4(1.6) 10(4.0)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
¥ p<.01
Table 10. Preference color of bedding products in winter
Category 20’s 30’s 40’s Total lz
N(%) N(%) N(%) N(%)
White group 27(10.8) 23(9.2) 9(3.6) 59(23.6)
Brown group 14(5.6) 18(7.2) 22(8.8) 54(21.6)
Blue group 5(2.0) 4(1.6) 1(0.4) 10(4.0)
Preference. Green group 7(2.8) 1(0.4) 5(2.0) 13(5.2)
color of zeddmg Red group 10(4.0) 6(2.4) 13(5.2) 29(11.6) 7=
(ng?gt:r) Yellow group 5(2.0) 2(0.8) 6(2.4) 13(5.2) 42265
Black group 11(4.4) 12(4.8) 5(2.0) 28(11.2)
Goldssilver group 3(1.2) 10(4.0) 17(6.8) 30(12.0)
Others 1(0.4) 9(3.6) 4(1.6) 14(5.6)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
*p<.001
Table 11. Preference color tone of bedding products in spring
Category 20’s 30’s 40’s Total 7(2
N(%) N(%) N(%) N(%)
Preference color Pure tone 83.2) 15(6.0) 27(10.8) 50(20.0)
tone of bedding Tint tone 37(14.8) 33(13.2) 35(14.0) 105(42.0) ,
products Moderate tone 37(14.8) 37(14.8) 19(7.6) 93(37.2) 5 2728_9**
(spring) Shade tone 100.4) 0(0.0) 1(0.4) 2(0.8) '
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
¥ p<01
Table 12. Preference color tone of bedding products in summer
Category 20’s 30’s 40’s Total Zz
N(%) N(%) N(%) N(%)
Preference color Pure tone 13(5.2) 13(5.2) 17(6.8) 43(172)
tone of bedding Tint tone 46(18.4) 50(20.0) 35(14.0) 131(52.4) ,
products Moderate tone 24(9.6) 21(8.4) 29(11.6) 74(29.6) 2 501"
(summer) Shade tone 0(0.0) 1(0.4) 1(0.4) 2(0.8)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

***p<.001
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Table 13. Preference color tone of bedding products in fall

Cateso 20’s 30’s 40’s Total 2
gory N(%) N(%) N(%) N(%) x
preforence color Pure tone 52.0) 3(12) 93.6) 17(6.8)
fone of bedding Tint tone 13(5.2) 15(6.0) 18(7.2) 46(18.4)
products Moderate tone 56(22.4) 60(24.0) 48(19.2) 164(65.6) =5.798
(fall) Shade tone 93.6) 72.8) 72.8) 23(9.2)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

Table 14. Preference color tone of bedding products in winter

Catego 20’s 30’s 40’s Total 2
oty N(%) N(%) N(%) N(%) X
Preference color Pure tone 8(3.2) 6(2.4) 8(3.2) 22(8.8)
products Moderate tone 42(16.8) 43(17.2) 33(13.2) 118(47.2) 7=8.116
(winter) Shade tone 18(7.2) 27(10.8) 26(10.4) 71(28.4)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

Table 15. Preference pattern of bedding products in spring

Category 20’s 30’s 40’s Total )(2
N(%) N(%) N(%) N(%)

Realistic pattern 31(12.4) 39(15.6) 41(16.4) 111(44.4)

Preference pattern of Formal pattern 21(8.4) 14(5.6) 23(9.2) 58(23.2)
bedding products Abstractive pattern 4(1.6) 6(2.4) 3(1.2) 13(5.2) 12:

(spring) Geometrical pattern 7(2.8) 14(5.6) 6(2.4) 27(10.8) 13.782
Plain pattern 20(8.0) 12(4.8) 9(3.6) 41(16.4)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

Table 16. Preference pattern of bedding products in summer

Category 20’s 30’s 40’s Total )(2
N(%0) N(%) N(%) N(%)
Realistic pattern 12(4.8) 21(8.4) 16(6.4) 49(19.6)
Preference pattern Formal pattern 25(10.0) 22(8.8) 28(11.2) 75(30.0)
of bedding products Abstractive pattern 7(2.8) 7(2.8) 7(2.8) 21(8.4) )
(summer) Geometrical pattern 19(7.6) 23(9.2) 16(6.4) 58(23.2) X 64T
Plain pattern 20(8.0) 12(4.8) 15(6.0) 47(18.8)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)
Table 17. Preference pattern of bedding products in fall
Category 20’s 30’s 40’s Total )62
N(%0) N(%) N(%o) N(%o)
Realistic pattern 9(3.6) 14(5.6) 14(5.6) 37(14.8)
Preference pattern of Formal pattern 12(4.8) 9(3.6) 25(10.0) 44(17.6)
bedding products Abstractive pattern 16(6.4) 17(6.8) 20(8.0) 53(21.2) )62:
(fall) Geometrical pattern 21(8.4) 27(10.8) 7(2.8) 55(22.0) 25091
Plain pattern 25(10.0) 18(7.2) 16(6.4) 59(23.6)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

**p<,01
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Table 18. Preference pattern of bedding products in winter

Catego 20’s 30’s 40’s Total 2
gory N(%) N(%) N(%) N(%) X
Realistic pattern 6(2.4) 10(4.0) 16(6.4) 32(12.8)
Preference pattern of Formal pattern 13(5.2) 12(4.8) 21(8.4) 46(18.4)
bedding products Abstractive pattern 9(3.6) 17(6.8) 15(6.0) 41(16.4) 12:
(winter) Geometrical pattern 21(84) 23(9.2) 10(4.0) 54(21.6) 20206
Plain pattern 34(13.6) 239.2) 20(8.0) 77(30.8)
Total 83(33.2) 85(34.0) 82(32.8) 250(100.0)

**p<.01
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Table 19. Preference style of bedding products

Category 20%s 30’s 40’s F-value
. 3.60 3.67 3.14 .
Classic style A A B 6.571
3.69 4.01 3.53 .
Modern style B A B 5.055
2.32 2.81 3.04 -
Elegant style B A A 11.156
Romantic style 2.75 297 3.06 1.772
Natural style 3.62 3.65 3.48 0.663

"p<01, “'p<.001, Duncan test: A>B>C
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