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Suggesting the Curriculum Contents of Clothing and Textiles
by Understanding Jobs related to Global Sourcing
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Abstract : Global sourcing refers to activities performed to acquire materials, finished products and apparel production
all around the world. The purposes of the study were to examine basic job requirements and primary skills of sales team
and supporting team in global sourcing companies, to investigate educational programs provided by the companies or
other educational institutions, and to examine courses to be newly established in the curriculum of clothing and textile
majors. The results of the study found that the ability to use English and communication skills were important to perform
their tasks (sales and supporting teams). The results revealed that fabric and textile, sewing, and apparel production pro-
cess were the most frequently taken educational programs provided by global sourcing companies and English classes
were the most frequently taken educational programs in the other educational institutions. The results also found that the

clothing and textile curriculum need to add classes that help sales and supporting

teams perform global sourcing tasks,

such as fashion practical English, fabric and textile, apparel production processes, textile and apparel trades, fiber and fab-
ric testing, and presentation skills. The study suggested educational directions for developing curriculum contents of
clothing and textiles and cultivating professionals in the global sourcing industries.
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Table 1. Sample characteristics

# 7 oJofE FF N7 wANE AP 759

[
Y

Gender n % Company n %

Female 47 71.21 HANSAE 24 35.82
Male 19 28.78 HANSOLL 13 19.40
Age n % LEE & CO. 8 11.94
20-29years old 19 28.79 LI & FUNG 6 9.09
30-39 years old 39 29.09 POONGIN 5 7.46
More than 40 years old 8 12.12 YOUNGONE 3 4.48
Education n % NAMYANG 3 4.48
High School 30.03 SAE-A 1 1.49
College 4 6.06 KYUNGSUNG 1 1.49
University 52 78.79 DAEWOO PAN-PACIFIC 1 1.49
Graduate School 7 10.61 NURIAN 1 1.49
Majors (University/College) n % Job experiences n %

Clothing & Textiles 35 52.24 Less than 3 years 19 28.78
Others 31 46.27 3-5 years 14 21.21
Study abroad n % 5-Tyears 13 19.70
Yes 24 36.36 7-10years 8 12.12
No 42 62.69 More than 10 years 12 18.18
Majors(Study abroad) n % Job area n %

Clothing & Textiles 12 17.91 Sales team 49 74.24
Language 7 10.45 Supporting team 17 25.76
Others 5 7.46 TOTAL 66 100.00
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Table 2. Basic job requirements of sales teams and supporting teams

Sales Supporting
team team
Specific abilities (N=49) (N=17) t
Mean(SD) Mean(SD)

The ability to use English(e.g., conversation, writing, listening, etc.) 4.27(.67) 4.47(.51) -1.15

The ability to use the second language except for English(Language related) 2.82(.93) 2.59(.87) .89

The ability to use Microsoft office programs(e.g., Excel, PowerPoint, Word) 4.00(.74) 4.00(.71) .00

Basic job Communication skills 4.55(.61) 4.41(.51) .84
performance Presentation skills 3.47(.79) 3.76(.66) -1.37
related  The ability to collect information 390065  3.53(72) 1.95
Basic knowledge of fashion 3.47(.74) 3.82(.81) -1.66

Leadership 3.80(.74) 3.53(.51) 138

Mentoring 3.61(.81) 3.71(.47) -58

Knowledge of fibers (e.g., types and characteristics of fibers) 3.92(.81) 3.76(.83) .67

) Knowledge of fabrics and textiles(e.g., types and characteristics of fabrics and textiles) 3.94(.80) 3.71(.85) 1.02

3:122; Knowledge of subsidiary materials(e.g., types and characteristics of subsidiary materials) 3.76(.85) 3.53(.87) .93

Fiber and fabric production processes 3.82(.88) 3.65(.61) 73

Fabric Testing 3.67(.85) 3.29(.85) 1.58
The ability to use software programs(e.g., Illustrator, Photoshop) 2.90(.90) 3.76(1.15) 319"

Design ~ Knowledge of colors 3.10(.85) 3.18(1.07) -29
related  The ability to analyze fashion information and knowledge of fashion trend 3.06(.80) 3.47(1.01) -1.70
The ability to apparel design(e.g., fashion sketches and specifications) 2.67(.77) 3.24(1.15) 226"

Knowledge of fashion merchandising and retailing 3.02(.92) 3.00(.61) .10

Knowledge of fashion buying 2.86(.87) 2.88(.93) -.10

- Production planning 3.59(.98) 3.53(.72) 24
Merf;";rt‘::mg The ability to analyze fashion consumers 2.86(89)  335(1.00)  -1.92
Understanding fashion industry 3.27(.73) 3.53(.87) -1.22

Understanding global sourcing and SCM(Supply Chain Management) 3.55(.87) 3.71(.69) -.67
Understanding textile and apparel trades 3.53(.74) 3.24(.83) 1.37

Knowledge of sewing(e.g., sewing terms, sewing techniques, etc.) 3.98(.97) 4.18(.81) =75

Appare{l Understanding apparel patterns 3.78(.98) 4.18(.88) -1.48
construction o

related The ability to use pattern CAD 2.80(.87) 3.65(1.17) -3.18
The ability to make garments 2.59(.98) 3.59(.94)  -3.66
Understanding apparel production processes 4.00(.87) 4.24(.66) -1.02

Appar?:l Understanding apparel production machines 3.35(.88) 3.76(.83) -1.71

pr:j:::;on Apparel quality control(QC)/quality assurance(QA) 3.86(.98) 3.76(.97) 34
Understanding apparel production systems(e.g., ERP, PDM, etc.) 3.53(1.06) 3.88(.93) -1.21

The bold and underlined mean scores were higher than 4 points, and shaded sections indicated the significant results of t-tests. *p<.05, **p<.01,
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Table 3. Primary job skills of sales and supporting teams

Sales team Su]z z;);ﬁng
Specific abilities (N=49) (N=17) t
Mean(SD)  Mean(SD)
The ability to use English(e.g., conversation, writing, listening, etc.) 4.27(.70) 4.41(.51) -79
The ability to use the second language except for English(Language related) 2.96(.98) 3.12(.60) -.63
The ability to use Microsoft office programs(e.g., Excel, PowerPoint, Word) 3.98(.66) 4.18(.53) -1.11
Basic job Communication skills 4.31(.55) 4.41(.51) -.70
performance Presentation skills 3.55(.84) 4.06(.66) -2.25
related The ability to collect information 3.78(.74) 3.88(.70) =52
Basic knowledge of fashion 3.51(.62) 3.94(.66) 236"
Leadership 3.86(.71) 3.65(.61) 1.09
Mentoring 3.59(81)  3.88(49)  -1.76
Knowledge of fibers (e.g., types and characteristics of fibers) 4.06(.72) 3.82(.81) 1.14
Knowledge of fabrics and textiles(e.g., types and characteristics of fabrics and textiles) 4.12(.73) 3.88(.70) 1.19
rT;);:z Knowledge of subsidiary materials(e.g., types and characteristics of subsidiary materials) 3.86(.71) 3.88(.60) -.13
Fiber and fabric production processes 4.14(.68) 3.65(.70) 2.58
Fiber and fabric testing 3.94(.69) 3.53(.72) 2.09°
The ability to use software programs(e.g., Illustrator, Photoshop) 2.86(.82)  3.82(1.01) -3.95
Design Knowledge of colors 3.27(.78) 3.24(1.09) .10
related The ability to analyze fashion information and knowledge of fashion trend 3.06(.83) 3.53(1.07) -1.86
The ability to apparel design(e.g., fashion sketches and specifications) 2.86(.89) 3.53(1.23) 207"
Knowledge of fashion merchandising and retailing 3.37(.86) 3.41(.87) -.18
Knowledge of fashion buying 320(96)  3.18(.73) A1
Production planning 3.88(.90) 3.53(.80) 1.41
Mer:;?;:;sing The ability to analyze fashion consumers 3.02(.85) 3.35(.86) -1.38
Understanding fashion industry 3.33(.75) 3.47(.80) -.67
Understanding global sourcing and SCM(Supply Chain Management) 3.59(.93) 3.71(.85) -44
Understanding textile and apparel trades 3.67(.72) 3.18(.95) 225"
Knowledge of sewing(e.g., sewing terms, sewing techniques, etc.) 4.24(.78) 4.06(.83) .84
Appare-l Understanding apparel patterns 3.96(.84) 4.18(.73) -95
construction ¥
related The ability to use pattern CAD 3.02(1.01) 3.76(.97) -2.64
The ability to make garments 2.82(1.03)  3.82(1.01) -3.48%**
Understanding apparel production processes 4.12(.73) 4.06(.66) 32
Apparle Understanding apparel production machines 3.51(.68) 3.71(.85) -96
pr;)i:tc;lion Apparel quality control(QC)/quality assurance(QA) 3.94(.75) 3.82(.95) 51
Understanding apparel production systems(e.g., ERP, PDM, etc.) 3.84(.72) 3.76(.90) 33

The bold and underlined mean scores were higher than 4 points, and shaded sections indicated the significant results of t-tests. *p<.05, **p<.01,
kkok
‘p<.001
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Table 4. In-company education programs

Sales team Supporting team Total
Specific educational programs

n % n % n %

English(e.g., conversation, writing, listening, etc.) 14 3.33 6 3.68 20 3.45

Second language except for English(Language related) 4 0.95 0 0.00 4 0.69

Microsoft office programs(e.g., Excel, PowerPoint, Word) 7 1.66 5 3.07 12 2.07
Communication skills 9 2.14 3 1.84 12 2.07

Basic job  presentation skills 6 143 1 06l 7 12

performance

related Information collection 5 1.19 1 0.61 6 1.03
Basic fashion knowledge 12 2.85 4 2.45 16 2.76

Leadership 11 2.61 7 4.29 18 3.10

Mentoring 11 2.61 7 4.29 18 3.10

= p=

Fibers (e.g., types and characteristics of fibers) 30 7.13 9 5.52 39 6.72

) Fabrics and textiles(e.g., types and characteristics of fabrics and textiles) 30 7.13 11 6.75 41 7.07
E;Z:zg Subsidiary materials(e.g., types and characteristics of subsidiary materials) 24 5.70 9 5.52 33 5.69
Fiber and fabric production processes 27 6.41 8 491 35 6.03

Fiber and fabric testing 27 6.41 5 3.07 32 5.52

Software programs(e.g., Illustrator, Photoshop) 1 0.24 2 1.23 3 0.52

Design Colors 6 1.43 4 2.45 10 1.72
related Fashion information and fashion trend 9 2.14 4 2.45 13 224
Apparel design(e.g., fashion sketches and specifications) 2 0.48 2 1.23 0 0.00

Fashion merchandising and retailing 8 1.90 3 1.84 11 1.90

Fashion buying 7 1.66 2 1.23 9 1.55

o Production planning 16 3.80 8 491 24 4.14
Mer:e};e;?:(;smg The analysis of fashion consumers 3 0.71 0 0.00 3 0.52
Fashion industry 8 1.90 2 1.23 10 1.72

Global sourcing and SCM(Supply Chain Management) 10 2.38 7 4.29 17 293

Textile and apparel trades 18 428 6 3.68 24 4.14

Sewing(e.g., sewing terms, sewing techniques, etc.) 27 6.41 10 6.13 37 6.38

Apparel A sarel patterns 13 3.09 3 1.84 16 2.76

construction

related Pattern CAD 6 1.43 4 2.45 10 1.72
Apparel making 4 0.95 2 1.23 6 1.03

Apparel production processes 26 6.18 9 5.52 35 6.03

Appar?l Apparel production machines 5 1.19 3 1.84 8 1.38
prfedlz::et:jon Apparel quality control(QC)/quality assurance(QA) 18 4.28 6 3.68 24 4.14
Apparel production systems(e.g., ERP, PDM, etc.) 17 4.04 9 5.52 26 4.48

Others 0 0.00 1 0.61 1 0.17
Total 421 100.00 163  100.00 580  100.00

Shaded sections indicated the highest frequencies and percentages of the education programs.
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Table 5. The education programs of other educational institutions
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. Sales team Supporting team Total
Specific educational programs
n % n % n %
English(e.g., conversation, writing, listening, etc.) 8 19.51 4 8.89 12 13.95
Second language except for English(Language related) 2 4.88 3 6.67 5 5.81
Microsoft office programs(e.g., Excel, PowerPoint, Word) 1 2.44 2 4.44 3 3.49
Basic job o mmunication skills 1 244 1 222 2 2.33
performance . .
related Presentation skills 1 2.44 0.00 1 1.16
Information collection 1 244 0.00 1 1.16
Leadership 1 2.44 0.00 1 1.16
Mentoring 1 2.44 0.00 1 1.16
Fibers (e.g., types and characteristics of fibers) 2 4.88 2 4.44 4 4.65
Textile  Fabrics and textiles(e.g., types and characteristics of fabrics and textiles) 3 7.32 1 222 4 4.65
related  Fiber and fabric production processes 2 4.88 0.00 2 2.33
Fiber and fabric testing 2 4.88 0.00 2 233
) Software programs(e.g., Illustrator, Photoshop) 2 4.88 3 6.67 5 5.81
Design ¢ 1o 1 244 I 22 2 23
related
Apparel design(e.g., fashion sketches and specifications) 1 2.44 3 6.67 4 4.65
Fashion merchandising and retailing 0.00 2 4.44 2 233
- Production planning 1 2.44 1 222 2 233
Merchandising The analysis of fashion consumers 1 2.44 0.00 1 1.16
related
Fashion industry 0.00 1 222 1 1.16
Textile and apparel trades 5 12.20 1 222 6 6.98
Sewing(e.g., sewing terms, sewing techniques, etc.) 0.00 2 4.44 2 2.33
Apparel A poarel patterns 3 732 5 118 9.30
construction
related  Pattern CAD 0.00 4 8.89 4 4.65
Apparel making 2 4.88 4 8.89 6 6.98
Apparel production processes 0.00 1 222 1 1.16
Appar.el Apparel production machines 0.00 1 222 1 1.16
production . )
related Apparel quality control(QC)/quality assurance(QA) 0.00 1 222 1 1.16
Apparel production systems(e.g., ERP, PDM, etc.) 0.00 1 222 1 1.16
Others 0.00 1 222 1 1.16
Total 41 100.00 45 100.00 86 100.00

Shaded sections indicated the highest frequencies and percentages of the education programs.

3L dslen, Aot El2ERITRR (=21, 13.04%),
SA 7RI B (=20, 12.42%)3H o] Bk}, Hajn|gt
AL EoplM e Flatig d M FEAAP (0=34, 21.12%)7} 71
Dol M=ol Ut FEY AN FE wHEe] A9 A
HHTio]ld Hololl ] SjAIFEE A /AGAE (=3, 1.86%),
B AR Ed 9 AR (n=9, 6.69%), ElFUZE
AR =1, 0.62%), SAPREoklA A EAF /L] FaAH7P
(n=8, 4.97%), 71EllA HALFF (n=1, 0.62%)°] 7€
AoZ Yela ol7ix] 228 &7 A3 wgo] 2 oF
8} Bajo] o] AT WP Q= Rz EAE)

WA B R B FEE A 2 FE 4R FY

A flsl NEEE SWske FEe s dledyd 2
IR AFAEL] AL EolE A= Table 73 Zth
Adom ZFad Ae] JFEEAOE sl Fo] wE(‘F
oJB25E’, n=36, 7.23%)2] 277 UL 24 BA (9
2ABAR A, n=34, 6.83%) AF/F AARS 2 FIa
(028, 5.62%), ClFAAEA S ols (n=25, 502%)E ¢gt
w5l tigh Q77 & AoE Jehgt) dledgdd AR
A2 duAAAEA @Y, A BF 2 5A)0=28,
6.98%), “ArHAAAA AR T/ 2 54)0=27, 6.73%), ‘¥
&858 @3], 2R, €71 5)(0=25, 6.23%), A3/l
o 9 FAo o3 (n=25, 623%), Y, ATt A Hr}

¢

=1



764 SRSl SSIR] A17TH A5E, 2015K

Table 6. The curriculum analysis of fashion-related majors

Specific classes n %

Fashion industry 11 6.83
Fashion marketing/merchandising/retailing 42 26.09

Fashion brand planning 7 435

Fashion merchandising  Fashion global sourcing/fashion trade 3 1.86
Fashion business foundation 2 1.24
Fashion and consumer behaviors 17 10.56

Visual merchandising 8 497

Basics of fashion design 19 11.80

Colors and apparel planning 13 8.07

Fashion illustration 41 25.47

Specification 2 1.24

Fashion design Fashion design CAD (Photoshop/Illustrator etc.) 22 13.66
Fashion design and product planning 32 19.88

The analysis of fashion trend information 10 6.21

Children’s wear/men’s wear/lingerie designs 6 3.73

The preparation of fashion graduation show 33 20.50

Flat patterns and apparel construction 46 28.57

Sewing and tailoring 21 13.04

Pattern CAD 14 8.70

Men’s wear patterns and other patterns 8 4.97

Fashion construction Draping 38 23.60
Functional apparel development 1 0.62

Quality assurance and production management of fashion products 9 5.59

Technical design 1 0.62

Human body and clothing science/ergonomics 3 1.86

Textile design 21 13.04

Textile design CAD 4 2.48

Knit and woven design 16 9.94

Textiles Fashion textile planning 14 8.70
Understanding fashion and textiles 15 9.32

Fabric finishing and dyeing 20 12.42

Textile experimentation/garment and fabric testing 8 497

New materials(textiles) for fashion 5 3.11
Korean/eastern/western costume history 34 21.12

Aesthetics/ The 20" century fashion history 5 3.11
fashion history Fashion and culture 10 6.21
Fashion styling 6 3.73

Fashion journalism 5 3.11

Fashion global leadership 1 0.62

Practical training in fashion industry and internship program 15 9.32

Others Fashion practical English 1 0.62
Fashion practical terminology 1 0.62

Portfolio 11 6.83

Presentation 2 1.24
Total 161 100.00

The bold meant the highest frequencies and percentages of the education programs and the shade section indicated the curriculum related to global
sourcing.
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Table 7. Courses expected to be newly established

Sales team  Supporting team Total
Specific classes
n % n % n %
English(e.g., conversation, writing, listening, etc.) 25 6.23 11 11.34 36 7.23
Second language except for English(Language related) 5 1.25 1 1.03 6 1.20
Microsoft office programs(e.g., Excel, PowerPoint, Word) 12 2.99 4 4.12 16 321
Basic job Communication skills 12 2.99 3 3.09 15 3.01
performance Presentation skills 12 2.99 5 5.15 17 3.41
related  pnformation collection 6 150 1 103 7 14
Basic fashion knowledge 10 2.49 0.00 10 2.01
Leadership 7 1.75 0.00 7 1.41
Mentoring 3 0.75 0.00 3 0.60
Fibers (e.g., types and characteristics of fibers) 27 6.73 2 2.06 29 5.82
) Fabrics and textiles(e.g., types and characteristics of fabrics and textiles) 28 6.98 6 6.19 34 6.83
;l;elz:le]g Subsidiary materials(e.g., types and characteristics of subsidiary materials) 14 3.49 3 3.09 17 3.41
Fiber and fabric production processes 20 4.99 4 4.12 24 4.82
Fiber and fabric testing 21 5.24 3 3.09 24 4.82
Software programs(e.g., Illustrator, Photoshop) 4 1.00 0.00 4 0.80
Design ~ Colors 8 2.00 1 1.03 9 1.81
related  Fashion information and fashion trend 8 2.00 2 2.06 10 201
Apparel design(e.g., fashion sketches and specifications) 5 1.25 2 2.06 7 1.41
Fashion merchandising and retailing 11 2.74 1 1.03 12 241
Fashion buying 7 1.75 2 2.06 9 1.81
~ Production planning 15 3.74 2 2.06 17 341
Merfg::(;SIHg The analysis of fashion consumers 5 1.25 1 1.03 6 1.20
Fashion industry 8 2.00 1 1.03 9 1.81
Global sourcing and SCM(Supply Chain Management) 11 2.74 6 6.19 17 341
Textile and apparel trades 25 6.23 3 3.09 28 5.62
Sewing(e.g., sewing terms, sewing techniques, etc.) 18 4.49 4 4.12 22 4.42
Apparel A sarel patterns 14 349 5 515 19 382
construction
relateq  Pattern CAD 9 2.24 5 5.15 14 2.81
Apparel making 5 1.25 2 2.06 7 1.41
Apparel production processes 18 4.49 7 y22 25 5.02
Apparel A sarel production machines 10 249 3 3.09 13 2.61
pr:)g:tc;lion Apparel quality control(QC)/quality assurance(QA) 11 2.74 3 3.09 14 2.81
Apparel production systems(e.g., ERP, PDM, etc.) 6 1.50 3 3.09 9 1.81
Others 1 0.25 1 1.03 2 0.40
Total 401 100.00 97 100.00 498  100.00

Shaded sections indicated the highest frequencies and percentages of the classes expected to be newly developed.
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