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A Study on Play in Contemporary Fashion Photographs

Jongsun Kim, Jae Hoon Chun, and Jisoo Ha'
Dept. of Textiles, Merchandising and Fashion Design, Seoul National University, Seoul, Korea

Abstract : The aim of this study was to gain an understanding of the element playfulness in fashion photographs related
to openness and multiple significance in contemporary art. A total of 105 fashion photographs from US and UK Vogue mag-
azine editorials and advertisements for the last five years were selected for the study. The photographs were analyzed
in two main categories - the contextual element of themes, and the elements of visual expression; composition, models,
objects and editing technology. The element of playfulness in the photographs were found to be divided into themes of
infantile fantasy, social satire and situational dissonance, and elements of visual expression were found to express image
distortion, expansion, exaggeration, reduction, and optical illusions. A photography type termed as infantile fantasy and
social satire have descriptive characteristics and usually deliver the message by using models and objects to present a
certain situation or express social satirical viewpoint and reflective attitude by using objects and photographic skills. A
photography type termed as situational dissonance is characterized by immediately understood expressions and usually
clarify the message by using a photographic technology such as editing the printed image or expect the model to express
an exaggerated poses and ridiculous expressions, causing an optical illusion. Visually expressed and composed scene
using composition, models, objects and editing technology is a specific character of photograph and due to the advances
in computer editing technology it has been able to express the various playfulness.

Key words : play(5-3]4), fashion photographs@A1 AFR)), infantile fantasy(F-oF2] -4, social satire(®F3] Z4}), situational
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Table 1. Definitions of playfulness
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Age Definition of playfulness

Key words

Greece * Playfulness of a young child

» Combination of the ideas of ‘child, imitate, enjoy’

Ancient Platon < Imitation is just playfulness and not sincere

« Childlike, insincere

Aristo- e« Playfulness of the ability of imitation as a source of art creation

teles e+ Bringing serenity and easing tension

< Source of imitation, artistic creation
« Exaggeration, breaking down status,
secularness

Middle Ages

+ Christian playfulness: Carnival - exaggeration, breaking down status, secularness .« imagination

Hobbes » Laughter of superiority or relief from the misfortune or foolishness of another *Resistance to customs, hierarchial

* Playful activities of the imagination play a key role in aesthetic judgment

class systems

Kant . . . . i i
an » The mental ability of a genius creating artworks contr?Stlng idea to forcefulness,
Modern - - - - - sincerity, rules, work
Schiller < Playful impulses that harmonize ration and emotions « Superiority, relief from another's
Schopen-  Laughter when one realizes the disharmony between an idea and actual objects one misfortune
hauer originally thought were related to the idea * Materialization of the mind
Berason * Laughter when a person who should be free automatically does something * Satire
5 regardless of his awareness of will * Ease of tension, psychological
relaxation
- Freud < Humor or laughter are defense mechanisms that ease stress . .
Contem gh - « Discord, disharmony that breaks
porary Huizinga -Understa.nds the essence of people from a pe{spectlve of playfulness away from normal expectations
* Culture is the development of playfulness amid playfulness
Caillois  « Interprets overall social phenomena as play
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Frequency Percent Frequency Percent Frequency Percent Frequency Percent
Infantile fantasy 18 50 10 28 28 78 13 36
Social satire 12 46 15 58 16 62 2 8
Situational dissonance 17 40 15 35 12 30 18 42
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Fig. 2. Dancing days by Annie Leibovitz. VOGUE USA (Dec., 2014), p. 277.

Fig. 4. Advertising for
jerew. VOGUE USA
(Dec., 2010), p. 76.

Fig. 3. Advertising for
TARGET. VOGUE USA
(Apr, 2010), p. 32.

Rachel Perry Welty.
VOGUE USA (Dec., 2011),

Fig. 5. Whole In One by Fig. 6. Advertising for KENZO. VOGUE

USA (Sep., 2013), p. 287.
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(b)
Fig. 7. Advertising for Vertu. Fig. 8. Advertising for KENZO. VOGUE UK (Sep., 2014), p. 89.
VOGUE UK (Dec., 2013), p. 121.
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(Jul., 2010), p. 144.
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Fig. 12. PASSION PLAY by Steven Klein.
VOGUE USA (Jul., 2013), p. 139.
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UK (Oct, 2013). p. 278.
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Fig. 17. Karate Kid by Mario
Testino. VOGUE USA
(Mar., 2013), p. 515.

Fig. 18. Advertising for Marc
Jacobs. VOGUE USA
(Apr, 2010), p. 21.

Fig. 19. Advertising for LOUIS VUITTON.
VOGUE USA (Mar, 2013), p. 230.

Fig. 20. Power Trip by Annie Leibovitz.
VOGUE USA (Feb., 2013), p. 2I4.
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Fig. 21. The Futures So Bright by Theo Wenne.
VOGUE UK (May, 2014) p. 287.
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Fig. 22. Advertising for Bloomingdale’s.
VOGUE USA (Sep., 2013), p. 418.
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Fig. 23. Honey-Do by Tim
Walker. VOGUE USA
(Mar, 2013), p. 587.
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Fig. 24. Advertising for Stella
McCartney. VOGUE UK
(Mar., 2013), p. 98.
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Table 3. Expressive characteristics of elements of play in fashion photographs

Elements of visual expression

Theme
Models

Composition Objects Editing technology

- Childlike world

- Games and fantasy

- Longing and nostalgia
for the past

- Story expressed

Infantile fantas .
4 expressions and poses

- Repeat with the placement
of props, background
patterns for optical illusion

- Objects that reflect - Making a imaginary
the story image

- Resistance to discord,
customs
- Aiming to be another

Social satire

- Placement of models,
- Ridiculous expressions props connoted power
and exaggerated poses composition and violent

- Objects that are the -Image reduction and
target of satire editing

- Contrasting expressions
and poses

- deviant models from
typical standard

Situational
dissonance

- Unexpected turns in
expectations, rules

- Contrastive models'
placement and low level
angles

- Objects that break
away from their
original functions

- Use of oversize objects

- Re-shoots using
objects on already
printed images
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