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Absatract : Consumers have come to demand high quality, affordable prices, and innovative product designs of the out-
door wear market due to their well-being and leisure oriented lifestyle. A new system of business in outdoor wear has
emerged in the process through which corporations have endeavored to satisfy such consumer needs. Outdoor wear
brands have utilized social network services (SNS) such as Facebook and Twitter as means of marketing and have built
close relations with consumers based on communication through these media. Recently, explosively escalating SNS data
are referred to as social big data, and now that every consumer online is a commentator, reviewer, and publisher, the out-
door wear market and all of its brands have to stop talking and start listening to how they are perceived. Therefore, this
study employs Social Metrics ™, a social big data analysis solution by Daumsoft, Inc., to verify changes in the allusions
related to outdoor wear market found on SNS. This study aims to identify changes in consumer perceptions of outdoor
wear based on changes in outdoor wear search words and trends in positive and negative public opinion found in SNS
social big data. In addition, products of interest, the major brands mentioned, the attributes taken into consideration during
purchases of products, and consumers’ psychology were categorized and analyzed by means of keywords related to out-
door wear brands found on SNS. The results of this study will provide fundamental resources for outdoor wear brands’
market entry and brand strategy implementation in the future.

Key words : outdoor wear(e--=0] €5 ), consumer analysis(&:H] A} #-41), brand analysis(2.# = #4]), social network
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o7 el b B 27S &b Fshe AR grolars 918 =2sta Ut} H2ole AAzsH o o7E 714
Bt wslel 5 2FA AlE 2 ko R AnjalEe] of% Al B TA SR 2RSS L7} EoKmA] )= =
o] BEo] TS Tl okgro] AF Aol A A B2 AALFIN Holh PHAS, vl A 5
Al 748AHKim et al, 2015; Pack & Lee, 2014). =] Fe ko] dEol tiF Aol kel o] 4HlR}
obgto] Aol @ a7t FUkERA WA B IdEe A B R oy, g0 %, ob5 AuAE AsE 5 ool
T oFXEo] ofF HA=E SASHAL 9] okgke] Hale o] o] MBalE T AsSHA olewole] et 2]} ol
£ Siell dske T HAls dgow e 47t & 2Jo] wslslar ArhPark, 2014). A Suzhs oiH] Al
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A VEZA(SNS)E I3 oke] Rl A4 1)

R

dlolEl7} ZLaix]32 tH(Tehrani & Ahrens, 2016). Ho]2=&
EQH, J8l HA, B2 59 &8 mYoE sl AH|R)

E2 bt ARE 3 F A =, ARuAeIA &
= ES O wWEA Hln ArkeEe] $eE 4 vy
o ARgAFEC] AR 9lom o] & QI3 AFFES A oY
At Bubdd tule] A B3] Rl EE S F
AL olBgt o R s WAskE HolHE 7] 0}1 Hog
EoJuAl Fw|A 24 Bldlo]E(Social Big Data)S F4d5Hl

Sgich. 44 HeelEiR Qukel HlolEulel 2 AzEgolzt
A, B, BN 5 P WS 2 R HolnE
usie eleia delBg S, A9, A, 28], 2, A2

stabr] flet st 71s7tA] 2 SThBeyer & Laney,
2012). Hz 2uAEe] o) A AF g BAHulow
274 JEYI ARIZ(SNS)E AM&-Elo] A|Eo tis ARE 7
A3 (Hutton & Fosdick, 2011), &5 AR|AFE 9GA] Az}
o 719 9 BAE Tho] ofd AHIAE 7F A HRE T
ke 5 SNSE B9 ARE &0l SR AtHCho &
Workman, 2015). AlF<] 2fo]ZAlo|Fo] g} Akite] H]a) 1]
A FE R AE AT 719, A, Az, fEel el
WA AE T 97 Wl o e 2w =se] Aysn
(Kim et al., 2014b), 24 mtjolE B3 5T = Je= &
2 BlHjelElEoe] Age] Fuus HAjel] 23 HH st 4
gt 4= tke ZW(Breuer et al., 2013)0A4 &4 BldjolE+<
o779 BRE AFAEA S8 FRE AT o=

_l

Fl

A Aol 5] ojz EARECI} Mgl of
@ A mRS WA WIS skl HRA TIPS SNS
oA Slol) e ool el 44 ulHlolEE Be) T

2 Uzg ARAoR setslel BEA AL AT A

il
2 B2 &4 & A HUtKTehrani & Ahrens, 2016). 3
-+ DA, A, AATiA olel7|d=A], 1| o]
|, G} A3 ADHER], LH|REC] F-

9 Ak of|l 7S Folsh Foksh 2o, 2n)AEe] 9f
TpAl AR, T2l 29 oleblse] A4 Rl el Al

3L 24 el Jeplier 52 &8
Bl B4 5 A = olel wEF G (Lee,
2015), JE54l(Song, 2014a), 27 2 (Song, 2014b; Song
et al, 2014), ZF(Jung et al, 2014; Kim et al, 2014a;
Lee & Yoon, 2014), M2} 3%F(Lee & Yi, 2013), 22}l
37 &% (Kim & Oh, 2009) 5 Thde Fofellx] Hldo]E]
ZgS ARSI o RAJOINE HAF #AE Hola
Aot R4 G0N A vldolH WES vEeRE &
Algt AFA Ate FEEit) o] B Aie o AelA
T3 MEAGCR B4R FAlo AR AEE S8

ALl AT Qe okEe] SFARS BAsk 18le
Qlg wofele] AR wHAE ek mAls] Slal SNS &

A vldloly] g3t} gitt. &, AA|l SNS oA

| o2& o] o Fol thiste] ofm gt °l°1c71~ skar YA, ofs-
olF &4, A, BA=, A, 34 F& B84 S
A, 4, EffA S 22 ofxo] HEJHE|} o]
OPrﬂi oF A 9 &M 54 A
ZASIaLA} BTk EF SNS AolA] avlAtEo] Fa ok
O|F BAME Top 59 thste] ofulgt AFS st UEA|
BA= dg} AHREY] 34, 94 7 B o8
o tisl] ZAleIAL olo] ofF Bal=Ee] 7y} oFd, 7]
3] 9 AP RS Fotetod AFHR] okxEo] oF Hal= A
S FEee f-83 ARE AlFstaat gt
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2.1. OfRE0] 2%

2.1.1. o] oF Al % Hil=
ofelEh= 529] o0 (outdoory= TAIE Yot AHAE vl
NAR 2 <ellA] Psle &5 BFE
2014). FAFAAR] E5-2 HA= ji% 9]‘3]3]'711-:_ sk=d,
A7 AIZHe| o] Fo| A= 2X2E 5P HFAQ
2x =9l dE] vAAHeH MY F& Y =2 VT T
< a7 Gv &2Xx=E T, WA, AR, B, S, A
AARY], 271, 7427], &Ftelttoly, Ful, MY, A3,
2Fgold], iy Fo] JokKim et al, 2007). ]2t o}
250l FFEL 8l FAEEE 98-S o= 99 (outdoor
wear) -2 ol o] A¥ = gof(outdoor sports wear), T
o7 ofxko] oFHaL H-ETH A5FE S w17
I} AR ]:Htﬂ— o] mold} =Al0 2002d Y=HL A
T2 ¥ 2 Jo] R, 2005K0] 5= 5UAI7E EAH
2 AYHUA g71EFo] F7HEY olxEe] 17} I
oiwt}(mm 2009). FE2] 70%7} Ate 2 o]Folz] A)H
EFG0R Akl ThE ofxke] 55 vl ¥ w2 HF
:8: Z}A|81=H, Ministry of Culture, Sports and Tourism(2008)
oA g =Rl o7iE ZAW WEW 217s EXoR &
A71EE X, ik A, Y, B8 9 AR, S
e BFE 7hed Fakte] A3 Fodu]go] Eobxl
Uelton, = 40417 A o) % deke o7HEE
T 3592 vepdh
A} e SARES
%ﬁz% FoE SHA,
. 710 ohFs Al
HEew °ch°1°ﬂ g AMREe] #
FAll U9 Al HA=Eo] 3, ookt
Sz} ofxEe] oF A el dFS vt
'}F ATHKim, 2009).
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SNS 24 HlbjojElE &

H=jo] YdEAH v EA=TE AAUEA FhHolge o]
H|R|el|A] oFelellA] Estrlol A EH = fEEolz)
= ez t&:a}omﬁ}(Park, 2014). = of=o] A2
2003 <F 8,0009] ol 20133 6% 89008 Yo 1 F
27 Zedo g I ArtiJang et al, 2015). Korea
Federation of Textile Industries(2013)2] Aol W= 2008
WEE 201397 98T 289%S] AHES BT 20173
7]].;(] 13.6%)94 HX]—%Q. EO] 7—]_9& _i,_Zé‘Q_l:]_ T!Ca‘], 0]’;(":‘31
AL A AFEAAEL 16.6%5 FRsial 92, 2011
WRE 12.1% ol Ff3lH okxxo] Al o] Hg A}
PO R B 7l vt oftke] ¥ &
52 €71 A7t A EovbdA] 20144 Mountain and
Korea Researchol|A] 2133t AExA} A, Ad 197 54k
A8, EGH, 27], 7eF B85S BF X ok &
73‘%*% %% Ao AP vlgo] 87.7%= YERSTE 94
%7, A1789] 75 84.3%7t Al Ue AoE o}

‘;‘ 111, Odi’g ZE 20005E S0tN7EA] Zhzb 84.5%°114
91.1%2] o] e ALR el Tt ofxEo] &l
5] 4 &l 2lE] AL e A= ZALEATH“Outdoor
Survey”, 2014). ©]F F4te] Ado] ATkl ©ak AR A
9] 48.7%% 200830l AAE AEzAIS} =A x}om 210
U, dd#E B F2 40~50tH2] FdSe] iR &
b A5 AA AL UE Aol HlE] FH2 ﬁwmt 194
oA 394 Alo]e] H]Eo] oF 44%E AA|EHHA 2 Zog A
slitt 53] FdFe 54 AL Tes] S A 4

mﬁ

’6‘ ©
< 9= o] ohd @ @ HE ¥ Yo 123 ] o=t
Ao veht 28 3 FHOE & 54 B0} vhio}

ol

o] FjeE Aoz Hold 4= Ut

= oFREo] offF HAES] AJAk FAkRellom 1966
| odulolx 1972 K2, 19739 ZLeEAEX 59 HAle
A 2k 227] Q% TaHE S Ely] AlFskich

(Pack & Lee, 2014). 1980 dtH Zojelxs} 728 7154 AA)
2 A3 SAEo) Salslon 1990 ol B % s &

FAE BF 2k QE2EWY) SN EHE § olEeld] T
4e 7rslst BaE Fdeko] LA tHPark, 2014). 20008 ©]
F oo o AnxlEoe] FulEwHA] 2010 ©]% o}
o] HU| ofxko] SJFAIe] FA9gse] el 1 o
o] oF Ha=Eo] Al AYstL 754 g o)
ARE AT o= AFS Ml AR Y=o 7t
2 g8, GAE T E ARNATRIE i 71e8E
F ZkE o2kl AR7E EASlY 7|E =) ofkxko] oF
=]

e Zegvto ge APHRRES A8 o2 A4
Olth(Park, 2014). ©]¢} 7o] o}I=o] o] F Aol Hat 74A]
A =] o2 AlEEe] ARl wet HA= 7 Aol
AGelA AL = A B ol =) okl o F HAl=
S ofEe] 2x2 &F o] IVRME AR Fjdl <t
ggs] il 140 WSS =

oF ofRE0] OffF 2H[F} EY 78

Wele % ol AE7187 BlE Bel AABNE A3
I =

o] Aztshe o 2ol o

S d8j=lojof sl o]o] & AF= &
A dolHE Fa Al AH|RE] olyEold| thate] o
g olopr|E Bfal A AR ZARIAL SNSFOlA of

2ojs} Bste] 7MY Bol AFHT P NN=E 2o

2.12. o} o] OF &H|A} AT

olo] ofF Age] IR olxo] oF ARl gk
e dA77} FeYEo] g} Jang et al.2015)2 AXIE &
AE AMEsl ofo] FE il Al AR AdFoR
F8s aHste AR LRlS BAEIer 1 Ay 4
AL 7157, }7:‘ EVF’ E%EJ TuiEaR e S 71
= A0 UERITE ok ko] &
SF EAAMY 24‘?% o‘i:rL(Klm et
Yo, K29} 2HFrpt &
e =)o) ~9)
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71574l 7P A ¢ ?%k— %EU%, fraj el
A, BHEFYA 5 A 7V Bl
= A2 Yeht). Fad Anrfe] A& FEst
al.(2012)0] w=HW, Feiik, B3, Bl o2
H|R] Wsle] TAH R Fogt g
o o]t HaAl= o]m|A] 7} At o] x|
o2 Ykt
Hong et al.(2010)2 S E0] 54F &5 1A
I YES =73 Az s Sk gk AlE
7 AR Tl =E2EE SRS 7154
o} Al Sert Zolxlvks AS Yot} ofxEo
do] Frl Al AFY] FLIHEGES ATS Rhee and
Lee(2011)2] Ao WEH, 7154, HAR], A4, BIiE £0
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(Kim & Ha, 2012). SNS 2~ Hld|o|Eox] Rt An|RHE
o] Wo] AFF ohxo] oF T AHo|s} ofo] &F
sk 3794, §94 ES AYEA A 2HREe] ol =
o] oFAIE Tl Al FlEY], AEIEEA, AEAEE, v
3 BV off, AlF i Al Asslord AE B ZER
A A 58 B g Ao Alsdnh

rr

22. SNS 24 HG|oE] MEod7

Hdlolel= 71E9] doleHle]s AxEgo)RE 3
g, A%, AT F e dHolHY &S doxe B2
tolHE ety Aol ol diolHE 74, A%, w4,
z3], AslE) 7EE FEAE 71EES X Ve &
o]z Ao}l 7kaL AtkBeyer & Lanney, 2012; Gantz &
Reinsel, 2011; Manyika et al., 2011). 1]l ARE-2] Unis)
of ZnfEES] TR AV w|t]o]o] AMR} = FA| FUT
sl AFES ol 83 Al AUAE 2R]1(Online)y
B2 ARUAIdsHA =AU olEg A5 SellA AE=
243 vltje] vlolEle lskadoR FV18) BldlelHE 37
SIRem o5 SNS 4 YdolE{2tal LeH(Song, 2014a).
24 HdojHe 4 v|t]oPdellr AAEE ke AFES
F3A FrE, Al UM, FAE, of% A, 9 oleIglEA,
ANAM FFHAAZ Amgt AdZ A= A=A, olop|E
it Wol, A5 HMEEEA], AEH 08 Halshs o]
o] AT f5 FFo] ou s AAIEA HAES aE=A F
298 4= QJti(Choi et al., 2014).
g dlolElE EAske 7T 7IeES v ok Al
A oJe7A] BhHEe] AV AR Stk 2 F o]
H vlo]id(Data Mining), 210} *]2](Natural Language Process-
ing, NLP), A1Z}3}(Visualization) o] 7F¢ o] &= 3]
= 7Ieclst & ¢ Qi) wlolE] mloldol@t Attt vlolE] Al

::l‘
&

o

rr
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o
.3

o (d

3 A = <
olgt B F e V&R Q7 A AAE AFH ¢aBF
o2 BA3E 7otk (Manyika et al., 2011). HZolE 23
U mfo]d (Opinion Mining)ell #g+ A7} theFaiA| o] 7o
A3 JTHKim & Kim, 2014; Kim et al, 2014c; Park et
al, 2011; Yune et al, 2010). 73 £4(Sentiment Analysis)
C2% FE9e YA Hlolde o] Ao dFolzt

B F e, fiAtelESt avdr|tiefel] vehd &3 oiE
s ddxoR {83 ARE A7keske 71seln YgiE
S 245t A AL FA % FAslete] Al AR
2 vl e 71eolt dEe] S ovdith(Lee, 2012).

ofg] Zopelld SNS 2&E HHolElE E-g-sto] ARIEY B

A=)
8 olgroll i3k Aol o] FoIA|AL k. Park et al.(2012)
2 HlofE] mlold 7S B3 AAVENA AR} 7k )
of tiet £4L AAE F A% F3HE 88l AREAIA

FHE F U= HRES AASIATE Bae et al.(2013)2 AAIZE
EQE EdE= wloly AIZEE JidE] 20129 g iAol #
Sk A AEE sl s Al2ES e A, of
A2l EQE o1§ HE Ed7 Hls FH3] vkgdsia ol
o B4 olgre] A oM T EFe] wslE #Eshe
o 831tk 3T Kim et al(2014c)S 7]9lo] SNSE &
3] 3J2p= I ATk o]Ze] 719 FUlel grivt FEE F=A
of tisl A7e A, SNSHoIA B 7199 =& RlEe}
o] o TS AT 719e] T4 FIE sHHA A
FAE Holes Wi, BAo] 5 2] & At
EAlh AH R F2 FolE AAIAE WA=
T 9E Aoz #4351t Jho and Kim(2012)2 1t
=ol2hs AlEE ol A UIEQAE B 4%
< dlofg mlold 7&g o] 83l 41 AE=SISITE SNS &
A YHeleE B B B HA 72

Yoon(2014)2] 743}, #A, wuh BEZ H|zEe] 479
FINER Bt 7t 719 El IEE

AFE =E3I91T &4 BldolE mloldS B3t eI
g 2ul= wel AAS A3 Song(2014a) AHRFE] 212
He7E oA AR E ol whEh APellM o] AE 8R1E '
A dtke Fe w3l

SNS 44 gldo|Ej7} 2] e ARE Ak ¥ 4 ok
g v Z SNS &4 BlHolEE &8 dTE0] o
Fopof|A] o] FoX| L glom o]FAK]] FoflAME SNS &
Hdlolele] gk Tile] FTIslaL Utk o FAk] Fofellx
NS &4 Hdo|EE &8¢ HZ ATZ= SNS H2E =dl
25 &85 27U mlold 7|vke] A ENE wiAE o=
4 (Lee et al., 2014), A "HAI" B F3, 20gA] 5
A|Ae] duole] g8 d3S AHE A7 (Global Fashion
Forum, 2014) 5°] Ut} Z2eju} JFAK] Eolellre] & H)
tlolElE 83k ATEL SNS &4 HdolE] Aabye] ¢
o] 2, &AM Y™ olHE ARG 71 ARIAT SR
o|Fojx ZI7|GA FALEA SNS 24 HlHo|E S ulgleg
3 AR Hale 4H|R EFEE AEow BAE dps
2 ujH|g Aot} oo B ApeMs FAY EolllA
NS 44 Bldlo|gE A ste Wl tisl AAlsta A4
3 AFE Y3 A Aol Xt ofxko] R/ AP H
A= Y FAS B AHAE &t ofv|E diAstaat
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B QAT SNS 24 lhleleE BAjsle] avAEo] A5
AFele oleTo] olFe] FR BAEH, AE, BAE, 42
3} o}2Eo] olfel Yd FHAT FRA A, of2Eo] o
HHlEPE B o Aete] 5 okgme] ofF Awne] 4L



SNS 28 BlrjojEjE &8 ofRiz0] OffF SHRF FYF e offizo] ofF HHUE §g 4 52

ZARHL el BEal Sl okl oF F8 Hils
e 28] fste] vt e A7 wAE skl

ATEA] 1. SNS 24 HHolEl S Ea) o}2xo] oF #d
&4, AF, B, AEE AR AR ofo] 9

ATEA 2. SNS &4 HldolES B3l ool oFel o
AHRES] FAA, B 8L A i
AEA 3. SNS &4 HHlo|EE B3l olxo] HEJHIE]

E
=, &a T AR
%_ =

A=)

B

she 1o1E ol & e AAdoiX 2] (Natural Language
Processing) 71&S 7M. zloj2 FAE vy HXAE
tolEoA fiE e AAE FESI 7RIS 9r] e AR
2 gohj mlold 71¥elth(Yoo & Yu, 2013).

Ae5E S Frkeares] 2EmEYA™ (some.cokr)
MRIAE ARR-3le] 2008~2013A7HA] o}9-=0] o|Fe}t PHE
2 jgolEl(ES1E, B21) $Hskom obgmel ol5el
deols WAk 1 s EAs. admEgaMe
SN AF8HT gl tlEA SNS ESIE9) B2 AR
£ ANl 2444 vl A 719E, 24 719, F7
T2 71Y= £92 Azanh 2aE"g 2™ 24 Qije)
E(Social insight) WlFrollAe 4 71959 AFolE QE, ¢
Al, &, FE, &4, Bis, A7 502 AEskel 7MY B
o] AFEH AT/AES Yoz A o] AlZfs} JHZ HeE
o} wEhx A 7]9=ee] Ao} mieto] folshn AR
£ AE 9 AFUAelA A &8 4 I3 FHH, A4
A Adole] A9 TR FEe Fuslslal 94U 84
a1 AFE 2 vHIY A 750 ZARE 98
% Sith(Lee & Yoon, 2014). AW EYA™ Hugle] ¥

X

e

SOCIAL

metrics..

28 2L HEY

-3
a
E
Fe
4

TR [ T v |

Fig. 1. Social insight keyword search in Social Matrix " (some.co.kr).

ols 3|2 E2|

e 23 gl o|= H|o[HE A|A Gk AlFst

RS s
o] H27leS FE3l 7hest Aol =2 THES W
T wE AAE FE=thwww.daumsoft.com). Dy el A
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Table 1. 2008~2013’ outdoor wear-related words and search result frequencies
Year 2008 2009 2010 2011 2012 2013
No Words Fre.  Words Fre. Words Fre. Words Fre. Words Fre. Words Fre.
1 Function 1115  Function 1019 Function 1755 Function 4066 Design 4164 Design 5462
2 Design 1012 Design 838 Design 1660 Golf 4020 Style 3415 Style 4806
3 Casual 926  Fabric 819 Fabric 1434 Hyundai dp” 3556 Fabric 3024 Fabric 4219
4 Fabric 914  Store 743 Style 1350 Gift coupon 3429 le\fi‘r’]‘;mame' 2907 Store 4004
5 Store 849  Mountaineering 700 Zﬁz‘;mame' 1236 Style 3127 Store 2821 Model 3774
6 Style 760  Various 678 Store 1121 Design 3102 Price 2688 Mountaineering 9640
7 Eﬁi‘;ma‘“e' 759 Casual 633 Various 359 Fabric 2701 Function 2571 Price 3552
8  Various 694  Style 560 Casual 354 zﬁi‘;ma‘“e' 2453 Various 2469 Function 3397
9 Kolon 668  Trend 507 Color 344 Price 2312 Winter 2336 Camping 3320
10 Price 490  Kolon 456 Price 367 Store 2245 Model 2323 Various 3270
11 Kolon sports 477  Jacket 429 Trend 673 Various 2048 Color 2272 Jacket 3251
12 Trend 454  Department store 429 Jacket 656  Model 1765 Northface 1865 Color 3133
13 Jacket 448  Northface 358 Winter 640 Jacket 1697 Casual 1756 Winter 2951
14 Northface 415  Price 352 Women 620 Winter 1579 Camping 1722 Casual 2182
15 Marketing 399  Color 345 Shoes 610 Northface 1560 Shoes 1622 Shoes 2164
16 Women 390  Kolon sport 337 Northface 578  Shoes 1394 Waterproof 1580 Waterproof 2065
17 Golf 386  Women 311 Kolon 548 Women 1362 Beanpole 1553 Advertising 2053
18 Color 372 T-shirts 294 Camping 519  Waterproof 1337 Jumper 1523 Kolon 1943
19 Fashion 361  Eco-friendly 292 Waterproof 515  Kolon 1181 Jacket 1429 Bags 1894
20 New 332 Shoes 291 Model 496 Bags 1066 Padding 1345 Color 1861
21 Color 284  Waterproof 288 Jumper 459  T-shirts 1060 Trend 1301 Women 1815
22 Men 266 Men 287 ggf:mem 458 Fall 1038 Bags 1293 Jumper 1710
23 Lotte 265  Golf 287 Bags 430  Jumper 1033 Women 1292 Northface 1697
24 Shoes 259  Bags 281 Golf 416 Textile 1028 Goretex 1291 T-shirts 1651
25 International 251  New 273 T-shirts 413 Camping 1026 Kolon 1027 Summer 1636
26 High-end 250  Goretex 259 Men 411  Trend 1012 Industry 1026 Men 1424
27 K2 244 Luxury 219 Mountaine- o0 mer 980 Marketing 1023 Department s
ering shoes store
28 Winter 242 Ski 219 Equipment 374  Goretex 968 Event 1010 Trend 1350
29 Waterproof 237  Winter 210 Kolon sports 373 Color 949  Spring 949 Is\ggzgtalneermg 1206
30 Advertising 214 Camping 210 Shoes 364  Spring 916 Mountaine g s ront 1155
ering shoes
Department .
31 Luxury 212 Jumper 205 Thermal 321 Backpack 870 store 944  Fitness 1104
. Mountaineering Mountaine- .
32 Eco-friendly 211 205 Backpack 317 . 866 Premium 942  Blackyak 1012
boots ering boots
33 Jumper 211  International 203 K2 293  Kolon ports 853 Eider 930 Golf 946
3¢ Mountaine- s pioheend 202 Luxury 280  Shoes 815 Men 865 Backpack 936
ering boots
35 Backpack 201 Backpack 200 High-end 277 Luxury 809 Equipment 854 Premium 920

Fre.=Frequencies that people mentioned in SNS, a: department store
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Fig. 2. 2013’ outdoor wear-related words networks map.
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Table 2. 2013’ related words according to top 5 outdoor activities
Outdoor activities Mountaineering Golf Camping Trekking Climbing

photo country club tent trip sports

course play golf camping ground course exercise
Total morning club photo event Eider

weather pro golfer event waterproof pants

winter tour family fall rock-climbing

bicycle screen tent pouch pants
Products bag golf club beef and pork backpack bicycle

mountaineering-shoes imported car car tent t-shirts

photo club photo trip sports
Attributes exercise pro golfer event course exercise

course tour family event competition

Northface Volkswagon camper Naver Eider
Brand Eider Tailer made Blackyak Olle trail Cass beer

Kolon BMW Kovea Lapuma Pico

good entertaining entertaining easy entertaining
Psychographics ~ hard good good entertaining various

entertaining championship excited beautiful safety

Bukhan mountain Korea camping ground UNESCO mountain
Places Cheonggye mountain U.S. valley National Park studio

Jiri mountain Incheon beach Forest service Mokpo
Notice. Words are organized by highly-mentioned and ranked order in terms of frequencies in SNS
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TAHCE AAE HuRH, A BAH=o] Ae e T
AFet slo|Expllo] 9 o|E UEREoH AZE HAt|ylo]
As 913 oEA FAFUAleld Mkt AlF SIAES A
ol FALE FIL Ue ASE YELITH A HAE Slo|E
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Table 3. 2013’ related words and search result frequencies according to top 5 leading outdoor wear brands

Brand A B C D E
Category Words Fre. Words Fre. Words Fre. Words Fre. Words Fre.
gift 8485 event campaign 6750 figﬁiﬁ;mrin ;42125; New item 11297 Burger King 31672
image 8338 EXO 6724 shoes g jacket 9958 coffee 18150
couple 8273 advertising 1529 event 246 Minho Lee 6002 event 18150
bandanna 8031 fashion show 1516 mountaineerin w3 t-shirts 4653 Himalayan 15534
padding 7185 redundancy 1198 . & pants 3457 walking shoes 8351
Total . . equipment 243 . .
mountaineering 4349  jacket 885 Northf: 240 wind stopper 3173 auto-camping 7468
white 4663 padding 802 ac"e Sace g9 Online 2465 tent 6665
Jabel 4108 movie 709 bezuiif‘;'ly Lgg  Promoton gonds 2411 Facebook 5708
price 4087 release 719 expensive 151 Goretex 2125 best friend 5050
winter 3428 challenge 655 P mountaineering 1587 Jeju Olle trail 4183
Kolon sports 143
bandanna 8031 jacket 885 jacket 9958  coffee 25601
Product padding 7185 padding 802 mountaineering 248  t-shirts 4653 walking shoes 8351
(item) wind stopper 2725 shoes 351 shoes pants 3457 t-shirts 7966
shoes 2570  t-shirts 336 accessory 199  wind stopper 3173 tent 6665
jumper 2443 tent 335 down jacket 2120 jacket 4064
i 112
gift 8485 event campaign 6750 ?;VIV ftem s 66967 event 18150
image 8338 movie 2541 outdoor 325 event 4256 camping 7468
Attribute couple 8273 advertising 1529  equipment 243 . temperature 6940
. spring 4012 .
event campaign 8081 redundancy 1198  color 130 . best friend 5050
label 5492 photo shoot 999 winter 2972 omotion goods 5022
abe photo shoo online 2465 Promotion goods
Nike 1815 Northface 686 K2 1765 Burger King 31672
Adidas 1586 Blackyak 468 Blackyak 1707 Starbucks 13891
Brands Nepa 1402 K2 466 Egiﬁfa:eom fig Nepa 1610 Infinity 7969
Kolon 1100 Nepa 278 P 11st mall 1339 Smoothie King 6768
Blackyak 1010 Millet 243 Northface 515 Facebook 5708
white 4349  cheer up 1153  beautiful 185 mark-down 1340 cheer up 2977
new 1663  release 1036 expensive trend 1269 favorable 2172
Psychograph . . 151 . .
ics various 859  various 510  excellent 113 Various 1022 violence 1761
shock 724 awesome 450 advanced 13 excellent 661 global 1572
expensive 685  boycott 335  concept perfect 415 trend 1277
store 2379 store 1430 shopping mall 1465 Himalayan 15534
outlet 2189  desert 298 Cheonggye creek 120  cafe 557 Korea 6992
Places  department store 1605 U.S. 292 department store 536 Jeju Olle trail 4183
Himalaya 1589 Gwacheon 290 Himalaya 119  Canada 436 Beijing 3464
Canada 1401  airport 281 Columbia 422 Jeju Island 2683
Joonggi Song 2029 EXO 6726
- . Insung Jo 634
Yoenhi Lee 1507 Seongki Lee 8L unbin 119 Minho Lee 6002 Hyoju Han 436
People Big Bang 857  Sinhye Park 851 . ..
Wonbin 107 Yoona 1629 Woobin Kim 183
2NE1 506  Gyesang Yoon 760 Eric 147
Hyojin Kong 408  Jiwoon Kim 616
Fre.=Frequencies that people mentioned in SNS
45. 2013HE F2 OFRE0| oIF SOl Che SWH,  BASW SNS 24 WeolEE BHG A3k A HAse A
SHE o2 24  3HY ogo® w2, Hold, U, U, uA,
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4 B WO bl Zolu, skl um ole] WelEe  Bi, A3W, AU, A0 5 B T4 Qaolrt 253
ZR|AFE0] 74 (Positive) H1EF AT AtojEoln FH2 o A el Es v, = HeolA, s, s ¥
4 Y oo HolSe P (Negative) ©129] QolEL B A, R, A% Fol deholrt B2 A BAE
AT Ty FHA ABL FAHOE 7t T8 ojfxoe] oOF I A2L FTPHo= Avind HAS WAEH, £,
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Social Metrics™, 2013, January 1~2013, December 31

Fig. 3. 2013’ consumers’ positive and negative opinions of each top 5 leading outdoor wear brands.
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